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TUESDAY, APRIL 2, 2019
 
1:30 – 4:00 PM
Legislative Briefing and Capitol Hill Instruction 
Shaw/NOMA Room (second floor)
Hampton Inn/Homewood Suites, 501 NY Ave NE
Everyone will receive their schedule of appointments for 
Wednesday at the briefing
 
4:00 PM
Bus* to Optional Fundraiser departs Homewood Suites
 
4:30 - 5:15 PM 
OPTIONAL Fundraising for Ranking Member Sam Graves
 
5:00 PM 
Buses* to Capitol photo shoot depart Homewood Suites
 
5:30 - 6 PM 
Group photo at Capitol steps  
 
6:00 - 6:15 PM 
Buses* to group dinner depart Capitol
 
6:30 PM 
Group Dinner, Clyde's at Gallery Place, 707 7th Street, NW, 
Washington, DC
 
9:00 PM (or once dinner is finished)
Buses* depart Clydes and return to hotel

WEDNESDAY, APRIL 3, 2019
 
7:00 – 8:00 AM
Breakfast launch to the Hill – Last minute questions/changes 
discussed (hotel lobby)
 
7:30 AM
First bus* departs Homewood Suites for early appointments 
with drop off near Capitol Hill Club
 
8:00 AM 
Bus* departs Homewood Suites for Capitol Hill, dropping off 
at Garfield Circle
 
8:00 AM - 4:00 PM 
Individual meetings with Senators and Representatives 
 
4:15 PM
Buses* depart Peace Circle at Capitol and brings 
participants to hotel
 
4:00  – 6:00 PM
Capitol Hill Meeting Debrief & Reception
Shaw/NOMA Room (second floor)
Hampton Inn/Homewood Suites, 501 NY Ave NE
Share information and action items from your Congressional 
meetings; return evaluation forms, etc.
 
5:30 PM
First bus* departs Homewood Suites for DCA Reagan 
National Airport (there is room for luggage)
 
6:30 PM 
Second bus* departs Homewood Suites for DCA Reagan 
National Airport (there is room for luggage)
 
*We are grateful to First Priority Trailways for providing 
the transportation for this important event!

Bus & Motorcoach  Industry 
Legislative Fly-In

Thanks to our Signature Sponsor 



 

 

Most crowded 
entrances. We 
recommend 
using the 
alternatives.  



Congressional Eateries 
 

Senate Side 
• Russell Building: 

o Cups & Co – Room SR-B65 (basement) 

• Dirksen Building: 
o Dirksen Cafe – Dirksen SDB-R7, In-Session hours: 7:30am-3:00pm 
o Southside Buffet – Dirksen SDB-basement, south side, In-Session hours: 

11:30am-2:30pm 
o Dirksen Convenience – Dirksen SDB-basement, south side, In-Session hours: 

8:00am-4:00pm 

• Hart Building: 
o Senate Chef – Dirksen/Hart Ground Floor Connecting Corridor, In-Session hours: 

8:00am-6:30pm 
 

House Side 
• Rayburn Building: 

o &pizza – Next to Rayburn Café Rm 2063, In-Session hours: 11:00am-6:00pm 
o Rayburn Café – Rayburn Building Rm 2063, In-Session hours: 7:30am-2:30pm 
o Subway – Rayburn Building Rm 2025, In-Session hours: 11:00am-6:00pm 

• Longworth Building 
o Longworth Cafeteria – Longworth Building Rm B223, In-Session hours: 7:30am-

10:30am (breakfast), 11:00am-2:30pm (lunch) 
o Dunkin’ Donuts/Baskin Robbins – Longworth Building Rm B219, In-Session hours: 

7:30am-5:00pm 

• Cannon Building 
o Au Bon Pain – Cannon Building Rm 194 (outside the Clerk’s office), In-session 

breakfast hours: 7:00am-10:30am, In-session lunch hours: 10:30am-4:00pm.  
o Cannon Twelve – Cannon Building Rm 138A, In-Session hours: 7:30am-4:00pm 
o Cannon Carryout – Cannon Building Basement Rm 114 

 

Ford House Office Building 
o Ford Cafeteria – H2-135 
o Ford Carryout – H2-126  





 
 

 
 
 
 

Guidelines for Congressional Meetings 
 
This is a very important day. You are communicating directly with your elected Members and their staff.  

