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UPDATE
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Goal: Drive sales of higher blend ethanol
Strategy: Support Wichita-area Jump Start sales

JUNE 2019 LAUNCH

PROMOTE E15 BENEFITS DRIVE FLEX FUEL TRIALPROMOTE SUPPORTING LOCAL



JUNE 2019 LAUNCH

SOCIAL MEDIA DIGITAL ADSRADIO

WEBSITEVIDEOS

:15 spots on 
Wichita radio



KEY INSIGHTS

• Trolls are real

• Price advertising drives social shares

• A “WOW” is needed on social media



Adjusted and narrowed the 
audience:

JUNE 2019 LAUNCH

RURAL SUPPORTERS REAL-TIME PRICE MENTIONS

WOMEN EVOLVE TO E15 & UNLEADED 88

CHEEKY SOCIAL CONTENT

Adjusted messaging:

Maintained objectives from the original 
June 2019 launch…



7

T-Shirts, Pump Toppers and Hose Talkers
NOVEMBER 2019 LAUNCH



8

Digital Billboard Truck
NOVEMBER 2019 LAUNCH



9

Facebook
NOVEMBER 2019 LAUNCH



Biofuels Month and Store Openings

NOVEMBER 2019 LAUNCH



FINAL 
THOUGHTS

• Increased awareness of E15 and 
higher-blend options

• Fuel savings at the pump

• Supporting Kansas farm families 

• Tell your friends #kscorn



New 
opportunity for 

Kansas Corn 
Growers 

Association 
Members


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13

