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LETTER FROM THE PRESIDENT
Dear Friends:

This issue of Keynotes is
chock full of information
about recent and upcoming
CSOL events. Be sure to
check out the details for the
Symphony Tour of Homes in
Historic Charleston. The
Tour will feature some of
the most unique and
beautiful properties on the
peninsula, including lovely
private gardens.
You’ll find a Save the Date
announcement for a new
CSOL event, A Summer
Fête, an elegant, informal
celebration at the
Charleston Yacht Club.

What better way to
welcome summer and
enjoy the actual company
of your CSOL friends?
Turning to business
matters, we want to share
some information about an
organizational change
that’s taking place at the
Charleston Symphony.
As a result of the financial
challenges arising from the
pandemic and significant
revenue shortfalls, the CSO
is restructuring its business
Continued, next page
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to increase flexibility and ensure the
organization’s ongoing financial
sustainability.

The CSO and the Gaillard expect this
partnership to expand over time,
enabling both organizations to better
serve the Charleston community
and fulfill their missions.
For more information on these changes,
plan to attend a Virtual Town Hall
Meeting with Michael Smith, Executive
Director of the Charleston Symphony, on
April 20, 2021 at 5:00 pm. Details on how
to attend the meeting will be forthcoming.

Ken Lam

The CSO will move away from an
artistic leadership model with a
designated Music Director to
engaging guest conductors for
Masterwork performances. The
upcoming 2021-2022 season will be
the last with Ken Lam serving as
Music Director. Audiences have
thoroughly enjoyed excellent
concerts under Ken’s baton over the
past seven seasons; CSO musicians
laud his leadership and creativity.

In the revamped artistic leadership
structure, Yuriy Bekker,
Concertmaster and Principal Pops
Conductor, will assume the
additional role of Artistic Director
beginning with the 2022-2023 season.
As the resident orchestra of the
Gaillard Center, the CSO has entered
into a partnership that will utilize
the Gaillard Center’s robust
operational structure for support
services. Initially, this agreement
will cover staff support, such as
Finance, Marketing and Ticketing.
The Gaillard’s Patron Services team
will work closely with Cindy Branch.
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If we’ve learned one thing this past year,
it’s that there’s nothing more certain
than change. Thanks for all you do, fellow
CSOL Members, to support the CSO and
CSOL music scholarships. Spring is right
around the corner; looking forward to
seeing you--in person--soon.

Lyn

Lyn Magee, CSOL President

WHAT
EVERY
GOOD
BOY
DESERVES
THE BMW X3 sDRIVE 30i
CSOL Car Sponsorship

Buy 3 Tickets, Get The 4 th Free
Only 1200 $125.00 sponsorships available
Buying 3 increases your chances to win!

Bu y Yo u r T ic ke t s A t

https://csolinc.org/2021-car-sponsorship/

Be a CSOL
Insider at the
Tour of Homes
How many times have you walked
in downtown Charleston and
sneaked a peek into the amazing
homes and manicured gardens?
Charleston is living, breathing
inspiration for people who love great
architecture, fabulous interior design
and remarkable outdoor spaces.
Join the CSOL’s first ever
Symphony Tour of Homes in Historic
Charleston. Each home on the Tour
has unique architecture and design;
the homeowners and their designers
are graciously inviting you inside.
Of course there will be music,
courtesy of CSO musicians and
CSOL scholarship winners. And,
when you decide to take home a
little bit of that curated style, you’ll
linger at SCORE, the CSOL’s popup shop. Volunteer one day as a
docent and then bring your friends
and family to safely enjoy an eyecandy-filled good time.

