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Executive Summary 
The Hattiesburg Arts Council has been contributed a 36,000 square foot facility adjacent 

to their current home base at the cultural center on Main Street in Downtown Hattiesburg. The 

building would require minimal renovation in order to bring it up to code. The roof will need to 

be repaired and restrooms, doorways, and entrances will need to be ADA approved. The site is 

on nearly four acres which has been kept manicured. The site does not have any hazardous waste 

issue of risks of flooding. The facility is located in the Historic Main Street district near both 

residential and retail spaces.  

 The renovation of the building would cost $2.1 million between fiscal year 2017 and 

2018. The City of Hattiesburg would be responsible for 80 percent of the renovation cost which 

would come from New Market Tax Credits. The Hattiesburg Arts Council would be responsible 

for the other 20 percent which they would be able to raise through various grants from 

organizations such as the Asbury Foundation. The annual expenses for the first year, 2017, 

would be approximately $130,000 and would include staffing, utilities, insurance, and 

landscaping. By fiscal year 2018, once the facility is fully occupied, the expenses would be 

approximately $250,000 a year. There are many different sources for operating grants as well as 

sources of revenue which would greatly reduce the expenses each year.   

  There is substantial political support for a project like this. The City of Hattiesburg’s 

mayor has always been in support of projects that improve education and quality of life. In 

addition, both William Carey and The University of Southern Mississippi have shared their need 

for a community arts center and their interest in being involved with it. 

 Hattiesburg also demonstrates a strong market for the implementation of a community 

arts center. Both William Carey and The University of Southern Mississippi have strong 
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completion rates for their arts programs.; however, there are very few job opportunities for artists 

in the region or even the state. This large student population would benefit from having a center 

where they can network with other artistic individuals and build their craft and careers. Also, 

Hattiesburg has a large population of retirees and parents whose children have grown. This 

indicated a group with a much greater expendable income looking for leisurely activities. This 

report will demonstrate that Hattiesburg has the population, infrastructure, workforce, market, 

financing, political backing and creative factors to support the implementation of a community 

arts center in Downtown Hattiesburg. 

Introduction  
The Hattiesburg Art Council was established in 1970 by a group of individuals who 

shared an interest in the visual and performing arts. Today, the non-profit organization receives 

funding from grants and private donations in order to offer free art exhibits, performances, and 

art education to the public. They hold true to their mission to support, promote, sponsor and 

coordinate existing art-related activities and art organizations in the Hattiesburg area while also 

establishing new ones where there is a strong cultural need that is not being supported. The Art 

Council is composed of strong leaders in the community, artist, and professional educations at 

the University of Southern Mississippi and William Carey. With a small budget and group of 

passionate community member, the Hattiesburg Art Council has been able to bring several free 

programs to people of all background.  

In November of 2015, the Hattiesburg Art Council was given a once in a lifetime 

opportunity to improve their current programing and the creative business climate in Hattiesburg. 

They were donated a 36,000 square foot building on North Main Street in Downtown 

Hattiesburg. The building once served as the home of the Hattiesburg American newspaper 
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publication. The building has three large sections with one being 16,000 square feet of office 

space and the rest being two separate warehouse spaces. The layout of the building would be the 

perfect layout for a creative incubator in Downtown Hattiesburg. In order to begin operations, 

the Art Council needs to make repairs to the roof at an estimated cost of $85,000. The Arts 

Council is currently receiving the maximum amount of grants they can for an organization their 

size, and private donations typically come from the artists who generally do not have the funds to 

assist in a venture like this. We are asking for private investor or business to come forward and 

help us to make this project a reality for Hattiesburg.  

Essentially, we need a tenant to sign a five-year lease for our 20,000 square foot 

warehouse space. We are asking for the first year’s rent up-front in order to repair the roof. After 

that, the rent could be based on monthly, quarterly or yearly scheduling. Rental rates would be 

based on below average estimates in the current Hattiesburg real estate market. Utility costs 

would also be included and also based on below average estimates. The rent would also include 

maintenance and security for the building. We would like to use the revenue from the warehouse 

space rental to turn the 16,000 square foot office spaces into the new home for smART Space 

and a creative incubator. 

Why a Creative Incubator in Hattiesburg 

Mayor Dupree recently had the C. E. Roy Community Center in the Mobile-Bouie 

neighborhood renovated for public use. It now houses smART Space, an after-school program 

for children living under the poverty line in Hattiesburg, MS. The program meets on Thursday 

and Friday afternoons and focuses on picking up on the slack the public school education system 

now creates. SmART Space offers an opportunity for children between the ages of two and 12 to 
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learn about the arts and physical education. The program is organized by Hattiesburg’s Arts 

Council and is run by volunteers in the area. This program is a great starting point for improving 

young children’s interest in education, however, it lacks serval components that would allow it to 

help improve the quality of life of hundreds of residents.  

In addition to the defunding of arts education in public schools, Mississippi is losing 

much of their creative workforce to neighboring states that offer most opportunity for creative 

industries. Nashville and Austin, TX are widely popular for music, New Orleans has made its 

name for visual and performing arts, and Birmingham, AL is beginning to create their own 

image for the culinary arts. Mississippi needs to develop more programs and incentives for 

creative individuals in order to retain their skills here in our state. We need to expand our current 

creative industries as well as recruit new ones from other areas across the nation by offering 

more resources so small creative business can thrive in Mississippi’s economy. 

Despite the lack of direct support from the state, the creative economy in Mississippi is 

one of the fastest growing per capita. There 

are over 60,000 people currently employed 

in the creative economy which contribute 

to nearly $1 billion dollars each year to the 

states $101.5 billion gross domestic 

product  (Threadgill, Mississippi investing 

in 'creative economy', 2015). With such a 

strong and enthusiast creative workforce, 

Mississippi should become the leading state in creative economic wealth and art tourism.  

Improving the creative infrastructure of Mississippi through the implementation of a creative 
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incubator would greatly improve the quality of life of residents and improve the economy of 

those areas.  

