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Q2-21 TAMPA RETAIL HIGHLIGHTS

Tampa Bay’s retail market outperformed simi-
lar markets around the nation in Q2-21. Despite 
the challenges related to the Covid-19 pandemic,  
the region’s retail market prevailed as retailers 
transformed their operating models to match 
consumer demand, while also benefiting from 
less regulation. Net migration trends, which 
have seen an influx of people moving to Tampa 
Bay from denser markets like New York and Cal-
ifornia, also allowed the region to flourish. With  
increased investment sales activity and continu-
ous rent growth, all indicators point to a strong 
and growing retail market.

INVESTMENT ACTIVITY

Supporting the robust economy, Tampa retail 
sales volume has almost fully recovered since 
the pandemic to pre-Covid levels. Sales price per 
square foot has remained consistent, ranging 
slightly below or above $200 per square foot. Re-
tail sales volume has significantly increased since 
Q2-20 and is nearly back to pre-Covid levels. 

Strong Population and Economic Growth  
Support Tampa Bay Retail Health
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4.33% 
Vacancy Rate

4.83% 
Tampa Unemployment

269,295 SF 
Absorption

$312,598,618 
Total Investment Sales

Source: CoStar
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 “The shopping centers we lease throughout the Tampa Bay mar-
ket have seen foot traffic return to and in many cases surpass 
pre-Covid levels over the last six months. Between Tampa Bay’s 
relentless population growth and quickly rebounding tourism 
industry, the momentum for Tampa Bay retail won’t slow  
down any time soon.”  – Alex Wright, Senior Director, Retail

http://franklinst.com
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RETAIL PERFORMANCE

The top performing retail assets for Q2-21 were 
strip centers and power centers. Strip centers 
posted a positive net absorption of 69,426 square 
feet while power centers posted a positive net 
absorption of 24,356 square feet. Neighborhood 
centers and community centers posted negative 
net absorptions while regional malls have also 
continued to struggle. Cap rates varied amongst 
retail types ranging from Class A, Class B and Class 
C. Regional malls posted the highest cap rates of 
all retail types ranging from 7.054% for Class A to 
7.353% for Class C. Strip centers posted the lowest 
cap rates of all retail types coming in at 6.445% for 
Class A and 7.048% for Class C. 

RENT GROWTH

Market rent has continued to increase at a steady 
pace. Rising rent growth can be tied back to in-
creases in the regional consumer price index. 
Trailing 12 months, Tampa regional CPI has in-
creased 6.2%. We believe that rent will continue 
to grow especially with the influx of foot traffic 
and net migration patterns the Tampa Bay market  
is seeing.

Source: CoStar

Source: CoStar

RETAIL TYPE INVENTORY 
BLDGS INVENTORY SF VACANT SF  

TOTAL

NET  
ABSORPTION 

SF TOTAL

NNN RENT 
OVERALL

CAP RATE 
CLASS A

CAP RATE 
CLASS B

CAP RATE  
CLASS C

NNN RENT  
OVERALL

Airport Retail 2 49,000 - 3,485 $24.00 - - - -

Community Center 479 20,541,735 1,330,775 (12,223) $15.11 6.972% 7.181% 6.871% $14.19

Lifestyle Center 31 1,066,677 112,485 - - 6.739% 6.617% 6.660% $13.31

Neighborhood Center 885 27,921,681 2,112,342 (54,807) $15.66 6.841% 7.110% 7.231% $15.04

Power Center 147 7,535,998 396,236 24,356 $27.73 6.675% 6.879% 6.611% -

Regional Mall 18 1,545,060 453,401 (26,329) - 7.054% 7.274% 7.353% $17.69

Strip Center 1,382 13,901,396 565,553 69,426 $18.60 6.445% 6.862% 7.048% -

Super Regional Mall 72 9,500,448 220,914 11,600 - 6.456% 7.058% 6.378% $15.78

Source: CoStar
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VACANCY/ABSORPTION/DELIVERIES

Vacancy levels have begun to descend back to 
pre-Covid levels,  indicating significant market 
strength. Contributing to the decrease in vacan-
cy rates were increases in positive net absorption 
for the trailing three quarters. The Tampa retail 
market has continued to see constant deliveries, 
which have impacted overall net absorption and 
vacancy rates as well. With less deliveries that 
have come to market over the past two quarters, 
vacancy rates decreased and positive net absorp-
tion increased. 

