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Recent statistics show that there are nearly 
three billion social media users around the 
globe–a number that keeps increasing. In the 
United States, social media users spend more 
than 215 weekly minutes on social media via 
smartphone, more than 60 weekly minutes via 
laptop or desktop, and nearly 50 minutes per 
week on tablet devices. 

Of course, their social media platform of choice 
may vary, with users taking to either Facebook, 
Twitter, LinkedIn, Instagram, and YouTube (or 
sometimes, all of the above). This makes each 
medium valuable for organizations across 
all industries, and especially vital for small 
and medium-sized manufacturers (SMMs). 
By building an online presence, SMMs can 

significantly reduce the expense of traditional 
advertising because it’s inexpensive—or free—and 
it reaches a very broad audience. Where else will 
you find users from all demographics and socio-
economic backgrounds mingling together?

While security is a common concern when 
it comes to social media, this fear is mostly 
unfounded. Hackers are usually after confidential 
records and credit card information that they can 
use or sell for personal financial gain—and these 
are not details most manufacturers are sharing 
or that can be accessed via social media. So let’s 
get started!

Using social media, you can network, promote, 
and recruit for next to nothing!

https://www.cmtc.com/
tel:3102633060
https://www.statista.com/statistics/248158/social-networking-time-per-us-user-by-ethnicity/
https://www.statista.com/statistics/248158/social-networking-time-per-us-user-by-ethnicity/
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Is your company “liked”? If you haven’t already begun promoting your 
company through Facebook, now is the time. The social media giant boasts 
over 2.5 billion monthly active users worldwide; 1.6 billion of them use the 
site to connect with small business, and over 18 million users can be found in 
California alone. You can combine the populations of the United States, 
China, Mexico, Canada, and all of Europe and you still won’t match the 
number of Facebook members! This makes the site a must-have marketing 
tool for all SMMs.

You can take advantage of Facebook by using Company Pages. It’s a 
great way to get found, strengthen relationships, and nurture leads. 

Once you’re set up, here are five ways to increase the effectiveness of your 
Facebook pages.

Facebook

Facebook

Facebook pages shouldn’t be 
entirely sales-oriented; that can turn 
people away. Pages should highlight 
company history, of course, as this 
is the first place someone is bound 
to look when visiting a page. But, 
beyond that, give your audience 
valuable content to keep them 
following your page; for example, 
you may reach out to your customer 
service team to find out what types 
of inquiries they’re getting from 
clients or customers, and then craft 
stories that answer them or pertain 
to them.

Here’s where you show your 
“personality,” but keep it on the 
professional side, with photos 
of employees at work and play 
acceptable and encouraged. 
Mixing in demonstrations on how 
your products work or are used is 
also a good tactic. You can up your 
Facebook game with multimedia 
posts; using photos or videos 
generates 65% more engagement 
with Facebook followers.

Provide Useful 
Information

Personalize Pages and 
Showcase Products

https://www.cmtc.com/
tel:3102633060
https://www.internetworldstats.com/unitedstates.htm#CA
https://www.facebook.com/business/pages/set-up?ref=ens_rdr
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Have you seen a news story that 
affects your business, or just relates 
to what your company does? Link 
wall posts, notes, and discussions 
on the topic back to your website. 
This increases web traffic and boosts 
rankings in search engine results. 
Also, if you’re on Twitter, LinkedIn, 
Instagram, or YouTube (we’ll get to 
those in a minute), cross-promote on 
these sites to drive more traffic.

Facebook isn’t meant to be a one-way 
street. Encourage your followers to 
participate in discussions and always 
respond to both positive and negative 
feedback. Positives don’t require much 
more than a thanks (though if you can 
personalize, even better). Negative 
comments require more effort and 
thought, so be sure not to respond in 
the heat of the moment when you may 
say something you regret. 

Unfortunately, you can’t just make 
a page and think it will go to work 
for you. It takes time, and often help 
from a Social Media Manager or 
third-party company. So, designate 
time to consistently update your 
site to keep followers interested. A 
word of caution: too much posting 
can be a turn-off. Studies show that 
more than 60 posts per month is the 
point at which followers begin to feel 
overwhelmed. It’s a matter of quality 
versus quantity.

