
Proposed Marketing Approach: Always Together Rose for Spring 2026 

Growing together, always together - Communities supporting
Canadians living with cancer

Story

Our rose supports Canadians and is a symbol that no one is alone in their battles with cancer.

Everyone's experience with cancer is different but it always takes a community of support systems including family, friends, caregivers, medical professionals & service providers who collaborate and bloom together, to overcome these difficult moments in life.

No one should face cancer alone; we are always together.


First draft of Always Together on the NACF web page 

Never Alone Cancer Foundation Promotion Plans
1. Promote the rose via e-newsletter 
2. Promote the rose via printed newsletter Spring 2026 even the fall 2025 edition 
3. Substantial social media campaign potentially cross promoting NAR & ATR in 2025 (ie. NAR available now - look forward to ATR in 2026). Of course, depending on when everyone wants to announce officially to public.
4. Direct Mailer to all the retailers who promoted & sold the NAR that we know about
5. Work with local garden centres in in Manitoba to have volunteers help launch the rose 

We'd love to try and connect to writers or social media groups who focus on plant/design etc. I know the large article we had locally in the Free Press got a lot of attention. 



This will be a work in progress ...if you want to have a look and offer suggestions

https://nacf.ca/rose/
password: 123

We still need to add:
video testimonial from a consumer about the 1st rose 
a couple news articles from the last rose
marketing examples 

Plus, I think we can make is visually more appealing

Communities in Blooms Promotion Plans:

1) Hold a special contest the year the rose is launched for CiB communities (we do one each year - last year was Plants Love You theme, this year is based on our colour of the year, Orange) - it would include things like planting the rose, promoting the rose to their community members, using the “always together” theme throughout their communities...
2) Promote the rose to communities via our e-newsletter
3) Promote the rose to communities on social media
4) Tie in campaigns with Garden Centres Canada members to encourage CiB communities to purchase roses at Independent Garden Centres
5) Work with our provincial organizations to promote the rose 
6) Work with our sponsors and partners to promote the rose (see list here: https://www.communitiesinbloom.ca/sponsors-and-partners/)
7) Promote the rose at our Annual Symposium and Awards held in October of each year (location TBD but rotates across the country - this year is in Charlottetown PEI for our 30 year anniversary)
8) Open to brainstorm other ideas

Marketing Channels: 

These are the communications and marketing channels available and to be employed by the partners in promoting the Always Together Rose.

1. Never Alone Cancer Foundation:

Never Alone Cancer Foundation – Communications Channels Reach  
 
Physical letter mail-out 
640 addresses across Manitoba (including past sponsors, event attendees & foundation supporters from the past 5 years) 

MailChimp – Email marketing platform  
1239 Total contacts  
48% Average open rate per email  
 
Facebook  
4.2K Page likes 
4.4 Page followers  
 
Instagram  
1,924 Page followers  
 
LinkedIn  
163 Page followers  
 
X / Twitter  
1,668 Page followers



2. CNLA / Communities in Bloom:

Print: 
· CNLA Newsbrief Magazine
· Quarterly, direct mail, full-colour magazine + digital publication
Web: 
· CNLA – www.cnla-acpp.ca
· Communities in Bloom (CiB-Cef) (English/French) -  https://www.communitiesinbloom.ca/ - https://www.collectivitesenfleurs.ca/ 
· Green Cities Foundation (GCF)  - www.gcfoundation.ca 
· Garden Centres Canada (GCC) - www.gardencentrescanada.ca 
· HortProtect - https://www.hortprotect.com/ (http://www.hortprotect.ca)
· Landscape Horticulture Certification Program (LHCP) -
https://cnlagetcertified.ca/ (redirect domain) https://www.cnlagetcertified.com 
· COPF - www.copf.org/ 
· CNCI - https://www.cleanplants.org/ 
· Plants Love You - https://www.plantsloveyou.com  

e-Newsletters:
· CNLA Membership Update (monthly)
· CNLA Internal Update (monthly)
· CNLA Growers’ Update (periodic)
· CNLA Garden Centres Canada Retail News (quarterly)
· CiB Bloom’n e-News English (bi-monthly)
· CiB Bloom’n e-News French (bi-monthly)
· GCF e-News (pending)
· GCF Clean Air Calculator engagement and auto-reply (pending)

Social Media:
· Instagram
· @cnla_acpp
· @GCFoundationCA
· @GardenCentresCanada
· @cibcef
· Facebook 
· @Canadanursery
· @GCFoundationCA
· @cibcef
· CiB Blooming Chat Group (Facebook private group)
· @gardencentrescanada
· Garden Centres Canada Peer Group (Facebook private group)
· Twitter
· @CNLA_ACPP
· @GCFoundationCA
· @cibcef
· LinkedIn 
· @Canadian Nursery Landscape Association (CNLA-ACPP)
· @Green Cities Foundation (GCF) 
· @Communities in Bloom - Collectivités en fleurs
· Youtube
· CNLA - https://www.youtube.com/user/CNLA
· Green Cities Foundation (GCF)  - https://www.youtube.com/channel/UCaNreX5hjaA_jNhNRzh5YgA/featured 
· Communities in Bloom - https://www.youtube.com/channel/UCw4l2GhYVl-A23TDKZEiSpg 

