FILED 7/1/2025 1:00 PM CLERK OF SUPERIOR COURT DEKALB COUNTY GEORGIA

IN THE SUPERIOR COURT OF DEKALB COUNTY
STATE OF GEORGIA

25CV6288

Georygia Divislan, Sans of Canfederate Veterans, Inc: Conlederate Memorlal Camp #1432 of the Sans of
Contederale Velerans;

Case No.:

Philip J. Autrey, John F. Muerlin,

Timothy F. Pilgrim and Barbara W. Smith

Plaintiff
VS
The State of Georgia
Defendant

SUMMONS

TO THE ABOVE NAMED DEFENDANT(S):
You are hereby summoned and required to file electronically with the Clerk of said court at
https://efilega.tylerhost.net/ofsweb and serve upon the Plaintiff’s attorney, whose name, address and email is:

An answer to the complaint which is herewith served upon you, within 30 days after service of this summons

upon you, exclusive of the day of service. If you fail to do so, judgment by default will be taken against you for
the relief demanded in the complaint.

Jul
This et day of = , 20 25

Honorable Debra DeBerry
Clerk of Superior Court

/s/ Elizabeth Dagostino
By

Deputy Clerk

E-Filing and E-Service

Pursuant to the Superior Court of DeKalb County’s E-File Order, dated December 27,2016, and available at www.dksuperiorclerk.com/civil, the
parties must file all documents electronically through eFileGA unless expressly exempted under the Rule. All orders and notices from the Court will
be electronically filed and served through eFileGA. The parties must register for an eFileGA account, link their service contact information with the
case and the party represent, and take whatever steps are necessary to ensure that correspondence from eFileGA reaches the parties’ inboxes. To
access eFileGA, please go to http://wwiwv.odyssevefilega.com/

Instructions: Attach addendum sheet for additional parties if needed, make notation on this sheet if addendum sheet is used,
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IN THE SUPERIOR COURT FOR THE COUNTY OF DEKALB
STATE OF GEORGIA

GEORGIA DIVISION, SONS OF
CONFEDERATE VETERANS, INC.;
CONFEDERATE MEMORIAL
CAMP #1432 OF THE SONS OF
CONFEDERATE VETERANS;
PHILIP J. AUTREY; JOHN F.
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FILE NO.- 25CV6288 |

Petitioners,
VS.
THE STATE OF GEORGIA,

Respondent.

PETITION FOR WRIT OF INJUNCTION i
COME NOW the above Petitioners, by and through their undersigned attorney, |
and petition the Court to issue a writ of injunction, directing Respondent The State of |

Georgia, (acting through its lawful authority, the Stone Mountain Memorial Association,

hereinafter referred to as the “SMMA") to comply with its official duties as set forth in

O.C.G.A. §50-3-1 and O.C.G.A. § 12-3-190 et seq.

Jurisdiction and Venue

1.
|
The Stone Mountain Memorial Association (“SMMA”) is an authority of the State

of Georgia created by the General Assembly to preserve and manage Stone Mountain

Park. See O.C.G.A. § 12-3-192.1.

ED



2

This Court has jurisdiction over this Petition for Writ of Injunction as it concerns
the failure of the State of Georgia, acting through its Authority, the SMMA to perform
its duty under O.C.G.A. § 50-3-1 and O.C.G.A. § 12-3-190 et seq.

3.

Venue is proper pursuant to O.C.G.A. § 12-3-220, providing that “[a]ny action to
declare, protect, or enforce any rights or duties under this part, brought in the courts of
the state, shall be brought in the Superior Court of DeKalb County, Georgia. . . .”

4.
Venue is proper pursuant to O.C.G.A. § 50-3-1(b)(5) and other applicable laws.
The Parties
2

Petitioner Georgia Division, Sons of Confederate Veterans, Inc. (SCV) is a
domestic non-profit corporation organized under the laws of the State of Georgia and is
active in the preservation and protection of historical monuments and memorials in
throughout the state, including but not limited to DeKalb County, Georgia. Numerous
members of Petitioner SCV reside in DeKalb County, Georgia. Petitioner SCV appears
in a representational capacity for its members who are residents of DeKalb County,
Georgia as well as the State of Georgia at large. Petitioner SCV, representing its members
who are community stakeholders in DeKalb County, Georgia as well as the State of
Georgia at large, has associational standing to bring this action against the State of

Georgia.



6.
Petitioner SCV has standing to bring this Petition pursuant to O.C.G.A. §§ 14-3-302(1)
and 50-3-1(b)(5).

7.

Petitioner SCV has used the Stone Mountain Memorial Park for various activities
including Confederate Memorial services for years.

8.

Petitioner Confederate Memorial Camp #1432 of the Sons of Confederate
Veterans (“Camp #1432”) is a sub-unit of Petitioner SCV and is active in the preservation
and protection of historical monuments and memorials in DeKalb County, Georgia.
Camp #1432 is the local camp of the Sons of Confederate Veterans, which was chartered
in DeKalb County, Georgia, on November 19, 1984 and has operated continuously in
DeKalb County, Georgia, since that time. Numerous members of Camp #1432 reside in
DeKalb County, Georgia. Camp #1432 appears in a representational capacity for its
members who are residents of DeKalb County, Georgia as well as the State of Georgia
at large. Camp #1432, being a community stakeholder in DeKalb County, Georgia, and
representing its members who are community stakeholders in DeKalb County, Georgia,
has organizational and associational standing to bring this action against the State of
Georgia.

9.
Camp #1432 and its members conduct regular meetings in DeKalb County,

Georgia, and have participated in activities at the Stone Mountain Memorial Park.



10.

Both the SCV and Camp #1432 have members that include voters, citizens,
residents, and taxpayers of the State of Georgia generally and DeKalb County, Georgia,
specifically, who would otherwise have standing to pursue this action in their own right
against the State of Georgia.

11.

The interests that the SCV and Camp #1432 seek to protect in this action, i.e., the
State’s fulfillment of its legal duty to follow the law as set forth in O.C.G.A. § 50-3-1 and
O.C.G.A. §12-3-191 et seq., is germane to the purpose of both the SCV and Camp #1432
and provides each with associational standing in this action.

12.
Petitioners Philip J. Autrey and John F. Murlin are members of the SCV and Camp #1432,
and are voters, citizens, residents, and taxpayers of DeKalb County, Georgia.

13.

As voters, citizens, residents, and taxpayers of DeKalb County, Georgia, and
members of SCV and Camp #1432, Petitioners Philip J. Autrey and John F. Murlin are
community stakeholders in DeKalb County, Georgia; are owed duties by the State of
Georgia, which is an adverse party with interests antagonistic to those of Petitioners
Philip J. Autrey and John F. Murlin; will be injured by the State of Georgia’s violations
of those duties; have rights at stake that require adjudication for their protection; and,

therefore, have lawful standing to pursue this action.



14.

Petitioner Timothy F. Pilgrim is a member of the SCV and a voter, citizen,

resident, and taxpayer of Cobb County, Georgia.
15.

As a voter, citizen, resident, and taxpayer of Cobb County, Georgia and member
of the SCV Petitioner Timothy F. Pilgrim has lawful standing and interest to pursue this
action against the State of Georgia.

16.

Petitioner Barbara W. Smith is a voter, citizen, resident, and taxpayer of Camden
County, Georgia.

17.

As a voter, citizen, resident, and taxpayer of Camden County, Georgia Petitioner
Barbara W. Smith has lawful standing and interest to pursue this action against the State
of Georgia.

18.

Pursuant to O.C.G.A. §12-3-192, SMMA is “a body corporate and politic and
instrumentality and public corporation” of the State of Georgia. O.C.G.A. § 50-16-3.1
turther defines SMMA as a “state authority.”

19.

Pursuant to O.C.G.A. § 12-3-192, the State of Georgia through the SMMA “may

contract and be contracted with, sue and be sued, implead and be impleaded, and

complain and defend in all courts.”



20.

As all Petitioners are entities organized and active under the laws of the State of
Georgia and/ or are voters, citizens, residents, and taxpayers in the State of Georgia, all
Petitioners are community stakeholders interested in having the laws of the State
executed, and public rights enforced.

21.

The State of Georgia, which includes SMMA in its capacity as a state authority,
owes a continuing, constant, and public duty to its community stakeholders to follow
the law.

22.

Community stakeholders, including but not limited to Petitioners, are injured

when governments and government entities violate their legal duty to follow the law.

O.C.G.A. §50-3-1

23.
O.C.G.A. § 50-3-1(b)(1)(B) defines “monument,” which includes

a”... display, or memorial constructed and located with the intent of being
permanently displayed and perpetually maintained that is: (i) [d]edicated
to a historical entity or historically significant military, civil, political,
social, or cultural events or series of events; or (ii) [d]edicated to, honors,
or recounts the military service of any past . .. military personnel of this
state; ... or the Confederate States of American or the several states
thereof.”

24.
O.C.G.A. § 50-3-1(b)(2) provides in part that “[n]o officer or agency shall remove

or conceal from display any such monument for the purpose of preventing the visible

display of the same.”



25.
O.C.G.A. § 50-3-1(b)(3) provides in part that

“In]Jo publicly owned monument erected, constructed, created, or
maintained on the public property of this state or its ... authorities. .. or
on real property owned by an agency of the State of Georgia shall be
relocated, removed, concealed, obscured, or altered in any fashion....”

0.C.G.A. § 12-3-190 et seq.
26.

The “Stone Mountain Memorial Association Act” is set forth at O.C.G.A. § 12-3-
190, et seq.

27.

Pursuant to O.C.G.A. §12-3-192.1(3), one of the stated purposes of the State of
Georgia’s authority, the SMMA, is “[t]o maintain an appropriate and suitable memorial
for the Confederacy.”

28.

O.C.G.A. § 12-3-194(6) grants the State of Georgia, acting through the SMMA, the
power to, inter alia, “develop, improve, maintain, equip, manage, and operate the project
as defined in Code Section 12-3-191. . . .”

29.

O.C.G.A. § 12-3-194(12) grants the State of Georgia operating through the SMMA
the power “[tJo do and perform all things necessary or convenient to carry out the
powers conferred upon the association.”

30.

O.C.G.A. §12-3-191(7) defines the “[p]roject” as
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“Stone Mountain and property adjacent thereto acquired by the
association . . . and all property, real, personal, or mixed, used or useful . . .

in ... maintaining, managing, and operating Stone Mountain ... as a
Confederate memorial and public recreational area. . . . [Emphasis added.]”
31.

O.C.G.A. §12-3-194.1(d) provides that the State of Georgia, operating through

“the Stone Mountain Memorial Association shall continue the practice of
stocking, restocking, and sales of confederate memorabilia. [Emphasis

added.]”
32.
The fact that the General Assembly went so far as to require that SMMA sell
confederate memorabilia underscores the legislative intention that Stone Mountain be

maintained as “an appropriate and suitable memorial for the Confederacy.” [Emphasis

added.]

The Warner Museums Revisions

33.

In the 1960’s, during the Centennial commemoration of the War for Southern
Independence, Memorial Hall was created in front of Memorial Lawn overlooked by the
Confederate Memorial Carving.

34.

The Memorial Hall constitutes a “monument” as defined by O.C.G.A. § 50-3-

1(b)(1)(B).
35.
The Memorial Hall, as originally designed and constructed, is consistent with the

General Assembly’s stated intention expressed in O.C.G.A. §12-3-191(7) that Stone



Mountain be “maintain[ed], manag[ed], and operat[ed] ... as a Confederate memorial,”
and for which purpose SMMA was created as set forth in O.C.G.A. §12-3-192.1(3)
[Emphasis added].

36.

The State of Georgia, acting through the Stone Mountain Memorial Association
has obtained bonds in the reported amount of approximately $11 million dollars
($11,000,000.00) to renovate, among other things, the Memorial Hall.

S

The State of Georgia, acting through the Stone Mountain Memorial Association
has contracted with the Warner Museums, a division of Culton Companies, Inc., to
radically revise the displays presently at Memorial Hall completely changing the
emphasis of the Park and its purpose as defined by the law of the State of Georgia.

38.
On its website, Warner Museums boast that it will be a “truth-telling museum.”
39.

In press coverage in the Atlanta Journal Constitution (November 14, 2022) Warner
is referred to as responsible for a “’truth-telling’ museum exhibit planned at Stone
Mountain Park.”

40.
In no place on its website or its brochures does Warner indicate it will uphold the

legislative mandate and operate a Confederate memorial.



41.

Warner’s proposed actions are clearly outside of the legislative mandate and legal
responsibilities of the State of Georgia acting through the Stone Mountain Memorial

Association.