Mississippi is a state with a deep, unique, and rich creative culture. Mississippi is the 

birthplace of the blues, home of many famous authors and actors, as well as posses its own 

unique cuisine. The unique culture of Mississippi helps to cultivate an environment ripe for 

innovation. However, there are little available local resources in order to facilitate the often times 

steep cost of innovations. This often results in those seeking to create innovative enterprises to 

leave the state in order to find more financial fertile locations.   Creative ventures are successful 

for many reasons. In reguard to the retail industry, opening up more opportunities for creative 

individuals to open new businesses would be the best way to further develop the Hattiesburg 

area. Hand crafted goods, art, music, or creative services such as yoga are special to a consumer 

because of the relationship they create even before the product is purchased. The consumer 

already know where the product was made, how it was made, how far it had to travel to get to the 

store, and the quality of the product. Creative ventures offer an advantage that typical businesses 

such as health care and education cannot. They allow the consumer to add to their individuality, 

and this is where Hattiesburg has the advantage.  

What Makes This Incubator Different 

This incubator would use its studio and office spaces for creative ventures. Organizations 

and individuals with creative ventures can use these spaces at a discounted rate in order to start 

their businesses. In order for this incubator to be able to afford to rent out spaces inexpensively, 

we would have these tenants offer services such as classes and lectures that would be offered to 

the public through the form of memberships. To ensure that the incubator space does not have 
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tenants over staying their welcome, we would enforce a lease agreement. Tenants would have to 

have to be able to complete their projects within an eight week, three or six-month period of 

time.  

Site and Engineering Feasibility  

Since the 36,000 square foot building has already 

been donated to the Hattiesburg Arts Council, one million 

dollars is immediate cut from the initial site renovation 

costs. The first phase of the renovation would be to repair 

the roof that has leaks and needs to be brought to up to 

code. This is indicated for the 2017 fiscal year. Once the 

building gets a new roof, the Hattiesburg Arts Council can 

begin bring arts into areas of the building that will not 

receive renovations until Phase 2 and 3 begin in the 2018. 

This would allow the center to begin building revenue for 

the next phase of renovations. The building is located in the 

Historic Main Street District but is not considered historic 

since it was constructed in 1982. 
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The site has a B-4 zoning status, so it is zoned for commercial and retail use. The area is 

free from a 100-year flood plain. Also, the Environmental Protection Agency show that the area 

does not have air emissions, hazardous waste, or brownfields. All of these factors improve the 

chances of a grocery store being a long-lasting business for the downtown area. Additionally, 

with the prime setting and number of vacancies, the area has much room for growth which 

means that 

property values and potential sales would increase over time and development. 
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Suggestions 

The original plans were to conduct a complete renovation on the building by breaking it 

down into three phases of development. However, I would suggest that the project focus on 

phase one and utilize the phase two and three warehouse sections as rental space and 

collaborative work spaces for arts. The cost to renovate the office space section would be 

approximately $2.1 million and would be ADA approved and to be more suitable to children that 

would be participating in after school programs and classes. This cost would including repairing 

the roof, as well. By focusing on renovating the space that would benefit the most number of 

people first, the smart Space Community Arts Center would be able to become sustainable much 

earlier. The center would be able to begin operations nearly immediately once the roof is  
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repaired since activities can begin taking place in the warehouse space while the office 

space is under construction. This figure shows the annual incomes of the center. This indicated 

that by completing only Phase one not only save 

$3 million in renovations but also allows the center 

to be more profitable now and in the future. Other 

factors that may make this project less successful if 

renovated to the fullest would be that the staff of 

the center would have more space to handle on 

their own and less time to prepare for the tasks. 

Repairing the roof and renovating the office space 

only first would ensure that the smart Space 

Community Arts Center would be sustainable soon 

and more long term.   

  

 

 

 

 

 All 3 Phases 
Phase 1 
Only 

FY 2017 
 $              
35,130.00  

 $            
158,697.48  

FY 2018 
 $              
62,870.92  

 $            
176,536.67  

FY 2019 
 $              
80,710.12  

 $            
181,866.03  

FY 2020 
 $              
81,170.38  

 $            
181,866.03  

FY 2021 
 $              
81,170.38  

 $            
190,572.87  

FY 2022 
 $            
135,945.55  

 $            
192,893.98  

FY 2023 
 $            
135,945.55  

 $            
197,828.57  

FY 2024 
 $            
140,880.13  

 $            
197,828.57  

FY 2025 
 $            
140,880.13  

 $            
197,828.56  

FY 2026 
 $            
140,880.13  

 $            
197,828.56  

Total 
 $         

1,035,583.29  
 $         

1,873,747.33  

*Look to the Appendix for more information about rental revenue and 

costs 
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Financial Feasibility  

Costs 
smART Space Children's Afterschool program $21,000.00  

Administrative Assistant $15,000.00  

CAC development director $15,000.00  

Total $51,000.00  

Estimanted yearly average building utilities with no 

occupacy (prior to renovation- $2000x12) 

$24,000.00  

Estimated yearly insurance $48,000.00  

Landscape yearly maintenance $4,800.00  

Building renovation phase 1 FY 2017 (with roof 

repairs to entire building) 

$1,085,000.00  

Total FY2017 expenses $1,161,800.00  

    

FY2018   

smART Space children's afterschool program 

expanded 

$25,000.00  

Administrative assistant $15,000.00  

Building Manager-Custodial/Security (full time) $30,000.00  

CAC development director $30,000.00  

Education Coordinator-(part time) $15,000.00  

Outreach Coordinator- (part time) $15,000.00  

Fiscal Officer and Grant Writer- (Part time) $15,000.00  

Total staffing $120,000.00  

Estimanted yearly average building utilities with no 

occupacy (prior to renovation- $2000x12) 

$61,200.00  

Estimated yearly insurance $48,000.00  

Landscape yearly maintenance $4,800.00  

Building renovation phase 1 FY 2017 (with roof 

repairs to entire building) 

$1,000,000.00  

Total FY2018 expenses $1,234,000.00  

    

FY 2019   

smART Space children's afterschool program  $25,000.00  
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Administrative assistant (Full time) $30,000.00  

Building Manager-Custodial/Security (full time) $30,000.00  

CAC development director $30,000.00  

Education Coordinator-(part time) $15,000.00  

Outreach Coordinator- (part time) $15,000.00  

Fiscal Officer and Grant Writer- (Part time) $15,000.00  

Total staffing $135,000.00  

    

Estimated yearly average building utilities after 

$15,000SF office space renovation-$4000x12 

$61,200.00  

Estimated yearly insurance $48,000.00  

Landscape yearly maintenance $4,800.00  

    

Total $114,000.00  

    

FY 2020   

smART Space children's afterschool program  $25,000.00  

Administrative assistant (Full time) $30,000.00  

Building Manager-Custodial/Security (full time) $30,000.00  

CAC development director $30,000.00  

Education Coordinator-(part time) $15,000.00  

Outreach Coordinator- (part time) $15,000.00  

Fiscal Officer and Grant Writer- (Part time) $15,000.00  

Total staffing $135,000.00  

    

Estimated yearly average building utilities  $72,000.00  

Estimated yearly insurance $48,000.00  

Landscape yearly maintenance $4,800.00  

Total $124,800.00  

  

Estimated Total Costs $2,634,600.00  

How to cut renovation and operating costs 
The funding would come from mostly grants and private donations from universities, 

hospitals, and utility companies such as Mississippi Power. Mississippi Power allocates much of 
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their charitable donations to areas such as education (46%), community relations (33%), and 

economic development (14%). This project would encompass all of these areas with which 

Mississippi Power focuses.   