Platforms 

CNLA 

PRINT
Item: CNLA Newsbrief Magazine
	Key Audience: Trade – membership

DIGITAL
Item: www.cnla.ca 
Key Audience: Trade – membership / General information

Item: CNLA Membership Update E-News (monthly e-newsletter)
Key Audience: Trade – membership

Item: Internal Update (monthly e-newsletter)
Key Audience: Internal - Board, Provincial EDs

Item: Growers’ Update (periodic e-newsletter)
Key Audience: Trade – membership (nursery, turf growers, greenhouse operators)

Item: Retail News (bi-monthly e-newsletter)
Key Audience: Retail - membership (Garden Centre & Retail Nursery)

SOCIAL MEDIA
	Item: Twitter @CNLA_ACPP
Key Audience: All members, trade, public
Followers: 1.8K

Item: Facebook @Canadanursery
Likes: 623
Followers: 915
Key Audience: All members, trade, public

Item: Instagram @cnla_acpp
Key Audience:  All members, trade, public
Followers: 253

Item: LinkedIn @Canadian Nursery Landscape Association (CNLA-ACPP)
Key Audience:  All members, trade, public

Item: Youtube Channel -  https://www.youtube.com/user/CNLA
Key Audience: All members, trade, public 

EVENTS
	Item: National Awards of Landscape Excellence (Annual event)
	Key Audience: All members, trade, public

Landscape Horticulture Certification Program (LHCP)

Item: Website - https://cnlagetcertified.ca/ 
Key Audience: All members, trade, public

COPF

Item: Website - www.copf.org/ 
Key Audience: Trade - Growers

CNCI

Item: Website - https://www.cleanplants.org/ 
Key Audience: Trade - Growers

Green Cities Foundation (GCF)

WEB
Item: Website - www.gcfoundation.ca 
Key Audience: Public - donors, volunteers, communities, individuals

SOCIAL MEDIA
	Item: Twitter @GCFoundationCA
	Key Audience: Public

Item: Facebook @GCFoundationCA
Likes: 137
Followers: 198
Key Audience: Public 

Item: Instagram @GCFoundationCA
Followers: 194 
Key Audience: Public

Item: LinkedIn @Green Cities Foundation (GCF) 
Key Audience: Public

Item: Youtube -  https://www.youtube.com/channel/UCaNreX5hjaA_jNhNRzh5YgA/featured 
Key Audience: Public
Communities in Bloom / Collectivités en fleurs (CiB-Cef)

PRINT
Item: CiB Magazine (on hold)
	Languages: English/French
Key Audience: Public/Municipal

DIGITAL
Item: English Website - https://www.communitiesinbloom.ca/ 
Key Audience: Public/Municipal

Item: French Website - https://www.collectivitesenfleurs.ca/ 
Key Audience: Public/Municipal

Item: Bloom’n e-News (bi-monthly e-newsletter)
Key Audience: Public/Municipal
Language: English/French

SOCIAL MEDIA
	Item: Twitter @cibcef
	Followers: 1.8K
Key Audience: Public/Municipal
Language: English/French

Item: Facebook @cibcef
Likes: 2,078
Followers: 2,454
Key Audience: Public/Municipal
Language: English/French

Item: Instagram @cibcef
Followers: 413
	Key Audience: Public/Municipal
	Language: English/French

Item: CiB Blooming Chat Group (Facebook private group)
Key Audience: Public/Municipal
Language: English/French

Item: LinkedIn @Communities in Bloom - Collectivités en fleurs
Key Audience: Public/Municipal
Language: English/French

Item: Youtube -  https://www.youtube.com/channel/UCw4l2GhYVl-A23TDKZEiSpg 
Key Audience: Public/Municipal
Language: English/French

EVENTS
	Item National Symposium & Awards (Annual event)
	Key Audience: Public/Municipal
Language: English/French

Garden Centres Canada (GCC)

WEB
Item: Website - www.gardencenterescanada.ca
Key Audience: Public

Item: GCC Retail E-news (bi-monthly)
Key Audience: Trade - Retail garden centres

SOCIAL MEDIA
	Item Facebook @gardencentrescanada
Likes: 280
Followers: 351
Key Audience: Public

	Item: Instagram @gardencentrescanada
Followers: 33
Key Audience: Public

Item: Facebook Private Group (Garden Centres Canada Peer Group)
Key Audience: Trade - Retail garden centres

EVENTS
	Item GCC Retail Summit (Annual event)
	Key Audience: Trade - Retail garden centres

HortProtect Insurance

Item: Website - https://www.hortprotect.com/ 
Key Audience: Trade - All members
Language: English