42.
In its literature boasting of its intentions, the Warner Museums’ plan states:

Since the early nineteenth century, various collective memories have been
created that attempt to define the country’s numerous national identities,
These memories, in general, are a product of both perceived and real threats
inherent in the market realities created by capitalism. [Emphasis added.]

(The complete Warner brochure is attached as Exhibit “A.”)
43.
This is outside of the legislative mandate and legal responsibilities of the State of

Georgia acting through the Stone Mountain Memorial Association.

44,
The Warner brochure further states:

The interpretive themes developed for Stone Mountain will explore how the collective
memory created by Southerners in response to the real and imagined threats to the
very foundation of Southern society, the institution of slavery, by westward expansion,
a destructive war, and eventual military defeat, was fertile ground for the development
of the Lost Cause movement amidst the social and economic disruptions that followed.
Using various interpretive methods, techniques, media, and public engagement, while
employing the most current scholarship, we seek to create an exhibit not just about the past

but about the future and place this vanquished history has in our national discourse.
[Emphasis added.]
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45.
This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

46.

Warner states that it intends to “contextualize” the antebellum period to show
how the South caused fear in the North.

“This exhibit will contextualize and define for visitors how the country
became disunited over the issue of slavery in the decades between the end
of the War of 1812 and the outbreak of the Civil War in 1861. Before the
conflict slavery and its products, such as cotton, generated national wealth
in both sections of the country. However, the very potency (political and
economic) of the slave-owning system began to create fear in the non-
slave-owning states.”

47.

This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

48.

Warner also plans to give the Union soldiers considerable attention in this
memorial to the Confederacy while criticizing the North for not giving adequate
attention to the 7% of the Union army which was comprised of African Americans.

49.
This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

11



50.

Warner proposes to make a major portion of the new exhibit deal with
Reconstruction, the Ku Klux Klan, and the trauma of the post-War period from the
perspective of the former slaves.

51.
This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

52.
A specific attack is made upon the United Daughters of the Confederacy and the
Sons of Confederate Veterans in the Warner’s proposed exhibit:

Though defeated, they refused to acknowledge they had been on the
wrong side of the nation’s divine history and should be recognized once
more as an integral part of another emerging collective memory - the
American military tradition - being brought to bear against the enemies
of westward expansion - specifically Native Americans. In the 1890s,
organizations like the United Daughters of the Confederacy and the Sons
of Confederate Veterans materialized as promoters of Lost Cause
ideology, using the Lost Cause memory of the war to build monuments
and veterans” homes, support Confederate-based education initiatives,
encouraged federal and state-mandated racial segregation and the
disfranchisement of African Americans.

53.
This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

12



54.

Another portion of the revisionist exhibit will be a section dedicated to
“Shermantown.” Shermantown, named for a gentleman not unknown for his activities
in Georgia in 1864, is a residential community primarily composed of African Americans
in the city of Stone Mountain, Georgia and completely unrelated to a memorial for the
Confederacy.

55.
This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

56.

The Civil Rights movement will get major attention in the post-World War II
exhibit section attributing the revival of the impetus to complete the Confederate
Memorial carving to opposition to the Civil Rights movement and ignoring the fact that
the Centennial of the Civil War was very much on the national consciousness.

57.

This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

58.
The concluding paragraph of the plan talks about the need to embrace diverse

visions for the future as opposed to memorializing the Confederacy.

13



59.

This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

60. |

Finally, as a supplement to the plan is the following Warner Museums’ proposal:

ADDITIONAL INTERPRETIVE RECOMMENDATIONS:
Exterior Terrace - “I Have a Dream” Sculpture Garden

In addition to the galleries in Memorial Hall, we propose as an additional
interpretive asset that involves expanding the terrace just outside the first-
floor gallery to create a sculpture garden that extends into portions of the
memorial lawn. The garden will feature historic African American
characters who fought for social justice and whose work reached the entire
nation. In the center is a sculpture of Martin Luther King, Jr., standing on
Stone Mountain granite steps, not unlike the Lincoln Memorial, with Jackie
Robinson, Andrew Young, John Lewis, and Julian Bond close by. The
intent is to symbolically recreate King’s “I Have a Dream” speech where
he references Stone Mountain. All the supporting characters are
considered Georgians and were at the March on Washington, with Lewis
also speaking.

Other statues of significant Georgia Civil Rights leaders in the garden
include Walter White, Benjamin Mays, Grace Towns Hamilton, Bernice
Johnson, Hosea Williams, Julian Bond, Vernon Jordan, and Charlayne
Hunter. The garden is juxtaposed with the Stone Mountain bas-relief of
David [sic?], Lee, and Jackson. The experience will allow visitors to walk
among these sculptures and learn about their contributions.

61.
This is clearly outside of the legislative mandate and legal responsibilities of the

State of Georgia acting through the Stone Mountain Memorial Association.

14



62.

It is the manifest intention of the designers of the Warner Museums’ exhibit
completely repurpose the Stone Mountain Memorial Park and to utterly ignore the
purpose of the Georgia legislature in creating and maintaining the Stone Mountain

Memorial Park.
63.

Not a single proposal of Warners Museums’ plans in any respect upholds the

Georgia code, in particular O.C.G.A. § 50-3-1 and O.C.G.A. § 12-3-191 et seq.
64.

The State of Georgia, (acting through its authority SMMA's) acceptance of the
highly partisan and hostile proposed revisions of Memorial Hall constitutes a clear
violation of its duty to follow State law and perform its public duty as set forth in
O.C.G.A. §50-3-1 (monument relocation/concealment and honoring the “bravery and
heroism of the citizens of the state...”) and O.C.G.A. § 12-3-190 et seq. (maintaining Stone
Mountain as an appropriate and suitable memorial for the Confederacy).

65.

To the extent that the State of Georgia, its authority the SMMA and its officers
had any statutory discretion regarding the treatment of Memorial Hall, their actions
were arbitrary and capricious and constituted —and continue to constitute—a gross

abuse of that discretion being in complete and flagrant violation of Georgia law.

15



66.

“Where the question is one of public right and the object is to procure the
enforcement of a public duty, no legal or special interest need be shown, but it shall be
sufficient that a plaintiff is interested in having the laws executed and the duty in
question enforced.” O.C.G.A. § 9-6-24.

67.

Petitioners have a clear legal right to have the laws of the State executed, and to

have the State’s duty to follow the laws enforced.
68.

The State of Georgia’s duty affects all the people of Georgia at large, and not just
Petitioners. Adams v. Ga. Dep’t of Corr., 274 Ga. 461, 462 (2001) (stating that a public duty
is “one which affects the general public rather than a private individual”).

69.

Petitioners show that the removal of the exhibits from Heritage Hall and the
replacement of those exhibits with displays which merely do not honor the Confederacy
but assault its memory and, in many cases, have no connection with the Confederacy is
a continuing violation of Georgia law.

70.

By letter dated October 9, 2023, Petitioners made demand on the State of Georgia

through the Georgia Department of Administrative Services to rectify its violation of

O.C.G.A. §50-3-1 and O.C.G.A. §12-3-191 et seq. A copy is attached hereto as Exhibit

IIB//
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71.

The Department responded on November 28, 2023 promising an investigation

into the claims. No further response was had. A copy is attached hereto as Exhibit “C.”
72.

A final letter was sent to the State of Georgia through the Georgia Administrative
Services dated September 6, 2024. No response to this letter was received. A copy is
attached hereto as Exhibit “D.”

.

The State of Georgia acting through its Authority the SMMA has failed and
refused to rectify its violations, and these violations remain ongoing and continuing as
of the time of the filing of this Petition.

74.
Petitioners and the people of Georgia at large have been irreparably damaged by

SMMA'’s continuing violation of its legal duty to follow the law.

CAUSE OF ACTION
Wit of Injunction Against the State of Georgia
O.C.G.A. §9-5-1 et seq.

75.
Petitioners adopt and incorporate the foregoing Paragraphs 1 through 74 as

though fully set forth herein.

17



76.

The State of Georgia’s Warner plan to completely remake the museum exhibits at
the Stone Mountain Memorial Park is in the nature of a continuing trespass that is illegal
and contrary to good conscience, and Petitioners have no adequate remedy at law.

77.

The State of Georgia’s Warner plan is completely contrary to the purposes of the
Georgia law for the Stone Mountain Memorial Park as designed by the people of Georgia
through their representatives.

PRAYER FOR RELIEF
WHEREFORE, Petitioners respectfully request that this Honorable Court grant

relief as follows:

A. Upon hearing the Petitioners pray this Honorable Court that a mandatory and
permanent injunction issue pursuant to O.C.G.A. § 9-5-1 et seq., requiring the State
of Georgia acting through its Authority the Stone Mountain Memorial
Association to stay the installation of any exhibits at the Stone Mountain
Memorial Park in the violation of the Georgia law or that this Honorable Court
order the removal, if already installed, all exhibits utterly and intentionally hostile
to the statutory purpose of honoring the Confederacy and the citizens of this state
who suffered and died in their cause; and

B. That this Honorable Court Order the State of Georgia, acting through its
Authority the Stone Mountain Memorial Association, restore the stay of

installation, or removal if already installed, all exhibits irrelevant to the legislative

18



mandate of the Stone Mountain Memorial Association to honor the Confederacy

and the citizens of this state who suffered and died in their cause ; and

. That this Honorable Court order the State of Georgia, acting through its Authority

the Stone Mountain Memorial Association, restore or add such appropriate

exhibits to Memorial Hall to meet the legislative mandate to honor the

Confederacy and the citizens of this state who suffered and died in their cause.

. Award Petitioners their reasonable attorney’s fees and costs in this action

pursuant to O.C.G.A. § 13-6-11 and O.C.G.A. § 50-3-1(b)(3); and

. Grant Petitioners such other and further relief as this Court deems just and

proper.

This the lo’t day of July, 2025.
Respectfully submitted,

GEORGIA DIVISION, SONS OF CONFEDERATE
VETERANS, INC.; THE CONFEDERATE MEMORIAL
CAMP #1432 OF THE SONS OF CONFEDERATE
VETERANS; PHILIP ]J. AUTREY, JOHN F. MURLIN,
TIMOTHY F. PILGRIM and BARBARA W. SMITH.

THE LAW OFFICES OF
BLAKE A. POOLE, LLC.

7 (aﬁe Q Pooﬁr;

Blake A. Poole
State Bar No. 606771
Attorney for Petitioners
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WARNLER

MUSEUMS

A DIVISION OF CULTON COMPANIES, INC.

MUSEUM
DESIGN BUILD

PRESENTED TO
STONE MOUNTAIN MEMORIAL ASSOCIATION

i \8

CONTACT

Address Phone Online

3401 Mary Taylor Road 888.883.8087 WarnerMuseums.com

Birmingham, AL 35235 205.439.8200 Info@warnermuseums.com

EXHIBIT

([




PROJECT LEAD

Alan Sims

0Q: 615-953-2547
C: 205-242-6580

alan@cultoncompanies.com

LEADERSHIP

Jeff Culton, CEQ
Robert Donovan, President

GLOBAL REACH
Serving customers in all
50 states & internationally

FOUNDED
1970

REFERENCES

Birmingham,
Alabama

Huntsvitle,
Alabama

3

Nashville.
Tennessee

EXECUTIVE SUMMARY

Warner Museums is the premiere, trusted museum design partner from strategy
through sustalnability. By integrating expert planning, deslgn, technology,
fabrication and execution under one roof, exhibition projects from 1,500 lo
150,000 square feet can be delivered to exceptional standards of innovation
and quality on time and within budget.

We believe that authentic stories and dimensional, multi-sensory experiences

- the core strength of museums and exhibitions - have unmatched power to
forge genuine human connections. Warner Museums projects are bold and
inspiring, blending an immense range of interpretive and interactive modes that
tors think and [eel about their world and themselves.

help transform how

We are optimistic about the future of museumns. We view the rise of digital

media as an asset, not as compe n, We believe strongly in the power of
well-designed exhibits to help strengthen social bonds between visitors, the

institution, and the communities they serve.

Museums excel when they combine the spark of intellectual excitement
with the resonance of genuine human emotion, Wamer Museums excels

by combining popular and accessible interpretive technigues w rich
multi-sensory environments and immersive media to elicit lasting meaning for

visitors of all ages and interests.

WHAT WE DO

We build the projects we design, under one raof, which allows

us to take advantage of advanced fabrication techniques

and avoid the unexpected pitfalls that may hamper a typical
has afforded us a unique position in the field

that can only be achieved through experience.