The art council allots several different kinds of grants to fund operations, building, art in 

the classroom, and large and small projects. The incubator building must be owned by the local 

government in order to receive grants, because grants cannot go towards buying a building or 

property. The Arts Commission does offer operating grants that would help to offset the annual 

expenses for staffing. The first two years the center would qualify for a maximum of $20,000 

and $30,000 a year afterwards. Government funding of the incubator would be relatively simple 

to justify.  

Mississippi spends 39% of their annual budget on education which includes tertiary, pre-

primary, and research and development. Creating an incubator that leases spaces and offers after 

activities for children and seniors would help offset the Mississippi’s usual budgetary expenses. 

Though the monetary return on this investment would be difficult to determine, the positive 

effects of this program would been seen on multiple levels. This would stimulate local 

businesses by offering small business loans and entrepreneurship training. It would increase 

educational performance by offering free after school programs for. The quality of life would 

also be increased due to the new activities surrounding these new incubators in Mississippi. 

Partnering with local schools would have the benefit of financial and community support. 

Many schools host an array of volunteer projects and fundraisers that could go towards the 

renovation of the incubator buildings. These volunteers would be crucial in keeping the cost of 

renovations low. Volunteers from churches, schools, and non-profit organizations could assist in 

painting, planting, and decorations. Donations of supplies could be gathered for the private 
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access rooms of the incubator. Memberships to use the public spaces within the incubator would 

help with the cost of renovating and supplies. 

 Funding from the private sector would also be crucial. This would demonstrate that the 

community’s businesses are supportive of creative economic development within their 

community. Support from the local economic development authorities would allow businesses 

within the incubator to receive loans and learn how to successfully begin their new creative 

venture. Also, involving them would help ensure that businesses that develop from the incubator 

would go to the area’s chamber of commerce and further support the creative community 

development. Figure 7 and 8 located in the Appendix will show how grants and other funding 

sources would help to make this project most feasible.  

 

Revenue 
 

 Annual Utility Cost Square 

Footage 

in Use 

Annual 

Utility 

Cost per 

Square 

Foot 

Warehouse 1 

Monthly 

Utilities 

Warehouse 2 

Monthly 

Utilities 

Gift 

Shop 

Coffee 

Bar 

2016-

2017 

       

2017-

2018 

 $        61,200.00  30,270  $          

2.02  

 $        

2,299.30  

 $         1,183.77   $    

64.02  

 $  

153.32  

2018-

2019 

 $        61,200.00  30,270  $          

2.02  

 $        

2,299.30  

 $         1,183.77   $    

64.02  

 $  

153.32  

2019-

2020 

 $        72,000.00  30,270  $          

2.38  

 $        

2,705.05  

 $         1,392.67   $    

75.32  

 $  

180.38  

2020-

2021 

 $        72,000.00  30,270  $          

2.38  

 $        

2,705.05  

 $         1,392.67   $    

75.32  

 $  

180.38  

2021-

2022 

 $        84,000.00  30,270  $          

2.78  

 $        

3,155.90  

 $         1,624.78   $    

87.88  

 $  

210.44  

2022-

2023 

 $        84,000.00  30,270  $          

2.78  

 $        

3,155.90  

 $         1,624.78   $    

87.88  

 $  

210.44  
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2023-

2024 

 $        94,000.00  30,270  $          

3.11  

 $        

3,531.60  

 $         1,818.20   $    

98.34  

 $  

235.49  

2024-

2025 

 $        94,000.00  30,270  $          

3.11  

 $        

3,531.60  

 $         1,818.20   $    

98.34  

 $  

235.49  

2025-

2026 

 $        94,000.00  30,270  $          

3.11  

 $        

3,531.60  

 $         1,818.20   $    

98.34  

 $  

235.49  

        

 

Political Feasibility 

We discussed the integration of various art organizations who wish to use the new facility 

as their home base. We discussed governing issues in regard to how the center would be run. 

How money will be collected from them and how it will be distributed to their different 

programs. We discussed the role that the city would have and what they would want to see out of 

the center. I am looking at how offering different programs could get other organizations on 

board such as USM, William Carey, and volunteer organizations. Many programs at USM 

require internships, service hours, or hands on experience that the center would be able to offer, 

so partnering with them would be beneficial to both parties.  

Hattiesburg’s Mayor Johnny Dupree has made countless efforts to make Downtown 

Hattiesburg a more livable city. Upon winning an award in June of 2015 for being the United 

States most livable small city Mayor Dupree states, “this special recognition challenges us to 

remain innovative, inclusive, and consistent in our quest to rid our nation of it disparities. 

(Boston & Hattiesburg (MS) Named "Most Liveable" Cities in America, 2015)” Dupree will also 

Funding  

USM Foundation $300,000 

The Community Development Block Grant  Up to $2.5 million 

Arts Commission Operating Grant $7,000-$30,000/ year 

Mississippi Power -- 
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be using the smART Space Community Arts Center and other education and quality of life 

improvement efforts in his reelection campaign this Fall.  

The Area Development Partnership and Historic Hattiesburg Downtown Association 

have also partnered up to improve the quality of downtown living for Hattiesburg. The Midtown 

in Motion project directed by the Area Development Partnership aims to strengthen the 

Hattiesburg economy through small business recruitment and promotion as well as connect the 

Midtown Neighborhood and University of Southern Mississippi to Downtown Hattiesburg. The 

Community Art Center and the Area Development Partnership are working together to 

collaborate and define the goals that the two organizations share such as promoting the welfare 

of the Greater Hattiesburg Area. In addition, the Historic Hattiesburg Downtown Association 

also share the center’s desire the promote business in Downtown Hattiesburg. In addition to 

working with the ADP and HHDA, the Hattiesburg Community Arts Center has a strong board 

and enthusiastic group of supporters. 