 

• Come prepared to tell your Member about the following: 
 

o The number of people you employ in the district or State 
o Length of time you have been in business and typical locations and customers your business serves 
o Your role in the community (employer, taxpayer, job creator, any community service your company does) 

 

• Introduce yourself and your company, as well as other members with you if you are with a group. Describe UMA as the 
trade association for private charter, tour and intercity motorcoach providers and associated manufacturers and vendors. 
As you begin the meeting, offer members and staff the handouts along with your business cards.  
 

• House offices are small and cramped. Senate offices are larger and cramped. Do not be offended if your meeting occurs in 
the reception area or even out in the hallway. Sometimes you may be escorted to a Committee room or even to the 
Capitol to see a Member - go with it and be flexible.  

 

• Sometimes Members and staff are very busy and may run unavoidably late. Do not be offended if you are kept waiting. If 
you are delayed to the point your next meeting is delayed, call ahead to the next office and let them know. They are used 
to this and will do their best to accommodate you. If you have a meeting scheduled with the Member, do not be offended 
if you end up meeting with a staffer. Members must juggle Committee responsibilities, constituent meetings and voting 
and often are trying to be in several places at the same time.   
 

• Most meetings will be 15 minutes or less, so make your key points quickly and succinctly. Talk from the handout sheet in 
your packet and the 3 x 5 card to make your key points. If there are multiple people attending one meeting, decide ahead 
of time which person will open the meeting and give everyone a chance to introduce themselves and speak if possible.  
Leave time for questions from the Member or staff.  
 

• Always be respectful and diplomatic even if the Member’s position on issues is different from your view. Not everyone you 
meet will agree with you - the purpose of the day is to make contact with your elected representatives, no matter who 
they are. They may not agree with you on an issue today, but they may be able to help with another issue down the road.    

 

• Many Congressional staffers look (and are) young. Do not assume that such a staffer does not have significant 
responsibility and the ear of his or her Member. In most offices, the staffer you are meeting with will report on your 
meeting directly to senior staff or to the Member. 
 

• Follow-up is important. Ask for the staffer’s business cards and be sure to send a thank you email to the staffer in your 
meeting when you return home. If you have agreed to provide more information to the office, please do so in a timely 
manner or note it on the “Notes” section of the app for Prime Policy Group to follow up. Put the staffers’ contact 
information in your email so you can check in with them throughout the year when issues come up to strengthen the 
relationship with you and the office.   
 

• It is very important to fill out the “Feedback” form provided for each meeting in the app. Even if you were with a group in 
a meeting, please fill out the “Feedback” section for every meeting you attended, as there are often different perspectives 
on the same meeting. The feedback information is very important for UMA to be able to gauge opportunities and concerns 
on Capitol Hill with the issues you are discussing. Without feedback information, UMA cannot maximize positive results 
from the Fly-In.  
 



 

 
 
 
 

Logistics Information 
 
Important Phone Numbers 

   
United Motorcoach Association  
Ken Presley:   704.968.6512 
Stacy Tetschner  602.770.0177 
 
  

Last Minute Scheduling Changes 
Any last-minute and day-of scheduling changes on April 3 will be communicated through your Prime Policy Group App, 

handled by Jacob Beaver. He will send a push notification, as well as update your schedule automatically should any 

issues arise. Please monitor your phone as often as you are able.   

House Office Building Room Number System  
Cannon: Room numbers are 3 digits and begin with 1. Ex: Room #236 – 2nd floor, room 236. The 5th floor is not accessible 
by the regular elevators.  If you have a meeting on 5th floor of Cannon, please ask a uniformed officer for directions to 
the special elevators that go to the 5th floor.     
Longworth: Room numbers are 4 digits and always begin with 1. The floor number is the second digit. Ex: Room #1313 – 
3rd floor, room 1313 
Rayburn: Room numbers are 4 digits and always begin with 2. The floor number is the second digit. Ex: Room #2426 – 4th 
floor, room 2426. 20XX indicates the ground level. SB indicates the sub-basement. 
 
Congested Entry Points for Congressional Meetings 
Many visitors come to the halls of Congress. Security lines can be long, particularly in the spring.  Be mindful of 
alternative entry points should you encounter long security lines:  

• On the Senate side, try the Hart Building’s horseshoe located on Second Street, NW between Constitution 
Avenue and C Street. Also, try the Dirksen Building’s rear entrance located at 1st and C Streets, NE.  

• On the House side try entering both Longworth and Rayburn from South Capitol Street between Independence 
Avenue and C Street.  