TAMPA RETAIL FOOT TRAFFIC

The Tampa retail market has surpassed pre-pan-
demic levels of foot traffic. Leading the recovery 
has been a surplus of tourism visits from out-of 
-state and in-state visitors. Spa and beauty retail 
visits sustained the highest recovery of all retail 
categories surpassing their pre-pandemic visits by 
59%. Visits in the fitness, grocery, home improve-
ment, medical and health, super store, and office 
and supply categories have  contributed to the fast 
recovery. Trailing behind are retail visits related to  
apparel, dining, hotels and casinos, shop and ser-
vice and electronics. 

Source: PlacerAi

Source: PlacerAi

Source: PlacerAi

 “Over the past year, Tampa’s retail market was 
fortunate as it did not see the fallout expect-
ed from the pandemic compared to most  
retail markets across the U.S.  We’ve contin-
ued to see strong demand from essentially 
every type of retail tenant, such as soft goods, 
fast food, fitness and beauty. Our area also 
continues to attract national and interna-
tional brands. Retailers entering the Florida 
market are increasingly looking to make their 
debut in Tampa Bay.”  – Brian Bern,  
Senior Director, Retail Tenant Representation

http://franklinst.com
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Source: Marketindex.com

Source: nasdaq.com
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CONSTRUCTION

Prices of lumber and steel are all trading relatively 
high compared to pre-Covid levels. Lumber pric-
es experienced the highest increase due to what 
experts thought was going to be a slump in on-
going construction. Sawmills shut down and the 
demand for lumber significantly increased while 
the supply lagged. Although lumber prices have 
decreased since their spike, lumber is still trading 
relatively higher than before the pandemic. Steel 
has also significantly increased trending upward 
in price.

http://franklinst.com
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MARKET INDICATORS

Tampa unemployment has remained below the 
national rate since Q2-20. Tampa unemploy-
ment rates finished the quarter at 4.8% while the  
national unemployment rate finished at 5.9%. 
Lesser regulations in the state of Florida supported 
Tampa’s retail performance compared to similar  
markets in the nation. This environment has con-
tributed to strong foot traffic levels, allowing the 
retail market to thrive. 

DEVELOPMENT

Currently, there are two major mixed-use devel-
opment projects in Tampa – Water Street and 
Midtown Tampa. Water Street will connect homes, 
office, shops and hotels all in a prime urban core 
location. The project has added 5 million square  
feet of commercial real estate space and will in-
clude over 70 retailers and restaurants. Phase 1 
of Water Street is set to finish in early 2022. Mid-
town Tampa is a mixed-use project located on the 
eastern border of Tampa’s Westshore District, 
at the southeast corner of I-275 and North Dale 
Mabry Highway. The project will include 750,000 
square feet of Class A office space, 400 apart-
ments, a hotel, and approximately 240,000 square 
feet of retail space anchored by Whole Foods and  
REI Co-op. 

CONTACT Brian Bern
Managing Director
brian.bern@franklinst.com
813.658.3343

Alex Wright
Senior Director
alex.wright@franklinst.com
813.682.6135

Ryan Derriman
Director
ryan.derriman@franklinst.com
813.293.7887

Anthony Suarez
Senior Associate
anthony.suarez@franklinst.com
813.682.6122

CONCLUSION

The Tampa retail market is well-positioned for 
continued success. The area experiences high 
amounts of foot traffic from in-state and out-of-
state tourists and is continuing to grow as sunbelt 
migration continues. No state income taxes, low 
costs of living and year-round warm weather will 
continue to attract and create demand for Tampa 
Bay retail. All in all, the market thrived during an 
economic downturn showing its ability to adapt 
and meet consumer demand. With large develop-
ment projects coming to fruition, the future of the 
Tampa retail market is very bright and will contin-
ue to be a hot spot for retailers across the nation. 

© Franklin Street 2021. The information contained in this report was obtained from sources deemed to be reliable. Every effort was made to obtain accurate and complete information; however, no representation, warranty, or guarantee, express or implied, 
may be made as to the accuracy or reliability of the information contained herein. This is not intended to be a forecast of future events, and this is not a guaranty regarding a future event. This is not intended to provide specific investment advice and should not 
be considered as investment advice. Sources: Bureau of Labor Statistics; CoStar Group, Inc.; Placer.ai; AIA.org; Market Index; Nasdaq.com | www.franklinst.com

Source: BLS.gov
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