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Initial results of prospecting and remarketing test with Pinterest
show promise for Restore brand

The Restore Marketing team is testing the effectiveness of Pinterest advertising. Our goal is to
appear on a contextually relevant platform and, as a result, contribute to consumers' awareness
of and engagement with the ServiceMaster Restore brand. Although the media has been live for
just eight days, the initial results are exciting!
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We are excited to share the final results with you and continue building national brand
awareness!
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