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In honor of National Diabetes Awareness Month each 
November, DTTAC has compiled 6 strategies to help market 
a National DPP Program! This document serves as a 
compilation of resources surrounding these 6 strategies.  

 

1. Take Advantage of the CDC’s Customizable Materials 
The National DPP Customer Service Center provides adaptable promotional materials that you can tailor to 
your audiences and organization. Materials range include brochures, newspaper ads, social media content, 
and more.  
 
2. Create Your Own Marketing Materials  
Free design tools such as Piktochart or Canva, offer the opportunity to create fun presentations, Facebook and 
Instagram posts, graphics, flyers, and more! You can pull information from various sources such as Diabetes 
Statistics by State, or any of the many facts and resources from the CDC to customize materials to your 
intended audience. 
 
3. Utilize the CDC’s Health Communication and Marketing Toolkit 
Refer to the CDC’s Health Communication and Marketing Toolkit for assistance in creating a marketing and 
communication plan to meet your goals and objectives of your program. In addition to many marketing 
strategies, the toolkit touches on important considerations for creating a campaign such as understanding 
your target audiences, creating messaging and imagery that resonates with your audience. For specific tips on 
recruiting participants virtually, visit the CDC’s Virtual Recruitment Toolkit. 
 
4. Partner with Healthcare Providers and Pharmacists for Referrals  
Another method to market and expand your National DPP program is to connect with local healthcare 
providers for referrals. The CDC Customer Service Center and the American Medical Association (AMA) offer 
great resources and materials to help you engage with health care providers: 

-  National DPP Resources for Engaging Health Care Providers 

- Sample National DPP Referral Template 

- Prediabetes and National DPP Lifestyle Change Program FAQ 

- Sample Patient Letter for Referrals  

Similar to health care providers, you can reach out to local pharmacists about referrals, too! Check out two 
great resources to help you get started: 

- Fight Type 2 Diabetes at Your Pharmacy 

- Action Guide for Community Pharmacists 
 
 

https://nationaldppcsc.cdc.gov/s/article/Prevent-T2-Adaptable-Promotional-Materials-1525314333471?CDC_AA_refVal=https%3A%2F%2Fwww.cdc.gov%2Fdiabetes%2Fprevention%2Fresources%2Findex.html
http://www.piktochart.com/
http://www.canva.com/
https://www.diabetes.org/resources/statistics/statistics-by-state
https://www.diabetes.org/resources/statistics/statistics-by-state
https://www.cdc.gov/diabetes/pdfs/programs/stateandlocal/Health_Comm_Marketing_Toolkit-508-edited.pdf
https://nationaldppcsc.cdc.gov/s/article/Virtual-Recruitment-Toolkit
https://nationaldppcsc.cdc.gov/s/article/National-DPP-Resources-for-Engaging-HCPs
https://amapreventdiabetes.org/sites/default/files/uploaded-files/amapreventdiabetes_Referral%20Form.pdf
https://amapreventdiabetes.org/sites/default/files/uploaded-files/amapreventdiabetes_FAQ.PDF
https://amapreventdiabetes.org/sites/default/files/uploaded-files/18-299873-IHO%20STAT%20-Sample%20patient%20letter%20email%20phone%20script-External-R3FINAL-for%20posting.docx
https://nccdphp.my.salesforce.com/sfc/p/#t0000000TZNF/a/t0000000ix4q/NZEDhnIsUEvsNOI_8I8Vl4GdiyXarOBF8Do8QoMOCIw
https://nccdphp.my.salesforce.com/sfc/p/#t0000000TZNF/a/t0000000npZ9/CAoZXAWdz_4a5Cvzivs8_7q4iLLNROeV_pz72JBcCQc
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5. Make the Case for a National DPP Program to Administrators and Insurance Providers 
One of the best ways to advocate for a National DPP program is to show the potential cost savings to 
administrators or insurance providers. Utilizing the DPP Cost Savings Calculator, you can help insurance 
providers calculate the potential medical costs savings by providing the National DPP as a covered benefit. You 
can also use the National DPP Coverage Toolkit (Cost and Value) to provide administrators a breakdown of the 
costs benefits, savings, and effectiveness of implementing the National DPP.  
 
Additionally, you can provide success stories from various health care 
organizations that have implemented the National DPP. You can find 
some of these stories here. Showing success stories will help 
administrators at your organization see the potential success that they 
can have too.  
 
 
6. Host an Informational Session  
 Hold an informational session (online or in-person) for community 
members who are interested in the program. This is a great opportunity 
to get to know potential participants, introduce the program, and share all the benefits of enrolling. Some 
potential ideas that you can use at your informational session are: 

− Provide snacks and beverages (healthy options!) to entice community members to come out and listen 
− Share testimonial videos and quotes. The CDC Customer Service Center offers some great examples 

that you can find here.  
− Utilize program champions! Program Champions can attest to the benefits of the program and help 

recruit new participants. You can refer to the Program Champion Strategy Toolkit for tools and tip 
sheets for you and your program champions.  

https://ama-roi-calculator.appspot.com/
https://coveragetoolkit.org/cost-value-elements/
https://amapreventdiabetes.org/hco-profiles
https://www.cdc.gov/diabetes/prevention/videos.html
https://nationaldppcsc.cdc.gov/s/article/Program-Champion-Strategy-Toolkit#:%7E:text=The%20Program%20Champion%20Strategy%20Toolkit,from%20current%20and%20past%20participants.

