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Director’s Corner  
The challenge of not reaching 
individuals who could benefit from 
the efforts of The Massachusetts 
Reading Network is a recurring 
nightmare for members. 
Opportunities exist to expand the 
reach and value of what we do. I 
know there are residents of the 
Commonwealth who are visually 
impaired that are not even aware of 
our existence. Continued at  DIRECTOR  
 
We Get the Word Out 
I was thrilled this year to be asked to 
sit on the board of directors to a 
program known as RSVP: Retired 
Seniors Volunteer Program. This 
program exists for the sole purpose 
of providing volunteer opportunities 
for seniors in our community. It is 
good for both the seniors and the 
agencies that bring them on board. 
You would think such a valuable 
program would be bursting at the 
seams with exposure. Continued at 
COMMUNICATION 

 
TIC is now available at the Newfield House nursing home located in Plymouth, MA. 
Residents can easily access TIC programming by turning on channel 17 on their TVs. 
 

Technology on your TV  
How often do you hear someone say, “Technology is changing so rapidly I 
can’t keep up.”  That’s the bad news. The good news is that technology is 
making the world more accessible to the disabled and the faster that can 
happen, the better. Part of this advancement is being driven by the 
Twenty-First Century Communications and Video Accessibility Act (CVAA) 
passed by Congress to update our nation’s telecommunications protections 
for people with disabilities. Continued at    TECHNOLOGY 

 

Donate locally: 
SOUTH SHORE          CENTRAL 
CAPE&ISLANDS       BIRKSHIRE 
MERRIMACK VALLEY 
WESTERN  

Click here to learn more: 
 
VOLUNTEER 
AFFILIATES 
LISTEN LIVE 

Connect with us on: 
 
FACEBOOK  
TWITTER  
INSTAGRAM 

130 Enterprise Dr, Marshfield, MA 02050, ticnetwork.org, you can unsubscribe by emailing us or calling the office 

http://ticnetwork.org/donate/
http://audiojournal.net/ways-to-support/
http://www.audiblelocalledger.org/gettinginvolved.html
http://ucpberkshire.org/get-involved/
http://www.lowellassociationfortheblind.org/?page_id=1036
http://valleyeyeradio.org/contact/
http://www.ticnetwork.org/volunteer/
http://www.ticnetwork.org/tic-affiliates/
http://www.ticnetwork.org/listen-live/
https://www.facebook.com/ticnetwork
https://twitter.com/ticnetwork
https://www.instagram.com/ticnetwork/
http://www.ticnetwork.org/
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DIRECTOR - [continued from page 1 ] 

Other populations as well would be delighted to know about and take advantage of this simple and effective tool to 
access information. 

Traditionally, we have gained listeners by word of mouth, by a family member’s research, or by our individual 
outreach efforts. Civic groups such as Lions Clubs and Rotary organizations are wonderfully helpful, but there isn’t 
as much “cross-pollination” with agencies serving the same populations as it seems there should be. Marketing to 
a blind population is a difficult thing. Coordinating efforts, such as sharing mailings or collaborating on events 
would help all involved. 

One thought worth considering is to go where the listeners are. I am referring to retirement and healthcare facilities 
throughout the state. Occasional instances exist, but a concerted effort would seem worthwhile. Whether it is a 
short term, long term or lifelong service being offered, the information and companionship our broadcasts offer can 
benefit not only individuals who are blind or low vision, but also those affected by strokes, Parkinson’s, pelagic 
conditions, and even dementia and Alzheimer’s. These facilities, especially hospitals and rehabilitation centers, 
have many people facing disability for the first time. This particularly vulnerable population is best reached through 
human voice as they have no experience with other technology and are often in no condition to learn new ways to 
get the information they need. In addition, these institutions are staffed for and have experience with helping people 
cope with their new disability. Thus having a reading service easily available in the building and one that can follow 
them home could make Massachusetts a more friendly place for the elderly and disabled.  

Many of these facilities have an in-house television system, with usually at least one channel dedicated to visual 
information such as the menu for the day, or upcoming events. These “bulletin boards” provide a perfect platform 
for our programming to be carried to all residents who care to listen. The technology is simple, reliable and not 
invasive. The cost is modest and should not be a deterrent for the facilities. And although not large, it would provide 
the reading service with a renewable, unrestricted income.  

Behind all this of course is the belief that what the hundreds of volunteers provide programming-wise is of great 
value to a large segment of a vulnerable population. It is a connection to the world for those with visual 
impairments, it is companionship for those who spend many hours of the day alone, it is current information for 
those who need help finding it, and it can provide comfort and stimulation to those who might otherwise be hard to 
reach. It can lighten the burden on family members, and provides an added value to the institution. For all these 
reasons and more, it is a worthwhile and important effort. Vincent dePaul Lombardi, Director, Audio Journal, The 
Central Massachusetts Affiliate of the Massachusetts Reading Network 

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 

COMMUNICATION [continued from page 1 ]  

While this is an outstanding program, they suffer from the same thing many great mission based non-profits 
struggle with….Too little of a marketing department to get any real exposure. 

