REBRANDING DO YOUR RESEARCH

WE DO OUR HOMEWORK.

We start with a thorough SWOT
analysis of the current brand
and business. This research
phase might include analysis/
evaluation of:
. Company mission and values
s - Target client prospects
”’ . Competition/market
P environment
P . Competitive advantage

HONE YOUR MESSAGE \

Next, we get to the heart of what

makes you, you; and we determine
how to communicate it.
This might include:
« A new brand name
- Tagline
- Messaging framework
» Brand positioning
» Key differentiators - .
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MAKE IT KNOWN
FINALLY, WE LAUNCH.

The final step is to take the
- new brand public with a
I launch and rollout strategy:
- Internal launch and rollout to employees
- External launch, which might include:
» A celebratory launch event
» Customer and prospective customer
announcement and outreach
» Media announcement and outreach
» Social / digital media campaign.
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