With a severely depleted budget, the Hattiesburg Public School District is desperate to 

find solution without sacrificing the quality of students’ educations. The Hattiesburg Arts Center 

will alleviate the distress within schools attributed to funding cut-backs and program cuts. Also, 

being a highly creative community in the southeastern region of Mississippi, having a home for 

creative production. By becoming an art hub for Southern Mississippi, the center would be able 

to contribute to tourism efforts which would lead to greater tourism tax revenue for the region. 

Additionally, by allowing multiple art organizations to function and collaborate under the same 

roof, resources and funds would be consolidated to allow for more activities and services to be 

offered to the community. Lastly, the center would be the host of a community garden. With the 

close proximity to the Mississippi Housing Authority and located in a region with a poverty rate 
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above 30%, this would allow people be able to feed their families while also teaching children 

about agriculture. 

Market Feasibility 
Summary 

This project to create a community arts center in the heart of Downtown Hattiesburg, MS 

will unite the area to become a more livable, creative, and appreciated community for existing 

and new residents. The goal is to bring the life of the city back to downtown by creating a 

beautiful place for citizens to thrive. The area has recently been named one of the most livable 

small cities in the United States for its improvements to educations and emphasis on the arts, but 

residents carry a different notion about the areas. Downtown Hattiesburg lacks adequate 

resources for underserviced areas to improve their quality of life. The two most populated areas 

in Downtown Hattiesburg are the Mobile-Bouie and Downtown Hattiesburg neighborhoods. 

Both of these areas are composed of less college graduates and more single parent homes than 

the rest of Hattiesburg. Downtown Hattiesburg should 

take a self-help approach to resolve the basic issues 

facing people living in the area. The ultimate goal is to 

increase children’s interest in their education, 

employment, and the overall quality of life. Though 

these neighborhoods have a low financial capital, the 

area makes up for it with their many other community 

assets and capital and can use their available assets 

in order to offer more resources and growth 

opportunities for residents.  

Trade (Sales) Potential 

 $             631,308,569.47  

Percent captured 

287% 
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Trade Capture 
With a captured trade three times greater than the sales potential, it is noticeable that 

Hattiesburg has a large trade region from which where it pulls in its customers.  With the closest 

city, Gulfport, being 69 miles away and the other surrounding cities having a population less 

20,000, Hattiesburg is able to satisfy the purchasing and service needs of a very large region. 

This indicates that Hattiesburg would be able to to expand on the diversity of the products and 

services that it has to offer since it caters to such a large population.   

Pull Factors and Location Quotients for Art Occupations and Industries 

Art, Entertainment, and Recreation have a pull factor greater than one which indicates 

that it does not have retail leakage but rather it pulls in customers from outside of the region to 

consume those products or services. This indicates that there is an extended regional need for art 

industry products and services.  
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 A majority of the location quotients for art occupations are below the desirable 0.75-1.25 

range. When an occupation has a location quotient within this range, it indicates that they do not 

have to bring in people from outside of the region to satisfy the industry need. With the 

exception of chefs, all of these occupations fall below the optimal range which means that a 

majority of our art industry workforce has been brought in from outside of Hattiesburg.  

Art Industry Occupations Mix Effect and Growth Potential 
Description Occ. Mix 

Effect 

Nat'l Growth 

Effect 

Expected 

Change 

Competitive 

Effect 

Total for art industries 19.45799789 245.5726424 267 -124.078488 

TOTAL for all industries -197 11128 10931 -761 

 2014 Jobs Population 

Employment 

Ratio 

2025 Jobs Population 

Employment 

Ratio 

Total for art industries 1797.8189 2516.151643 1842.6155 2795.283774 

TOTAL for all industries 82553  92722  

 2025 

Location 

Quotient 

Avg. Hourly 

Earnings 

Annual 

Openings 

 

Total for art industries 0.75 12.7527873 53  

TOTAL for all industries 0.92 16.52805815 3296.272727  

 2014 - 2025 

Change 

2014 - 2025 % 

Change 

Regional 

Completions 

(2014) 

 

Total for art industries 124 4.26792763 847  

TOTAL for all industries 10169 0.123181471 14,467  

 

Hattiesburg has 197 fewer total occupations than if it were structured like the national 

average, while art industries have a positive 19 which suggest that their art industry jobs are 

strong and competitive in comparison to the national average. The competitive effect shows that 

Hattiesburg has lost 761jobs with 124 of those being in art occupations. The wage of art 

occupations is significantly low despite their competitive employment rates.  A community arts 
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center would be able to give artist a place to create, sell, and teach their craft to Hattiesburg 

residents and the regions around it.  

Hattiesburg College Program Completion Rates and Placement 

Education Program Regional Trends 

  

2003 Completions 2014 Completions % Change 

  

Region 1025 898 -12.40%   

State 3934 4121 4.80%   

Nation 299417 320501 7.00%   

Business Program Regional Trends 

  
2003 Completions 2014 Completions % Change 

  

Region 780 628 -19.50%   

State 4984 5217 4.70%   

Nation 605848 772882 27.60%   

Art Program Regional Trends 

  
2003 Completions 2014 Completions % Change 

  

Region 241 255 5.80%   

State 938 1099 17.20%   

Nation 191182 228184 19.40%   

The University of Southern Mississippi and William Carey have growing art programs 

while business and education programs are falling below the state and national growth rate. This 

indicates that there are numerous young individuals graduating college and looking to begin their 

career in the arts. However, Hattiesburg does not have enough career opportunities for artists to 

thrive in the region. This means that young people are leaving the area post-graduation. Opening 

up the art market in Hattiesburg would help to retain people in the area.  

