They're Demanding Less Waste
Workshop Summary Report
March 4, 2019 from 2-4 pm
Tabernacle @ Sweet_ness 7, 211 Lafayette Ave Buffalo, NY
Program: Welcome and brief overview of plastic pollution issues by Nate Drag, Alliance
for the Great Lakes, and then a youth perspective on pollution by Ilyas Khan a student at
City Honors High School.
the Environment.

Introduction by moderator Brian Smith, Citizens Campaign for

Panelists, Deb Friedel: Delaware North, Prish Moran: Sweet_ness 7

Cafe, Nicole Wurtsner: Service Systems Associates, Jennifer Brazill, Borderland Festival.
30 minute Q&A with audience and panelists, then one hour of networking with panelists
& vendors exhibiting sustainable products.

A diverse audience of 50 people attended the workshop.

The audience included event

organizers, large and small food businesses, members of environmental organizations,
and entrepreneurs interested in starting food reuse organizations.
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