STRATEGY AND PLANNING

Our planning services include
architectural programming and
assessment, interpretive framewaorks
and development, exhibition concepts,
cost and feasibility analysis, marketing,
and other key strategic functions that
enable emerging museums to take

the nextlogical slep, and existing
institutions to renew their missions and
experiences. We transform ideas into

s, solutions, and strategy.

GRAPHICS

We're hyper-focused on Lhe quality of
what we produce and pride ourselves
on being experts at navigating material
selection, durability, and best printing
methods, By rooting our designs in
reality, we present our clienls with
solutions that we are capable of creating
in-house, and therefore our execution
matches the client’s expeclations.

ieve the highest possible production standards
by emphasizing quality-control procedures atevery
stage of the production process. This allows us to build
exhibits cost-effectively, with less risk, and greater

durability. From virtual to In-person experiences, we are
a multifaceted agency with capa es from concepting
and design to multimedia production and fabrication.

CONTENT

From concept development through final
design, our content experts conduct
research, liaise with your experts,

build a solid messaging structure,

write exhibition capy, and ensure that

all design choices are rooted in the
content and messaging of the project.
We create conlent that connects with
people from all walks of life.

PROJECT MANAGEMENT

Members of our dedicated project
management team become your main
point of contact, coordinating closely
with your own project managers in order
to ensure that budgets and schedules
are respected over the course of the
project overall, as well as from

phase to phase,

TECHNICAL

Our technical team—with their fingers
on the pulse of technological evolutlon-
conceive, prototype, source, build, test,
and debug all technical requirements
for the project, including hardware

and software, new technologies, base

b ng requirements, and media of
all types

DESIGN

We provide a full spectrum of interpretive
development and design services for
museum exhibitions, including content
research, writing, A/V integration

and more. We also provide graphic
design, themed environmental design,
interactives, and media. This versati
is matched by generous flexibility,
coordinating our skills with a museum’s
in-house capab

SENSORIAL

Adding sensory effects in a museum
setting truly provides a more
comprehensive experience. Warner
Museum continues to be on the cutting
edge of sensorial technology, working
closely with museums, historical and
educatlonal facllities to create custom
solutions to provide unique and
compelling exhlbits

- INSTALLATION & DELIVERY

We make sure that every item Is installed
so that it’s safe, durable, and meets
the expectations of the design to the
demanding specifications museums
have. We always ensure respect for

the building, the schedule, and our
clients’ time. Once a project has been
fully staged at our facility for final fit and
finish adjustments, the components are
disassembled and relocated to their
final location.



OUR PROCESS

The unlque approach that Warner Museums brings Is one that utllizes our vertically
integrated development and production model in taking the initlal concepts ali the way
through deslgn development, fabricatlon, dellvery and installation. The abllity to control
and execute design ideas as part of the building process has proven to be a singular
characterlstic of our work that enables our design team to dream bigger and reach
farther with our projects. Quality control with our projects speaks to a number unique
relatlonships within each department allowing deslgners to stay Involved through the
engineering and fabrication of the displays as well as taking a significant role in the final
Installation and Inspection of each project This environment has proven to be a luxury
for both the cllent and the design and production staff affording us the ability to ensure
that our own high expectations are met at the end of each project.

Our Interpretive process is circular In nature, as it requlres a constant reference to the
educational message at its core. As the circle grows outward, much like the rings on
a tree, the tools needed to best Interpret the message become embedded and part of
the growth. Warner Museums is 150,000 square feet of content, design and production
under one roof. We are experienced at bringing Inthe speclalty advisors and contributors
that will make each place a unique destination. Our awareness & ability to bring in and
Integrate additlonal specific project-based talent Is a testimony to our desire to provide
the best solution for our customers.

Within the innermost core, Warner Museumns’ process embraces our dient’s goals and
coliaborative partnership with each project. Alan Sims, the project lead, manages

the communication and Is accountable for key documentation, scheduling, quality-
control and reporting to the core team. The project lead relles heavily on the direction
given by the planning, design and productlon team leaders, who in turn, ensure all of
their members are equally passlonate towards the misslon of the core,
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Programmers

Historlans

Researchers & Documentors
Eduaators

Content Developers

Copy & Script Writers

Interpretive Speci

3D

Exhibit Designers

Interactive Mechanical Designer
Interactive Dlgital Designer
Liaison With Architects and
Construction Managers

CAD Drafters

Production Deslgners

2D

Graphic Designers
Environmental Signage Designers
Map & Diagram lllustrators
lllustrators

PRODUCTION

DIGITAL

Audlo/ Vlsual, Lighting & Medla
Systems Advlsor, Technolo -
glsts

Lighting Advisor
Technologlsts

PHYSICAL

Exhibits, Scenic & Dioramas
Mechanical Interactive Advisor
Artifact Mounter

Sensorial Implementer

Exhibit Fabricator

Graphics Producer

Scenic & Diorama Producer
Fllm Editor & Producer
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ALAN SIMS | AREA PRESIDENT

Creative imagination and
implementation are stalwart
sectors of our organization.
Listening to and communicating
our client’s needs internally is
imperative, Alan is the program
lead and ensures that all sectors
are seamlessly integrated when
producing a successful and
meaningful experience for his customers, Alan understands
how all areas of our business work together to complete the
project on budget and on time, while keeping the client
updated and informed every step of the way.

ROBERT DONOVAN PRESIDENT

E 7 =3 ! With nearly 30 years of experience,
7 ! Robert started off as a designer and

has worked his way up through

operations management to

President, He intuitively under-

oy r stands the creative vision behind

each opportunity and brings his
v’ .;w i vast implementation and program
management to his customers,
Robert is as equally comfortable manipulating pivot tables,
chiseling mortises, and leading brainstorming sessions, as he
is keeping his hand firmly on the tiller running the company.

AUBREY BAGINSKI DIRECTOR OF OPERATIONS

Capturing all the senses and
strategically networking them
tegether to create a single cohesive
experience is a challenge that

that successful deploymentisa

passion of Aubrey’s. Figuring out
what he doesn't already know is
what makes him tick, With a degree in technical theater, he has
been successfully managing the production and installation of
custom exhibits lor the past 15 + years,

SCOTT HAYS SENIOR DESIGNER

Keenly adept at understanding the
tenets of great design, Scott applies
his high standard of excellence for
authentic storytelling to ensure
success, With well-thought-out ideas
and clear direction in combination
with trends in modern design, Scott
brings a fresh, contermporary edge to
the creative process,

DAVID CURREY | INTERPRETIVE DESIGN/ HISTORIAN
AND CONTENT DEVELOPER

Principal at Encore Interpretive Design,

David Currey has worked in the public

history field for over 25 years. He has

extensive experience in museum and

project management,

and visitor experience master planning,

exhibit and interactive content develop-

ment, along with documentary and

digital media creation. He holds a

master’s degree in Public History, and his professional research has
focused on Southern memory and the Civil War. Currey has been part
of panel discussions on how the South remembered the war at the
American Historical Association, Organization of American Historians,
and the National Council. His thesis, “The Virtuous Soldier: Constructing
a Usable Confederate Past in Franklin, Tennessee,” was published in
Monuments to the Lost Cause: Women, Art, and the Landscapes of
Southern Memory in 2003,

EDWINA LOUREIRO | VICE PRESIDENT ., CREATIVE

With degrees in Architecture &
Environmental Design, Edwina
all creative in 3d and 2d, digital and
mechanical, in order to create and
sustain immersive environments that
entertain to educate, Her 25 years of
architectural experience provides a
seamless integration between the
architects & engineers of record and
the total exhibit experience—bringing the interpretive story to
fe through the development and implementation of every
experiential environment.

JACOB MONTGOMERY | DIRECTOR OF PRODUCTION DESIGN

A passion for taking a unique idea and making
it happen, is a perfect fit for someone who
leads the production design team. Jacob really
enjoys the interactive components of design
and abhors maintenance. He specializes in
engineering solutions that minimize long term
maintenance when bringing an idea to life
and keeping it alive,

RACHEL PANKOWSKI | SENIOR ACCOUNT MANAGER

Communication is key, and there is no deta

|, although sometimes exhausting, to
the success of any program.

JUDD SMITH | GEORGIA HISTORIAN

A In 1994, Mr. Smith began working for th
Georgia Department of Natural Resources,
Parks and Histeric Sites Division at Fort
McAllister State Park. Over the next twenty
years he served at some of Georgla's most
Important cultural and natural places such as
Rocsevelt’s Little White House State Historic
Site, Fort Morris State Historic Site and Laura
Walker State Park. For nine years h
Park Manager of A.H. Stephens State Historic Park and in that capacity
also oversaw the operation of Robert Toombs State Historic Site. In 2006,
he was a nominee for Georgia State Parks and Historic Sites Manager of
the Year award. As a Region Resource Manager from 2008 - 2009, he
supervised state parks’ Curator of Collections and oversaw the operation
of its Preservation Lab. Mr. Smith also served for several years as the
Assistant Region Manager for Parks Region 3, which managed the
operation of 21 state parks and histori

KAREN DEEM |INTERPRETIVE CURRICULUM SPECIALIST

With degrees from Indiana University

{Theatrical Lighting Design), Indiana Universi-

ty at Purdue University {Education, English

Lit), and the University of Southern Californa

Los Angeles (Script Supervisor Certification

Program), Karen creates Interpretive venues

and materials that inform, educate and

engage the end user. Her educational

experience in teaching K-12 allows for a

seamless blend of interpretive materials

between the lessons awarded by the exhibits and the local and regiona
curriculum. Karen has researched, written and designed interpretive
materials for most of Georgia State Parks & Historic Sites, covering the
culture, history, flora, fauna and natural history from prehistoric times to
the present.

Recognition: She has received a Southeast Emmy for her work as writer,
director, editor and producer on a 20-minute documentary on the life of
Appalachian poet Byron Herbert Reece, titled Voices: Fin:

Herbert Reece.

DR. TARA Y. WHITE |HISTORIAN

An Assistant Professor of History at the
University of North Carolina Wilmington,
where she specializes in African American
history and public history. She previously
served as lead history faculty and former chair
of the Arts & Sciences division at Wallace
Community College Selma in Alabama

has served on the staffs of Alabama State University, the American
Association for State and Local History (AASLH) and the Alabama
Historical Commission, where she was the site director for the Alabam.
State Capitol and the Montgomery Greyhound Bus Station (now
Freedomn Rides Museum),

OUR TEA

DR. ROBERT HUNT INTERPRETIVE HISTORIAN

Bob Hunt is Southern historian of
the Civil War and Reconstruction
who has specialized in how
socicties, through time, have
understood, defined, prosecuted,
and remembered war. Profes-
sor-emeritus at Middle Tennessee
State University, he has authored
The Good Men Who Won The
War: Army of the Cumberland Veterans and Emancipation
Memory, and he is currently working on a book that
interprets the connections between Civil War and WWI|
memory and memorialization,

DR. HENRY JENKINS  CIVIC IMAGINATION
PROJECT

Henry Jenkins is the Principal
4.0+ Investigator of the Civic Imagina-
tion Project and Provost Professor
of Communicati

~Tkxr the Annenberg School for

lﬂ...r : v e
. "“d, Communication and Journalism at
“. the University of Southern
4% California, He is author or editor of

20 books on various aspects of media and popular culture,
Prior to joining USC in 2009, Jenkins spent 20 years as a
faculty member at MIT, where he created and co-chaired the
Comparative Media Studies master's program and launched
an innovative agenda of public- facing scholarship concern-
ing new media literacies, educational and innovative
gaming, convergence culture and civic media.

SAM FORD CIVIC IMAGINATION PROJECT

Sam Ford works on media
innovation models and strategies
with a wide range of organiza-
tions. Additionally, he works with
the Civic Imagination project as a
means for communities to find
solutions and visions for the
future, He also works on projects
with MIT Comparative Media
Studies/ Writing, the Tow Center for Digital Journalism at
Columbia University, and Western Kentucky University's
Innovation Camps.




PROJECT SCOPE

In recent years, symbols associated with the collective memory
of the Lost Cause, such as Confederate monuments and the
Confederate flag, have re-emerged as part of the country’s
social and political discourse. As in the past, the Lost Cause
movement has had an adverse impact on communities across
the country as these symbols have generated controversy,
inflamed passlons, and in some cases invoked violence. Stone
Mountain Park, Georgia, home to the largest Confederate
sculpture and memorial in the country, seeks to reinterpret the
site in order to “tell the truth” about the monuments o s and
the history behind the Lost Cause movement. Memorial Hall wilt
serve as a “gateway for learning about Southern history.” The
new exhibit will expand the “interpretation of the sculpture as
The new exhibit will expand the “interpretation of the sculpture
as art, the technological achievement it reflects, and its
relationship to local history.”

