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5 Marketing Services

Website

Social media
Advertising
Branding and design
Events
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BUSINESS DIRECTORY EVENTS THINGS TO DO FROM THE STREETS ABOUT PRESTON STREET

Website

prestonstreet.com

Prestonstreet.com: 70,000 plus page
views, spending up to 6:00 minutes
Event listings module: Valuable info for
customers and prospects

Thirty plus events per month

Mobile friendly

Most popular page on site is the events
module, tens of thousands views

PRESTON BIA
PRESENTS:DISCOSKATE DJ SKATE
NIGHTS

REGISTRATION IS NOW OPEN FOR 3 FOR $35 AT DIVINO!
WINTER ART CLASSES! (
© JAN FEB

10 break up the work




Website

prestonstreet.com

e Animated banners —»
show the different

sides of Preston Preston Street's present is as rich as its past.
e Legacy Content > Share their stories! #PeopleOnPreston
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Website Trafflc

prestonstreet.com = o
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® 50,000+ Unique Visitors
¢ Traffic comes from:

o 61% Google

o 18% Direct

o 13% Referral

> 9% Social




Web Audlence
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prestonstreet.com = laeyies

62% female

38% male

30% 25-34

20% 35-44

18% 45-55

85% new visitors




Top Traffic Pages

prestonstreet.com

Meet nrie onn Preston |

Home/Event Page

Business Directory (6:04)
From the Streets
Tourism

1.
Plesaelbions 2. Presdelicious (3:03)
Meet me on Prestent 3. Events
#PeopleOnpPrestan 4. People on Preston Profiles
101 5. 101 Things To Do
taban +2i~ 6. Itallan Festival
festiel | 7
8.
9.



Westboro/Wellington
(OTrain to Woodroffe)
Full page print/digital
Web banners
Enewsletter

Social Media

Vbt € oty W paget -
c\\u\maﬂ e 22 () Lambden
et 613 366 1803

Local response to a global issue
Mevt the divector of Refugee 613




Downtown+Business+
Technology+High Income
Full page print/digital
Web banners

Enewsletter

Social Media
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2018

EVENT
LISTINGS

Meet wae on Pvc's*’w\ !

Winterlude Festival 2018:
Start your festivities on Preston Street
Folh 2nd - 1h

Monthly event poster | e

Iranting phace W celetaste wirer W Oftasas

Top Things To Do smmm L

DJ Skate Nights

v Kutb ey ons Mo

For merchants and f ,_
street posting - [
Local market
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Appropeinte Winter attire recammernded

At the museums in February
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§  Visit prestonstreet.com fce moee detalls
¥ Tohave your event listed, contact us at
prestonbiainfo@dgmail.com




Social Media Twitte

12-14 tweets per week
250,000 Impressions
789 Followers

#1 social channel for
traffic to website

e Audience

o 50% 25-34

o 25% 35-44

o 14% 45-54



Social Media Instagra

76,078 Impressions

1,195 Followers

Fastest growing channel
Audience profile:

e 62% female 38% male

e Primary audience 25-34
e 35-44,45-54,18-24



Social Media Facebo

10-12 posts per week
226,949 1impressions
41,159 engagement
20% (leads all BIA's)
1,402 followers

e 28,600 video impressions



Branding + Design
#PeopleOnPreston
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E|ELOFEST 101

THINGS TO DO
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EAT MEET. TOAST.
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EAT. MEET. TOAST.

EAT MEET. TOAST.

2017 test of concept

14 days, 3 course table d'hote dinner
menus at three price points

20 page digital magazine on site
Significant media coverage

10 restaurants + 500 dinners booked
Second most visited page on website
Tens of thousands of views




great river media inc.

Marketing Summar

Website: attractive and high traffic

Social media: all key channels engaged
Advertising: value added 150,000 monthly
Branding: authentic, unique look and feel
Events: three new events with strong reach
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THANKS!

Any questions?

You can find me at terry@greatriver.ca




