


Thank You to Our Partners



Hi! I’m Lisa Perry 
(and that guy behind me is Brian)

digital marketing agency

online learning



March 25 – Facebook Marketing
April 1 – LinkedIn Marketing
April 8 – Video Marketing

April 15 – Content Marketing
April 22 – Email Marketing
April 29 – Instagram Marketing

Wednesdays (12pm – 1pm)
Click on dates to register 

https://attendee.gotowebinar.com/register/1601767845476389388
https://attendee.gotowebinar.com/register/1102365266094050572
https://attendee.gotowebinar.com/register/3150467356594279436
https://attendee.gotowebinar.com/register/464391236263157004
https://attendee.gotowebinar.com/register/5866166519201110796
https://attendee.gotowebinar.com/register/2084873463512027916


Video Poll

• How often do you use video in your marketing efforts?
• We don’t use video at all
• We’ve tried to use videos with mixed results
• We use video all the time because it just plain works



Agenda

• Types of Videos
• Basic Video Format
• Video Content
• Videos Tips
• Making of a Video
• Video Equipment
• Video Creation Software



Why Use Video?

https://www.oberlo.com/blog/video-marketing-statistics

https://www.oberlo.com/blog/video-marketing-statistics


You Can Do Video

• Don't be intimidated by technology
• Don’t worry about how you look on camera; focus on what you 

have to SAY!
• Embrace the flaws – it doesn’t have to be perfect!
• Focus on video performance (getting people to watch entire 

video)

Which one you choose depends on your goal for the video
• $ Good – shoot on your smartphone and share raw
• $$ Better – invest in some recommended technology for editing
• $$$ Best – hire a respected videographer



Videographer – Market Street Studios

https://www.facebook.com/523741251163241/videos/150672609617735/

• Very funny video with some home lighting tips

https://www.facebook.com/523741251163241/videos/150672609617735/


Set Clear Goals

• Why are you creating this video? (grow an audience, get engagement – notice 
I didn’t say sell a product)

• Who is this video for?

• Why would someone watch this video?

• What action do you want people to take after seeing this video?
• Join Email List
• Subscribe to your YouTube Channel
• Visit Your Website
• Watch Another Video

• How can you make this video clear and easy to understand?



Types of Videos
• Educational videos
• Entertaining or humorous videos
• Practical or how-to videos
• Behind-the-scenes videos
• Tips and tricks videos
• Interview videos
• Recorded webinar videos
• Product explainer videos
• Customer testimonial videos
• Case study videos
• and more

https://blogs.constantcontact.com/create-video-marketing-strategy/

https://blogs.constantcontact.com/create-video-marketing-strategy/


Video Process

• Set goals for the video
• Write script or talking points
• Setting up lighting/background
• Record the video
• Edit the video
• Upload the videos

• YouTube or Video
• Social Media Platforms – Native Video (Facebook, Instagram)



Basic Video Formula - Instructional

• Hook or Tease (3-5 seconds)

• Quick Intro - topic and yourself (just say NO to long intros)

• What are they going to learn and why is it helpful?

• Bonus – “make sure you stick around to the end because I am also 
going to give you some bonus content”

• Deliver great content

• Call to Action: PRO TIP – don’t make it sound like the end of the video



Basic Video Formula

• I'm going to share with you a 
list of apps that all YouTubers 
should be using... (5 secs)

• Make sure your intro
delivers on your thumbnail
and title

• Intro (slide for website)
• Call to Action



Basic Video Formula

What is a Tease?
• In just a minute I am going to show you ______________, 

but first I need to show you this _______________.

• Video is about editing equipment
• Overdeliver on what you promised (came for equipment but and 

make sure you stick around to the end because I am also going to 
give you 3 editing tips)



Basic Video Formula - Promo

https://youtu.be/Ii_DpMPSFS4

• What is it?
• Why should I participate?
• How do I get involved?
• Call to action

https://youtu.be/Ii_DpMPSFS4


Video Content

• What are your customers’ pain points?
• What obstacles do your customers face?
• What are the questions you hear the most from customers?
• How have you helped customers solve their problems?



