Stay in a NACA Hotel Block & Get a Gift
Your school or business may also win a NACA® Live registration

You get rewarded when you stay in NACA’s discounted hotel room blocks! You'll obtain the
lowest rate, you’ll be close to everything happening at your conference, and you’ll receive a
thank you gift from NACA for supporting our hotel partners.

You'll also be giving your school or business a chance to win one FREE registration* to NACA®
Live, the reimagined national convention experience from Feb. 22-26, 2020 in Denver, CO!

How do you claim your gift? Go to the school registration counter between 1:45 and 5 p.m.
Friday. Show us your branded hotel key card and your name. Limit one gift per person. Supplies
may be limited.

The most convenient way to book in NACA’s discounted hotel room blocks is to use the booking
links on your conference’s website landing page. If you do opt to call, be sure to mention you're
with NACA so you can get the discounted room rate. We'll see you soon!

*At each regional conference, all professional staff (member and nonmember) and associate, affiliate and self-represented
members who claim their gift will be entered into a random drawing. One drawing is for member and non-member schools
and one is for associate, affiliate and self-represented members. Individuals from schools will be entered as a
representative on behalf of their institution. Associate, affiliate and self-represented members (or artists connected to
them) will be entered as a representative of the business entity. One NACA® Live registration (valued at $417) covers one
individual’s attendance to the national event on Feb. 22-26, 2020 in Denver, CO. This registration fee excludes booth or
any other event-related fees. It cannot be transferred or sold. A total of 12 winners (two per regional conference) will
receive notification by Dec. 2, 2019 and will be publicly acknowledged in NACA marketing materials. NACA employees are
not eligible for the gift or the registration drawing. For more details, contact NACA’s Director of Marketing &
Communications Hannah Maria Hayes.



