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THE POWER OF PARTNERSHIP 

The Vermont Tourism Marketing Program communicates your message via dynamic print and  
digital products, promoting your business to the 80 million people within a day’s drive of  Vermont. 
The suite of products and services have been created in partnership between the Vermont Chamber 
of Commerce and the Vermont Department of Tourism and Marketing and are the official fulfillment 
pieces for Vermont.  

13.3 M $3.0 B 8.2 M 
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*Source: Agency of Commerce and Community Development  

DRIVING VISITORS TO VERMONT
* 

The Vermont Department of Tourism & Marketing (VDTM) executes a robust paid and earned media                 
strategy to drive brand awareness and consideration of Vermont as a four-season destination. This strategy 
targets a qualified travel-planning audience. Top of the marketing funnel tactics by VDTM help individuals 
businesses and communities reach the largest possible audience.  

63.9 M 886,944 119,666 22,346 
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VISITOR INSIGHTS
* 

Data shows that visitation trends remain strong, bringing economic activity to communities throughout the state and 
improving the bottom line of thousands of local businesses. Visitor spending consists of guest and second homeowner 
activity at attractions, outdoor recreation, lodging and dining establishments. 



EDITORIAL MISSION  

Vermont’s local communities, businesses and attractions create the fabric that makes up the                    
Vermont brand. Our editorial mission is to tell the story of the Vermont brand through compelling, 
authentic content that inspires visitors. The new Annual Inspiration Guide amplifies your                           
businesses’ story and the Vermont brand to the destination marketplace.  



A PLACE ALL ITS OWN 

FEATURE ARTICLE 
Vermont Farm-to-Table 

Farm-to-table and Vermont dining experiences are synonymous. Read about                

Vermont restaurants with menus that showcase local products Vermont makers are 

crafting, growing and producing.  

Love Where You Live Stories from Vermonters; what brought them here and what makes them stay.  

CELEBRATING EACH OF VERMONT’S REGIONS  

72 Hours 
North, Central and South  

Regional Inspiration 
North, Central and South  

A regionally-based,  itinerary-style article highlighting ways 

to play, experience, stay and eat.  

Listicle style articles guiding visitors to iconic and off-the-

beaten-path experiences.  

Vermont is a place that’s determined by geography and physical boundaries, yes, but also by an idea 
that life is better when we slow down, look around and simply take notice. Here, it’s not about what 
you achieve or acquire, it’s about how experiences make you feel.   

https://pubs.vtchamber.com/vermont-vacation-guide/
https://pubs.vtchamber.com/vermont-vacation-guide/


EDITORIAL SUPPORT 
 

Amplifying content from the Inspiration Guide via digital assets and grassroots efforts.  

     

Inspiration Guide 
Digital Edition   

Vermont Tourism 
Social Media  

VermontVaca-
tion.com  

Direct Mail  
Requests  

Vermont Tourism 
Email Marketing  

https://pubs.vtchamber.com/vermont-vacation-guide/


PREMIUM EXPOSURE  

The VermontVacation.com Stay & Play Directory is the source for comprehensive business listings 
that visitors depend on to plan their trips. The featured listing program provides businesses with 
premium exposure and leverages the millions invested in marketing tactics by the Vermont              
Department of Tourism and Marketing.  

https://plan.vermontvacation.com/
https://plan.vermontvacation.com/
https://plan.vermontvacation.com/


ROBUST FEATURES
 

Delivering relevant results through a multi-faceted search filter function, the Directory is designed to drive visitors 
down the marketing funnel on their trip planning journey.  

