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70 Percent Covid Vaccination Rate May
Be in Reach, New Poll Suggests

The survey found big increases over last month in Latinos getting
the shot and in unvaccinated people who say they have made an
appointment.

People lined up in Santa Ana, Calif., last week to receive vaccinations. Jae C.
Hong/Associated Press

By Jan Hoffman

May 28, 2021, 5:00 a.m. ET

A new poll suggests the United States could be on track to
vaccinate at least 70 percent of the adult population against Covid-
19 by this summer.

In the latest survey by the Kaiser Family Foundation, 62 percent of

respondents said they had received at least one dose of a vaccine,
up from 56 percent in April. At the same time, about a third of those
categorized as “wait and see” reported that they had already made
vaccine appointments or planned to do so imminently.

Dr. William Schaffner, medical director of the National Foundation

for Infectious Diseases and a vaccine expert, found the results
encouraging.

“I think there are many people who were on the fence who were
worried about things moving too rapidly and about possible side
effects, but those concerns are being allayed as they see more of
their friends and acquaintances celebrating getting vaccinated,’
said Dr. Schaffner, who was not involved in the monthly survey, the
Covid-19 Vaccine Monitor.

“They’re getting that growing sense of comfort and reassurance
that ‘people like me’ are getting vaccinated,” which, he said, was
essential to instilling confidence in the vaccines.

The two demographic groups reporting the greatest increase in
vaccination rates from April to May were Latino adults (from 47
percent to 57 percent) and adults without college degrees (from 48
percent to 55 percent).
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The telephone survey of 1,526 adults was conducted in English and
Spanish from May 18 through May 25.

On May 10, the Food and Drug Administration authorized the
vaccine made by Pfizer and BioNTech for children ages 12 and
older. The survey found that 40 percent of parents said that either
their child had already gotten at least one dose or would be getting
one soon.

But parents of younger children were notably more guarded, with
only about a quarter expressing a willingness to get their children
vaccinated as soon as the shots become authorized for them.

The finding suggests that efforts to protect as many young
students as possible from Covid-19 by the start of the school year
could face barriers.

While public health experts welcomed the continuing improvement
in vaccination rates, they noted that it meant the pool of the most
willing adults was shrinking.

“At this point, there’s almost no low-hanging fruit, but there’s a
path toward a slow-but-steady increase in vaccination rates
through improved access, information, persuasion and incentives,’
said Drew Altman, the president and chief executive of the Kaiser
Family Foundation.

President Biden set a goal of 70 percent vaccine coverage for

adults by July 4. Dr. Schaffner said he thought the goal was
possible. “We have to work harder,” he said.

The authors of the survey said the goal was realistic, because in
addition to 62 percent of adults who had received at least one dose,
another 4 percent said they wanted the shot as soon as possible,
and still another 4 percent — representing a third of the “wait-and-
see” group — said they had scheduled an appointment or intended
to do so within three months.

But despite the positive news, vaccination rates among adults who
have previously reported significant hesitancy (7 percent) or
outright refusal (13 percent) have remained static for several
months. And a third of the “wait-and-see” group said they would
wait at least a year before getting the shots.

The survey also looked at attitudes about vaccination incentives as
well as the impact of government messaging about the shots.
Financial enticements, such as_Ohio’s million-dollar lottery for the

newly vaccinated, are receiving some derisive pushback.

But the survey found that such rewards can be successful
motivators for people to get the shots. Fifteen percent of
unvaccinated adults in the survey said that being offered $100 by
their state might make them reconsider, as would free
transportation and free tickets to a sporting event or concert.

Earlier this month, people who showed up to be vaccinated at an

event at the Talladega Superspeedway in Alabama could take two
victory laps around the track. (Cars and trucks, yes; motorcycles,
no.) Similar incentives are being offered around the country.

About 20 percent of the unvaccinated workers said they would be
more likely to get the shots if their employer gave them paid time
off for the appointments and for any time needed to recover from
side effects.

The report also showed that the public has some confidence in
government health-related messages, though many were confused
by the announcement this month by the Centers for Disease
Control and Prevention saying that vaccinated people could largely
eschew face masks and social distancing. Over half said that the
C.D.C’’s guidance was generally clear and accessible, but about 40
percent found it confusing and murky.

Strikingly, 85 percent of unvaccinated people said that the C.D.C.’s
new guidance did not make them more willing to get vaccinated.

But another cohort looked to government approval as a potential
starting gun. The survey found that a third of unvaccinated adults,
including 44 percent in the “wait-and-see” group, said they would
be more likely to get a vaccine once it received full approval from
the Food and Drug Administration. The makers of the Moderna
and the Pfizer-BioNTech vaccines have recently said that they are
making progress toward that goal.
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