
 

Results Highlights from the 2020 College Communications Survey 
 

 

The College would like to sincerely thank all 365 of you who gave of their time to participate in our recent, and 
inaugural, College Communications Survey. 

Your answers, and candid comments, will be used to guide and refine our communications strategies over the next 12 
months as we work to modernize our operations. In addition, it provides us with some benchmark scoring we will use to 
measure the success of our planned improvements to our methods, messages, and strategies. 

Below are some results, and scoring, we thought you may find most interesting: 

 

Question 5: Considering the communications you received from the College over the past 12 months, how would you 
rate your overall satisfaction with each of the following aspects? 

 

 

 

 

 

Amount of
Information

Frequency of
Information

Accuracy of
Content

Relevance of
Content

Usefulness of
Content

Very Dissatisfied 14 13 7 4 8
Dissatisfied 37 35 29 24 29
Neutral 82 76 59 53 68
Satisfied 180 194 208 214 197
Very Satisfied 52 47 62 70 63
Approval score 65% 66% 70% 72% 69%
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Question 6: Considering the communications you received from the College over the past 12 months, how would you 
rate your overall satisfaction with each of the following aspects? 

 

Question 10: Which statement best describes your overall impression of the communications you received from the 
College over the past 12 months? 
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