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Three trends shaping Australian accommodation habits in 2024 

After facing many challenges in recent years, Australian accommodation providers are gearing up for a period of resurgence and growth. 

The latest American Express 2024 Global Travel Trends report found the vast majority (76 per cent) of Australians are planning to take up to three vacations this year, using spending hacks such as credit card rewards points to get the most out of their travel experiences.

The report uncovers a range of interesting insights about how Australians like to travel, with three key trends shaping accommodation habits in 2024.

1. The resurgence of the solo traveller
Travelling alone can be a fulfilling experience that lets travellers unwind, discover new experiences and meet new friends. 

Almost two-thirds (65 per cent) of Australians say they’re planning on taking a trip alone this year, with 29 per cent of them saying they want to travel solo to ‘treat themselves’ and 27 per cent saying they want to ‘take a break from the chaos of day-to-day life’.

The priorities for these independent travellers this year include travelling domestically within Australia and visiting new cities.

While solo travellers have a diverse range of needs, there are a range of facilities and services that accommodation providers might consider. Things like welcoming communal spaces, hosted activities and events, and providing health and wellness services all help make travellers more comfortable and their trips more memorable. 

2. Elevating experiences for eventgoers
Aussie sporting fans and concertgoers are leading a revival of event-based accommodation, with a third (33 per cent) interested in traveling for a big sporting or cultural event. Sport is a big draw card, with 59 per cent of Australians planning to attend more live sports in 2024 compared to last year and one in five (20 per cent) saying they plan to travel domestically for sport this year. 

Concerts present a huge opportunity for accommodation providers. Taylor Swift’s record-breaking Eras Tour had a positive impact on Sydney and Melbourne’s accommodation sector when she visited in February, with CoStar data showing both cities posted their highest average daily rates (ADR) for any month on record and fans in Sydney lamenting zero vacancy rates during her visit.

Accommodation providers have a unique opportunity to become integral to the event-going experience. Crafting event-specific packages, establishing partnerships with event organisers and transforming properties into cultural hubs can significantly appeal to this crowd. 

From logistical support like transportation to creating thematic experiences, accommodation providers can offer more than just a place to stay—they can become part of the excitement and allure.

3. Cost-effective packages that tick off bucket-list experiences 
Australians planning a major trip in 2024 are increasingly looking for meaningful and fulfilling travel options, as more than one-third (35 per cent) cite ticking off their bucket-lists as a top reason.

But they also want to achieve these experiences in a cost-effective way, with almost three-quarters (73 per cent) of Australians agreeing they’re willing to give up daily expenses, like coffee and food delivery, to save money for their travels. A quarter (25 per cent) planning to travel in 2024 also plan to use their credit card points to cover travel expenses, which is a growing trend as people look for creative ways to secure the best holiday experiences.

Capitalising on a period of improved growth
We know that Australians are hungry to travel domestically, with more than 402 million nights spent away from home between October 2022 and September 2023, representing a seven per cent year-on-year rise, according to recent data from Tourism Australia.

With more growth expected on the horizon, accommodation providers of all sizes have an opportunity to build on this momentum by aligning with the evolving desires of Australian travellers. 
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