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THE GROCERY LIST
•MEIJER, the 242-unit grocery chain, is expanding their Shop 
& Scan mobile checkout program to 23 stores in the Chicago 
area following a very successful test run in Michigan. Through the  
Meijer’s app, users scan barcodes to add products to their digital 
carts. The app provides a running total as customers shop. Once 
finished, shoppers scan their phone at a self-checkout lane to 
complete the transaction.
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IT’S A WALMART WORLD

THE AGE OF AMAZON
B-E-A-UTIFUL 
The e-tail giant is going glam with an exclusive beauty line called Fast Beauty. The line is reportedly 
the first beauty brand to hit the marketplace from Amazon’s brand accelerator program, which helps 
founders create private label brands to be sold exclusively on its marketplace. 

• In an attempt to rival Amazon 
and Apple, Walmart is taking 
on tablets with its own product. 
Though details have not yet 
been released, the product will 
debut under Walmart’s ONN 
electronics brand.

POP...DOWN?
Amazon will begin closing all 87 
Amazon pop-up stores beginning 
this month. Pop-up locations, 
which allow customers to test 
out Amazon products such as 
the Kindle e-reader, are in Whole 
Foods stores, Kohl’s, and major 
shopping malls. 

• Upscale grocer  
WEGMAN’S is growing 
its store base by at least 
17 new stores in the  
immediate future. The 
chain plans to include 
in-store restaurants, bars 
and sushi stations.  

• Houston, we have a solution to 
your grocery delivery needs.   
KROGER is expanding its Nuro  
autonomous grocery delivery 
fleet to two Houston, Texas stores 
reaching customers in four zip 
codes. Nuro’s co-founder has 
voiced plans to aggressively expand 
the concept this year. 

NO MORE DASH
Pop-ups aren’t the only thing 
Amazon is pulling the plug on. 
Their famous “Dash” buttons 
are also being discontinued, 
at least the physical versions. 
Although the buttons will no 
longer be sold, customers who 
use their buttons to replenish 
their favorite items can still 
order products with them, but 
more tech-savvy Amazon  
aficionados can simply press 
their Dash buttons online. 

• The big box giant is making 
convenience of returning items 
a priority. Greg Foran, CEO of 
Walmart US, recently divulged 
that customers will soon be 
able to make returns with  
“customer hosts” right at the 
front door rather than waiting 
at a service desk. 

• Cutting a deal with a barbershop, edgy Johnny’s Chop Shop will 
be buzzing into 3,500 Walmart locations throughout the country. 
The integration of the service-in-store is likely a smart move given 
the high popularity of men’s grooming products and services.  
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HOT MARKET ROAD TRIPHOT Market road trip
Our National Accounts team visited Kansas City, MO, in March for portfolio reviews with three growing retailers. They were also able to check 
out a few of the hottest retail destinations. Although the area is often called “Flyover Country,” there were several reasons to stay for a while! 

Marked by its unique Revival-style architecture, Country Club Plaza 
(or The Plaza, as KC residents call it) is a great mix of national and 
local retailers, restaurants and bars. The outdoor shopping center 
was built over 90 years ago and still thrives today. Retailers include 
a Tesla showroom, HMK by Hallmark, Southern Charm Gelato, 
Indochino, and a Cinemark Theater.

The Parlor, the city’s newest food hall, opened last fall. At 18,000 
square feet, the venue includes several restaurants, two bars, 
games, and comfortable couches inviting patrons to stay and relax. 
The food vendors in the hall have each signed leases ranging from 
1 to 3 years, and are required to change their concepts and menu 
at each lease renewal to keep offerings fresh and exciting.

A true tribute to local retail, City Market opened in 1857 in the 
heart of the historic River Market neighborhood. The Market is 
home to local vendors offering produce, meats, flowers, gifts and 
even a museum. The Market also hosts events such as Yoga in the 
Park, car shows and food tastings.

On our way out, we stopped by Zona Rosa near the international 
airport. The center is a mixed-use development with over 100 
shopping and dining options along with luxury apartments.  
Offerings include Dick’s Sporting Goods, DSW, Michael’s, a  
Google Fiber store, and a dinner theater comedy club.

COUNTRY CLUB PLAZA

ZONA ROSA

Searching for a new podcast? Look no further than our very own RETAIL INTEL!  
Download and listen now on iTunes!