Industry 
Total 

Jobs 

Total 

Earnings 

Lessors of Nonfinancial Intangible Assets (except Copyrighted Works) 8.5664 7.7521 

Electric Power Distribution 3.5412 1.5637 

Nitrogenous Fertilizer Manufacturing 3.3246 1.7730 

State Government, Excluding Education and Hospitals 3.2531 2.9184 
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Deep Sea Passenger Transportation 2.9789 1.6593 

Direct Property and Casualty Insurance Carriers 2.9196 1.7358 

Commercial Air, Rail, and Water Transportation Equipment Rental and 

Leasing 
2.8948 1.4873 

Wireless Telecommunications Carriers (except Satellite) 2.7053 2.1161 

Other Gasoline Stations 2.6424 1.3933 

Local Government, Excluding Education and Hospitals 2.6327 2.5646 

Sales Financing 2.5899 1.3337 

Trusts, Estates, and Agency Accounts 2.5806 1.3177 

Coastal and Great Lakes Freight Transportation 2.5254 1.6684 

All Other Petroleum and Coal Products Manufacturing 2.5245 1.5626 

Reinsurance Carriers 2.4934 1.7237 

Plastics Material and Resin Manufacturing 2.4785 1.6951 

Seafood Product Preparation and Packaging 2.4679 1.3392 

Other Farm Product Raw Material Merchant Wholesalers 2.4053 1.3964 

Breweries 2.3791 2.0329 

Mortgage and Nonmortgage Loan Brokers 2.3656 1.3235 

Fossil Fuel Electric Power Generation 2.3619 1.5731 

Coastal and Great Lakes Passenger Transportation 2.3503 1.6884 

Real Estate Credit 2.3488 1.3326 

Wired Telecommunications Carriers 2.2960 1.6405 

Paper (except Newsprint) Mills 2.2504 1.4078 

Petroleum and Petroleum Products Merchant Wholesalers (except Bulk 

Stations and Terminals) 
2.2442 1.4073 

Other Commercial and Industrial Machinery and Equipment Rental and 

Leasing 
2.2152 1.4844 

Natural Gas Distribution 2.2124 1.7259 

Coffee and Tea Manufacturing 2.1614 1.6898 

Plastics Bottle Manufacturing 2.1536 1.3787 

Fertilizer (Mixing Only) Manufacturing 2.1466 1.7606 

All Other Basic Organic Chemical Manufacturing 2.1305 2.0193 

Dimension Stone Mining and Quarrying 2.1111 1.4163 

Lessors of Nonresidential Buildings (except Miniwarehouses) 2.1035 1.6471 

Rail transportation 2.0817 1.3403 

Crushed and Broken Limestone Mining and Quarrying 2.0711 1.4159 

Financial Transactions Processing, Reserve, and Clearinghouse Activities 2.0703 1.3205 

Promoters of Performing Arts, Sports, and Similar Events without 

Facilities 
2.0702 1.4970 

Construction, Mining, and Forestry Machinery and Equipment Rental and 

Leasing 
2.0658 1.5000 
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Kidney Dialysis Centers 2.0629 1.2845 

Cable and Other Subscription Programming 2.0493 1.4234 

Agents and Managers for Artists, Athletes, Entertainers, and Other Public 

Figures 
2.0443 1.5124 

Public Relations Agencies 2.0438 1.3043 

Ground or Treated Mineral and Earth Manufacturing 2.0204 1.6673 

Broom, Brush, and Mop Manufacturing 1.9827 1.2832 

Lessors of Other Real Estate Property 1.9800 1.6308 

Lessors of Miniwarehouses and Self-Storage Units 1.9408 1.6286 

Medical, Dental, and Hospital Equipment and Supplies Merchant 

Wholesalers 
1.9388 1.3942 

Direct Life Insurance Carriers 1.9384 1.7343 

 

 The industries highlighted in green indicated that they are within the art industry. These 

businesses have the top 50 highest multiplier effect. A multiplier effect helps to show how much 

money in retained in a region and to what extent. Here breweries are ranked in the top 20 

industries with a 2.4 multiplier effect. This means that a lot of their purchasing and supplying 

stays within the Hattiesburg area. Southern Prohibition buys much of their supplies locally and a 

much of their beer in consumed within Hattiesburg. When someone in Hattiesburg purchases a 

their favorite local beer by Southern Prohibition instead of a Coors or Bud Light, that money 

does directly pack into their community. SoPro pays the taxes to produce and distribute the 

product, and the buy pays the sales tax and alcohol tax to consume the product. This revenue 

does directly into city works project such as 

infrastructure development. SoPro also has 

10 employees. Their income tax helps go 

towards public education. The more people 

employed in a region, the more funds there 

are for public education.  
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Demographics 
In addition to having a strong market for a community arts center, Hattiesburg also has a 

great need for a project such as this in the downtown area. The demographic date presented 

indicates that because Hattiesburg represents a lower household income and net worth, it may be 

more difficult for artists to be able to start a 

business or promote their products. With a 

majority of the population being between 40 to 

64 years old who have more expendable income 

for recreational and leisurely expenses, 

Hattiesburg represents an area that would be 

interested in sustaining an art center that would 

allow people to take classes or send their 

children after school.  

In an area like Hattiesburg, 

MS a large development decision 

should be made with every resident 

in mind. With over a third of the 

population living in poverty, 

development should be inclusive so 

that everyone has equal opportunity 

to be able to start their own creative 

venture. The end game is to invest 

in the human capital of Hattiesburg 

above all else.  Allowing multiple 
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opportunities for Mississippians to grow their creative business would improve the retention of 

residents and strengthen our workforce. Once the Mississippi creative workforce grows, it 

creates a multitude of positive effects such as the creation of tourist attractions, art, and 

community support which play a key role in strengthening the overall economic competitiveness 

of Mississippi. When Mississippi is able to retain, expand, and recruit new creative businesses, 

they will ultimately be able to increase the overall GDP of the state 

Target Market  

 Pre-existing arts related non-profits 

 Retired adults and seniors 

 Dance studios 

 Private and public schools 

 Children and teens 

 College students and faculty 

 Pinebelt Quilters club / camaraderie 
photography club/ garden club 

 Early childhood age 3-6 and parents 

 Home school students 

 HPSD Theatre and Debate teams 

 HPSD String orchestra and band 

 HPSD STEAM Academy 

 Guitar students 

 Suzuki classes 

 Show choirs  

 Community organizations 

 Local artists who need studio spaces 

 Professional artists’ gallery usage 

 Young professionals 

 College graduates 

 High School graduates 
 

Current Status of smART Space Community Arts Center 
 The City of Hattiesburg is now considering using New Market Tax Credits and State of 

Mississippi Equity Investment Tax Credits in order to complete the new Hattiesburg Police 

Department, Municipal Court and Hattiesburg Fire Department. These tax credits will help to cut 

20 percent of the cost which will then be disbursed into other projects to help revitalize blighted 

areas in Hattiesburg. Mayor Johnny Dupree is looking to use some of the funding of the smART 

Space Community Center. This will become one of his platforms for re-election in the Fall. In 

order for the Hattiesburg Arts Council to gain this funding for the community center, they will 

need to get approval from the City Council for the city to take on the deed for the building that 

has already been promised to the Hattiesburg Arts Council. The City of Hattiesburg will thentake 
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on 80 percent of the costs of the renovation which will range from $1.7 to $2 million. This 

funding will come from the new Market Tax Credit that they are looking to receive. The City 

Council will also have to approve to continue to fund the smART Space program at a cost of 

$25,000 a year and to lease the Hattiesburg American building to the Hattiesburg Arts Council 

for 99 years at a cost of $1 a year. Having the deed in the city’s name will save the cost of paying 

property taxes. Utility costs and maintenance will be paid for by the Hattiesburg Arts Council 

form the rental revenue.  