Drive Traffic to
Your Website

Engage Your 
Audience

Update Your Content 
Frequently—But Don’t 
Post Too Often

https://www.cmtc.com/
tel:3102633060
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The Twitter faux pas seems to have become an everyday occurrence 
amongst celebrities, politicians, and brands. But with more than 330 
million users, Twitter’s reach cannot be denied. It’s just a matter of 
taming your tweets! So let’s take a look at how Twitter can benefit 
small- and medium-sized manufacturers.

Twitter is free to join, and requires nothing more than a handle. From 
there, you can find someone or something interesting in order to 
begin following their tweets. Then, to avoid being a lurker, it’s time to 
start sending out your own posts (of course, until you’ve developed a 
following, your tweets may fall upon deaf ears; followings develop by 
following others).

Savvy companies have turned to Twitter to send out some really useful 
content, providing a quick stream of information to customers, potential 
customers, investors, news outlets, and experts. But Twitter also wants 
you to keep it quick. Studies show that Americans’ attention spans are 
getting shorter—now less than 8 seconds according to Forbes—so 
tweets are limited to just 280 characters to make messages purposeful 
and scannable. This can also make them challenging to write, so the task 
of handling tweeting shouldn’t be pawned off to just anyone but instead 
given to an individual with good writing skills and common sense.

Once a company profile has been created, here are a few other useful 
tips for manufacturers to consider. 

Twitter

twitter

https://www.cmtc.com/
tel:3102633060
https://www.omnicoreagency.com/twitter-statistics/
https://www.omnicoreagency.com/twitter-statistics/
https://twitter.com/forbes/status/742122060625915904?lang=en
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Not everyone is going to come to 
you. Actively research your clients 
and prospects and follow them on 
Twitter, and then use their content 
to help grow your knowledge of their 
wants and tailor posts to meet them.

When you follow profiles on Twitter, you 
have the ability to tweet messages at 
them (unless their privacy settings are 
adjusted otherwise). Tweet targeted, 
specific messages at your prospects 
to make a connection. When you’re on 
someone’s Twitter profile, there is a 
‘Tweet to person x’ section in the left-
hand toolbar. Enter your message there.

Get Connected  Be Engaging

https://www.cmtc.com/
tel:3102633060
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What many of us used to call the 
“number symbol” or the “pound 
sign” is now known as the hashtag. 
And despite what you may have 
heard, hashtags aren’t dead. In fact, 
they’re bigger than ever. Hashtags 
are designed to capture trends and 
popular topics on Twitter and other 
social media sites, allowing users to 
easily search for and discover topics 
of interest. Use hashtags to promote 
your business, but be sure not to 
overuse them; keep them to 2-3
per post or you’ll be in danger of 
losing followers.

There’s no better way to grow 
your network. A good way to find 
manufacturers and industry experts 
you may want to connect with is to 
look for those that are following 
manufacturing conferences (you can 
find a list of them here). Another 
great feed to follow is @MfgDay, 
which has nearly 14,000 members 
in the industry supporting the 
growth of SMMs.

Legislators and their staffers are 
very active on social networking. 
Manufacturing is also a very hot 
topic in the political and news cycle, 
providing a good opportunity for you 
to connect. First, look up the names of 
your representatives for your district 
on both a state and federal level. 
Then, log on to Twitter and enter the 
names of your representatives in the 
search bar at the top. When you’re on 
their profiles, click the follow button. 
Finally, tweet important news at them 
through the ‘Tweet to x’ function on 
the left-hand toolbar. Who knows, 
you might secure a plant tour from 
representatives through Twitter!

