The many faces of philanthropy

The goals are similar, but different generations give back in different ways

argely thanks to the internet
and social media, new trends
in philanthropy have emerged
as we share information faster and as
part of a more widespread audience
than ever before. There has never been

a shortage of ways to give back, from
volunteering to providing monetary
support, but it’s interesting to see how
these giving habits have evolved with
each generation. Whatever generation
you belong to, your financial advisor

can offer guidance on giving strate-
gies that are tax-conscious and make
the most of your hard-earned dollars,
while allowing you to exercise your
generosity on behalf of causes that
are meaningful to you. ()

been known to spur viral social media movements, like
the ALS Ice Bucket Challenge. They're passionate
about a variety of causes, including animal
welfare, the environment and civil rights.
If you're a millennial, you likely find
donating your time even more

Generation Y/
Millennials
Born 1980-2000
Millennials search online and use social
media to learn about and share causes they
feelinvested in, are big on crowdfunding and have
rewarding. .
. Boomers are a major
force in online
fundraising

Sources: Investopedia.com, advancementresources.org, nptechforgood.com,
businessinsider.com, knowledge.wharton.upenn.edu, philanthropy.com
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