STONE MOUNTAIN PARK

Stone Mountain Park, owned by the State of Georgia and
managed by the Stone Mountain Memorial Associaton
{SMMA), is located twenty miles east of downtown Atlanta.
The organization’s mission is to sustain, enhance, and protect
Stone Mountain Park, its facilities, and environs, by “striving for
excellence through an enriching experience that addresses the
area’s historical, natural, cultural, and recreational resources for
all our guests.” Each year millions come to the Park, making it
the most heavily visited attraction in Georgia, Stone Mountain is
is also financially independent. All operations, maintenance, and
capital improvements are funded through revenue generated by
ation and usage.

fees collected from v
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Physically, Stone Mountain Park is comprised of approximately
3,200 acres of woodlands, lakes, walking trails, roads, and
other man-made features and attractions. These assets and
improvements surround the sites central landscape resource
and namesake, one of the largest exposed granite monoliths
in the world. With a base more than five miles in circumference
and an elevation of 825 feet, the imposing quartz monzonite
was formed from the Earth’s magma over 300-million years ago.

Most of the Park’s visitor resources, including Memorial Ha
were established in the 1960s and early 1970s, Within the site
boundaries are a collection of historic structures, a skyline ride
that takes visitors to the top of the mountain and back, and
2 1940s scenlc raflroad ride that offers a five-mlle excurslon
around the base of the mountain in open-air cars, just to name
afew.

However, the largest draw within the park is the 90-foot bas-relief
of Confederate’s Jefferson Davis, Robert E. Lee, and Thomas
Jonathan “Stonewall” Jackson, all on horseback, chiseled into
the north face of the granite mountain. These controversial
sculptures, the largest of their kind in the world, were carved
between 1915 and 1972.

THE VISITOR EXPERIENCE

The success of any great business is measured by its ability
to recognize and fulfill the needs of its customers. In today’s
experience economy, itis also important to emphasize, promote,
and measure the impact any company’s goods and services
have on their customer’s lives. According to management
advisors Joe Pine and Jim Gilmore, “An experience occurs
when a company intentionally uses services as the stage, and
goods as props, to engage individual customers in a way that
creates a memorable event, Commodities are fungible, goods
tangible, services intangible, and experiences memorable.”
Pine and Gilmore’s work has led to new strategies for customer
engagement and satisfaction.

Museums and history-related venues are not just stewards of
the past but responsible for crafting engaging and memorable
visitor experiences. Like any business, they must determine
who their customers or audiences are and understand
their characteristics, visiting patterns, needs, interests, and
motivations. Museurns effectively challenged by a wide range of
other leisure activities and attractions and must compete for a
or’s attention in a competitive market.

PROJECT SCOPE

WHO IS THE VISITOR:IDENTIFYING AUDIENCES

The town of Stone Mountain is located 20 miles east of Atlanta.
With a population of 6,200, it is seventy-eight percent (2020)
Alrican American. Some residents that remain have born
witnessed to the activities and events involving the mountain,
The surrounding county of Dekalb has a population of just over
750,000. Being in close proximity to Atlanta exposes Stone
Mountain to almost 8,000,000 people in the region, making
the greater Atlanta area, with its international draw, the second
largest city in the southeast behind Washington, D.C.

In general, as an Atlanta suburb, the current and future visitation
to Stone Mountain Park is ethnically and culturally diverse, and
family oriented, Pre-Covid visitation was in the range of 3,5
to 4 million visitors a year. Those coming to the park still seek
recreational acti s, such as swimming, boating, golf, walking,
biking, and running. Others take advantage of the trail system for
exposure to the area’s natural resources, And still more use the

campgrounds, ride the skyline, explore the historic resources,
participate in children’s activities, or experience the 4-D theater.




There are numerous ways to identify potential audiences for a particular experience, including demographics and psychographics or
lifestyle considerations. However, in general terms, Stone Mountain audiences are divided into the following:

« Intrastate Visitors—these are people that live in Georgia and are exploring their own state,

« Interstate Visitors—are those that come from neighboring or regional states, such as Alabama, Tennessee, South Carol

North Carolina, Florida, Texas, and Mississipp

« International Visitors—are those that venture to the Atlanta area from abroad. Most of these travelers hail from the United
Kingdom, Germany, Canada, Brazil, and China.
« Local Community—With a population of over 750,000, Dekalb is the third largest county in Georgia. There is a local

expertise and knowledge base they possess of the site,

SPEQALTY AUOIENCE

Visitation surveys are an effective way to gauge the different audience types who frequent Stone Mountain Park attractions. In lieu of those
surveys; however, it is important to recognize that the most effective sites are those designed for a speclfic audience. Although Stone
Mountain Park offers numerous levels and layers of attractions and interpretation that are consumable by various types of audiences,
specific groups can be targeted, and interpretive media created to address their interests and needs. Some of the more identifiable and
mainstream audiences that visit places like Stone Mountain Park in search of historic resources include:

« History Aficionados: One of the largest audiences is aficionados, or history buffs. They can consists of organizations,
heritage groups, fam iduals. All have a unique passion for the subject matter, a wide variety of backgrounds,
and demand a high level of interpretive expertise. Providing unique experiences for these visitors is one of the keys to success.

« Educational Groups: There are two types of groups related to education and schools. The first is local teachers seeking
to enllven their classroom experience through field trips. Their goal is to enrich the subject matter by vi
associated with historic events or characters. Having curriculum-based programming is important.

The second, and often overlooked crowd, are youth organizations, such as scholastic groups, bands, Boy Scouts and Girl Scouts,
or sports teams, in and outside the area. They often try to find secondary attractions to spend time while involved with their special
extracurricular or school-related trips.

- Heritage Travelers: This audience seeks specific history related sites and activities They demand in-depth interpretation
and have a wider array of interests. Often, they combine site visits with dining, shopping, and recreational activities. They
also have a higher level of family travel. in many ways those who seek natural areas are included in this group.

« Group Tourists: They can be anything from tour buses to elder hostels to church groups. Their activities are often driven
by cross-marketing with other trendy sites or tailor-made visitation packages.

- Drop-Ins: This is the most unpredictable group. They show up by chance, either off the main highway or visiting someone
in he area,

« Recreational Visitors: This audience seeks recreation first but looks for apportunities to visit nearby historic resources that
add to the overall experience of the trip. Walking and biking trails, along with camping and watersport activities are seen as
enhancernents to these visitors. Stone Mountain Park visitors fall within this category.

« Internet Users: In pre-Covid 2019, 148 3 million travel bookings were completed online. Most online travel planners are
somewhat or extremely satisfied with their experiences in using the internet to plan their trips. The primary tools for travel
planning are online travel agency websites, search engines, company websites and destination websites. Airline tickets,
overnight lodging accommodations, and car rentals are the dominant travel products and services purchased online by
travel planners

Visitors to destination websites may choose to not make a physical visit to the site, but instead seek information about the story for various
purposes. An undervalued and underemphasized audience type, those who hit history-related websites can be the best repeat customers.
They seek various types of multi-media experiences and can direct others to these opportunities. Finding ways to monetize their visit can
produce extended revenue streams (or the park

INTERPRETIVE PLANNING

After identilying potential audiences, an important next step in the design process is interpretive planning, The National Park Service
defines interpretation as “communication that conveys the significance and underlying meaning of a place.” An interpretive plan is a tool
that identifies the stories, determines the location where stories are told, and the types of storytelling mechanisms that are used to deliver
these stories to audiences.

The aim of interpretation is to help visitors connect with a place and understand why it is important, relevant, and meaningful. Interpretation
is also about understanding, not just knowing: It connects the tangible (a building, an event, a landscape) with the intangible (an idea, a
core value, a goal).

VISION STATEMENT

The Stone Mountain Memorial Associated crafted a vision statement to guide the reinterpretation of the site and the
development of new exhibits in Memorial Ha!

We recognize the history of Stone Mountain is not so much a Civil War story as it is a story
about the memory of the Civil War. And while there are many museums dedicated to telling the
story of the Civil War and the Confederacy, there is no museum solely dedicated to telling how
they have been remembered. To that end, the proposed exhibit should explore the significant

role that monuments to the Confederacy and its leaders, like the carving on Stone Mountain,

have played in shaping how the public has remembered the Civil War. Since Stone Mounta

is the world's largest Confederate monument, it is a story that cannot be told as effectively

anywhere else.




MAIN THEME AND THE POWER OF COLLECTIVE MEMORY

History and Memory: Memorial Hall will explore the role that Stone Mountain Park's Confederate monument has played in shaping,
perpetuating, and using the South's collective memory of the Civil War and their Confederate past.

Since the early nineteenth century, various collective memories have been created that attempt to define the country’s numerous national
identities. These memories, in general, are a product of both perceived and real threats inherent in the market realities created by capitalism.
Even among the populations who have prospered - indeed, especially among them - fear, doubts, mistrust, and uneasiness have been
constants. As a result, the collective memories created by various peoples in our society over the years have all been grounded in a sense

of peril. Even when memories exalt triumph, vindication, or heroism, the footing rests on anxiety.

INTERPRETIVE DIRECTION

The interpretive themes developed for Stone Mountain will explore how the
collective memory created by Southerners in response to the real and imagined g - ST
threats to the very foundation of Southern society, the institution of slavery, by
westward expansion, a destructive war, and eventual military defeat, was flertile
ground for the development of the Lost Cause movement amidst the social »
and economic disruptions that followed. Using various interpretive methods, :

techniques, media, and public engagement, while employing the most current | . ey b _ N T
scholarship, we seek to create an exhibit not just about the past but about the - 2. GEORGIA, THE ROAD TO DISUNION, AND THE CIVIL WAR:
future and place this vanquished history has in our national discourse. = ' MANIFEST DESTINY AND WINNING THE WEST
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This exhibit will contexualize and define for visitors how the country became disunited over the issue of slavery in the decades between the
= end of the War of 1812 and the outbreak of the Civil War in 1861. Before the conflict, slavery and its products, such as cotton, generated
national wealth in both sections of the country. However, the very potency {political and economic) of the slave-owning system began to
create fear in the non-slave-owning states, Outside slave-owning areas, the United States was largely a society of small farmers, small
towns, and small businesses, and most Americans in the free states sought to keep it that way. Indeed, it was for this very reason they
engaged in the frantic “westward movement” in hopes of holding off the emergence of factory towns, slums, and the desperation of wage-
earning already beginning to dominate places like New England. The west, therefore, was imagined as a place where history could be

Yet, the slave-owning states - the Slave Power - coveted this same west, and, because the plantation was a form of industrialization, the
power of wealth and degradation of work represented by the slave system was seen as a threat to the hopes of many in the free states

- particularly young white males who wanted to see the small-scale world of farm and shop spread west. Georgia was a major player in
the slavery debate and its expansion into emerging western territories. Using primary source documents and materials from the period,
including writings and speeches from characters like Robert Toombs, Alexander Stephens, and others, we will demonstrate how, up until
the Civil War, the slave system was the Union's most important and profitable resource, at the same time the nation’s most divisive issue,

“F o

I._..m,rn.!a.wh».i;._..:& .

- 4..2._.\.: Ay Acw g e
Onl THE Mmap 1y

Hithtsttmer =

oe v...a.?a:?.-\.”a?