Utilize #Hashtags Connect With Other 
Manufacturers

Connect With Legislators

#

https://www.cmtc.com/
tel:3102633060
https://www.looksbymc.com/are-hashtags-dead-on-instagram/
https://www.cmtc.com/blog/16-manufacturing-conferences-to-attend-in-2019
https://twitter.com/MfgDay?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
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There are nearly 600 million users on LinkedIn, with two new users 
joining every second. This makes the social media giant one of the best 
ways to promote your company and products. LinkedIn can give you 
the ability to tap into existing connections, make new ones, and get 
noticed (it’s also the top-rated social network for lead generation).

To get started, SMMs looking to grow their business need to set up 
a LinkedIn Company Page. This helps other users learn about your 
business, your products, and even job opportunities. You can get 
started here, but it’s important to note that in order to create a 
Company Page, you’ll also need to create a personal LinkedIn profile; 
don’t worry, that’s an easy process too. Simply follow the instructions 
the site provides. 

When adding your company, you’ll need to check a box indicating 
that you have the right to act on behalf of your company (you can add 
additional page administrators later). Then, LinkedIn will automatically 
create a shell of your Company Page. How great is that? All that’s 
left to do is fill in some of the details, and it will guide you through 
the process. A word of advice: don’t forget to add a company logo; 
LinkedIn data shows that companies with logos get six times more 
traffic to their Company Page.

Once you’ve been “linked in,” here are a few ways to boost your 
LinkedIn mojo.

LinkedIn

linkedin

https://www.cmtc.com/
tel:3102633060
https://business.linkedin.com/marketing-solutions/audience
https://www.linkedin.com/company/setup/new/
https://www.linkedin.com/company/setup/new/
https://business.linkedin.com/marketing-solutions/linkedin-pages/best-practices
https://business.linkedin.com/marketing-solutions/linkedin-pages/best-practices
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 Encourage employees, 
customers, and suppliers to 
connect with you. There’s no 
better way to grow your audience 
than to make connections. With 
each connection, you also wind 
up tapping into their network, 
and your Company Page will 
appear in their profiles.

By publishing valuable content on a 
regular basis (LinkedIn recommends 
at least once per week) your posts 
will rise to the top of your followers’ 
news feeds and get you noticed. If 
this sounds daunting, remember that 
content doesn’t have to originate 
from you; simply sharing a valuable 
link (with a comment on why you 
think it’s share-worthy) to another 
story shows that you’re engaged in 
your industry. You can also publish 
original newsworthy stories on the 
LinkedIn publishing platform to 
boost your presence.

Being an active participant in a 
LinkedIn group can show that you’re 
both invested in your industry and 
are a thought-leader within it while 
growing your connections outside 
of those you already know. Here 
are 10 Helpful LinkedIn Groups 
for Manufacturers; but if you’re 
not finding the group that’s right for 
you, create your own and promote 
it in your posts.

That means photos, video—
anything not text-related. 
LinkedIn states that posts with 
an image receive 98% more 
comments. If you have a YouTube 
channel, you can also link to 
videos published there; they play 
automatically when someone is 
scrolling through their news feed 
to quickly capture attention.

Make ConnectionsPost Valuable Content

Join LinkedIn GroupsPublish Rich Content

https://www.cmtc.com/
tel:3102633060
https://business.linkedin.com/marketing-solutions/linkedin-pages/best-practices
https://www.linkedin.com/help/linkedin/answer/47542
https://www.bluleadz.com/blog/10-helpful-linkedin-groups-for-manufacturers
https://www.bluleadz.com/blog/10-helpful-linkedin-groups-for-manufacturers
https://www.linkedin.com/groups/
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Functioning like a subdomain of your 
own Company Page, Showcase Pages 
allow you to highlight a specific function 
of your company or a new initiative. It’s 
just another way LinkedIn helps you to 
promote yourself. To create a Showcase 
Page, simply click the “Me icon” at the 
top of your LinkedIn Page, then choose 
your company page under the Manage 
section. Next, click “Admin tools” and 
select “Create a Showcase Page.”

More than 70% of Linkedin users are 
from outside of the US. So, if you’re like 
many manufacturers who export to 
other countries, use LinkedIn’s multi-
language tools to attract users outside 
our borders. LinkedIn allows you to 
create custom descriptions of your 
company in 20 different languages. 
The right description will appear for 
each LinkedIn member based on the 
language settings they have chosen. 

