
• GMB - Google My Business 
Google My Business is a free tool that enables business owners to 
make sure their company shows up both in search results and on  
Google Maps with the most up-to-date information.  
 How it works: Just having a Google business listing doesn’t mean you’re able   
 to edit or manage that listing. In order to have control, you need to create a  
 Google My Business account.  
 How to start: Find your business on Google, claim it, verify your authenticity,  
 and then start managing.

Myths about  
Developing your 
Online Presence
• Traditional methods like 

word-of-mouth are better for 
bringing in customers. I don’t 
need an online presence.  
FALSE 
In this world of constantly- 
evolving technology, Google 
has become the new “word 
of mouth.” If your shop isn’t 
easily accessible online, 
you’re missing out on  
hundreds of potential leads.  

• Being found online takes too 
much time.  
FALSE 
Establishing a robust online 
presence doesn’t have to be 
a long, complicated process. 
Take the process one step at 
a time, enhancing your  
presence when you’re able. 

• The process is too technical. 
FALSE 
There’s a lot of new words 
and phrases so the process 
might be intimidating to a 
newcomer, but essentially 
anyone can get started with 
the basics.  

• I won’t be in control of my 
online brand. 
FALSE 
Working with a third-party 
company to optimize your  
online presence does not 
mean you have to lose any 
control. If you want to make 
the process easier, you can 
grant them permission to 
help you manage aspects of 
it, or you can maintain total 
control - whatever makes you 
most comfortable! 

Being Found Online 101
Recent data shows that 93% of consumers use the internet to find a local 
business each year, with 34% searching every day. If those consumers in 
your community can’t find you in an online search, you’re missing out on 
potential new customers.

For those new to the digital marketing world, the abbreviations and  
verbiage may sound complicated at first, but they’re simple to understand. 

• SEO - Search Engine Optimization 
Search Engine Optimization is the practice of increasing the quantity 
and improving the quality of visitors to your website. A stronger SEO 
strategy means more potential new customers.  
 How it works: Search engines like Google collect information on web pages   
 and index it. Algorithims analyze the index to determine the order in which pages   
 should appear in the search results for any given query. 
 How to start: Include relevant keywords and phrases on your website; link to   
 other reputable sites, optimize visual content, etc.

• Reputation Management 
Reputation Management is exactly that - managing the reputation of 
your business or brand online. Nearly 90% of people read reviews  
before making a purchase decision. A positive online reputation may 
help you attract new customers and keep current customers.  
 How it works: Customers can leave feedback in a variety of places, including   
 Google and Facebook. They may leave a comment, or just a star review.  
 How to start: Ask customers to leave you a review, respond to negative  
 reviews, highlight positive reviews. 

Optimizing SEO, managing your GMB, and keeping up with reputation  
management doesn’t have to be overwhelming. Certified Service Centers 
have access to expert help. Contact your parts supplier to get started.  

Certified Service Centers have access to FREE SEO programs.

CSCs have access to FREE Google My Business assistance.

CSCs have access to FREE reputation management help.


