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BENEATH THE SEA 2026
ATTENTION EXHIBITORS

Beneath the Sea 2026 is responding to our attendees’ demand For greater activity on
their dive vacations. They want to take nature hikes, zip-line, raft rivers, white-water
canoe, and seek the adrenaline-charged activities many of you already deliver. So we
are expanding Beneath the Sea to include Adventure Travel exhibitors with all the
activities and locations they have to offer.
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At Beneath the Sea 2026, in addition to our Focus on scuba diving, its art and science,
we will Feature these activities and hope you will join us, bringing to Beneath the Sea
that which each of you contributes to the undercurrent of excitement on

a dive vacation. We are looking for more of 3 SHOW than TELL.

It is our plan to reach out to the Metro New York/New Jersey and New England mar-
ket to attract the active sportsman in addition to divers. Keep your eye on the Be-
neath the Sea website and social media and watch us grow. Adventure travel will
deliver a younger, more active audience who are interested in adding scuba diving
to their skills.

Here's what Beneath the Sea will do to encourage you to help make Beneath the Sea
2026 an exciting weekend: For returning exhibitors, we offer you priority booth
placement (including your previous location, if you wish) and pricing that recognizes
and responds to your loyalty by offering early bird offers.

Because of the demand from new exhibitors, these offers will be available through-
out this summer. If you are interested, let us know now so we may hold your space.

To reserve your space and take advantage of early placement and pricing options,
contact Ann Marie Mazzucco at Exhibits@BeneaththeSea.us or call 914.664.4310
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