
DECEMBER 1-6, 2020 | VIP PREVIEW DEC 1

miamiartcity
O N L I N E  A C Q U I S I T I O N  R O O M S

A unique online platform to drive sales among today’s 
established and budding art collectors and investors

Present



Dear Gallerist,

We are very excited to introduce you to MIAMI ART CITY, a unique online interactive platform to drive sales 
among today’s established and budding art collectors and investors.

On behalf of all of us at Art Miami Show Group, we offer our heartfelt sympathy to those who have been 
affected by the Covid pandemic and our deep gratitude to those who are working tirelessly to keep us safe. This 
is a difficult time for everyone, and we would sincerely like to thank our participating galleries, partners and 
collectors for their valued support during this period.

Despite the challenges we face, we are more determined than ever to support our community of artists, galleries, 
institutions and collectors. We assure you that our organization will adapt and adjust to prepare ourselves for 
what our “new world” might bring.

For generations collectors have personally experienced the wonder of the art world by attending major 
International art fairs. However, the environment is changing at a rapid pace as health concerns, travel restrictions 
and economic conditions pose new challenges for collectors to pursue their passion in traditional ways.

Sincerely,

Nick Korniloff        Julian Navarro
Executive Vice President | Art Miami Director    CONTEXT Art Miami Director
nkorniloff@artmiami.com      julian@artmiami.com
+1 786.510.6595        +1 786.510.8293
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About the Platform
Spearheaded by Art Miami Show Group, Miami Art City utilizes proprietary 
technology to, as closely as possible, replicate the art fair experience online in 
a virtual capacity. The result is a user experience that combines a transactional 
sales platform with news, education and entertainment content tailored to today’s 
high-end art market.
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Register to Attend:
First Name______________________________________________________

Last Name______________________________________________________

Email______________________________________________________

City______________________________________________________

Country______________________________________________________

 Please email me Miami Art City updates.
 I have read and agree to the Terms & Conditions.

SUBMIT
ALREADY REGISTERED? PLEASE LOGIN
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The Objective
Quite simply, the mission of Miami Art City is to drive exposure 
and sales for participating galleries within a compelling 
virtual art fair experience offered to our global audience of art 

collectors, buyers and enthusiasts.
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The Elements
 

  Virtual Booths for Galleries to 
 Sell Artwork

3D gallery booth and artwork viewing
Unlimited inventory of artworks for sale
Artist and gallery bios & histories
Interactive presentations
Purchase Now option
Real-time collector communication tools

  Collector Engagement / 
 Immersive Experience

Collector registration/login with personal profile 
for matchmaking

Ability to save favorite artworks to a personal 
library

  Sponsor/Partner Engagement & 
Promotion
Video presentations, webinars, guided tours

Dedicated page to promote their institution, 
featured speakers, etc.

  Keep the Art Industry/Collectors 
Connected
Professionally guided virtual tours
Section featuring unique Art Industry Initiatives
Hosted educational webinars

  Marketing/Promotion
Promotion begins approximately 30 days   
prior for optimum engagement through:
Press coverage
Social media campaign providing audience a 

taste of what’s to come and to encourage 
pre-event signups

Artsy Microsite
Digital Ad Campaign
Display Ads
Newsletters
Social Media Campaign
Sponsor/Partner Engagement
Personalized Gallery Evites
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How it Works
The core of Miami Art City is an interactive website, laid out in the design of a virtual 

“community”. The technology is intuitive, easy to use, and fun to navigate.

1. Photographic Tour Option
Each gallery sets up an exhibition in its gallery space, or any other space of its choosing. We’ll send a 
photographer to shoot 360° photographs of the space which will be published as Interactive Tours on 
the platform. 
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2. Virtual 3D Space Option
For galleries without a physical space, we will create an interactive virtual tour using your choice from 3 
templates shown on the following pages. The exhibition will be created as a virtual walk-through in 3D 
with artworks you upload into the system and virtually hang in the template of your choosing. 
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3. 
Each gallery building is linked to a virtual tour of the exhibitor’s actual 
gallery, or to a virtual exhibition space, at the dealer’s option.

2.
Each exhibitor is allocated a “gallery building” within 
Miami Art City. 

How it Works
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How it Works

4. 
Artworks within the gallery are clickable to show detailed 
information, price and related publications. 

Exhibitors’ virtual tour can also include additional artworks 
for sale beyond the pieces featured in the space.