 
Traversing Between Buildings  
Once you are inside one House or Senate office building you can connect to another building on the same side through 
underground tunnels. You can travel between Senate and House underground IF your meeting is within the next hour. 
The procedure requires going to the Appointments Desks in basement of Russell Senate Office Building, showing your ID, 
getting a badge and going through security again.  As of March, to traverse between House and Senate buildings, you 
must go to the Capitol Visitor Center Appointments Desk to get an ID badge first.  You can always traverse underneath 
the Capitol either direction if you have a staffer with you.  If you are crunched for time, it is easy to cab between House 
and Senate.  If you run into any navigation troubles, ask any uniformed Capitol Police officer for assistance—they are 
eager to help. 

Prime Policy Group 
Becky Weber:             703.338.8586   
Owen Taylor:             803.818.1470   
Jacob Beaver:             202.530.4594 (call) / 

                                                        646.506.5734 (text)   

 
 



 

 

 

Strategies to Maximize Your Impact with Members of Congress 

LEARN ABOUT YOUR MEMBERS OF CONGRESS – Go to their websites initially and often, read their 

biographies, know where they went to school, what they were involved with in the community before 

they were elected, about their families, what they look like, their interests and any charitable causes 

they champion, their dogs’ names, what Committees they serve on and any leadership posts they have. 

Sign up to get their e-news or newsletters for interested constituents, like their Facebook pages, follow 

them on Twitter and keep up with local news involving them  

ACCESS – Make a point to attend events where you know your Members of Congress will be in 

attendance (town hall meetings, community planning meetings, campaign events, visits by dignitaries, 

ribbon-cuttings, etc.). Make appointments in their State and district offices. Come to Washington at 

least once a year and make appointments in their DC offices. Make a point to introduce yourself and 

interact with them at every place you encounter them. Invite them to visit your business and facilities 

and meet your employees.  

HELP THEM LEARN WHO YOU ARE AND WHAT YOU DO – Let them know who you are, where you are 

from, what your business does, who your customers are, how long you have been in the community, 

where you operate, how and many people you employ, charitable causes you support. Invite them to 

tour your business for the first time, a return visit or a special event. Remind them that you are an 

employer, taxpayer and job creator. Remember always that you are a voter and represent other voters 

through your business. Stay involved and active in business groups, community, local and charitable 

organizations and national industry trade associations which will create more avenues to interact with 

your members. Fully participate in your industry’s Fly-In events.  

SUPPORT YOUR MEMBERS OF CONGRESS –If your Members of Congress are new to office, recognize 

their role quickly by sending a letter of congratulations and welcoming the opportunity to work together 

in the future. Contributing to Members’ campaigns and attending campaign events for them is another 

important way to support them if you can. Even better, host a campaign events for them and invite your 

friends and business colleagues to support them as well. Participate in industry PAC and in campaign 

events hosted for key champions in the industry.   

ALWAYS BE RESPECTFUL AND APPRECIATE OPPOSING VIEWS – Know your Members’ political views and 

likely approaches to major issues. Understanding their views and stances will help you tailor your 

conversations and enable smoother working relationships. You may not always agree with a Member’s 

positions, but look for areas of common ground and always be respectful. If they can’t help you on one 

issue, they may be able to help you on another one down the road. Never speak poorly about a Member 

personally or publicly and never lie to a Member. If you don’t know an answer to something they are 

asking, tell them you will get back to them. Building a relationship with your Members of Congress is all 

about developing trust over the long-term.  

EDUCATE THEM ON YOUR BUSINESS AND BECOME THEIR GO TO PERSON ON YOUR INDUSTRY – Your 

primary job is to educate your Members of Congress on how policies, laws and regulations impact your 



business and customers and to show them how your business positively impacts your constituents and 

the community. Do not assume they know anything about how your business operates or what 

challenges you face. Connect the dots for them on why they should care about you and your issue – find 

the local angle. Be prepared, have facts at the ready and know your information. Deliver the message 

clearly and succinctly. Offer to provide additional information and answer their questions. Train them to 

think of you as the go to person when anything comes up affecting the industry.  

DEVELOP THE RELATIONSHIP BEFORE YOU MAKE AN ASK – While it isn’t always possible, it is always best 

to develop and nurture the relationship before you need to ask a Member of Congress to do anything 

for you. The worst time to have the first encounter with a Member of Congress is when you are facing 

them in an adversarial position.  

MAKE CLEAR AND SPECIFIC ASKS – When it comes time to ask them to do something, be very specific on 

what you are seeking; cosponsor a bill, introduce a bill, write a letter to a federal agency, write a letter 

to another member, talk to another member, sign a letter, vote on an amendment or bill in a committee 

mark-up, vote on an amendment or bill on the floor, convene a meeting, etc. Tell them exactly what 

action you would like to see from them and follow-up.  

