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In the first half of FY25, Food Bank of North Alabama has distributed
7,085,724 pounds of food, which equates to over 5.9 million meals.
That's already a remarkable increase over the previous year and a
direct reflection of your generosity and care for our neighbors.

OVER 7 MILLION POUNDS

OF FOOD DISTRIBUTED This record distribution amount is a testament to the generosity

of our donors, and the 3,149 hours contributed by our amazing
volunteers. Together, we're meeting the need for nourishing food in
our communities!

MEASURING YOUR IMPACT: FOOD
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42% OF AL FOOD Meat accounted for 17% of total distributions, providing a healthier
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STRIBUTED A alternative to shelf-stable protein options.

Fruits and vegetables made up 43% of all food distributed, with 31%
being fresh and 12% canned. That’s a big step toward increasing
access to nutritious options for families.

We continue to work with local farmers to increase fresh produce

NEW SCHOOL availability!

PANTRIES OPENED
MEASURING YOUR IMPACT: PARTNERSHIPS

Thanks to our store donation program, we've rescued over 3.6
million pounds of wholesome food that might have otherwise gone

90+ STORE to waste—diverting it from landfills and directing it into the hands of
DONATION PARTNERS those who need it.

We're excited to welcome two new store partners, Food City and
the new Madison Costco, into our network. Their partnership has
already begun making a meaningful difference in our ability to
distribute more fresh food across the region.
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600 FAMILIES SERVED
THROUGH HEALTHCARE
PARTNERSHIP PROGRAM
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MEASURING YOUR IMPACT: OUTREACH

E During 2024, we spent time deepening our direct service programs

NEW PARTNERSHIP and exploring new avenues to serve more efficiently. So far our

oy IeE outreach efforts in 2025 have included the following:

MANAGEMENT OFFICE

* Two new schools have been onboarded to the Food Bank of
North Alabama, bringing the total number of pantries to seven. This
number includes two mobile pantries.

* We've distributed approximately 23,500 pounds of food to over
530 families through the Healthcare Partnership Program. With
support from five healthcare partners, food was distributed through

i = g four new on-site clinic pantries and two farmers’ market-style events.
7,200 FAMILIES
SERVED THROUGH * 34,589 pounds of food were distributed through the Park-It Market

PARK IT MARKET
mobile pantries, with 75% of the food distributed comprised of fresh

produce.

* By the end of March, the FBNA Market had distributed over 27,000
pounds of food to 1,117 families. The market continues to serve an
average of 52 families per week, including both returning visitors
and first-time participants.

J v * Over 7,200 families North Alabama received food through Park-It
800 POUNDS Market, drive thru distribution, and other services from FBNA.

OF TOILETRIES DISTRIBUTED
THROUGH FBNA MARKET

* We executed a USDA grant that provided free refrigeration/freezer
units to 16 rural agencies in FY24. We also added fans and insulation
to our Shoals Branch for efficiency and climate control for food
storage and staff.

Please keep your impact going!

We're proud of all we've achieved together, and we're grateful to
all our partners, volunteers, and donors. But we also must continue
to meet the need in the year ahead, and we'll be counting on you.
Your generosity has had so much great impact, and we ask that you

¥

100% partner with us again to make sure no one in North Alabama has to
MAKING A DIFFERENCE face food insecurity.
Thank you!
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