
EARN YOUR E-PRO CERTIFICATION!! 
 

 

 
RODUCT OVERVIEW 
The first part of NAR’s e-PRO® certification provides high-level digital marketing theory, with practical 
suggestions for its consistent implementation. You will examine the modern consumer and discover 
how to capture and convert these prospects into clients. You will dive into an overall online marketing 
strategy that includes how to use content to engage consumers. 
 
Using the concept of the Hub and Spokes online marketing model, you will learn how to optimize your 
primary web-based presence (your hub) and align your other online marketing activities (your spokes) 
to connect with modern consumers and convert them into clients. 
 
You will also discover where to focus your efforts in social media and how to develop a consistent 
and sustainable content creation strategy. This course provides a thorough overview of social 
networks like Facebook, Twitter, and LinkedIn as well as image-focused social networks like 
Instagram and Pinterest. Intellectual property rules will also be covered, and online advertising and 
paid marketing will be touched upon. 
 
In addition to using technology to market your business, market your listings and connect with clients, 
technology is used throughout the buying and selling process. When home buyers and sellers do 
business with real estate professionals, they trust that the information they share will be kept 
confidential – so it is up to you to protect your clients’ data and protect it from data breaches. 
In the second half of the course you will learn about the importance of data privacy and security as 
well as how to develop data privacy policies and procedures and fulfill legal responsibilities created by 
a data breach. 

https://www.onlinelearning.realtor/A/Account/Login?ReturnUrl=%2fA%2fHome%2fCECourse%3fsku%3deprov3html&sku=eprov3html