PARLOR FOOD HALL

CITY MARKET

KANSAS CITY, MO
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I “CBD” WHAT YOU DID THERE

SHIFTING THE FORMAT: STORES CHANGING THEIR MODEL
•  Known for their high-quality 
men’s clothing, Bonobos has  
debuted a women’s  
five-piece collection, including 
two shirts, two shirt dresses 
and a jumpsuit. Forty percent of 
the proceeds will be donated 
to Promundo, a Brazilian  
organization that helps educate 
men and boys about gender 
equality. 

•  Should we call it Smalldi? 
German grocery chain Aldi has 
just opened a smaller format 
location in London called Aldi 
Local. The store is just over 
6,000 square feet and carries 
about 400 fewer products than 
its full-size stores. Meanwhile, 
across the pond in the U.S., 
Aldi has announced plans to 
increase their store size. 

CVS? MORE LIKE CBD
CVS is going CBD given their recent partnership with Curaleaf Holdings. The convenience store and pharmacy, which has about 10,000 locations 
nationwide, will begin selling CBD products in 800 stores across eight states. Products will include sprays, creams, and roll-on topical treatments.

THE PATCH LIFE
Not to be outdone, CVS 
competitor Walgreens will also 
begin selling CBD patches and 
topical treatments in  
approximately 1,500 stores 
in Oregon, Colorado, New 
Mexico, Kentucky, Tennessee, 
Vermont, South Carolina,  
Illinois, and Indiana.

CBD, an acronym for cannabidiol, is a hemp-derived product. Unlike marijuana, the products contain virtually no THC, which is the psychoactive 
component of marijuana. CBD is said to relieve pain, anxiety, sleep problems, and even acne.

•  Amazon-owned grocer 
Whole Foods has opened a 
small format grab-and-go  
concept called Daily Market in 
the Chelsea neighborhood  
of New York City.  The  
2,500-square-foot shop focuses 
on convenience items and  
includes a coffee bar and a 
BYO acai bowl station. 

•  Topgolf, a driving range 
blended with a sports bar with 
over 50 locations, recently 
announced a smaller format to 
integrate into small and  
mid-sized markets as part of 
their expansion plans. Craig 
Kessler, COO, revealed that 
they are actively seeking sites 
and will announce more details 
in the coming months.

SIMON SAYS
Mall owner and operator,  
Simon, has inked a deal with 
Seventh Sense CBD to open 
shops in 108 Simon malls 
throughout the country. The 
first store will open in  
Indianapolis, IN, at Castleton 
Square Mall. Seventh Sense has 
announced plans to partner 
with other major developers to 
roll-out their brand. 

HEMP & HEELS
The heels are still the only high 
products at DSW (Designer 
Shoe Warehouse), though the 
footwear retailer has entered  
into a partnership with CBD 
brand, Green Growth Brands, 
to sell hemp-derived beauty 
products in select DSW stores. 
Products include muscle balms, 
body lotions, body washes and 
foot creams.
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CARTER’S   •   Based in Atlanta, GA
Children’s clothing   •   1,000 current locations
12-month plan: 40 units

FLOYD’S 99 BARBERSHOP   •   Based in Englewood, CA
Men’s and women’s hair grooming   •   117 current locations   •   12-month plan: 20 units

SKY ZONE   •   Based in Los Angeles, CA 
Indoor adventure park   •   200 current locations
12-month plan: 10 units

COMCAST XFINITY   •   Based in Philadelphia, PA 
Cable and internet services   •   500 current locations
12-month plan: 50 units

CURRY UP NOW   •  Based in San Mateo, CA
Indian fast casual   •   50 current locations   •   12-month plan: 100 units

CBD AMERICAN SHAMAN
Based in Kansas City, MO   •   CBD Distributer    
200 current locations
 12-month plan: 200 units

THE GREAT GREEK MEDITERRANEAN GRILL
Based in West Palm Beach, FL   •   Fast casual Greek
11 current locations   •   12-month plan: 60 units

PANCHEROS   •   Based in Coralville, IA
Fast casual Tex Mex  •  70 current locations
12-month plan: 10 units

JUST SALAD  •  Based in New York City, NY  •  Fast casual salad concept   
34 current locations    •    12-month plan: 9 units

SUCCESSFUL 
CORPORATE 

VISIT IN 
MARCH!