TLAVES oz

STONE MOUNTAIN INTERPRETIVE THEMES/EXHIBITS

1. THE STONE MOUNTAIN EXPERIENCE

Stone Mountain, as a place, first attracted pre-historic indigenous peoples mare than 8,000 years ago. Gradually, these peoples disappeared
due to maladies, famine, war, or a combination of all three. New Tribes emerged by the early seventeenth century, but European diseases

bELcAPTOd oF ™
THE MAPR AND THE
"GPAEALY OF SLAVEAY.

followed, killing thousands, The 1821 Treaty of Indian Springs wilh the Creek Nation, which ceded land east of the Flint River, expelled
indigenous tribes, and opened up land to white settlers, A

Though most antebellum Stone Mountain Village residents were small farmers, the growth of the local granite industry enhanced by
railroad development after the Civil War generated quarries where millions of tons of rock was harvested for such prominent projects as the
foundation of the Georgia Capitol building, the steps of the east wing of the U.S. Capitol, the dome of the Federal Gold Depository at Fort
Knox, and, ironically, the Lincoln Memorial where Dr. Martin Luther King, Jr, would deliver his 1963 “| Have a Dream"” speech referencing
Stone Mountain,




3. Monuments and Mythmaking: The evolution of commemorating Civil War dead

This exhibit area wi
ended. This interpretation will make use of artifacts, imagery, personal stories, and interactive technology to illustrate how monuments
moving from cemeteries to the center of town as iconic statues representing the South’s reverence for the character of the Confederate
soldier. Itshould be noted that the importance and contributions of African Americans to Union victory were overshadowed and marginalized
by efforts to commemorate the valor of white soldiers.

mpress on visitors how those who died during the war were memorialized during and immediately after the conflict
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4, The Myth of Reconciliation and Reunion: Emancipation, the Failure of National Reconstruction,
and the African American Experience

Although the Federal war effort against the Confederacy was to defeat the secession movement and restore the Union, it quickly evolved
into a war to destroy the slave system itself, Many factors combined to produce this transformation, but the shift was quickly enshrined
in the nation’s collective memory as a benevolent deliverance for former slaves, with Abraham Lincoln beautified as the Great Emancipator.
Even as this memory was being created, it was divorced from the reality of Reconstruction’s attempt to reorder the former slave states and
the insurgency war led by ex-Confederates to regain control of southern legislatures through intimidation and violence, However, by the
late 1870s, a new collective memory of the war emerged to help soothe the trauma of defeat that had little to do with national reconciliation
or reunion, and at the expense of social justice and racial equality for African Americans whose own collective memory of slavery and
Reconstruction became a casualty of Manifest Destiny. Black leaders, such as Frederick Douglass, battled with Confederate sympathizers
over the emerging black collective memory and significance of slavery and the Civil War as a struggle for freedom.
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5.Remembering the War: How collective memory reshaped the cause, outcome,
and meaning of the Civil War

This exhibit merse visitors in therole white Southerners played in the decade following the end of regional Reconstruction in fashioning
a collective memory of the war that justified secession (states’ rights) and discarded slavery ( a central canon of every seceding southern

state constitution) as a Confederate cause. Though defeated, they refused to acknowledge they had been on the wrong side of the nation’s
divine history and should be recognized once more as an integral part of another emerging collective memory - the American military
tradition - being brought to bear against the enemies of westward expansion - specifically Native Americans. In the 1890s, organizations

like the United Daughters of the Confederacy and the Sons of Confederate Veterans materialized as promoters of Lost Cause ideology,
using the Lost Cause memory of the war to build monuments and veterans’ homes, support Confederate-based education initiatives,
encouraged federal and state-mandated racial segregation and the disfranchisernent of African Americans.
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6. Shermantown: Living in the Shadow of Stone Mountain

In the decade following the war, Shermantown, named in
recognition of Union Gen. William T. Sherman, emerged as a small
African American community at the base of Stone Mountain. Many
black residents, like their white neighbors, worked as both farmers,
with the railroad, or in the granite mines. It is unknown who or
how many were once enslaved or who were slave descendants
but many of their stories have been lost in time or have been
overshadowed by Stone Mountain’s descent into the abyss of

7. Reinventing the Lost Cause: Stone Mountain and

the emergence of the “American Way"

This section of the main gallery will immerse visitors in the expanding
urban environment that defined the clountry leading up the entry of
the United States in World War i. As African Americans left the

Jim Crow South and new waves of European immigrants flooded
American’s industrial cities, the Ku Klux Klan reemerged as a

national organization using elements of the Lost Cause to promote
racial segregation, anti-immigration, along with anti-Catholic and
antisemitic violence in not just the South but in major northern

and western cities, too. Fittingly, D.W.Griffith’s 1915 landmark

film, Birth of a Nation, a play on protecting Anglo-Saxon heritage,
helped to inspire the formation of the new Klan and served as a
catalyst for the creation of the Stone Mountain monument,

post-Confederate ideology. Their collective memory of the past
has taken a much different trajectory. This exhibit is an opportunity
to explore the evolution of Shermantown, their distinct relationship
to Stone Mountain, and possibly make use of the 200 interviews
collected by Federal Writers' Project in the 1930s with former
enslaved Georgians on the conditions of the institution and life in
the post-war South,

in the late 1920s, however, the movement lost momentum as
the Great Depression transpired. The twin shocks of the market
collapse and the rise of dictatorships in other parts of the world
caused numerous Americans to search lor a way to imagine {a new
collective memory) a United States that represented a contrast to
this world of failure and extremism, The result becamne an imagined
“American Way™ a narrative in which the nation represented a
source of stability, order, and prosperity that made the country
exceptional in a world order lost to aggression and conquest,
revolution, and massive destruction.
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8. Crumble into Dust: Stone Mountain and the Civil Right Movement

Alter the U.S, Supreme Court ordered the desegregation of public schools in its 1954 Brown v. Board of Education decision, white
demagogues pledged to defy federal law and oppose the movement for civil rights. Their response also included embracing Confederate
symbols. In 1956, the Georgia legislature replaced horizontal red and white stripes on the state flag with the Cofederate battle flag that
featured a St. Andrew's cross. The State of Georgia, who purchased the Stone Mountain site in 1958, officially resumed construction in
July 1964, less than a year after Dr. Martin Luther King, Jr. recognized Stone Mountain in his “l Have a Dream” speech, during the March
on Washington. Eight years later the carving was completed. A dedication ceremony for the monument was held May 9, 1970, with Vice
President Spiro Agnew in attendance.
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9. A Granite Canvas: The Art of Bas-relief
at Stone Mountain

As a work of art, the Stone Mountain carving is the largest
bas-relief sculpture in the world and is one of the oldest types
of artistic expression. Some of the earliest known bas-reliefs
are on the walls of caves, carved perhaps 30,000 years ago.
The most famous American relief is Mount Rushmore, the
huge monument sculpture memorializing the great American
presidents, started in 1927 and completed in 1941 by sculptor
Gutzon Borglurn, the initial artist for Stone Mountain.

10. Envisioning the Future:
The Redemptive Power of Civic Imagination

To realize the full potential of our communities, build on our
past, and chart paths forward, we need to be able to imagine
what better worlds would look like. Civic imagination enables
communities to think creatively by connecting with others in
new ways and tackling challenging issues through imagination.
This exhibit encourages people to share their memories,
dreams, and hopes with each other. Such diverse perspectives
provide the social foundation for civic life, and to talk across
their differences. It explores how various peoples and cultures
across the country and around the world have used the power
of storytelling and imagination to envision real world spaces and
places as a first step in overcoming our differences and building
real-world blueprints for the communities of tomorrow. Through
large screen interactive monitors that record and shares their
plans, visitors, as cultural architects and civic agents, will be
able to envision their own idea of the future. This information will
be gathered and available to other visitors to Stone Mountain
or online through the Stone Mountain website. This project
can also be administered through workshops and

educational programming.

What is the Civic Imagination

To realize the full potential of our communities, build on
our past, and chart paths forward, we need to be able
to imagine what better worlds look like... even now,

ly now. Responding to this imperative, the Civic
Imagination Project activates memory and people’s visions
for what a better tomorrow might look like as a necessary
step to connecting with others and taking action to achieve
real-world goals. Over the last 6 years, our project team

has built tools with peaple from all over the world, helping Practicing Futures

st sttt

them build action plans to realize imagined solutions, Our
workshops enable individuals and communities as they
think creatively, connect with others in new ways, and
tackle challenging issues with imagination.

n for what a better tomorrow
Imagine the process of change; Imagine ourselves as civic agent:
Imagine our connections with a larger community; Forge solidarity with others with different experiences than our ow
Bring an imaginative dimension to our real world spaces and places.



For us, imagination and slorytelling are a much-needed lirst slep
toward building real-world plans and inlervenlions. To activate
the civic imagination, we conduct workshops and brainslorming
sessions with people from a wide range of communilies lo map
and analyze lheir collective memories and the stories Lhal inspire
and connec! people, bridging Lhe gaps people see as dividing us.

Tapping our methods and approaches, lhe civic imaginalion
helps communities build collective idenlilies by allowing them to
refllect on shared histories and envision allernalive lulures. Such
communily building operates on inlerconnecled levels, Crucially,
thec aginalion surfaces resonant tropes Lhal idenlily affinities
between community members. The civic imaginalion also helps
people develop a narralive Ihat frames their shared values.

Finally, the civic imaginalion inspires civic aclion by defining
collective goals. Storylelling plays a crucial role in each ol lhese
processes, hielping us identily our collective identilies, values, and
goals, and crealing a sense of conneclion even as we respecl our
different experiences.

ADDITIONAL INTERPRETIVE RECOMMENDATIONS:
Exterior Terrace - “| Have a Dream” Sculpture Garden

ies in Memorial Hall, we propose as an
onal inlerprelive asset thal involves expanding the lerrace
just outside the first-floor gallery to creale a sculpture garden
that extends into poriions of ihe memorial lawn. The garden will
feature historic Alrican American characlers who loughl for social
juslice and whose work reached the entire nation. In the cenler is
a sculpture of Marlin Luther King, Jr., standing on Stone Mountain
granile sleps, not unlike lhe Lincoln Memorial, with Jackie
Robinson, Andrew Young, John Lewis, and Julian Bond close
by. The inlent is to symbolically recreate King's “| Have a Dream"”
speech where he references Slone Mounlain. All the supporting
characlers are considered Georgians and were al lhe March on
Washington, with Lewis also speaking.

Olher slalues of significant Georgia Civil Rights leaders in lhe
garden include Waller While, Benjamin Mays, Grace Towns
Hamillon, Bernice Johnson, Hosea ms, Julian Bond, Vernon
Jordan, and Charlayne Hunter. The garden is juxlaposed with
the Slone Mounlain bas-reliel of David, Lee, and Jackson. The
experience will allow visitors 1o walk among these sculplures and
learn aboul Lheir contributions. ‘

Mobile Technology and the Visitor Experience

Technology is conlinuously reshaping the museum experience. SMP
can deliver engaging experiences that were nol possible before.
Virtual tours, mobile first websites, mobile apps, video, e-commerce,
gamification and much more are possible wilh mobile phones.

Applying lhis lechnology in various ways for museum and hisloric siles
can offer interactive and immersive experiences that provide bolh
online and offline opportunilies o engage visilors. These experiences
can build refalionships and ongoing support for museums, interpretive
cenlers, hisloric sites, and other non-profil businesses,

Opporlunities include:

Digitally Led In-Persan Experiences— Unlike live-sireamed video
or podcasts, bolh of which are consumed remotely, immersive digital
experiences take place wilhin Memorial Hall

Social Media—The use of social media outlets, like Facebook,
Twitler, Instagram, Foursquare {location), YouTube (video sharing),
and Tik Tok have added a new and exciling layer of information and
inlerprelalion to hisloric siles.

These media types can allract audiences thal would be considered
non-lraditional, such as those under the age of 25 who visil hisioric
siles in relatively lew numbers. They do, however, enjoy making their
observalions, opinions, and criticisms known 1o the world through
outlets

Live Streaming from Memorial Hall—Perhaps the simplest way of providing a digilal experience wilhin a facility is to five stream from the
center, Various live streaming platforms exist, such as Facebook and Twitch. Among the most popular, however, are Inslagram, Facebook,
and YouTube which supports bolh live streams and pre-recorded video conlent

Slone Mounlain Park Websile —Websiles are now the “fronl door" for almost every business. The overall design of the Stone Mounlain
website is central lo the visitor experience and exiremely important in crealing a substantial first impression for potential and ongoing
visitors to both the website and the Park, Adding interpretive information can ease visitors into their park and gallery experience. Thus, it
should be easy to navigate and deliver impacliul conlent,

* Help them make sense of the information on your website so lhey can find what they're tooking for.
» Show them options while presenting informalion in a way that aids their decision-making process

« Let lhem know whal aclions they need lo take.

Mobile Appsl—Mobile apps are not lhe same of mobile websites, They are much more robusl and engaging due to the nature of

the contenl and features. Engagement is the key o crealing more opportunilies for more frequent visils and sharing of the content via email
lext, or social media. This engagemenl means grealer opporlunily lor lhe user lo become visilors and donors for Stone Mouniain.Mobile
apps also provide dala lhat give more insight o the user’s hahils and interests. These analylics can be capliured from the engagemen! and
used to understand the visilor intent and interest.

 Habils, individual user spending, and both sharing/ commenls are a few of the vital stals that can be caplured with a mol
app.

¢ SEQis also a vilal benelil of a PWA (Progressive Web App) mobile app because Lhe contenl is relrievable by Google bots for
search indexing in search resulls

= Some of Lhe signilicant features of a mobile app include: evenis/calendaring, chat walls, video, e-commerce, photo

gallery, rewards & loyalty programs, social sharing, push nolificalions, news ticker, blog, one click call & directions, booking/
reservations, online reputalion and reviews.