Video Content – Expertise w/ Personality

https://www.youtube.com/watch?v=6ZS3ykPrqws

• Hook: story
about how big
the fish was

• You just have to
watch because
you immediately
like him

• He’s not sitting
in front of a row
of law books

https://www.youtube.com/watch?v=6ZS3ykPrqws


Video Content – Demonstration

https://youtu.be/ygoApQhF0sQ

• Goal: get to know
(and trust and like)
our sales associates

• Also giving a 
virtual ride-along

• Demonstrating
features

• Showing humor

https://youtu.be/ygoApQhF0sQ


Video Content - B-Roll

https://youtu.be/ygoApQhF0sQ

• B roll is additional
footage to have in 
between direct to 
camera footage or as
an overlay when 
someone is speaking
to demonstrate 

https://youtu.be/ygoApQhF0sQ


Video Content – Demonstration

https://www.youtube.com/user/HilbishFordCharlotte/playlists

• Set up a playlist on your YouTube Channel

https://www.youtube.com/user/HilbishFordCharlotte/playlists


Video Content – Promote a Webinar

• Goal: promote a webinar
• Hook: If you are like me, 

saving time is a big deal... (5 sec)
• Pick a perfect 

thumbnail
• Outro – Call to Action

https://youtu.be/X7bibEiQbnA

https://youtu.be/X7bibEiQbnA


Video Content – Behind the Scenes

• Goal: engagement
• Sharing behind-

the-scenes moments
• Showing that

I am human and
that you can 
be too when
making your
videos https://youtu.be/MWJYYloGRM0

https://youtu.be/MWJYYloGRM0


Making of a Video
• Quick direct to camera videos
• Did this in 20 minutes
• Edited in InShot app on my phone
• Uploaded to YouTube/Facebook



Making of a Video
• Behind the Scenes



Selfie Ring

https://www.amazon.com/dp/B081CK8VW4/ref=sspa_dk_detail_1?psc=1&pd_rd_i=B081CK8VW4&pd_rd_w=s8WlI&pf_rd_p=48d372c1-f7e1-4b8b-9d02-
4bd86f5158c5&pd_rd_wg=tY1UH&pf_rd_r=3M9HX90MRWRK45TRN3ZM&pd_rd_r=09942b52-28b9-44ff-ac69-
35179f53bfd5& L ZW5j l dGVkUXVhbGl WV PUE OTdVVE XS1VLOEM0J V Y3J5 HRlZElkPUE NTE5MDQ3MjdKWENMRVJETDlRUCZlb N XB0ZWRBZElkPUE

• Zoom Meetings
• Talking Head Videos
• Facebook/Instagram Lives
• $46.99



Making of a Video
• Editing



Making of a Video
• Add text or stickers (drag to the top)
• Trim
• Save



Always Include Captions – Rev.com

www.rev.com/services

• TIP – avoid putting text in the
caption area (see text above photo)

http://www.rev.com/services


Video Marketing Tips

Put thought into your background
• Make it inviting (no beige walls!)
• Make sure there are not things that are distracting
• Change it up (Chamber Marketing Minute by Brian Francis)



Video Marketing Tips

Consistency over Quality

• For most people...
“High Quality” and “Polish” is killing your results

• Build a following with great content that delivers on value 
and is entertaining



Video Marketing Tips

Try a Video Series (Batch Content Creation)

• Instead of doing one 15-minute video, break it up into:
• Three 5-minute videos
OR
• Five 3-minute videos

• Encourages Netflix-style binge watching



Video Marketing Tips



Video Marketing Tips

Go Live!
• Easy way to make a video
• Click on the 3 dots,

Download video and 
upload to YouTube

• Engage with 
comments



Video Marketing Tips

Where Should You Upload Your Videos
• YouTube – 2nd largest search engine (Google owns YouTube)
• Vimeo (another option)
• Direct to Facebook or Instagram