Conclusion 
Assuring that creative individuals have technological resources is necessary in growing 

and improving the longevity of their creative businesses. Creative individuals should be able to 

share new techniques and concepts that would enhance the competitiveness of the Hattiesburg’s 

creative economy. Incubators and makerspaces such as the Hatch are often the driving asset 

behind innovation and creation, due to their variety of available resources, equipment, 

consulting, facilities, funding, and various other services being made available at cost or less to 

members. Makerspaces focus on the creation of a product or service, and have little involvement 

after a prototype is completed. 

Making a community arts center available to public and private access would create an 

economic competitiveness and ensure a stronger sense of community. In order to establish the 

national and international best practices in terms of establishing economic competitiveness there 

should be proper measures and focus added on the appropriate areas. A community center 

focused primarily on the arts would benefit the development of Downtown Hattiesburg by 

benefitting and utilizing both the private and public sector. A center such as this would benefit



Adcock 25 
 

local government by offering after school programs and art education for children whose schools 

have cut the funding for these projects. Programs would be created through the center so it would 

be able to maximize its reach to the community. For example, a community garden could be 

located on the ground for the use of the Mississippi Housing Authority. This garden would 

benefit the culinary arts education program which could also serve as a soup kitchen for 

Downtown Hattiesburg. It would benefit the public by offering creative activities such as 

painting lessons, ballets, concerts, gallery opening, and lectures. It would benefit business people 

by offering creative incubator spaces for them to have resource to being their ventures. This 

project would be made possible through the contributions made by an organization through the 

form of a five-year lease agreement with this incubator. 

In order to move forward with the project, I would suggest that Hattiesburg Arts Council 

work with a financial advisor in order to solidify the financial data that will be presented to the 

City Council. City officials are much more interested in how much things cost verses the lasting 

benefits of the project. Maintaining a level of professionalism by having financial and market 

data readily available to offer or reference would increase the Arts Council’s ability to gain 

funding. Not only would this financial data be useful when presenting to the City Council, it will 

also be necessary to have when applying for grants.  

Also, the Arts Council has wonderful ideas for how the center will benefit the 

community; however, a measurement for success should be established. In order for the Arts 

Council to continue to receive grants and other funding each year, they will need to have 

evidence that the center is helping to improve the well-being of the community. In order to have 

this evidence readily available, the Hattiesburg Arts Council should have a system for measuring 

the success of the center before it even opens. For example, class exit surveys should be offered,  
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traffic counts for Downtown Hattiesburg should be monitored, and attendances for events should 

be documented. By maintain detailed records about the center, success could be measured and 

changes could be made when 

necessary. The HAC should look at 

hiring a Community Arts Center 

Director to complete these tasks and 

act as a liaison for the center. The 

funding for the hiring of this position 

has already be included in the 

budgets for years 2017-2026 which is 

located in the Appendix.  

This project cannot be 

successful without full involvement 

from the community. Media outlets 

for this project and the HAC should 

be of high quality and updated 

regularly. Though the Facebook page 

is updated regularly, the website for 

HC should be much more appealing 

be able to include photo galleries of 

both events and the work of current artists. The photography and information represented on the 

website is wonderful, but the presentation of it on the website is lackluster. I would suggest using 

free online tools such as wix.com for the website and canva.com for newsletters and website and 
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Facebooks posts. Both of these tools are free and offer endless options for creating and editing 

marketing materials. It is important for the HAC to properly market this project to the public, not 

only in order to gain funding but also to be able to fulfill their mission. This center is necessary 

for Downtown Hattiesburg because it will bring new people to the area, improve quality of life 

by keeping both children and adult engaged in the arts, and help repaired the public education 

system in Hattiesburg by offering addition space and services for children. In order to be able to 

accomplish all of the major tasks, HAC needs to be able to reach all of the people in the 

community to inform them about the programs offered at the smART Space Community Center.  

In addition to solidifying financial and market data, defining measurements for success 

and tracking it, and revitalizing marketing materials, I would also suggest to start the project as 

soon as possible, even if it is just in small doses. The community is getting excited about the 

prospects of having an arts center, so allow them to get involved with the project now. The first 

steps would be to paint the gazeebo in the front of the build or to plant new flowers or a garden 

in the empty space on the parcel. By getting people interested and involved now, the HAC would 

be able to build up their volunteer base. This would allow the process of expanding the smART 

Space program  into the new 36,000 square foot space and much smoother endeavor.  
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Appendix 

Figure 1: Individual Space Rental Revenue 

Office Spaces for Other Art Organizations 
 

Size  Square 

Footage 

Average 

Annual 

Rental Rate 

Potential Annual Rental Revenue Monthly 

Revenue 

 

11 14 154 $10   $     1,540.00   $       128.33   

9 14 126 $10   $     1,260.00   $       105.00   

16 19 304 $10   $     3,040.00   $       253.33   

12 12 144 $10   $     1,440.00   $       120.00   

12 14 168 $10   $     1,680.00   $       140.00   

13 14 182 $10   $     1,820.00   $       151.67   
       

Retail   
Size  Square 

Footage 

Average 

Annual 

Rental Rate 

Potential Annual Rental Revenue Monthly 

Revenue 

 

20 19 380 $12  $4,560  $380   

13 70 910 $12  $10,920  $910   

Factory/Warehouse  
Square 

Footage 

Average Annual 

Rental Rate 

Potential 

Annual 

Revenue  

Monthly 

Revenue 

   

