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Learning Objectives:

1. Participants will be able to identify 6 common irrational choices that
affect wellness success of their patients

2. Participants will be able to identify specific aspects of their programs
that can be altered to improve the choices made by their patients

3. Participants will acquire a process based in psychological science
that can be employed to think through future challenges to assist
patients to make healthy choices
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Thinking, Fast and Slow (2011)

Daniel Kahneman, Ph.D.

DANIEL
KAHNEMAN
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Choices are
usually made by
making relative
comparisons




Welcome to
The Economist Subscription Centre

Pick the type of subscription you want to
buy or renew

Economist.com subscription: $59

One-year subscription to Economist.com.
Includes on-line access to all articles from
The Economist since 1997.

Print subscription: $125
One-year subscription to the print edition
of The Economist.

Print & Web subscription: $125

One-year subscription to the print edition

of The Economist and online access to all
articles from The Economist since 1997.
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The Hidden Forces That

Shape Our Decisions

DAN ARIELY

Predictably Irrational (2008)

Dan Ariely, Ph.D.



Hidden effects....







The Happiness Advantage (2010)

Shawn Achor, Ph.D.
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Procrastination
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Orlgmals

Originals (2016) { h
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Drive (2009)

Daniel Pink
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Daniel H. Pink

v v A Whole New Mind

The Surprising Truth
About What Motivates Us




How many options are too many options?







DECISIVE

.

Decisive: How to Make Better Choices in
Life and Work (2013)

Chip Heath, Ph.D. and Dan Heath, Ph.D.












Focus: Use Different Ways of Seeing the
World for Success and Influence (2013)

Heidi Grant Halvorsen, Ph.D. and E. Torry Higgins, Ph.D.
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John Weaver, Psy.D.

Director of The Healthy Thinking Initiative
2717 North Grandview Boulevard, Suite 303
Waukesha, Wisconsin 53188

(262) 544-6486
jweaver@preventingdepression.com
www.preventingdepression.com




