
The Road Less Traveled - September 23, 2016 

Trudy Smith and I attended the Central Texas Conference Evangelism Summit this week. We 

heard from some engaging speakers, each challenging us to become more deliberate and more 

creative in our efforts to share the Good News of the Gospel and to share the story of Jesus 

Christ.  I’ve thought a lot about that challenge in the days that followed.  Evangelism, as I have 

said before, is difficult for many of us.  It conjures up images of the individual going door to 

door, challenging those who answer with their confidence in their salvation.  Or the zealot 

standing on the street corner condemning – at the top of his lungs – those who would choose not 

to repent. 

But it occurs to me that evangelism doesn’t have to be offensive.  It doesn’t have to be 

manipulative.  In fact, it doesn’t even have to be results-driven.  We aren’t called to be successful 

evangelists – as in someone getting on his knees at the end of our spiel and giving his life to 

Christ.  We are called to be faithful evangelists.  We have a story to tell.  It’s a wonderful story 

of love and grace that God wrote especially for us.  We simply have to be willing to tell the story 

and give the Holy Spirit the space and time to work. 

It also occurs to me that too often we separate ourselves from the story.  What I mean is that we 

view our church and our own faith journey as somehow distinct from the story of Christ.  But it 

is not.  The Apostle Paul tells the faithful of the church at Corinth that they are the body of 

Christ.  And that is more than simply a clever metaphor.  Paul means that in a very near literal 

sense.  After the Resurrection, when Jesus ascended, he was absent from this world.  And as he 

ascended, he gave those who had chosen to follow Him their directive – to build a church.  

Today we are the living legacy of that directive. 

But for Paul, the church was not merely an institution created in Christ’s name to share the story 

and teachings of Jesus.  For Paul, the church was the physical embodiment of Christ. The living 

breathing presence of Christ to a world that desperately needed Christ.  Not just the purveryor of 

a story, but the living entity in which the story would continue. 

Nearly 2,000 years have passed since Paul wrote those words, but that central truth remains.  We 

are a body, a family, that does not exist to simply tell the story of Christ.  We exist to be the 

ongoing story of Christ for our community and our world.  So to tell our story is to tell the story 

of Christ working in our world.  That’s the Good News. 

So at least part of our evangelistic task is to tell our story – the story of Aledo United Methodist 

Church – and the way Christ is working through our community of faith.  Interestingly, over the 

past couple of years, we have discovered that one of the most effective ways we tell our story is 

through social media.  We’ve done radio spots and newspaper ads and direct mail, but we have 

found that a single post on Facebook has as much of an impact as all of those mediums 

combined.  And the reason is that people share our posts.  They share our Facebook posts on 

their own timeline, and suddenly our message moves from targeted advertising to word of 

mouth.  And things happen.   



A little more than a year ago we launched our On The Go Devo.  It is a weekly video synopsis of 

the message that we share in Sunday worship for those who cannot be in worship.  We launched 

it last August and encouraged folks to sign up for the text service that would deliver it to their 

cell phones each Sunday morning.  A bunch of folks signed up initially, and then – as you might 

imagine – the growth became flat.   

But then a couple of months ago, something very interesting happened.  I posted the video and 

then shared that post on Facebook.  A member of our faith family shared what I posted on 

Facebook and commented how much her family enjoyed the video when they could not be in 

worship.  And by the end of the day on Sunday, we had multiple new subscribers to our weekly 

text. 

All that is to say that social media – love it or hate it – is the most effective tool we have for 

sharing the good news of Aledo United Methodist Church, particularly when the information the 

church shares is shared by each of you.  So here is my challenge for you.  If you are not already a 

follower of the church’s Facebook pages, strongly consider rectifying that.  The main Facebook 

page is “Aledo United Methodist Church.”  There also is a page for Children’s Ministries 

(AUMC Children’s Ministries) and for our Youth Department (AUMC Student Ministries).  

Consider following those pages and then share the good news that you see on those pages on 

your own timeline.   

And just like that, you are an evangelist. 

See you Sunday. 


