Younger Sports Fans are More Loyal to Brands that

Support Favorite Properties CONSUMER OPTIMISM BAROMETER 2025

I'm more inclined to support brands that sponsor my favorite teams or sporting events.

Total
m Strongly Agree m Agree Agree
Age Under 25 39%
Age 25-34 42% 22% 64%
Age 35-44 41% 15% 56%
Age 45-64 23% 18% 42%
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