QR Codes—Making a comeback in recenl, QR codes can expand inlerprelive materials beyond labeling or panels. Connected to a di
archive, lhey can provide more narralive, images, audio and video, multi-language, and wayfinding opportunilies using a handheld device
Because lhey can be web-based and nol a proprielary app the materials can be conlinually updated using a conventional website or
web-database. QR codes throughout experience for deeper interaclive conlent, additional media and slorylelling Buillt within the sile or
subdomain, can be indexed and findable or only for on-sile experience Audio, video, unique slories and memories, relerences lo speeches
and hislorical events Build your fulure - commitments to dialogue for a betier lomorrow.

Educational Programming at Stone Mountain

Itis imporlanl for Stone Mountain create educalion programs thal build on the interpretation by exploring 1he significant role thal monuments
to lhe Confederacy played in shaping how the public remembers the Civil War. With the addilion of the "I Have a Dream” Sculpture
Garden, the conversation will be broadened lo discuss how monuments and olher forms of arl contribule to our colleclive perceplion and
understanding of history. Therefore, the educational programs and curriculum will be cenlered on history (Civil War Lo presenl day), memory,
and civics, Currently, educalion inilialives al Stone Mounlain {ocus on the park, so are primarily STEM-based {Science, Technology,
Engineering, and Mathematics), and rarely mention the monumenlt or any history. The propesed educational programming will make the
gallery space, the park, and the surrounding communily an extended, cohesive classroom.

Field Trips

For Stone Mountain lo hosl student field trips and lor the new interpretation lo be taught in schools, both in the slate of Georgia
and nationally, it's of the ulmosl importance to eslablish lrust with educalors. The mosl crucial siep o building this lrust is to have
slale standards-aligned curriculum and high-qualily resources that can be directly implemented inlo lhe classroom. The Slone Mounlain
curriculum should encourage crilical thinking by allowing students lo "do history” by “lhinking like a historian,” This will include activilies
and wiiting prompts 1hat require sludents lo consider a central hislorical question by analyzing primary sources and formulaling their
own conclusions about whal happened in history. Through this process, they will praclice hislorical thinking skills, consider multiple
perspeclives, and challenge the previous inlerprelalion of the sile. Again, this curriculum will be aligned to the stale standards, require
critical thinking skills, and provide high quality resources that leachers can use in their classroom

Through lhis slyle of educational program, which again is direclly aligned to the new inlerpretation, Slone Mounlain will join \he leaders in
hislory education, Most state history assessments have been, or are in lhe process of being, rewritlen to include hislorical thinking skills,
as defined by organizations such as the College Board's AP Hislory classes and Stanford History Education Group (under the leadership
of Sam Wineburg). Stone Mountai oned 1o coniribute Lo history classrooms, not just in Georgia, with thoughi-provoking,
relevant,




Additionally, the on-site educational programs will take a similar approach, but will focus more on memory. The concept of “collective
memory" is rarely breached in history classrooms because it is not enumerated in state standards and is a challenging concept to
1each in isolation. However, this poses an opportunity for Stone Mountain to fill a large gap in current history education with teacher
professional development and on-site programs on collective memory, which then can be added to curriculum in the future after
trust is established. When visiting Stone Mountain, students will have the opportunity to learn about multiple examples of collective
memory, evaluate the role of monuments in collective memory, and ultimately, analyze the collective memory of the historic site.

Georgia History Standards

Note: Only two years of history instruction have exams through the George state test, Georgia Milestones. Grade 8 has an end-of-
grade social studies exam. High School U.S. History has an end-of-course social studies exam. Other years/courses do not have a
state-wide assessment,

Fourth Grade United States History ({Year 2): Revolution to Reconstruction

a. Describe the roles of Abraham Lincoln, Robert E. Lee, Ulysses S. Grant, Jefferson Davis, Thomas *Stonewa
Jackson, and William T. Sherman.

b. Describe the effects of war on the North and South.
o0 SS4H6 Analyze the effects of Reconstruction on American life.

¢. Describe the effects of Jim Crow laws and practices.

Fifth Grade United States History (Year 3): Industrialization to the Digital Age

o The Civil War is not explicitly covered in 5th grade standards, but this grade level is a great opportunity
for teachers to use Stone Mouniain resources as review from the previous grade. Further, the proposed

e from the Civil War to the present day.

curriculum includes content to analyze change over
o S85H6 Describe the importance of key people, events, and developments between 1950-13875.
a. Analyze the effects of Jim Crow laws and practices.

b.Explain the key events and people of the Civil Rights movement.

Eight Grade Georgia Studies
o 888HS5 Analyze the impact of the Civil War on Georgia

o 888H11 Evaluate the role of Georgia in the modern civil rights movement.
0 888H12 Explain the importance of developments in Georgia since the late 20th century

o Analyze Georgia's role in the national and global economy of the 21st Century, with regard to tourism, Savannah port
expansion, and the film industry.

High School: United States History
o SSUSHS Evaluate key events, issues, and individuals related to the Civil War
o Examine the influences of Ulysses S. Grant, Robert E. Lee, Thomas “Stonewall"Jackson, William T. Sherman, and
Jefferson Davis.
0 SSUSH21 Analyze U.S. international and domestic policies including their influence on technological advancements and
social changes during the Kennedy and Johnson administrations
o Investigate the growth, influence, and tactics of civil rights groups, Martin Luther King, Jr., the Letter from Birmingham
the | Have a Dream Speech,and Cesar Chavez.

Essential Questions for Stone Mountain Educational Programs

These essential questions should guide all educational programming and curriculum development. When posed to students, the
essential questions do not have a correct answer, although some answers will be better than others.

. How should history be preserved?
. What is the purpose of historical monuments and memorials?

o How do you think the content, location, and other aspects of historical monuments and
memorials should be decided?

. What is the impact of collective memory?

o What is the difference between collective memory and history?

Student Analysis of the Stone Mountain Carving and "l Have a Dream” Sculpture Garden

Student groups that visit Stone Mountain should primarily take place in the “| Have a Dream" Sculpture Garden. This location will be
a unique, comfortable setting to discuss history, memory, and civics. For these programs, the following steps could be taken:

1. Discuss what students see, feel, think, and wonder about the Stone Mountain carving and the "I Have
a Dream” Sculpture Garden (based on Harvard's Project Zero).

2, Explain the history of the creation of the Stone Mountain carving
3. Explain the peopie in the "I Have a Dream” Sculpture Garden.

4. Analyze both the Stone Mountain carving and the "I Have a Dream” sculpiure garden as works of art with questions like:
What do you think the artist wanted to communicate? What feeling do you get from these works of art? What words help
to describe both? What conclusions can you draw about these works of art?

5, Conclude with a discussion of what these works of art can tell us about the time period that they were created in and
what they represent in the modern day.

Sample Lessons for Curriculum

The goal of the Stone Mountain Curriculum is to provide high quality resources that teachers can use in their classroom because
they're aligned to the Georgia state standards and require critical thinking skills. These are samples of the kinds of lessons that could
be included in the Stone Mountain Curriculum.

. Document-Based Question: Why was Stone Mountain created?
[ 1914 editorial in the Atlanta Georgian by John Temple Graves
[¢] Letters between Helen Plane, the Honorary Life Pre!
United Daughters of the Confederacy, and Sam Venable, the owner of Stone Mount
[¢] 1823 articles from Stone Mountain Magazine
[¢] 1923 speech by artist Gutzon Borglum to the Georgia General Assembly about the meaning of the
monument
[¢] 1858 press release from Governor Marvin Griffin on restarting the project and the SMMA's swearing-in
ceremony
o 1970 speeches from the Unveiling Ceremony with the theme "Unity Through Sacrifice”
. Change and Continuity Qver Time: How have Confederate symbols changed over time?
. Compare and Contrast: Compare and contrast the ways the history of slavery and the history of the Civi

War have been preserved.

. Compare and Contrast: Compare and contrast the Stone Mountain carving to the *| Have a Dream”
sculpture garden.



PROJECT COST

STONE MOUNTAIN MEMORIAL HALL MUSEUM PROJECT

DESIGN/ BUILD:

Research, Asset Inventory, Pragramming, Interviews

Historical Analysis and Research

Townhall Preparation and Presentations to Community

Curriculum Input and Meetings with GA Dept. of Education

Initial Interpretive Plan reviewed. Modlfications and additions to interpretive ptans from programming phase
Exhibit ldeations, White Modeling and Full-Color Renderings

Experience Immersion inclusive of Sensory Elements of Au

and Visual

Learning Sensory exploration into various learning style methods for presenting content
Script work, Direction, Film, Production,f and Editing

Theater - Art/ Sculpture and Immersion

Production Drawings for Interior and consult for Exterior elements

Coordination between Architect, Landscape and Civil Engineers

Graphic Design, Interpretive and content layouts

Voiceovers

Sculptural Garden

Production & Installation

5 milllion to 7.5 millllon (range of magnitude is based upon the amount of technology utillzed once the final exhiblt deslgn Is completed,
number of produced videos, and extent of sculptural art to include all of the above. This range is to be used purely as a guide for design/
bulld services. The exhlblt design and Interpretive plan typically run from 10-12% of that figure.

PROJECT

Exhibit Schedule

Kickoff Meeting with Warner Team and SMMA (Week One)
Meeting with SMMA to cover logistics, timeline, and Interpretive Direc|

Stakeholder Meetings (Week Three)
Public Meetings over design process and interpretive direction

Background Research Begins (Week Three)

Archival Research, Oral Histories, Securing Documents, Images, and Materials
Preliminary Meeting with architect and/or contractor (Week Sixteen)

Meeting to discuss mechanical/electrical issues for build-out

Conceptual De: (Week Twenty-Four)

Meeting with SMMA to deliver conceptual design of exhibits.

Background Research Completed (Week Twenty-Four)
Final delivery of primary source/image/artifact and other exhibit content

Exhibit Final Design {Week Thirty-Six)
Meeting with SMMA to deliver the final exhibit design

Schedule Follow-Up Meeting with B ng Contractor {Week Thirty-Eight)

al designs or issues
Begin Exhibit Fabrication (Week Sixty)
Begin construction at Warner in Birmingham
Begin Exhibit Installation (Week Ninety}

Move exhibit fabrication to Stone Mountain to begin installation

Ninety-Percent Final Installation Completion (Week Ninety Four)
Review exhibit installation and create punch list

Final Exhibit Completion {Week One Hundred)



MEDAL OF HONOR

HERITAGE CENTER

The Medal of Honor Museum prolect is one lhal we are
extremely proud of. We knew immediately that this was a project
that would be close to our hearls and would Instill pride and
accomplshment in our entire leam,

The goal of the museum was to reflect the characler traits of
Medal of Honor recipients so wa knew this would be the guideline
for our overall destgn process. Throughoul the design phase,
we seclioned the mussum inlo focused areas of patrotism,
citizenship, inlegrily, courage, sacrifice and commitmenl. You
will find informalion pertaining to each of these traits within their
specified areas inside Lhe museum

Our design focused on creating a limeline of wars and educating
museum guesls on individuals who have received the medal of

honor. We worked with historian, David Currey, lo gather the
cantent for the museum and that content directly influenced the
design of the exhibits. Our team worked onsile al the museum for
months crealing the many scenes that are (eatured hroughoul
the museum

Warner Museums did all of the museum's Interior design and
conslruction to Include the platforms, case work, graphic
production and scenic development. We also did a large portion
of the lighting, A/V lechnology inlegration, exhibil walls and
interaclive platforms.

This was a project that reached across many work groups and

many Influences, Il is a complete success and is now being
enjoyed by visitors from all over the world.

COOK MUSEUM OF
NATURAL SCIENCE

The Cook Museum of Nalural Science, localed in Downtown,
Decalur, is a nonprofit foundation wilh a mission o engage, excite
and educate visilors of all ages aboul the nalural world around
them. The 62,000 square foot museum focuses on the slale of
Alabama and its nalive wildlife and ecosystem. Wa played the
roles of designer, fabricalor, and instatler in different areas of his
very impressive museum. We designed and fabricated the "Know
Before You Go” area thal is localed in the main entrance way
ol the museum. This area featurcs a digital monilor, brochure
holders, a display case, printed graphics and Wall Amor.

We designed and fabricalad the “Legacy of Love™ exhibit which
is a haliway exhibit that pays tribule to both Lhe hislory of lhe
museum as well as recognizes its dedicated donors, We are proud

lhal we were chosen lo fabricate and install the modular work
tables and the window display in lhe “Maker Space” classroom.
In lhe main Trek Exhibit, we think thal patrons

will ind our fabrication and installation
of the visually exciting exhibits 1o be
near flawless. This projecl offered up
many challenges and jusl as many
rewards.