- autoplays video; more reach than posting a YouTube link
• LinkedIn (using YouTube link)



Recommended Equipment - Camera



Recommended Equipment - Camera

Recommend Adding:
• Extra battery
• Extra SD card
• Upgraded microphone
• Tripod



Recommended Equipment - Tripod
Switchpod ($100)
• Great for Vlogs (video blogs)
• Videos where you are moving, but then want to stop and 

explain something with your hand

https://switchpod.co/

https://switchpod.co/


Recommended Equipment - Lighting

https://www.walmart.com/ip/Ktaxon-Photo-Studio-Photography-Kit-45W-Light-Bulb-Lighting-3-Color-Backdrop-Stand-
Set/633755208?athcpid=633755208&athpgid=athenaItemPage&athcgid=null&athznid=PWVAV&athieid=v0&athstid=CS020&athguid=65fb2c13-0a4-
169b6a94d1c9b0&athena=true

https://www.walmart.com/ip/Ktaxon-Photo-Studio-Photography-Kit-45W-Light-Bulb-Lighting-3-Color-Backdrop-Stand-Set/633755208?athcpid=633755208&athpgid=athenaItemPage&athcgid=null&athznid=PWVAV&athieid=v0&athstid=CS020&athguid=65fb2c13-0a4-169b6a94d1c9b0&athena=true


Lighting



Video Creation Software - Wideo

https://wideo.co

https://wideo.co/


Video Creation Software - Wideo

https://youtu.be/7nsFZJzFrew

https://youtu.be/C0hyX0-n0Ls

https://youtu.be/7nsFZJzFrew
https://youtu.be/C0hyX0-n0Ls


Video Creation Software - Camtasia
• Tutorial Videos
• Step-by-Step Instructions
• Easy to Edit on the Desktop



Video Creation Software - Camtasia



Video Creation Software - Wave
• Built-in stock footage library
• Video Templates 
• Upload your own media files
• Instantly resize your video - social sizes
• Easily customize your videos - Add text and logo to your 

videos
• Add stickers 

and GIFs



Video Creation Software - Wave



Basic: iMovie (free) Advanced: Final Cut Pro ($300)

Video Creation Software - Macs



Video Creation Software – PCs 
Basic: Adobe Premiere Elements

www.adobe.com/products/premiere.html

Advanced: Adobe Premiere Pro

www.adobe.com/products/premiere-elements.html

http://www.adobe.com/products/premiere.html
http://www.adobe.com/products/premiere-elements.html


Resources – YouTube Creator Academy

https://creatoracademy.youtube.com/page/home

https://creatoracademy.youtube.com/page/home


How Can You Connect with me?
Facebook Group: facebook.com/groups/socialmediasuccesswithlisa

http://www.facebook.com/groups/socialmediasuccesswithlisa


March 25 – Facebook Marketing
April 1 – LinkedIn Marketing
April 8 – Video Marketing

April 15 – Content Marketing
April 22 – Email Marketing
April 29 – Instagram Marketing

Wednesdays (12pm – 1pm)
Click on dates to register 

https://attendee.gotowebinar.com/register/1601767845476389388
https://attendee.gotowebinar.com/register/1102365266094050572
https://attendee.gotowebinar.com/register/3150467356594279436
https://attendee.gotowebinar.com/register/464391236263157004
https://attendee.gotowebinar.com/register/5866166519201110796
https://attendee.gotowebinar.com/register/2084873463512027916


Thank You for Attending!
• You took the time to be here today
• Now, TAKE ACTION TODAY and use something you learned to 

make your marketing better for the rest of the year

Website
www.lisaperrysocial.com

Email
lisa@perryproductions.com

Facebook and Instagram
@LisaPerrySocialMedia

LinkedIn
@lisaannperry

http://www.lisaperrysocial.com/
mailto:lisa@perryproductions.com
http://www.facebook.com/LisaPerrySocialMedia
http://www.linkedin.com/in/lisaannperry
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