Directory Landing Page Features Directory Listing Page Features 

Basic Business Information   Description 
1080 characters 

with spaces 

Priority Sort  Photos 20 

Description Preview  Embedded Map & Directions Link  

Phone and Web Icons & Links  Video  

Subcategories Included  Social Handles  

Ability to upgrade to premium filters  ‘Book Now’ Direct Booking Link/Button  

Ability to upgrade listing filters and quantity  Geo-targeted ‘You May Also Like’ Feed  

https://plan.vermontvacation.com/listings/74


ADVERTISING RATES AND SPECIFICATIONS  

Product Description Member  Non-Member 

Back cover* Print display ad; 12-month featured digital listing $13,532 $18,945 

Inside front/back cover* Print display ad; 12-month featured digital listing $11,137 $15,591 

Inside front facing page*  Print display ad; 12-month featured digital listing $10,112 $14,157 

Inside back facing page* Print display ad; 12-month featured digital listing $9,258 $12,961 

Full page* Print display ad; 12-month featured digital listing $8,823 $12,352 

1/2 page* Print display ad; 12-month featured digital listing $5,322 $7,451 

1/3 page* Print display ad; 12-month featured digital listing $3,813 $5,338 

1/4 page* Print display ad; 12-month featured digital listing $3,188 $4,463 

1/6 page* Print display ad; 12-month featured digital listing $2,367 $3,314 

1/12 page* Print display ad; 12-month featured digital listing $1,661 $2,325 

Listing package  Print listing; 12-month featured digital listing $900 $1,260 

*All print display ads also include a print listing 

LEVERAGE THE POWER OF PRINT AND DIGITAL 
 

The most comprehensive offering within the Tourism Marketing Program. All print display ads and the listing package 
include a print presence in the Annual Inspiration Guide and a featured listing on the VermontVacation.com Stay & Play 
Directory.   

Print Listing Details 

• 40 word description 

• Basic contact information (email, phone, website, and street address) 

• Travel service icons (see below) 

• Rates (lodging only; see below)  

 

    

    

    

  

Travel Services Icons Rates 

 Pet friendly, call ahead $           (less than $100) 

Motorcoaches accepted $$         ($101 - 200) 

ADA compliant $$$      ($201 - 300) 

Wi-Fi $$$$    ($301 and above)  

EV charging station Rates can be a range 

Vermont Green Business  



Megan Bullard, Advertising Sales Associate  
802-578-6159 | mbullard@vtchamber.com 

Contact Us 

Marc Plouffe, Advertising Account Executive 
802-825-8070 | mplouffe@vtchamber.com 

Product Description Member  Non-Member 

Featured Travel Service or Package* Print listing in regional featured service 

directory section.  
$300 $420 

Additional Listing* 12-month listing in same or new category; 

second print directory 
$215 $301 

Premium Listing Upgrade* Weddings and group travel filter; wedding 

and group icon include with print listing 
$150 $210 

Seasonal Listing 6-month digital-only listing $545 $763 

*Must have already purchased a display ad or listing package to upgrade to this  

ADDITIONAL EXPOSURE OPPORTUNITIES 
 

The most comprehensive offering within the Tourism Marketing Program. All print display ads and the listing package 
include a print presence in the Annual Inspiration Guide and a featured listing on the VermontVacation.com Stay & Play 
Directory.   

Ad Size   

Full page/Covers 
7” x 9 7/8”  

  

Full page/Cover with bleed ^ 
8 1/4” x 11 1/8”  

  

Half page  
7” x 4 7/8”  

  

Third page  
4 5/8” x 4 7/8”  

  

Quarter page 
7” x 2 3/8”  

  

Sixth page vertical 
2 1/4” x 4 7/8”  

  

Sixth page horizontal  
4 5/8” x 2 3/8”  

  

Twelfth page  
2 1/4” x 3 3/8”  

  

^For bleed ads, please add 1/8” on all sides. Trim size: 8” x 10 7/8”  

Display ads should be press-ready PDF files, in CMYK format and 300 dpi resolution.  

1/4 page 

1/6 

page 

vert. 
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1/2 page  

1/3 page  

mailto:mbullard@vtchamber.com?subject=Vermont%20Tourism%20Marketing%20Program%20
mailto:mplouffe@vtchamber.com?subject=Vermont%20Tourism%20Marketing%20Program%20