What is the solution? They approached our Berkshire Talking Chronicle several months ago and now they have a 
convenient and free way to get their message out. This has really helped them get exposure and what a wonderful 
use of our radio station. The radio is also a great tool for seniors (who already use the radio reading service) to 
connect with the community. While printed and social media may be a fine vehicle for generation “x” and those 
other letters that define the young ones, the radio is the best way to reach this target audience. 

I think it is safe to say that the Berkshire Talking Chronicle is more than just a reading service. It is a means of 
communication which is effective to a specific target market- Seniors that still listen to the radio. Sal   Garozzo, 
Executive Director of United Cerebral Palsy of Berkshire County, which encompasses the Berkshire Talking Chronicle 
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TECHNOLOGY - [continued from page 1 ]  
The CVAA contains groundbreaking protections to enable people with disabilities to access broadband, digital and 
mobile innovations -- the emerging 21st century technologies for which the act is named. There are approximately 
36 million Americans with hearing loss and 25 million with a significant vision loss. In 2009, a study conducted by 
the FCC revealed that people with disabilities are less likely to use Internet-based communications technologies: 65 
percent of Americans have broadband at home, but only 42 percent of Americans with disabilities have these 
services. This gap is due in part to physical barriers that people with disabilities confront in using the Internet. It is 
for this reason that the National Broadband Plan, adopted by the FCC in March 2010, recommended that Congress 
and the FCC should modernize accessibility laws to keep pace with broadband technologies. 

The CVAA is divided into two broad titles or sections. Title I addresses communications access to make products 
and services using Broadband fully accessible to people with disabilities. For example, smart phones will be 
required to be usable by blind and visually impaired people as well as people with hearing aids. Title II of the 
accessibility act breaks new ground to make it easier for people with disabilities to view video programming on 
television and the Internet. For example, programs shown on television with captioning will be required to include 
the captioning when they are re-shown on the Internet. Both titles include provisions to ensure that people with 
disabilities have access to emergency information such as the next generation of 911 services and emergency 
information on the television.  1

A practical example of the CVAA at work can be seen through the cable TV provider, Comcast. This firm has been 
working to make their service and content easier to access. The visually impaired who want to watch TV can 
struggle with tasks such as maneuvering through on-screen menus in search of programs to watch or record. They 
might have to memorize how many ‘down’ arrows to push, then how many ‘left’ and ‘right’ arrows, with no 
confirmation that it was right. To watch or record a show, disabled people often had to enlist the help of friends or 
family.  

Comcast has addressed these challenges using Comcast’s “talking TV guide” technology, a service accessed 
through a voice-controlled TV remote, voice-enabled TV menu and interface, and X1 tabletop box. The service, 
which responds to spoken commands and also voices the movements the user makes with the remote, drastically 
simplified the search process and has opened up the world to many people previously denied access. The talking 
guide is just one of several efforts Comcast has made in recent years to make its cable television devices and 
technology universally accessible, whether that means providing closed captioning services for use in noisy 
settings such as gyms and airports, or offering audio cues to assist the visually impaired.  

Comcast started developing its accessibility program in June of 2012, shortly after Congress passed a law 
designed to bring accessibility laws enacted in the 1980s and 1990s up to date with 21st century technologies. 
Much of the work has been done in a new accessibility product and development lab in Philadelphia, where 
eye-gaze technology, voice recognition software and other technologies are tested and fine-tuned. Comcast also 
hosts regular roundtable events with segments of the disability community to find out what products are working, 
where the gaps are, and where new opportunities lie.  

“Consumer engagement is critical for effective design,” says Tom Wlodkowski, 
Comcast’s vice president of accessibility. “When you think about entertainment, 
you don’t want to have to work too hard to get at it. When you’re chilling on the 
couch, you don’t really want to think about how to make the talking guide work. It 
really should be that easy.”  

For the fiercely independent users, it is not only easy, it’s empowering. Users are 
able to scroll through a list of shows previously recorded by speaking “Show my 
recordings” into the remote. The system responds by visually listing the shows 
recorded on the screen, then guiding to next action by saying, “Press arrow left or 
right to review.” As each listing is highlighted, the voice speaks the name of the 

program and when it was recorded. To access the show, the user presses “Enter.” 

The technology also comes in handy for those who can see. By speaking into the talking guide, anyone can find 
shows that they want to watch, bypassing the on-screen menus. That’s exactly what Wlodkowski wants to happen. 