CSOL INSIDER

INFO

 Ticket Prices: CSOL member
discount $45 ( 2 tickets max,
mailed to each member); $55
in advance, $60 at the door.
Friends of the Symphony: $150
includes 2 tickets for either day,
name recognition in Tour
program/on the CSOL website.
Tickets on sale in March.
 Volunteers Needed: Sign Up
Genius will open in April.
 Questions? Claudia Porter
claudiaporter@outlook.com
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Long-range organizational
planning (LRP) can be
daunting. It’s far easier to
work on quick fixes. When
President Magee asked the
LRP Committee, chaired by
Faye Griffin, to work on
building the CSOL brand,
the first questions were:
What is a brand and why
does it matter to a nonprofit organization?

A brand: Reality and perceptions
about what an organization promises
to stakeholders and what is delivered.

Consider how an orchestra
has a variety of
instruments, with each
playing its part to make
magical music. The CSOL
members play their parts
by supporting the CSO
and music scholarships.
Thus, the new CSOL
tagline is Playing our part.

It’s short, catchy, actionoriented and memorable __
all the things a good
tagline should be.
The logo colors were
given an ombré refresh by
the Communications
Committee. These subtle
colors coordinate well with
the CSO aqua
.

Building
OUR Brand

While an organization’s
brand is more than just its
visual identity__name, logo,
tagline__those components
must be right on target.
The LRP conclusion:
The CSOL has an
attractive logo, but its
tagline was too long
and not memorable.
The committee generated
almost 50 possible taglines;
many contained the word
“music.” But … the
CSOL doesn’t actually
make music.

Next steps: LRP is
developing a social media
campaign to tell the CSOL
story to a broader
audience. And, LRP is
initiating cooperative
efforts with affinity
organizations in our
community. The objective:
Finding opportunities for
every member to be
involved in building the
CSOL brand and together,
playing our special part.

REVELS

PADDY

SAVE THE

DATE

FEST
MARCH 14

20
21

A CELEBRATION

OF IRISH
FOOD, DRINK

& CULTURE

With the luck of the Irish, the REVELS’ Saint Patrick’s Day
party was a smashing success. Fair skies, a beautiful
garden and Irish bagpiper greeted a sellout crowd entering
hostess Lorraine Perry’s oasis of lush green plants and
beautiful flowers. Wonderful food and beverages combined
with Celtic music by T e a & Wh iske y added to the
festivities. Being at a REVELS event--after a long hiatus-was very special for all who were lucky to attend.

Celebrate the

CSOL’s

remarkable year
SUNDAY, JUNE 27
5:00 _ 7:00 pm
at the

Charleston
Yacht Club

- - T e n ne ss ee W i l l i ams
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At 5:30
on March
at the

24

Wine

with the
M aestro
Ken Lam will discuss
Beethoven’s Symphony
No. 8 (and how to make
jokes in the classical
style) and Stravinsky’s
Pulcinella.
Bring your cat and
libation over to
your computer and
enjoy being a

CSOL Insider.
A

is a sign of hope or a positive aspect in
an otherwise negative situation. –www.merriam-webster.com

Remember when, prior to
Masterworks concerts, the CSOL
hosted a Coffee with the Maestro?
In March 2020, it came to an
abrupt end with Covid
quarantines. Social distancing
replaced social gathering.

Now what?
The ubiquitous Zoom meeting.
Although not beloved, Zoom
provides a safe means for
gathering. Virtual is the new
business normal. And the addition
of wine (or something stronger in
these times…) makes it social.
The virtual Wine with the Maestro
was born.

Without physical space confines,
the event was opened to many
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more people: CSOL friends, CSO
subscribers and donors. And the
5:30 start time opened up
opportunities for big segments of
the potential audience.

Alana Morrall, CSO Director of
Development and her team made
it possible by hosting the Wine on
the CSO’s Zoom platform and
designing visual/auditory content
for Ken’s presentation.
Ken enthusiastically seized the
opportunity to visit our homes from
his home. The behind-the-scenes
concert videos, close-up of scores,
funny tales, little-known facts and
guest musicians makes for riveting
presentations.