Use Showcase Pages Speak Their Language

https://www.cmtc.com/
tel:3102633060
https://www.linkedin.com/help/linkedin/answer/999
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Instagram boasts over 1 billion active users across the globe, with over 12 
million in the Golden State alone. It’s a very visual medium, and is largely 
used for posting photos and short videos up to one minute in length. It is 
the preferred social network of Millennials (1981-1995) and Gen Z (1996-
2010)—even beating out heavyweights Facebook and Twitter. 

But it’s not just youth-oriented. Data reveals that two million businesses 
are active on Instagram, and 80% of users follow one or more of them. This 
makes Instagram a must-have marketing tool—and a great way to reach 
those elusive younger markets. 

To get started, it’s important to understand that Instagram is largely a 
smartphone-based tool, available through Apple iOS, Google Play, and 
Windows app stores. Of course, you can access Instagram on a desktop 
computer if you prefer, but some mobile features won’t be available.

To create a business account on Instagram, you must have a Facebook 
account (Facebook is the parent company of Instagram). If you don’t yet 
have one, it’s time to set one up! But don’t view this as a negative; it’s 
beneficial to promote your business across multiple channels as it allows 
you to tap into different consumer markets.

You can learn how to set up a business account on the Instagram for 
Business page, but we’re more interested in telling you some best practices 
for businesses and highlighting some of the cool things you can do with it!

Instagram

instagram

https://www.cmtc.com/
tel:3102633060
https://www.statista.com/statistics/253577/number-of-monthly-active-instagram-users/
https://business.instagram.com/getting-started/#start-an-account
https://business.instagram.com/getting-started/#start-an-account
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Adding value for Instagrammers is crucial. So, 
rather than just highlight your products, focus 
on the problems that they solve. For example, if 
you manufacture parts used on a medical device, 
highlight how the device is saving lives. It may 
also be valuable to show some behind-the-scenes 
work. Customers are always curious about where 
products they use come from, so highlight your 
products’ production lifecycle.

You’ll also want to consider these ideas:

Are your processes or products environmentally 
friendly? Be sure to highlight this—younger 
generations highly value companies that are 
socially conscious, and this can go a long way with 
them.

Do you use newer technologies such as 
additive manufacturing or advanced robotics? 
Demonstrate how they work.

Does your company (or your employees) 
support local charities? Let it be known so you 
can build goodwill.

Can you provide any useful tips? For example, if 
you manufacture furniture, offer tips on how to 
keep furniture looking like new. 

Is there a good camaraderie among your team? 
Show them at work and play. This will highlight 
your unique culture and is a great way to recruit 
new talent.

Highlight What Makes Your 
Business and Product Unique

A new feature to the social site in 2017, Instagram 
Stories allows you to put photos and videos into 
a slideshow format. You can add as many as you 
want, and they will play in the sequence in which 
you add them. Stories are only live for 24 hours to 
create a sense of urgency with viewers (although 
you can reuse them at a later date). 

Here are six benefits of using Instagram Stories  
for manufacturers.

1.  Followers will see your story displayed 
prominently at the top of their timeline. Because 
they know it’s only available for 24 hours, they’re 
more apt to view.

2. Your content doesn’t need to be as high-quality 
as your regular posts; this makes it great for on-
the-spot behind-the-scenes storytelling.

3.  It allows for more than just photos and short 
videos, such as Boomerang (a GIF-like image), 
Rewind (video filmed backward), and live videos.

4.  Other accounts can be tagged (for example, 
your suppliers or customers). You can also tag 
influencers that may be interested in your  
product; if they begin promoting your business 
or product, you’ll benefit by gaining many more 
followers (and hopefully, more customers).

5.  You can add face filters, text, and stickers. 
This can show off your company’s playful side!

6.  You can add a call-to-action to your slideshow 
which can direct users to your website or 
elsewhere; this can be very valuable for 
promotions.