13647 $5  $68,235  $5,686.25  ***   

7026 $5  $35,130  $2,927.50  ****   

* Gift Shop      

** Coffee Bar     

*** Warehouse 1     

**** Warehouse 2     

Figure 2: Scheduled Art Space Rental Revenue 

Space for Scheduled Use and Other Outside Organizations 
Size  Square 

Footage 

Average Annual Rental 

Rate 

Potential Annual Rental 

Revenue 

Monthly 

Revenue 

24 14 336 $10   $     3,360.00   $       280.00  

42 19 798 $10   $     7,980.00   $       665.00  

19 18 342 $10   $     3,420.00   $       285.00  

43 35 1505 $10   $   15,050.00   $   1,254.17  

23 10 230 $10   $     2,300.00   $       191.67  
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Figure 3: Rental Rates for the first ten years if only Phase One was complete 

 

Figure 4: Rental Revenue for the first ten years if all three phases were complete at once 
 

 

Figure 5: Utility costs for the center which will be included in the rental rates 

Fiscal 

Year 

   Warehouse 

1 

Warehouse 

2 

   

    13647 7026  380 910 

         

 Annual 

Utility Cost 

Square 

Footage 

in Use 

Annual 

Utility 

Cost per 

Square 

Foot 

Warehouse 

1 Monthy 

Utilities 

Warehouse 

2 Monthly 

Utilities 

Office 

Spaces 

Gift 

Shop 

Coffee 

Bar 

2016-2017         
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2017-2018  $        

61,200.00  

30,270  $          

2.02  

 $        

2,299.30  

 $         

1,183.77  

  $    

64.02  

 $  

153.32  

2018-2019  $        

61,200.00  

30,270  $          

2.02  

 $        

2,299.30  

 $         

1,183.77  

  $    

64.02  

 $  

153.32  

2019-2020  $        

72,000.00  

30,270  $          

2.38  

 $        

2,705.05  

 $         

1,392.67  

  $    

75.32  

 $  

180.38  

2020-2021  $        

72,000.00  

30,270  $          

2.38  

 $        

2,705.05  

 $         

1,392.67  

  $    

75.32  

 $  

180.38  

2021-2022  $        

84,000.00  

30,270  $          

2.78  

 $        

3,155.90  

 $         

1,624.78  

  $    

87.88  

 $  

210.44  

2022-2023  $        

84,000.00  

30,270  $          

2.78  

 $        

3,155.90  

 $         

1,624.78  

  $    

87.88  

 $  

210.44  

2023-2024  $        

94,000.00  

30,270  $          

3.11  

 $        

3,531.60  

 $         

1,818.20  

  $    

98.34  

 $  

235.49  

2024-2025  $        

94,000.00  

30,270  $          

3.11  

 $        

3,531.60  

 $         

1,818.20  

  $    

98.34  

 $  

235.49  

2025-2026  $        

94,000.00  

30,270  $          

3.11  

 $        

3,531.60  

 $         

1,818.20  

  $    

98.34  

 $  

235.49  

 

Figure 6: Membership Revenue 
 Single Class 1 month 3 month 6 month 12 month (A discount 

rate in 

applied in 

relation to 

the length of 

the 

membership) 
Single  $             

20.00  

 $             

80.00  

 $      

199.20  

 $         

360.00  

 $      

633.60  

 

Group 3-5  $             

50.00  

 $          

200.00  

 $      

498.00  

 $         

900.00  

 $  

1,584.00  

 

Group 6-10  $          

100.00  

 $          

400.00  

 $      

996.00  

 $     

1,800.00  

 $  

3,168.00  

 

Group 11-15  $          

200.00  

 $          

800.00  

 $  

1,992.00  

 $     

3,600.00  

 $  

6,336.00  

 

Figure 7: Event Space Rental Revenue 
 1 hour 6 hours 12 hours 24 hours 

Conference Room  $             21.00   $             84.00   $      280.00   $         420.00  

Classroom  $             49.88   $          199.50   $      665.00   $         997.50  

Classroom  $             21.38   $             85.50   $      285.00   $         427.50  

Collaboration Studio  $             94.06   $          376.25   $  1,254.17   $     1,881.25  

Reception Room  $             14.38   $             57.50   $      191.67   $         287.50  
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Figure 8: Funding for Renovation 

Total Project Cost  
City of 
Hattiesburg Hattiesburg Arts Council  

Minimum  $  2,100,000.00     

   $1,680,000.00   $                420,000.00   
 Federal Grant awarded to Hattiesburg will go towards the 

project   Asbury Foundation   $  250,000.00  

    Kresage Foundation  $150,000  
    United Way  $15,000  
    Mississippi Power   $    25,000.00  

    Total   $  440,000.00  

Maximum  $  2,500,000.00     

     

   $2,000,000.00   $                500,000.00   

    Asbury Foundation   $  250,000.00  

    Kresage Foundation  $150,000  
    United Way  $15,000  
    Mississippi Power  25000 
    Donations from Events  10000 

    Mississippi Humanities Council   $      5,000.00  

    America for the Arts   $    25,000.00  

   

National Endowment for the 
Arts  $    25,000.00  

     

     $  505,000.00  

 

*Approximate the minimum amount and previously awarded grants  

Based on previously awarded amounts to similar projects with similar missions and goals** 
United way 
gives   $                                  27,537.00  annually to outside organizations*** 

    

    

MS Power 
Community 
Connection 
Donations Percent to Education 

Donations towardsd 
education 

If CAC was given a third of the education donations (rounded 
up)**** 

 $                      
162,000.00  0.46  $                      74,520.00   $                          24,591.60  

* 
asburyfoundation 
ofhattiesburg.com   

** 
kresge.org/programs/arts-
culture/local-systems 

 

 

*** 
www.unitedway.org/annual-reports  

 www.mississippipower.com/in-our-community/community-connection 

 

**** www.unitedway.org/annual-reports  

file:///C:/Users/Emily/Documents/Graduate%20School%20Spring%202016/Art%20Council%20Project/asburyfoundation%20ofhattiesburg.com
file:///C:/Users/Emily/Documents/Graduate%20School%20Spring%202016/Art%20Council%20Project/asburyfoundation%20ofhattiesburg.com
file:///C:/Users/Emily/Documents/Graduate%20School%20Spring%202016/Art%20Council%20Project/kresge.org/programs/arts-culture/local-systems
file:///C:/Users/Emily/Documents/Graduate%20School%20Spring%202016/Art%20Council%20Project/kresge.org/programs/arts-culture/local-systems
http://www.unitedway.org/annual-reports
http://www.mississippipower.com/in-our-community/community-connection
http://www.unitedway.org/annual-reports
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Figure 9: Funding for Operation Costs 
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Figure 10:  William Carey Letter of Support 
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Figure 11: University of Southern Mississippi Letter of Support  
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Figure 12: Letter from Capstone Supervisor, Rebekah Spark Johnson 
Emily,  

Thank you for your dedication to this project. Your research, ideas and most importantly your financial 

data, bring additional support to HAC’s mission to create a community arts center.  It is rare to find a 

student who can grasp the creative aspect of the arts and also contribute the data and economic 

development knowledge to support this project. We have already begun to apply this research to our 

campaign.  In particular, the significant data that confirms the number of arts related MS college 

degrees to the limited post-graduate job opportunities available for artists to thrive in our region.  