The silver lining: New attendance
highs. A typical Coffee was
attended by 40-60 people. In
contrast, the sign-up for the last
two virtual Wines averaged 110.
And the Zoom Brady Bunch
pictures show that each sign-up
usually represented 2 people
joining the Wine. That’s 200
versus 60 attendees.
While it’s insane to say Covid has
been beneficial, more than doubling
the connectivity to the Symphony is
a nice, wholly unanticipated benefit.
If you haven’t yet joined Ken for a
Wine, you’re missing out on one of
the great perks of being a

CSOL Insider.

CSO & CSOL

And the raffle winner is …

_ HAPPY _

2021

Calendar
March
24

Virtual Wine with
the Maestro
5:15 pm Social Time;
5:30 pm Presentation

26,
27

Beethoven’s 8th
Fri/Sat Evenings
7:30 pm -9:00 pm;
Sat Matinee 12:00 pm

April
01

POPS: The
Roaring Twenties
Thurs Evening 7:30
pm; Thurs Matinee
12:00 pm

14

Virtual Wine with
the Maestro
5:15 pm Social Time;
5:30 pm Presentation

16,
17

Beethoven’s 5th
Fri/Sat Evenings
7:30 pm-9:00 pm;
Sat Matinee 12:00 pm

May
21

Volunteer Party
TBD

22,
23

Tour of Homes
Historic Charleston

Thank you to Keynotes Contributors:
Ledlie Bell, Jaimie Flack, Pat Galos, Bob
Gebhardt, Faye Griffin, Jane Miller, Linde
Mills, George Opryszko, Kitty Reid and
David Savard
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_ DAY _
The Valentine’s Day raffle
drawing by Maestro
Ken Lam was held at the
February 6th Masterworks
concert and the winner was
Kathy Whittle.
She wrote: “I am so tickled to
be the winner! After a truly
challenging year, this is such a
welcome surprise.
My mom died on Christmas
Eve of 2019. In May, I was
diagnosed with breast cancer,
had surgery, chemo and
radiation. Adding insult to
injury, our dog died; he was
my buddy when I was feeling
poorly during treatments.
With my hair finally growing
back and the adoption of a
rescue kitty, we thought life
was returning to some
semblance of normal. We
were looking forward to our
53rd wedding anniversary on
February 10th when we learned
my husband Doug, who works
in healthcare, tested positive
for Covid. Not how we
intended to celebrate our
anniversary.
I’m sharing my story how
much winning the raffle meant
to us. What a pleasure to have

such a wonderful orchestra in
our area and to be able to
support it in this way.”
This raffle was a result of
Jane Miller and the Projects
Committee’s pandemic
question: “What can we do
safely to raise money?”
Then good fortune. A longtime, very generous CSOL
donor, Reeds Jewelers, was a
little late to donate to the
October 2020 silent auction.
Then they donated
a beautiful pair of David
Yurman earrings. What to
do with them? Eureka! A
Valentine’s Day Raffle. A
Brackish bow tie was added,
along with roses, chocolates,
champagne and a serenade by
a CSO musician.

T he b o t t o m l i n e : C S OL
n e t t ed a n i mp r e ssive
$ 7 7 6 5 fr o m t he
Va l e n tin e’s Day Ra ffl e .
Editor’s Note: The CSOL has
learned Doug Whittle passed away
after losing a heroically fought
battle with Covid. On behalf of the
League, we extend our deepest
condolences to the Whittle family.

Mitsuko Flynn is the Director
of Education and Community
Engagement for the Charleston
Symphony. Prior to joining the
CSO in 2015, she worked for the
Paterson Music Project and
the Montclair State University
Extension Division in New Jersey.
Mitsuko is a graduate of Montclair
State University (MSU) with an
undergraduate degree and Artist’s
Diploma in Cello Performance.