Use Instagram Stories to 
Get Noticed

https://www.cmtc.com/
tel:3102633060
https://www.cmtc.com/blog/6-trending-topics-in-manufacturing-today
http://instagram.tumblr.com/post/148348940287/160802-stories
http://instagram.tumblr.com/post/148348940287/160802-stories
http://instagram.tumblr.com/post/148348940287/160802-stories
https://www.pixlee.com/definitions/definition-instagram-influencer
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Just as with Twitter, Hashtags help 
grow followings because it allows 
people to find you. Some of the most 
popular Instagram hashtags are #love, 
#instagood, #photooftheday, #happy, 
#followme, and #tbt. Also known as 
Throw-Back Thursday, #tbt can be 
used to post old photos from your early 
days of operation, or to show an old 
version of the product you currently 
manufacture. For example, if you make 
cell phones or cell phone components, 
post a picture of a 1980’s brick phone 
for a laugh and include #tbt.

As mentioned at the start of this 
story, Instagrammers want value. So, 
if it applies to your company, keep 
them interested by rewarding them 
with exclusive content. This may 
involve letting them know about new 
offerings, product release dates, special 
events, and more. If you’re an SMM 
participating in Manufacturing Day, for 
example, you’ll want to promote it and 
perhaps you’ll get some new attendees 
(or new recruits!). 

Collaboration is key on Instagram, 
and mentioning others can get you 
noticed. Going back to giving back,; 
does your company give to charity or 
do fundraisers a few times per year? 
Highlight this, and mention the charity 
(for example, perhaps your team donates 
blood once a year; post a photo of them 
outside the American Red Cross blood 
drive truck and include 
@americanredcross in the post).

Another popular technique used by 
businesses is the unpaid “shout-out.” 
That’s when two or more companies 
partner up to occasionally give kudos to 
the other and tag them. This benefits all 
involved as it increases exposure to each 
company’s followers. There are also paid 
“shout-outs,” which is essentially paying 
an influencer to promote your company 
or product. An influencer posting a 
photo of them using your product may 
charge a company $1,500 per 100,000 
followers. It may not make sense for 
many manufacturers, but for those 
whose products go directly to end-
users, that’s not a bad price to pay to get 
noticed by 100,000 people who hang on 
the words (and photos) of influencers.

Mention and Collaborate 
with Others

Use #Hashtags to Expand 
Your Reach

Give Followers an 
Inside Scoop

#

https://www.cmtc.com/
tel:3102633060
https://www.cmtc.com/camfgday2018
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Think YouTube is all about funny cat videos? Think again. While that 
may have been true in the early days of YouTube, today the site is more 
social and influential than ever before. Now, over 300 hours of video are 
uploaded every minute, so YouTube has something for everyone. And 
that’s exactly who you’ll find on YouTube: everyone. 

YouTube is the second most-visited website in the world, with nearly 
2 billion users logging in every month (that’s half the internet). While 
it’s not surprising that Millennials and Gen Z are the heaviest users, 
YouTube’s low barrier to entry attracts people of all ages, even the 
analog generation: half of users are aged 75 or older.

That’s not all. According to the Content Marketing Institute, a majority 
of marketers in the manufacturing realm identify video as a big part of 
their strategy. While Facebook is still number one with manufacturers at 
77%, YouTube actually beats out LinkedIn (67% versus 61%). So how can 
SMMs leverage the power of YouTube to improve their business?

YouTube

youtube

https://www.cmtc.com/
tel:3102633060
https://blog.hootsuite.com/youtube-stats-marketers/
https://contentmarketinginstitute.com/wp-content/uploads/2012/11/b2cresearch2013cmi-121113201300-phpapp02.pdf


15www.cmtc.com  |  690 Knox Street, Suite 200 Torrance, CA 90502  |  Phone: (310) 263-3060
California’s Manufacturing Network

The most popular YouTube channels consistently update their content and 
house large volumes of video. If you’re wondering what you could possibly post 
to keep your content fresh, consider the following ten ideas:

1.    Product demonstrations

2.    Equipment demonstrations (especially if you’re using new technologies)

3.    Facility tours

4.    Employee interviews

5.    Customer testimonials

6.    Manufacturing webinars (keep them brief so you can do them frequently   

    to up your content quantity and make them digestible for viewers)

7.    Manufacturing Minute (a one minute clip highlighting something     

     newsworthy)

8.     “Day-in-the-Life” videos around the facility

9.     Charitable events you hold/participate in 

10.   Industry conferences you attend

Many of these ideas can help highlight product benefits, generate sales, create 
contacts, recruit new talent, and demonstrate your role as a thought-leader 
in your industry. One more tip? Create keyword-heavy topical playlists and 

Stand apart from the crowd by making your YouTube page your own! Your 
channel can be customized with imagery, colors, links, and information. 
Customizing player thumbnails also helps encourage plays, click-throughs, and 
shares. Think of a YouTube video the same way you would a sales pitch; it’s all 
about making a good first impression. Check out Wistia’s story on creating the 
perfect thumbnail.

Create Continual Content

Customize Your Channel

https://www.cmtc.com/
tel:3102633060
https://www.cmtc.com/recruitment-services
https://wistia.com/learn/marketing/testing-video-thumbnails-in-emails
https://wistia.com/learn/marketing/testing-video-thumbnails-in-emails
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Which video do you want to watch: (1) Product Demo, or (2) How Our 
Product Saves You Time and Money? If you’re like most people, you’ll choose 
number two. A descriptive (but accurate) video title is more apt to get clicked 
and shared, so make it engaging and try to highlight a benefit if you can. 

The description section allows you to expand upon the title. It’s also what 
Google and YouTube will use to understand the topic of your video and pull 
it up in search results (after all, they can’t see or hear your video—yet). So, 
create a thorough description and use keywords. You can also include a link 
to your business website or blog. 

Lastly, don’t forget to include tags; YouTube has 15 to choose from that can 
help your video be discovered. You can learn how tags work in (where else) 
this YouTube video. 

When YouTubers view your videos, they’ll often rate the video with a thumbs 
up or down, and leave comments. You or a member of your team, preferably 
someone who’s social media-savvy, should respond as quickly as possible. 
Personalizing the response is great, but not always possible. So if the 
comment is positive, a simple “thanks!” will do; if it’s negative, something like 
“we’ll try harder next time” may be appropriate, depending on the situation. 
Just don’t get defensive and say something you’ll regret (there is a delete 
option, but that may not stop someone from screen capturing it before it’s 
too late).

Make Titles, Tags, and Descriptions Work

Interact With Others

https://www.cmtc.com/
tel:3102633060
https://www.youtube.com/watch?v=uVuV2DkIvXM
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Collaborative videos are the next big thing on YouTube. In the 
manufacturing world, this could mean working on video content with 
a member of your supply chain, or someone else in your industry 
that complements (but doesn’t compete with) your business. Joint 
videos can allow viewers to see multiple players in a supply chain 
working together, and for manufacturers, it can double their exposure 
as the video can be viewed on multiple channels. Consider pitching 
collaboration to your industry contacts, or search YouTube for like-
minded products in your industry and reach out.

Social Media for 
Small- and Medium-
Sized Manufacturers
The way people communicate and interact with companies is 
changing, and SMMs need to change with them. By joining social 
media, you can reach customers where they’re at, and engage with 
them in a whole new way. Today, 6 in 10 companies say maintaining an 
online presence is critical for the long-term success of their business. 
Get online today with social media and start making connections that 
can make a difference!

Collaborate With Others

https://www.cmtc.com/
tel:3102633060
https://www.facebook.com/business/news/insights/how-mobile-first-connections-drive-local-business
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DO YOU HAVE QUESTIONS ON 
HOW TO USE SOCIAL MEDIA TO 
PROPEL YOUR BUSINESS?
Schedule a complimentary consultation today!

Contact Us

https://www.cmtc.com/
tel:3102633060
https://www.cmtc.com/contact