A
cook museum

RN AL

More on this project "




NEGRO SOUTHERN

LEAGUE MUSEUM

The 8,000+ square foot museum, in the heart of downlown
Birmingham, Alabama houses the largest collecton of
original Negro League baseball artifacts in the country.

The misslon of the museum is 1o present the history of
African-American baseball in an unsurpassed manner
by maintaining a world-class facilily recognizing the
Negro Leauge's impact on Birmingham, and the world of
professional baseball. The museum fealures ihe largest
collectlon of original Negro League baseball artifacts In the
country. Il was a goal of the museum's to evoke a broad-
sense of communlty and create an unparalleled cultural
and educational experience that acknowledges the past
while embracing Ihe present and lraming the fulure

The highlight of the museum, to many, is the Satche! Palge
hologram, Guest's stand on one end and selecl any of
the pltches 1hat the legend tossed throughout his career.
The holographic ball is then passed along lo Satchel who
throws the pitch in your direction allowing the reclplent to
experisnce the break of a Paige curveball or the velocity
of his feared fastball. It's impossible 1o describe but by alt
reports an absolute joy to experience.

The Hall of Balls, a lavorite of former players and lheir
tamilles, Is a collection of basebell's autographed by former
Negro Leaguers, Hall of Farmers and journaymien alike.

More on this project

SEA CREATURE EXHIBIT
MCWANE SCIENCE CENTER

McWane Science Center is a state-of-the-art science center,
aquarium and IMAX Dome Theater housed in a historic,
refurbished department store building in Birmingham, AL The
museurn features four floors of exciting, interactive, science
exhiblts and dally llve shows, aquanums, laboratores, fossil and
artifact collections and a 5-story tall IMAX Dome Theater.

Warner Museums engineered and fabricaled all cases and
Interactive stations within the Sea Monsters exhibll al the
McWane Center. Warner Museums worked in concert with the
arlists at McWane to engineer and fabricale a series of exhibils
that showcased actual and reproduced fossils as parl of the
overall exhibit.




ALABAMA WILDLIFE FEDERATIO

NATURE PLEX

Experiential, Caplivati expecled. These are
some of Ihe words used to describe this inleralive
and engaging exhibit for the Alabama Wi

Federation exhlbit. Warner Museums designed
a place where nature i1s amplified and sought to
make il an immersive and memorable axperience.

The NaturePlex is a facility that serves as the
Welcome and Educalion Center for the Alabama
Nature Center. The facility includes a 120-seat
theater equipped wilh up to date technology;
hands-on Discovery Hall with wildlife and

nature-based displays; educalional classrooms;
g use and

rental; and a gift shop.

Warner Museums views a project like this as
an opportunity to 1ell a story to a vasl group of
people spanning all ages while connecling to
each of lhem In a unique way using every creative
tool we have in our arsenal. We hope this was
achieved al the Nalure Plex for ors lo enjoy.

Everybody was blown out of the water!

-..great lo work with people committed

to excellence.

TIM L. GOTHARD
AWF Exsculive Director

More on this project
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16TH STREET BAPTIST CHURCH

16th Street Baptist Church Is a National Historic Landmark,
a designation ihat they achieved in 2006. It is the site of one
of the most heinous acts in our state's and nation’s history. On
Septemnber the 15th, 1963 at 10:22 in the moming four innocent
little girls were In 1he ladies loungs when a bomb exploded Kiling
the four of them and two young men on the street. This event
would rock the nalion and the world as the civil rights leaders
of the times and Dr. Martin Luther King Jr. would descend upon
Birmingham to continue to the fight against racial injustice in the
segregaled south. We worked wilh 16th Street Baptist to honor
the memory of the four little gids but also to tell the story of the
church from its founding in 1873. We used historian David Currey
to collaboratewith 16th Streel to create the interpretive piecs of the
project. This timeline is outlined in the perimeter of the basement
along with video wall and monitors placed throughoutthe space

with stream content related to the bombing and civil rights
movement. 161h Streel also provide us with various artfacts as
well which are inserted throughoul the timsline 1o help tell thelr
slory. The cenlerpiece ol the project is their experience room
that we created. It contains pews from the original sancluary
and the clock that stopped at 10;22 on the day of the bombing.
There is a Afteen minute documentary fim that was created
for the room by historian David Currey. The film features many
poignant interviews including one with Sarah Collins the lone
survivor of Lhe blast lhat morning and sister to victim Addie Mae
Collins. Dr. King’s live eulogy is used throughout the film and at
1he end as a powerful and emotional reminder that they did not
dle In valn that day.




interprative design, lic

ENCORE INTERPRETIVE DESIGN

Slories are importani. They inform and inspire
us. They convey knowledge and illuminate
shared experiences. They help us conlronl our
emolions and leave lasling impressions hal
build and suslain relationships. In shorl, stories
give meaning and purpose lo our lives. Al
Encore Interprelive Design, we value the power
of stories. Localed in Nashville, Tennessee, our
job asinterpretive planners and content crealors
is to work with our clients 1o produce unique,
engaging, and memorable visilor experiences
Since 2008, we have shared our planning and
slorylelling passion on a multiplicily of projecis
for museums, hisloric siles, heritage areas,
preservalion groups, as well as a diverse
range of lor-profil companies and non-profit
organizations, We also have an exlensive
background in sile developmenl, projecl
management, and collections adminisiration
Our goal is 1o build, share, and brand lhe stories
thal stimulate and empower audiences and
individuals lo explore and to learn.

FORT NASHBOROUGH
HISTORY CENTER

NASHVILLE, TN

Encore led 1he design and conslruclion team to build the new Fort

Nashborough History Center. The scope of work involved histo

research, sile master planning, facilily design, visitor experi
design, and opinions of probable cost. The [a:

Tim Netsch | Tim.Nelsch@naslhville.gov | (615} 862-8400

AAITTAFAMA
ARCHAEOLOGICAL PARK

NASHVILLE, TN |

In 2017, Encore worked with Hodgson Douglas, L. A., to develop
a Master Plan tor lhis Mississippian archaeological sile. Encore
conducted historical research, visilor experience planning,
developed interpretive ihemes, provided parameters for educalional
programming, and conceplual interprelive media design, including
inleractive and virluat realily components,

REFERENCE:
Chris Barkley | (615) 327-4447




THREE FORTS OF PRESQUE ISLE AND
INTERPRETIVE CENTER

ERIE, PA |

Encore aulhored a Master Plan for the development of a 13.5-acre
Interprelive campus thal includes reconstructed French, British,
and America forts thal once stood on lhe shores of Lake Erie from
the mid to late-eighteenth century, a Seneca Village, and a 40,000
sq. fl. Interpretive center. Viewed through the lens of sustainability,
audiences will discover how human cullures have changed and
transformed Lhe environment and surrounding landscapes since
the first indigenous peoples called the region home more than
12,000 years ago.

REFERENCE:
Michael Fuhrman | (814) 969-318 | hurstpacman@gmail.com

FORT MCALLISTER
STATE PARK & HISTORIC SITE

Site of the best-preserved earthworks remains built by the
Conlederacy. It fell in 1864 into the North's controt ending
Sherman’s March to the Sea. The scope of work included all
Interpretive conlent and layouts, production and installation.




COVINGTON, GEORGIA : . . .
Samplings of 100's of GA interprelive projects, Slate Parks &

FFA/ FCCLA ARCHIVES Historic Siles

evrgia [TA & X

SWEETWATER STATE PARK & HISTORIC SITE
INTERPRETIVE CENTER

Centered around a textile mill thal was bumed down during the
Cvil War, this inlerprelive cenler focused on the livelihood and the
cullure of the people during the Antebellum years

ings through the 1860s

Beginnings through the 1960s
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Martin K. O’Toole

ATTORNEY AT LAW
Post Office Box 3221
Marietta, Georgia 30061-3221
(678) 232-8638
Email: martinkotooleesq@gmail.com

9 October, 2023

Georgia Department of Administrative Services
200 Piedmont Avenue, S. E.

Suite 1804W

Atlanta, Georgia 30304

Re: Ante Litem notice, Stone Mountain Memorial Association.
Dear Sir or Madam:
We send you this ante litem notice out of an abundance of caution.

We believe that the Stone Mountain Memorial Association, a creation of the Georgia
General Assembly as codified in Official Code of Georgia Annotated § 12-3-191, et seq.,
is acting in violation of its mandate as well as violating the Monument Protection Act
found at Official Code of Georgia § 50-3-1.

However, the Georgia state ante litem statute, Official Code of Georgia Annotated § 50-
21-26, seems to apply to only acts of negligence, not the intentional violations of the law.
Consequently, while we wish to identify the acts which we believe are violate the Georgia
Code, we think that the form of this ante litem notice will be helpful in drawing the
attention of the State government to this actions and, if necessary, at least foreclose a
legal fight over the requirement to give an ante litem notice.

Therefore, following the mandate of 0O.C.G.A. § 50-21-26, we identify the following
required elements of that Code Section:

1. The State government entity’s name is “The Stone Mountain Memorial
Association.”

2. (a) The action regarding the museum occurred on or about 20 June, 2023, with

the engagement of the Warner Museums, a division of Culton Companies, Inc., to
modify the historical presentations at the Park in defiance of the legislative
mandate. Acting under information and belief, the displays have since been
recently removed to prepare for the newly proposed, unlawful exhibits.
(b) The United Daughters of the Confederacy Flag Terrace Memorial was
formerly located at the trailhead. The Confederate flags have been removed to a
‘less conspicuous location’ (by the admission of the SMMA Chief Executive
Officer) in violation of O.C.G.A. § 50-3-1(b)(7) which requires that the flags “shall
be relocated to a site of similar prominence, honor, visibility, and access within
the same county or municipality in which the monument was originally located.”
The removal took place on or about 22 May, 2023. EXHIBIT

(;(61(
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3. The incidents occurred in the confines of the Stone Mountain Memorial Park,
Stone Mountain, DeKalb County, Georgia.

4. The injuries suffered are violations of Georgia law and citizens are permitted
by both common law and statute to demand that the laws be faithfully executed
by employees and representatives of government agencies such as the Stone
Mountain Memorial Association.

5. Pursuant to the ruling of the Georgia Supreme Court (Bd. Of Regents of the
University System of Georgia v. Meyvers, S14G0431, October 6, 2014) that a dollar
amount must be stated, even if not perfectly accurate, we estimate that the
damages for these two acts are $55,00.00 plus the O.C.G.A. § 50-3-1(C)4
statutory treble damages of an estimated $165,000.00. Should the SMMA
restore everything as required by law, it can completely avoid any such expenses.

As stated above, the acts complained of are not negligent, but rather intentional, ultra
vires acts.

This letter summarizes and represents our understanding of the facts and the law to the
extent of the claimants’ knowledge and belief and as may be practicable under the
present circumstances. It would be expected that discovery in litigation will permit a
more accurate definition of these items.

Finally, we cannot help but notice that the carving no longer seems to be properly
maintained as required in O.C.G.A. § 12-3-191(7), et seq. This comes to our attention in
face of the demands at public meetings by some members of the “Stone Mountain
Action Coalition” that the carving be permitted to decay through lack of maintenance.
They have made that demand in the face of the statutory requirement placed on the
SMMA that the Monument be maintained.

The claimants in this matter include (but may not be limited to): The Georgia Division,
Sons of Confederate Veterans, Inc., the Confederate Memorial Camp #1432 of Stone
Mountain, Georgia, John Frost Murlin, Philip J. Autrey and Timothy Fred Pilgrim.

Sincerely yours,

Martin K. O’Toole

cc:  Mr. Bill Stephens, Chief Executive Officer, Stone Mountain Memorial Association
Rev. Abraham Mosley, Chairman of the Stone Mountain Memorial Association
Mr. Chris Carr, Attorney General, State of Georgia



Brian Kemp
Governor

Rebecca N. Sullivan
Commissloner

November 28, 2023

Mark K, O'Toole, Attorney at Law
P. O. Box 3221
Marietta, GA 30061-3221

—_Re:_ _DQAS file. number: __GL202305091..

State Agency: Stone Mountain Memorial Assoc.
Date of Loss: 05/22/2023
Claimant: Sons of Confederate Veterans

Dear Mr. O'Toole:

We are in receipt of your correspondence advising us that you represent the above referenced claimant(s).

We acknowledge your notice of claim as per the allegations contained within your letter of October 9, 2021.

The undersigned has been assigned to the case on behalf of Department of Administrative Services as the
adjuster to the claim file.

We will initiate an investigation into the matter on behalf of the state agency and DOAS. Once our

investigation is completed we will be in further contact with you concerning the agency'’s opinion regarding
liability.

