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PROPERTY ANALYTICS (HOSPITALITY) 

Composite Methodology 
User Flow

Start Here

This methodology, only applicable to the Hospitality property type, inserts a Composite Property into your 
selected set to create a representative view of performance while ensuring the confidentiality of individual 
property data. Hotel performance data is sourced directly from STR’s world-leading performance sample 
(88,000+ properties as of May 2025).

Click Properties in the top navigation ribbon. 

Log into Product

Select Hospitality as your asset “Type.” 
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To select your custom set of hotels, you can Filter using criteria such as Classification, 
Operation Type, Meeting Space, etc. 
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Alternatively, if you have a specific list of properties, you can Add Properties directly 
through the More dropdown or in the Property Name field of Filters. (The Property 
Name filter allows you to add or paste multiple Property IDs at once instead of having 
to add them one at a time). 

Click into the Analytics tab to view hotel performance data, inventory counts, sales 
data and more for the properties you’ve selected.
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Click the Analytics tab. An intercept message explains that a Composite Property has been added automatically.

The following example uses Filters of:
✓  Nashville market
✓  Classification: Luxury + Upper Upscale + Upscale
✓  Minimum 25,000 SF Meeting Space
 

Check property set sufficiency* using the info icon at the top right of the screen. 
*� �Custom hotel sets must meet minimum thresholds for properties, brands and companies to prevent isolation of proprietary data. 

Refer to Competitive Set Guidelines for details.  

As the name implies, a “Composite” Property comprises real performance data from a handful of hotels that 
are selected automatically using a proprietary methodology that weighs factors such as performance, class, 
mix of business and location.

The anonymity of both the hotels that make up the Composite Property and the methodology that selects 
them means individual hotel performance cannot be isolated, thus ensuring data confidentiality for the  
hotels you’ve selected.
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https://www.costar.com/sites/costar.com.na/files/2025-04/Comp-Set-Guidelines_ENG.pdf


Navigate to the Data tab for full data availability, including Export option.

Inventory Rooms reflect the total room count of your search. Analytics Rooms combine Inventory Rooms 
plus the Composite Property, which is weighted to 5% of the sample. Analytics Rooms is used to calculate 
performance data, such as Occupancy, ADR and RevPAR.
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Limitations with Custom Property Sets 
CoStar takes extra care to protect the proprietary data of its sample hotels. Where a threat of data  
isolation exists, Hospitality analytics will be suppressed. We have included two such edge cases below.

EDGE CASE 1:  
Insufficient search

To mitigate the risk of 
data isolation, hotel 
searches must include 
a representative mix of 
properties, brands and 
companies in accordance 
with CoStar’s guidelines. 

For instance, no single 
company can account 
for more than 70% of the 
total participating room 
supply of a data set. If 
you filter strictly by one 
parent company (e.g. 
Marriott International), 
hotel performance data 
will be suppressed.

If data is suppressed, the 
info icon in the top right 
corner will show which 
rule is broken and what 
adjustments are needed.
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EDGE CASE 2:  
Composite Property 
cannot be generated.

Because a Composite 
Property includes real 
performance data 
from real hotels – and 
because our proprietary 
methodology only 
considers hotels that 
look and act like your 
selected properties – we 
can’t create Composite 
Properties in areas with 
low participation  
(e.g. the city of  
Guayaquil, Ecuador). 
 
In these instances, you 
can expand your search 
parameters and try again. 
Alternatively, you can 
view analytics for the 
corresponding geographic 
area (e.g. Ecuador  
Region Submarket) in  
the “Markets” section  
of product.
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