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Bio: 
 
I am the President of Ecko Worldwide Transportation Group. The 
group of companies is comprised of Ecko Worldwide Transportation, 
Limo Stop Worldwide Transportation, Airone Worldwide 
Transportation, Californian Limo Wine Tours and San Jose Limo.  
 
I began my career in the industry in 2009 when I launched my business with a single vehicle.  
 
Through hard work and steady acquisitions of smaller companies I built a company with a massive 
affiliate network that stretches to more than 53 countries and more than 1100+ cities. 
 
I was named Operator of the Year by LCT Magazine in 2015 and 2017. I also received a People’s Choice 
Award in 2018 and Inc. Magazine named Ecko Worldwide Transportation Group one of the fastest 
growing privately held companies in the United States. 
 
I have served as Vice-President of the Greater California Livery Association and have been an active and 
supporting member of the National Limousine Association. In my spare time, I love riding my bicycle, my 
motorcycle and working out. I also actively participate in our family church. 

 
Reasons for Wanting to Serve on the NLA Board: 

The ground transportation industry isn’t just a job for me. It is my life, and it defines my life. As such, I 
am passionate about the industry and truly believe that I can make a difference into the future of our 
industry. The industry is made up of many ethnicities, yet our National Limousine Association board has 
no ethnic representation. I bring the vast experience of serving as Vice President and board member of 
the GCLA for the past 5 years along with growing a successful transportation company from a single 
vehicle to more than 30 vehicles. 
 
My goals if elected include the following priorities: 
• Align State associations to work more closely with the NLA and create a larger force through combined 
efforts of both State and National Associations 
• Providing increased education that creates more value in membership 
• Create more awareness of the NLA’s existence both internally within our industry and externally to 
legislators and the general public at large 
• Uniting our industry by repairing broken relationships and disconnects in a “Let’s Be Friends” 
campaign. 
• Encourage the NLA to have a physical presence and offer support at all State association events 
• Increase membership through unique and creative membership campaigns in a combined growth 
force with State associations 

 