1 Federal Communications: FCC_Accessibility_Act 

https://www.fcc.gov/general/twenty-first-century-communications-and-video-accessibility-act-0
https://www.fcc.gov/general/twenty-first-century-communications-and-video-accessibility-act-0


The company embraces the “universal design” concept, says Wlodkowski: It seeks singular, multi-modal designs 
that work for all users. In other words, it wants to open up its products to all people, regardless of abilities. 

“We want accessibility to not even be viewed as ‘accessibility,’” Wlodkowski says. “It’s just part of our technology. 
It’s just how it works.” Wlodkowski, himself blind since birth, has been surprised by the immediate consumer 
response to Comcast’s accessible technologies. “Even I underestimated how hungry people who are blind were for 
access to TV listings, video on demand, the ability to schedule and play back DVR recordings, and navigate settings 
independently,” he says. “We knew it was important, but the feedback we get from consumers is unbelievable.” 
Wlodkowski recalls hearing from a visually impaired woman in her 20s who, for the first time in her life, was able to 
schedule and play back a DVR recording and purchase a movie on-demand. 

“How many millennials have been doing those types of functions since they were able to hold a remote?” he says. 
“They take that for granted. With the talking guide, for the first time we’re able to enable this person to do those 
things.” According to the U.S Census, one-third of U.S. households have at least one member with a disability. And 
even many without disabilities — 68 percent, according to Comcast — say they would benefit from some sort of 
accessible technology such as closed-captioning. So it makes sense to make accessibility a concern, regardless of 
the target market. “The more we can build in accessibility solutions into mainstream products, the more we are able 
to make access affordable for people who can really benefit from these solutions,” says Wlodkowski.  2

The Massachusetts Reading Network was represented by TIC at the Massachusetts Cable Accessibility Forum on 
December 16th. The Massachusetts Department of Telecommunications and Cable hosted this forum to address 
new video device accessibility rules adopted by the FCC and educate stakeholders in the accessibility community 
about new user interfaces, video programming guides and menus, and other features that will be available as the 
FCC rules went into effect on Dec 20. Special thanks to the Federal Communications Commission's Assistant 
Policy Division Chief Maria Mullarkey; Tim Wilkerson, Vice President and Policy Counsel for the New England Cable 
and Telecommunications Association; Tom Wlodkowski, Comcast's VP of Accessibility; Perkins School for the 
Blind; Carroll Center for the Blind;Carl Richardson, ADA Coordinator for the MA State House; and Geoff Freed from 
WGBH's National Center for Accessible Media for participating in this important discussion! 

A special thank you goes to John Chapman who serves as the Undersecretary for the Office of Consumer Affairs 
and Business Regulation (OCABR) for the Commonwealth of Massachusetts. Mr. Chapman is responsible for 
implementing Governor Charlie Baker’s agenda on consumer protection and business regulation policies. 
Undersecretary Chapman has generously given time and ideas to TIC on how to reach more people in our state and 
attending this forum was an important step in that process.  

~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~~ 
  

2 Taken from content in crosscut.com/tv-for-the-blind 

https://www.facebook.com/FCC/
https://www.facebook.com/OfficialPerkins/
https://www.facebook.com/OfficialPerkins/
https://www.facebook.com/CarrollCenter/
http://crosscut.com/2017/01/tv-for-the-blind-how-new-technology-is-making-entertainment-accessible-to-all/


 
 

PR 

  Listen to Audible Local Ledger 
Director: Sherry Bergeron,  681 Falmouth Rd., Mashpee 

MA 02649, phone: 508-539-2030, 
Email:info@audiblelocalledger.org 

Website:www.audiblelocalledger.org 

 

 

 
 

Listen to Berkshire Talking Chronicle 
Director: Beverly Prentice,  208 West Street, Pittsfield, 

MA 01201, phone: 413-442-1562, 
E-mail:bprentice@ucpberkshire.org, 

Website:www.ucpberkshire.org 

 

 

 
 

Listen to Audio Journal 
Director: Vince Lombardi, 799 W. Boylston St., 
Worcester, MA 01606, phone: 508-797-1117, 

Email:info@audiojournal.org, 
Website:www.audiojournal.org 

 
 
 
 

 
 
 
Listen to Lowell Association for the Blind  

Director: Elizabeth Cannon, 169 Merrimack St., Lowell, 
MA 01852, Phone: 978-454-5704 

Email:labinfo@lowellassociationfortheblind.org 
Website:www.lowellassociationfortheblind.org 

 

 
 
 
 
 

Listen to Valley Eye Radio 
Director: Barbara Loh, 44 Hampden St., Springfield, MA 

01103, Phone: 413-747-7337 
Email:bplohvrrs@gmail.com 

Website:www.valleyeyeradio.org 

 
 
 
 
 
 
 

Listen to TIC National Service 
Director: Jim Bunnell, 130 Enterprise Drive, Marshfield, 

MA 02050, Phone: 781-834-4400, 
Email:jbunnell@ticnetwork.org,  
Website:www.ticnetwork.org 
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