In closing, during the interim, if you have any questions or concerns, please feel free to contact the
undersigned.

Sincerely,

Greg Strickland

Sr. Claims Specialist

GA Administrative Services

On behalf of Department of Administrative Service
Direct Dial:  (678)-325-2662

Email: greg.strickland@doas.ga.gov

Risk Management Services
Phone: 404-656-6245 200 Piedmont Avenue SE - Suite 1220 West Tower + Atlanta, Georgia 30334-9010 Fax: 404-657-1188
www.doas.ga.gov

EXHIBIT
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Martin K. O’Toole

ATTORNEY AT LAW
Post Office Box 3221
Marietta, Georgia 30061-3221
MartinKOTooleEsq@gmail.com
678/232-8638

6 September, 2024

Mr. Greg Strickland

Senior Claims Specialist
Georgia Administrative Services
200 Piedmont Avenue

Suite 1220, west Tower

Atlanta, Georgia 30334-9010

RE: DOAS File Number GL202305091; Stone Mountain Memorial Association.
Dear Mr. Strickland:
This is a follow up to your letter of November 28, 2023.

We have never heard anything further about our inquiry concerning the violation
by the Stone Mountain Memorial Association (SMMA) of O.G.C.A. § 50-3-1 and
0.C.G.A. § 12-3-191, et seq.

We are preparing to file a complaint in the Superior Court of DeKalb County
unless we can work out some negotiated settlement.

We believe that the facts show that the removal of the Flags from the trailhead
and placement in their present locations clearly violates O.C.G.A. § 50-3-1(b)(1)(C)(7)
states:

Nothing in this Code section shall prevent an agency from relocating a
monument when relocation is necessary for the construction, expansion, or
alteration of edifices, buildings, roads, streets, highways, or other
transportation construction projects. Any monument relocated for such
purposes shall be relocated to a site of similar prominence, honor,
visibility, and access within the same county or municipality in which the
monument was originally located....

The statements of the Chief Executive Officer Bill Stephens to the media make it
clear that this was not done.

For example, Mr. Stephens said: “We will be taking them [the Confederate flags]
off the most heavily travelled area of the Park and putting them at the base of the
mountain where if someone wants to go see them, the confederate flags, then they can
go see them.”

EXHIBIT

(c Dq
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In lieu of litigation, we would propose that the SMMA place the flags in a more
visible location. Such can be confirmed by traffic counts, for example. The area in front
of the carving would seem to be a possible site.

Additionally, the SMMA has gotten a bond issue with the announced intention of
placing a “woke” display in the now-renamed Confederate Hall. This proposed display is
clearly outside of the legislative mandate of O.C.G.A. §12-3-191, et seq.

For your information, I have attached a brochure prepared by the Warner
Company describing its plans for the new exhibit. We have inserted a commentary in a
different font to make clear our objections to this proposal.

Clearly, the portions of this new, expensive display do not comport with the
legislative mandate concerning the park as laid out in O.C.G.A.§ 12-3-191(7):

"Project” means Stone Mountain and property adjacent thereto acquired by
the association and all accommodations, utilities, facilities, services, and
equipment necessary or convenient, and all property, real, personal, or
mixed, used or useful, including franchises and easements, in constructing,
erecting, improving, remodeling, developing, equipping, adding to,
extending, maintaining, managing, and operating Stone Mountain, located in
DeKalb County, Georgia, and property adjacent thereto, as a Confederate
memorial and public recreational area, and the construction, improvement,
development, maintenance, management, operation, and extension of any
part thereof, as to which the association has undertaken or agreed to
undertake any action permitted by this part.

The history as delineated in the proposed Warner exhibit is simply an attack on the
traditional Southland and even the American nation and does not serve as a fitting
memorial to the Confederacy. Almost all of the proposed displays have noting to do with
the Confederacy and those which do mention the Southern republic only drip with
hostility and contempt.

The legislative intent as to the purpose of the Stone Mountain Memorial Park is

made even clear by referring to the concluding paragraph of 0.C.G.A. § 50-3-1 which
reads:

Any other provision of law notwithstanding, the memorial to the heroes of
the Confederate States of America graven upon the face of Stone Mountain
shall never be altered, removed, concealed, or obscured in any fashion and
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shall be preserved and protected for all time as a tribute to the bravery and
heroism of the citizens of this state who suffered and died in their cause.

Regrettably, unlike relocating the Flags, the Warner proposal is so seriously
defective that it cannot be repaired; it must be abandoned.

However, a use for the bond issue could be to adopt a great emphasis on historical
tourism as we proposed to the SMMA board a few year back. You can view a summary
of this proposal on the SCV website at: https://www.georgiascv.org/stone-mountain/

Here you will find a written proposal, a power point presentation and a video.
We would appreciate a response to these points.

If I can provide any further information or assistance, please do not hesitate to
call or write.

With every best wish, I remain,

Sincerely yours,

Martin K. O'Toole
MKO/hs

cc:  Stone Mountain Memorial Association CEO Bill Stephens
Hon. Chris Carr, Attorney General of Georgia
Georgia Division SCV Commander Timothy F. Pilgrim
Georgia Division SCV Judge Advocate General Daniel Coleman
Georgia SCV Chief of Heritage Defense Tony Pilgrim

Enc: Warner brochure



IN THE SUPERIOR COURT FOR THE COUNTY OF DEKALB
STATE OF GEORGIA

GEORGIA DIVISION, SONS OF
CONFEDERATE VETERANS, INC.;
CONFEDERATE MEMORIAL
CAMP #1432 OF THE SONS OF
CONFEDERATE VETERANS;
PHILIP J. AUTREY; JOHN F.
MURLIN; TIMOTHY F. PILGRIM
and BARBARA W. SMITH,

Petitioners,
CIVIL ACTION
VS.
FILE NO.

)
)
)
)
)
)
)
)
)
)
)
)
THE STATE OF GEORGIA, )
)
)

Respondent.

VERIFICATION

Personally appeared before the undersigned officer duly authorized by law to
administer oaths, the Georgia Division Sons of Confederate Veterans, Inc., by Timothy F.
Pilgrim, Commander, who, first being duly sworn, deposes, says and states on oath that
the facts contained in the within and foregoing Petition for Writ of Injunction are true and

correct.

This [g_ day of \—YL—J\NQ , 2025,

Page1of 2
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Georgia Divisior\lygons of Confedérate
Veterans, Inc., by Timothy F. Pilgrim,

Commander, Affiant

Sworn to and subscribed before me

this_ |(p  day of June 2025
TIFFANY DAVIS
Notary Public - State of Georgia
IO . ‘ Caobb County :
< g My Commission Expires Feb 21,2027 §
,& \ ANy QD - .
Nota ubli¢/

Commission Expires: Fe,b¢ uwur?/ 2,687
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IN THE SUPERIOR COURT FOR THE COUNTY OF DEKALB
STATE OF GEORGIA

= 0 NS A Tl e WA SR £ 3 - £ ol el Lo TR LI o YA

GEORGIA DIVISION, SONS OF
CONFEDERATE VETERANS, INC.;
CONFEDERATE MEMORTAL
CAMP #1432 OF THE SONS OF
CONFEDERATE VETERANS;
PHILIP J. AUTREY; JOHN F.
MURLIN; TIMOTHY F. PILGRIM
and BARBARA W, SMITH,

)
)
)
)
)
)
)
)
)
)
)
)
)
)
)
)

Petitioners,
CIVILACTION
vs.
FILE NO.
THE STATE OF GEORGIA,
Respondent.
VERIFICATION

Personally appeared before the undersigned officer duly authorized by law to

administer oaths, John F. Murlin, who, first being duly swomn, deposes, says and states on

oath that the facts contained in the within and foregoing Petition for Writ of Injunction are

true and correct.

This 3 () dayof J§ oo s , 2025.

=/

ohnﬁ Murlm AF a.nt

Page 1 0f 2




Sworn to and subscribed before me
this 3q dayof To~e. 2025

REMUS MONDS
Notary Public - State of Georgla
Dekalb County

é 2 \A,Pgr_ My Commission Expires Mar 8, 2028

Notary Public -
Commission Expites:0 3 | O @\ q TRy
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IN THE SUPERIOR COURT FOR THE COUNTY OF DEKALB
STATE OF GEORGIA

GEORGIA DIVISION, SONS OF
CONFEDERATE VETERANS, INC.;
CONFEDERATE MEMORIAL
CAMP #1432 OF THE SONS OF
CONFEDERATE VETERANS;
PHILIP J. AUTREY; JOHN F.
MURLIN; TIMOTHY F. PILGRIM
and BARBARA W. SMITH,

Petitioners,
CIVIL ACTION
VS.
FILE NO.

)
)
)
)
)
)
)
)
)
)
)
;
THE STATE OF GEORGIA, )
)
)

Respondent.

VERIFICATION

Personally appeared before the undersigned officer duly authorized by law to
administer oaths, Timothy F. Pilgrim, who, first being duly sworn, deposes, says and
states on oath that the facts contained in the within and foregoing Petition for Writ of

Injunction are true and correct.

This /& day of Ouwe 205,

Tlmothy F. Pilgyﬁ Afﬁant O
Sworn to and subscribed before me
this l(a day of _Dung@ ,2025. .

TIFFANY DAVIS
Notary Public - State of Georgia
Cobb County

{ My Commission Expires Feb 21, 2027 }

ublig
Commission Expires: Fe,brkm-)/ Al / DAY

Page 1 of 1
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IN THE SUPERIOR COURT FOR THE COUNTY OF DEKALB
STATE OF GEORGIA

GEORGTIA DIVISION, SONS OF
CONFEDERATE VETERANS, INC.;
CONFEDERATE MEMORIAL
CAMP #1432 OF THE SONS OF
CONFEDERATE VETERANS;
PHILIP J. AUTREY; JOHN F.
MURLIN; TIMOTHY F. PILGRIM
and BARBARA W. SMITH,

Petitioners,

CIVIL ACTION
VS.

FILE NO.

)
)
)
)
)
)
)
)
)
)
)
)
THE STATE OF GEORGIA, )
)
)

Respondent.

VERIFICATION

Personally appeared before the undersigned officer duly authorized by law to
administer oaths, Barbara W. Smith, who, first being duly sworn, deposes, says and states
on oath that the facts contained in the within and foregoing Petition for Writ of Injunction

are true and correct.

This { S\ day of \\,UN&,ZOZS.

(g C?/{,z;{jz /// / (é/_ﬂff%

Barbara W. Smith, Affiant

Sworn to and subscribed before me

\\\\\\'.'-mmrm,,%
i/
“,

\\\\\\

Notary Public / /
Commission Expires: q A3/ 7

My,
W,
TAR
§{  EXPIRES
: GEORGIA




THE LAW OFFICES OF
BLAKE A.POOLE, LLC
505 Green Street, NW
Gainesville, GA 30501
770-573-3707

IN THE SUPERIOR COURT FOR THE COUNTY OF DEKALB
STATE OF GEORGIA

GEORGIA DIVISION, SONS OF
CONFEDERATE VETERANS, INC,;
CONFEDERATE MEMORIAL
CAMP #1432 OF THE SONS OF
CONFEDERATE VETERANS;
PHILIP J. AUTREY; JOHN F.
MUERLIN; TIMOTHY F. PILGRIM
and BARBARA W. SMITH,

CIVIL ACTION

FILE NO.:

)

)

)

)

)

)

)

)

)

Petitioners, )
)

Vs. )
)

THE STATE OF GEORGIA, )
)
)

Respondent.

CERTIFICATE OF SERVICE

This is to certify that I have this day served the opposing party herein with a true
and correct copy of the within and foregoing Petition for Writ of Injunction via delivery

addressed as follows:

Civil Service via Sheriff’s Office
Civil Service via Process Server
State of Georgia
c/o Gwen Middleton, Executive Business Operations Manager
200 Piedmont Ave, SE
West Tower, Suite 1804
Atlanta, GA 30334

Civil Service via Sheriff’s Office
Civil Service via Process Server
State of Georgia
Chief Deputy Attorney General Wright-Banks
Deputy Attorney General Loretta Pinkston-Pope
Deputy Attorney General Logan Winkles
40 Capitol Square, SW
Atlanta, GA 30034



Civil Service via Sheriff’'s Office
Civil Service via Process Server
Stone Mountain Memorial Association
c/o Terry Thomas, Senior Communication Officer
¢/ o Danielle Farmer, Administration Assistant
Stone Mountain Department of Public Safety
2027 Old Hugh Howell Road
Stone Mountain, GA 30086

This 17 day of July, 2025.

%/ﬂlﬁ& Lol

Blake A. Poole
State Bar No. 606771
Attorney for Petitioners



