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CAMPAIGN DETAILS

OBJECTIVE

To drive awareness to the communities along the Southern Oregon Coast, specifically in regard to slow
travel, adventure, and food via Facebook and Instagram. As well as increasing site traffic to the new TSOC
website, and partner sites.

CAMPAIGN DATES

March 1, 2023 through May 11, 2023

AD SPEND

$4,200 spread among 36 individual ads and 5 community partners



CAMPAIGN DETAILS

AUDIENCE

Local and abroad travelers looking for a relaxing vacation, an adventure-filled vacation,
or foodie-themed trips.

CREATIVE

36 individual graphics representing five communities on the Southern Oregon Coast





CAMPAIGN HIGHLIGHTS

IMPRESSIONS

5,538,256 total impressions across all ads (Average CPM $0.86, 2023 Industry Standard $7.19)

TOTAL LINK CLICKS

33,098 total link clicks through to TSOC website and OAC website 
(Average CPC $0.14, 2023 Industry Standard $0.94) 

AD SPEND

$4,200 ad spend collected from community partners



CAMPAIGN HIGHLIGHTS

ENGAGEMENT

We had 109,197 engagements across the 36 ads (Total 4.33%, Industry Standard 0.21%)

CLICK THROUGH RATE

Highest click-through rate was 2.85% (Average CTR 1.38%, Industry Standard 0.90%)





CAMPAIGN ANALYTICS
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A LITTLE JARGON
EXPLANATION
CPM = Cost Per Thousand Impressions
CTR = Click-through rate
CPC = Cost Per Click

Difference between clicks and link
clicks: Clicks are on any part of the
post (clicking through to our social
media page, clicking to make the
image larger, clicking to read the full
text, etc). Link clicks are directly
clicked through to the website via the
ad button.

Difference between Impression and
Reach: Reach is unique users.
Impressions are how many times an ad
is shown to users.



AUDIENCE TYPE LOCATION INTERESTS

CAMPAIGN AUDIENCES

RELAX

REFRESH

REFUEL

Australia, Canada, Germany, United Kingdom, and United
States (Arizona, California, Idaho, New Mexico, New York,
Oregon, Utah, Washington

Australia, Canada, Germany, United Kingdom, and United
States (Arizona, California, Idaho, New Mexico, New York,
Oregon, Utah, Washington

Australia, Canada, Germany, United Kingdom, and United
States (Arizona, California, Idaho, New Mexico, New York,
Oregon, Utah, Washington

Vacations, theater, concerts, fishing, eco-tourism,
mountains, music festivals, boating, painting, performing
arts, fine art, air travel, camping nature, lakes, tourism,
beaches, hotels, writing, sculpture, drawing, photography

Adventure travel, vacations, surfing, fishing, eco-tourism,
mountain biking, boating, air travel, camping, nature,
tourism, beaches, golf, horseback riding, bicycling,
kayaking, stand up paddle boarding, hiking

Organic food, vacations, fishing, eco-tourism, beer, coffee
houses, desserts, chocolate, distilled beverages, wine, air
travel, seafood, diners, camping, nature, tourism, beaches,
tea, golf, coffee



BANDON LAKESIDE OREGON'S ADVENTURE COAST

TOP ADS FOR EACH COMMUNITY



TRAVEL CURRY COASTREEDSPORT

TOP ADS FOR EACH COMMUNITY



WHAT PEOPLE ARE SAYING!
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GRAPHICS



GRAPHICS
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THANK YOU!
The campaign exceeded our target and performed even
better than our last (very successful) campaign, Fall in
Love, Again. Sending followers to our new website for
more information about each community was a
fabulous way to spread awareness for our area and
what there is to "play, stay, and eat" in each town. Thank
you to all of the communities who participated. I look
forward to future campaigns and sharing more of what
there is to love about our Southern Oregon Coast! 