Question: What was your
start as a musician?
Answer: I went on a playdate
in kindergarten and my friend’s
older sister played Für Elise on
the piano. I became obsessed.
My mother wanted me to play
violin (because she always
wanted to play violin) but I
wanted to play the bass. I’m
5’4” (and then, I was even
shorter), so not an option.
We compromised: cello.
By the time I was in high
school, I was serious about
the cello and took lessons
from Nicholas Tzavaras of
the Shanghai Quartet and
attended summer music camp.
It made a huge impact on me.
Any musician you ask about
their influences will tell you a
story about a teacher who
nurtured them. It’s why I do
what I do for living: connecting
students with music educators
who have the knowledge
and resources to help them
succeed. It’s also why the
CSOL music scholarships
matter. Without financial
7

Q&A
Sp otlig ht on M i ts u ko F l y n n

support, there are a lot of kids
who won’t have access to the
education they need to develop
their musical skills.

Question: How did you end up
in Charleston?
Answer: Ken Lam was the
conductor at MSU and (little
known fact) I met him during his
initial audition there. I thought
Ken was a fantastic teacher and
an extraordinary musician. When
he hired a student string quintet
to play for his conducting classes,
I would sign up to have another
occasion to learn from him.

Ken helped me figure out that I
enjoy arts administration. While I
love playing the cello, it was even
more significant to open the door
of opportunity for other musicians,
especially student musicians.
After working with students and
seeing how music can change
their lives, I knew I wanted to play
a part in giving children access
to music. You never know what
musical experience or interaction
can inspire a child to fall in love
with music. It’s important to me
to contribute to igniting that spark.

After I graduated from college,
I worked an El Sistema-inspired
after-school program. Their
operating principle is music is a
fundamental human right, and it’s
not just a mission statement. We
worked with inner city charter and
public schools, providing music
instruction three days a week. It
also focused on helping students
foster life skills through music,
attributes like perseverance,
teamwork and leadership. I saw
the daily impact music can make
on the lives of these students and
their families.
A year later, Ken introduced me
to Michael Smith, who hired me to
work in Development at the CSO.

Continued, next page

Continued, previous page

Answer: When Ann asked to use

Two years later, I became the Director of Education and
Community Engagement. The CSO’s educational initiatives
provide necessary support and resources to local music
educators, eliminate barriers and create musical experiences
and opportunities for young people. I’m lucky I get to do this
every day.

Question: Tell us about creating the video for the SC
Arts Advocacy Week.

CSYO video, I realized the Symphony
didn’t have a lot of content. There was
a parent, however, who always filmed
the CSYO performances and posted
the videos on YouTube for other
parents. While I now had lots of video,
I also had limited editing experience.
But, I knew I’d figure it out. I received
help from my CSO colleagues and just
worked the problem. Together, we
produced a great product that
showcases the CSYO, CSYS and the
impact the CSOL makes. Success!

WE’RE PLAYING OUR PART
SC Arts Advocacy Week was scheduled for
February 15-19, but the SC Arts Alliance
meetings, usually held at the SC State House,
became virtual due to Covid. CSOL Advocacy
Chair, Marty Penkhus (and Co-President
Elect ) had an inspired idea: The CSOL would
offer a video of the Charleston Symphony
Youth Orchestra and Youth Strings, with
commentary about the CSOL scholarship
initiatives as virtual entertainment at an
Alliance lunch meeting.
There was only one small catch—no edited
video existed and the timeframe was short.
Marty called Ann Birdseye of the Education
Committee who wondered, “Wow, is this
even POSSIBLE?!?” Ann contacted
Mitsuko Flynn at the CSO, whose plate
(surprise!) was full. But, Mitsuko agreed this
was an opportunity too good to miss. Ann and
Caroline Thibault wrote a script.

Reviewing the results, Ann said, “Mitsuko
gets all the credit for creating an engaging
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and motivating piece that we can share with
many audiences.” Marty concurred: “The
video is a magical tribute to the wonderful
contribution the CSOL and the CSO make
to Lowcountry youth. Great trail-blazing
and problem-solving.”
President Lyn Magee summed it up: “The
documentary highlights the talent of our
student musicians and underscores what can
be accomplished through the collaboration
of two organizations with a singular goal.”

To see the video, go to: csolinc.org

