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Weekly variation: -6 Weekly variation: -6 Weekly variation: -2

As of November 3, 2020

For more information visit: smallbusinesseveryday.ca/dashboard/

https://www.smallbusinesseveryday.ca/dashboard/


3

78
727270706866656363

SKNBNSNLABQCCABCMBON

86
81787776757472

686665
58

37
31

Businesses fully open, by province and sector
(% response)

Source: CFIB, COVID-19 recovery survey – October 21-TBD, 2020, preliminary results, n =  4,221.
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More staffing than usual (106% and over) About the usual for this time of year (95%-105%)

Normal or above normal staffing, by province and sector
(% response)

Source: CFIB, COVID-19 recovery survey – October 21-TBD, 2020, preliminary results, n =  4,210.
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Better revenues than usual (106% and over) About the usual for this time of year (95%-105%)
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Normal or better revenues, by province and sector 
(% response)

Source: CFIB, COVID-19 Recovery Survey – October 2020, Oct. 22-TBD, 2020, preliminary results, n = 4,139.
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Business Barometer®: Major Cost Constraints

Source: CFIB, Business Barometer– October 2020, October 2020 SME business outlook survey results, n = 1,151.

Major Cost Constraints
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What main types of insurance do you currently have for 
your business?
(% response)

Source: CFIB, COVID-19 Recovery Survey – October 2020, Oct. 22-TBD, 2020, preliminary results, n = 3,971.
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Property/liability (Commercial only)

Auto (Commercial only)

Business interruption

Auto (Personal only)

Property/liability (Personal only)

Cyber security liability

Other

Don't know/Unsure

None of the above
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Overall, how have insurance premiums for your business 
changed in the past 12 months? 
(% response)

Source: CFIB, COVID-19 Recovery Survey – October 2020, Oct. 22-TBD, 2020, preliminary results, n = 3,939.
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Insurance headaches…
(% response)

Source: CFIB, COVID-19 Recovery Survey – October 2020, Oct. 22-TBD, 2020, preliminary results, n = 3,874.
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In the past 12 months we were unable to find an insurer willing to offer coverage

for the insurance policy our business needed

In the past 12 months we had to downgrade our business insurance (such as

going with a higher deductible or a less comprehensive coverage than before) in

order to address insurance costs

The COVID-19 emergency has increased the risk of general liability to our

business

There is a lack of competitively-priced insurance plans for our business

Our business has undertaken risk management strategies as a result of COVID-

19

Government should ensure that any business has access to reasonably-priced

insurance when it is absolutely required for operations

Our business should not be held liable if a customer is infected or exposed to

COVID-19

Agree Don't know/Unsure Not applicable Disagree



Conclusion
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• Policy solutions:

• Liability immunity during the pandemic for businesses providing services in 
accordance to public health guidelines and acting in good faith

• Industry actions:

• Voluntary moratorium on price increase during the emergency phase

• Better communicate current available programs for commercial clients to 
mitigate small business risk


