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Question 1:  

What inspires and motivates you to work with people with dementia? 

1) After working with a variety of populations over the years, the passion truly lies with 

people living with dementia. Providing activities for this clientele is simply intrinsically 

motivating. Working with their skills and abilities gives me the opportunity to show them 

their self-worth. Seeing the pride on their faces is just the best feeling in the world! Day 

to day life with dementia can come with a lot of self-deprecation and shame, so to 

alleviate that, even if briefly, is so deeply rewarding.  

Question 2:  

What have you learned or gained from working with PLWD over the years? 

2) Important life lessons have been gained while working with PLWD. Having been in 

the field for about 20 years now, I often think back at the many characters that I’ve had 

the great privilege of working with. The general lesson has always been this: focus on 

the here and now. Relish what’s happening in the present moment, and don’t get 

worked up over the little stressors life throws at us sometimes. The most important 

lesson specifically related to dementia for me is that the disease is not the person. It 

doesn’t make up their identity; it’s their diagnosis. In difficult moments, it helps to 

remember this.  

Question 3:  

What was the thought process or the motivation for the soap project? How did it 
come about? 

3) The story of the fundraising project came about from a simple craft idea with a few of 

my clients. I wanted to attempt a woven square to work on fine motor skills and color 

sorting. We ended up having so much fun making them, we didn’t stop! At that point, I 

decided to add a soap-making activity to the mix, using lots of smells and textures for a 

sensory extravaganza….all with the goal of selling their work for a good cause. When I 

mentioned this idea to my clients, they became so motivationally driven, being able to 

contribute to society by using their skills to sell, and ultimately donate to a charity 

provided them with such a sense of normalcy, validation and pride. I’m very proud of 

their months of hard work!  