Hattiesburg needs to be aware of the large number of creative professionals that exit our state to find 

jobs.   

Will the community arts center create jobs for our residents? Yes. Your focus on the incubator is crucial 

to our economic upswing and job creation.  We need to better market our creativity and cultural 

identity.  These collaborative office spaces will give our creative businesses a chance to cross-pollinate 

and thrive. As an artist, we tend to limit ourselves to the typical “dance, music, theater, visual and 

literary arts.” Your research expands our scope of “the creative economy” and the entrepreneurial 

opportunities for the future. The community arts center and especially the arts incubator, has the 

potential to bring our Mississippi into the 21st century expansion of the arts.  By including culinary arts, 

interior design, architecture, graphic design for websites, and entrepreneurial think tanks into the 

“arts,” expands our opportunities and will provide creative solutions to our business needs.  

We are grateful to the USM economic development department for encouraging this collaborative 

relationship with the Hattiesburg Arts Council.  Emily, your extensive knowledge of economic 

development combined with your professionalism is a welcome asset to the Arts council mission. We 

hope to further expand our relationship with you by sharing your capstone with our private and 

corporate supporters of the future community arts center.  Your professional dedication to this project 

is astounding.  We hope to continue working with you to bring this visionary community arts center in 

Hattiesburg to fruition.  Your expertise and input that you have given us in our various meetings with 

board members, municipal leaders, and corporate administration has been invaluable. 

Sincerely and gratefully yours, 

Rebekah Stark Johnson, Executive Director  

Hattiesburg Arts Council  

hattiesburgartscouncil@gmail.com 

 

 

 

 



Adcock 36 

 

Bibliography 

America's Best (and Worst) Educated States. (2012, October 15). Retrieved from Fox Business: 

http://www.foxbusiness.com/features/2012/10/15/americas-best-and-worst-educated-

states.html 

Boston & Hattiesburg (MS) Named "Most Liveable" Cities in America. (2015, June 20). Retrieved from PR 

Newswire: http://www.prnewswire.com/news-releases/boston--hattiesburg-ms-named-most-

livable-cities-in-america-300102336.html 

Downtown Hattiesurg, MS. (n.d.). Retrieved from Realtor.com: 

http://www.realtor.com/local/Downtown-Hattiesburg_Hattiesburg_MS/home-prices 

Economic Impacts of Dropout. (n.d.). Retrieved from National Dropout Prevention Center/Network: 

http://ndpc-web.clemson.edu/statistics/quick-facts/economic-impacts-dropouts 

Elpus, K. (2011). Arts Education and Positive Youth Development. Research: Arts Works, 30. 

Federal Poverty Level. (n.d.). Retrieved from ObamaCare Facts: http://obamacarefacts.com/federal-

poverty-level/ 

Fickle, J., Katona, C., & and Girdwood, C. J. (2011). International Economic Development Council: 

managing Economic Development Organizations. Washington D.C.: IEDC. 

Florida, R. (2014). The Rise of the Creative Class-Revised and Expanded. Basic Books. 

Forrest County Mississippi Property Appraisal. (n.d.). Retrieved from Delta Computer Systems: 

http://www.deltacomputersystems.com/MS/MS18/pappraisalm.html 

GOVERNOR BRYANT ANNOUNCES “YEAR OF THE CREATIVE ECONOMY: MISSISSIPPI HOMECOMING”. 

(2013, December 11). Retrieved from governorbryant.com: 

http://www.governorbryant.com/governor-bryant-announces-year-of-the-creative-economy-

mississippi-homecoming/ 

Grant Guidelines and Applications. (2015). Retrieved from Mississippi Arts Commission: 

http://www.arts.ms.gov/grants/general-info.php 

Guetzkow, J. (2002). How the Arts Impact Communities: An Introduction to the literature on arts impact 

studies. Princeton University. 

Hattieburg, MS. (n.d.). Retrieved from Sperling's Best Places: 

http://www.bestplaces.net/cost_of_living/city/mississippi/hattiesburg  

Hattiesburg. (2014). Retrieved from City-Data.com: http://www.city-data.com/city/Hattiesburg-

Mississippi.html 

Hattiesburg. (2015). Retrieved from US Census Bureau: 

http://quickfacts.census.gov/qfd/states/28/2831020.html 

Hattiesburg Convention Commission. (n.d.). Retrieved from About Us: 

http://www.hattiesburgconventioncommission.com/index.cfm/about-us/ 



Adcock 37 

 

Hattiesburg Mississippi Residential Rent and Rental Statistics. (n.d.). Retrieved from Department of 

Numbers: http://www.deptofnumbers.com/rent/mississippi/hattiesburg/ 

Hospitality 2015: Game Changer or Spectators. (2014). Retrieved from Deloltte: 

https://www.deloitte.com/assets/Dcom-

Uruguay/Local%20Assets/Documents/Industrias/Uy_Hospitality_2015.pdf 

Malina, R. F. (1987). Visual Art, Sound, Music and Technology. Leonardo, 103-105. 

Minority and Small Business Development Opportunities. (n.d.). Retrieved from Mississippi Development 

Authority: https://www.mississippi.org/home-page/business-services/minority-women-owned-

business/ 

(2013). Mississippi Creative Economy.  

Southeast Mississippi Community Investment Corporation (SEMCIC). (n.d.). Retrieved from Area 

Development Partnership: http://www.theadp.com/community-development/small-business-

loans 

Things to do. (2014). Retrieved from newzealand.com: http://www.newzealand.com/us/things-to-do/ 

Threadgill, J. (2015, February 15). Mississippi investing in 'creative economy'. The Clarion Ledger. 

Three Pillars of the Economy. (2014). Retrieved from Area Development Partnership: 

http://www.theadp.com/greater-hattiesburg/three-pillars-of-the-economy 

 

 