5. 
Sales tools with ‘trigger to action” functions are available 
on every artwork screen including:

• “Purchase Now” button
•  Real time video, telephone and text chat services

Gallerists do not need to be behind a computer all day. A mobile 
app sends a notification of chats and calls and allows gallerists to 
respond by phone.
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Benefits
A robust marketing and PR effort will build awareness, collector participation, acquisitions and viewership:

Partner Support
Substantial exposure will be driven via partner marketing and PR efforts, 
extending reach through their communications channels.

Collector Outreach
Art Miami Fair Group will leverage its extensive client base online, through 
its dealer network, presence in industry publications, relevant social 
media channels, extensive press coverage, and strategic partnerships.

Word of Mouth
Miami Art City is a novel concept, which will generate significant “buzz” 
throughout the collector and art community.

Personal Invitations
An estimated 120,000+ identified collectors and HNW individuals will be 
directly invited to attend and register.

Lead and Innovate
An opportunity to show innovation and leadership via an all new business 
channel.

Global Reach
The platform that will attract a global audience of art collectors and 
HNW individuals and potential new buyers, including collectors unable 
to travel to galleries and fairs.

Long-term Promotion
A virtual tour of your gallery during the event and potentially afterward 
for your own purposes.

Flexibility
The flexibility to showcase your artworks in a variety of ways, from a 
standard gallery on the city plan - presenting an unlimited array of 
artworks for sale – to adopting a personalized gallery space or opting for 
variety of engaging 3D formats.

PR/Marketing Campaigns
Opportunities for participation in resourceful, multi-dimensional PR/
marketing campaigns to maximize visibility and sales.

Client Database
The opportunity to expand your client contacts/database for long term 
value.

Revenue Opportunities
A platform for promoting and selling your gallery publications in addition 
to artwork sales.

Event Metrics
Reports on visitor statistics for an understanding of the event’s metrics.

Artsy is the Official Online Partner of the fairs. Collectors and art enthusiasts can use Artsy to browse exhibitor booths, make sales 
inquires on available art works, and access fair information online via Artsy.net and the Artsy app for iPhone & iPad.
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3D Virtual Space Template 1
MIAMI ART CITY | ONLINE ACQUISITION ROOMS

This template is a minimalist small-scale gallery space with the open space outside of the showcase area. 
Wall Space: 42 running meters • Floor Area: 140 sqm • Ceiling height: 3.5 m

Click here to view sample

https://www.artcity.online/media/demo/demo5.html
https://www.artcity.online/media/demo/demo5.html
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An open space art gallery, the interior is lit by indirect sunlight so the atmosphere of the space is transparent and almost lucent. 
Wall Space: 166 running meters • Floor Area: 625 sqm • Ceiling height of side areas: 6 m • Ceiling height of central zone: 8 m

Click here to view sample 1 |  Click here to view sample 2

3D Virtual Space 2
MIAMI ART CITY | ONLINE ACQUISITION ROOMS

https://www.artcity.online/media/demo/demo1.html
https://www.artcity.online/media/demo/demo1.html
https://www.artcity.online/media/demo/demo6.html


3D Virtual Space Template 3
MIAMI ART CITY | ONLINE ACQUISITION ROOMS

This gallery space is defined by minimalist small-scale space most suitable for solo or limited exhibitions. 
The square openings of the cassette ceiling allow plenty of natural light to fill the space. 

Wall Space: 38.5 running meters • Floor Area: 90.5 sqm • Ceiling height: 4.0 m
Click here to view sample

https://www.artcity.online/media/demo/demo3.html
https://www.artcity.online/media/demo/demo3.html


IN EACH TEMPLATE YOU MAY:

• Add text on the walls
• Display a video on a television
• Choose the colour of the walls with a RGB code 
   (https://www.rapidtables.com/web/color/RGB_Color.html)
• Add spots/lights
• Add additional walls
• Add benches and stools
• Add frames to unframed paintings
• Add glass in front of the artworks
• Add white passe-partout (matte)

For 3D objets (sculpture, etc.), a 3D scan of the objet will be 
necessary to include the object in the 3D space. This service 
is an additional cost.

3D Virtual Space Options
MIAMI ART CITY | ONLINE ACQUISITION ROOMS

https://www.rapidtables.com/web/color/RGB_Color.html

