


Thank you to our partners

Anissa Starnes, Swingbridge Partners



Hi! I’m Lisa Perry 
(and that guy behind me is Brian)

digital marketing agency

online learning



March 25 – Facebook Marketing
April 1 – LinkedIn Marketing
April 8 – Video Marketing

April 15 – Content Marketing
April 22 – Email Marketing
April 29 – Instagram Marketing

Wednesdays (12pm – 1pm)
Click on dates to register 

https://attendee.gotowebinar.com/register/1601767845476389388
https://attendee.gotowebinar.com/register/1102365266094050572
https://attendee.gotowebinar.com/register/3150467356594279436
https://attendee.gotowebinar.com/register/464391236263157004
https://attendee.gotowebinar.com/register/5866166519201110796
https://attendee.gotowebinar.com/register/2084873463512027916


Webinar created in one week

• Every single one of these registrations came from an email 
that was sent out either from myself or my partners.



Agenda

• Content Strategy
• Newsfeed Changes
• Facebook Groups
• Facebook Stories
• Publishing Tools and Creator Studio
• Repurposing Facebook Video
• Favorite Tool



The E-Trinity

Website + Email Marketing + Social Media = Digital Marketing



Content Creation

• Get to know your audience
• Develop content for THEM, not you
• Figure out what you can give away for free
• Goal: Know, Like, and Trust



What should you be posting?

• In a few months, it won’t be what you SOLD to people; it will 
have been about how you made them FEEL

• How do I hope you feel after today?
• Confident
• Hopeful
• More knowledgeable
• Calm
• Supported
• Encouraged



What should you be posting?

• If you had a content strategy, reevaluate it – is it sensitive to 
the current situation?

• Use content to serve and help others
• This is not the time to go silent, but it is not necessarily the 

time to sell
• It is the time to build and strengthen relationships
• Time to share your knowledge



Content during this crisis

• How are you continuing to do business? 
• TIP: Behind the scenes content is 

always great!
• Show people how you are 

weathering this storm, staying 
connected, still working



Content during this crisis

• Show a lighter side, a vulnerable side, but still show authority 
and what services you offer



Content during this crisis

• Direct video messages
• Can you offer calm in the chaos?



Content during this crisis

• Focus on building 
relationships

• Give more than usual 
away for FREE



What can you work on for later?

• Educate, Entertain, Enlighten – Mari Smith
• Develop a lead magnet for your website 

(ebook, checklist, cheat sheet)
• Blogs and Video Series
• Things about “evergreen” 

topics
• Work on your marketing 

for Summer, Fall, Holidays, 
New Year



Sneak Peek: Facebook Newsfeed

• Dark option
• Priorities

• Groups
• Stories



Facebook Groups

• Do you have a group?
• Are you active in groups?



Facebook Groups

• Groups are the “living
rooms” of Facebook

• Facebook prioritizes
quality discussions

• Do you have a group?
• Are you active in groups?
• Group posts show up

in a feed more often
than a business posting



Facebook Groups

• Groups for an area or
type of business

• Interact as yourself or 
your business

• Personal is usually better



Facebook Stories (aka Ephemeral Content)

• Content that
disappears
after 24 hours

• Stories are growing
500 million users
EVERY DAY!



Facebook Stories – Why Use It?

• Top of the feed
• People are swiping 

left (Stories) more and
swiping up (feed) less



Facebook Stories – How Do You Use It?

• Examples are
from mobile

• MUCH better to
do stories on 
mobile

• Personal page
vs.
Business page



Facebook Stories – How Do You Use It?

• Create story
• Bottom left items

• Effects
• Privacy
• Save

• Top items
• Stickers
• Text
• Drawing
• Links



Facebook Stories – How Do You Use It?

• Create story
• Bottom left items

• Effects
• Privacy
• Save

• Top items
• Stickers
• Text
• Drawing
• Links



Facebook Stories – Insights



Facebook Stories 

• Preferred Method:
Create them in Instagram 
and share to Facebook

• On Instagram, turn your
stories into Highlights



Publishing Tools

• No longer an
option to save
as draft

• Link to Publishing
Tools

• You can also access
from toolbar



Using Drafts



Using Drafts

• Upload photos
• Add text
• Save draft
• Look at the layout
• Edit post
• Delate or rearrange 

photos
• Preview for desktop

AND mobile



Using Drafts

• Preview for desktop
AND mobile



Creator Studio

• See the pages that
matter to you with
Creator Collections

• Get insights at 
a glance



Creator Collections

• Click on the drop 
down arrow

• Click “Create 
Collections”

• Give Your 
Collection 
a Name

• Choose Pages to 
add to that 
collection



Creator Collections

• See all of your 
content from
multiple pages
at once!



Creator Studio

• Time saver - batch upload multiple videos
• Come back later to do posts with them



View and Compare Video Insights



Repurpose Videos



Repurpose Videos



Repurpose Videos



Repurpose Videos

• Back to Judge Nate Post 
example for a minute…

• Target a more
specific audience

• Maintains the views



Repurpose Videos

• Video views
are cumulative

• You don’t have 
the same video
posted multiple
times in your Videos
tab



Favorite Tool - Canva
• Preset sizes
• Templates
• Brand color palettes
• Brand font library



Favorite Tool - Canva

www.designschool.canva.com

http://www.designschool.canva.com/


Other Resources
• Ultimate Emoji Cheatsheet
• The Month Ahead
• Both created in Canva!



Instagram Stories 101 Online Workshop
• Over 2 hours of step-by-step, video-

based education
• Split up into 6 modules and individual 

videos so you can return to ones you 
need to rewatch

• Live in-app demonstrations
• TONS of examples for inspiration
• Normally this course is $127, but you 

can get the course today for only $97 
(a discount of $30 off the regular 
price) – Coupon Code: WEBINAR

lisaperrysocial.com/igstories101

https://www.lisaperrysocial.com/igstories101


How Can You Connect with me?
Facebook Group: facebook.com/groups/socialmediasuccesswithlisa

http://www.facebook.com/groups/socialmediasuccesswithlisa


Watch more of my webinars!

https://bit.ly/2020-webinars

https://bit.ly/2020-webinars


Develop
Binge-Worthy
Content for 

Your Business

or



Thank You for Attending!
• You took the time to be here today
• You learned about lots of new Facebook trends
• Now, TAKE ACTION TODAY and use something you learned to 

make your marketing better for the rest of the year

Website
www.lisaperrysocial.com
Facebook and Instagram
@LisaPerrySocialMedia
LinkedIn
@lisaannperry
Email
lisa@perryproductions.com

http://www.lisaperrysocial.com/
http://www.facebook.com/LisaPerrySocialMedia
http://www.linkedin.com/in/lisaannperry
mailto:lisa@perryproductions.com
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