THANK, THANK, THANK – Thank the Member of Congress for their public service early and often. When 

they have been supportive, thank them in writing and publicly if appropriate. Thank them again.  

GET TO KNOW THE STAFF IN WASHINGTON – Know the Congressional staff responsible for issues you 

care about and that are important for your business. For the most part, it is staffers in Washington who 

will handle policy issues involving legislation or regulatory issues. Know who they are and stay in regular 

communication with them. If the official serves in a leadership role on a Committee, it is also important 

to know the Committee staffer who handles that specific issue. Building good working relationships with 

Congressional staff is as important as developing good relationships with your Members of Congress. 

They may appear and often are young and inexperienced, but they play a key role, more significant than 

you may believe, in helping legislators reach decisions. Treat them with the same respect you would give 

to the member of Congress.  

DEVELOP RELATIONSHIPS WITH STATE AND DISTRICT STAFF – Do not ignore State and district staff. They 

are the eyes and ears for the legislator on how issues are playing back home. They handle a lot of 

constituent issues and will often accompany the elected official when they appear in the district or 

State.  

FOLLOW UP AND STAY IN REGULAR COMMUNICATION - Be persistent in maintaining contact 

and communication by email, phone and visits with the Member and their staff throughout the 

year to remind them of your business and issues. Endless pressure, endlessly but respectfully 

applied, is the goal.  



MOTORCOACH industry
by the numbers
 
 
Datapoints showing how 
motorcoaches benefit America

Prepared in conjunction with



Federal fuel tax exemption for motorcoaches
Congress wisely chose many years ago to fully exempt fuel used in motorcoaches, municipal transit and school buses from 
federal fuel tax to encourage greater use of mass transportation. As a result of subsequent fuel tax increases, motorcoaches 
now pay 7.4 cents of the 24.4 cents per gallon Federal fuel tax.  Motorcoaches reduce congestion, alleviate roadway wear, 
reduce pollution, conserve fuel, and provide access to travel and tourism venues.  The rationale for the Federal motorcoach 
fuel tax exemption is even more compelling today and the exemption should be fully restored as originally envisioned by 
Congress. If Congress chooses to increase the federal fuel tax, absent a return to zero for motorcoaches, the industry seeks 
exemption from any increase.  If Congress chooses to ultimately transition to a vehicle mile traveled (VMT) tax, 
motorcoaches should have full parity with municipal transit

Motorcoaches reduce highway congestion:  One motorcoach carries an average of 36 people who may well choose to 
travel by personal automobile.  If all travelers on motorcoaches took personal autos instead of a motorcoaches, the 
result could add over 65 billion miles of personal auto travel on already congested highways throughout the country.  
Motorcoach operations save travelers $544.43 million annually by alleviating congestion on local roads, city streets 
and major arteries by removing cars from travel lanes and adding productivity to the workforce.    

Motorcoaches generate much less wear on roads than long-haul trucks:  The average gross vehicle weight of a fully 
loaded motorcoach is 50,000 pounds as opposed to 80,000 for a semi-trailer.  By replacing personal vehicles on the 
roads, each motorcoach reduces the wear on roads by 94,000 pounds.   

Motorcoaches reduce pollution:  Nationwide, motorcoaches have the lowest carbon footprint of 12 different forms of 
passenger transportation, including all types of automobiles, rail and jets.  The carbon footprint for motorcoaches is 
.17 pounds of CO2 per passenger mile.  (Union of Concerned Scientists report:  Getting There Greener:  The Guide to 
Your Lower-Carbon Vacation”).  Moreover, motorcoaches are constantly moving to cleaner diesel vehicles through 
millions of dollars spent on retrofits and replacement of older buses.  Motorcoaches are the industry fuel conservation 
leader achieving 240 passenger miles per gallon of fuel (commuter rail 90, transit bus 70, hybrid cars 50 and 
automobiles 28).  (Updated Comparison of Energy Use and CO2 Emissions from Different Transportation Modes, M.J. 
Bradley and Associations, March 2014)

Motorcoaches save fuel:  Motorcoaches are the most fuel-efficient transportation mode in the United States when 
measured in terms of passenger miles per gallon of fuel. By replacing 36 individual vehicles, each motorcoach saves 
about 87,652 gallons of gas annually.  Altogether, our country saves over 2.5 billion gallons of fuel every year through 
motorcoaches.  Motorcoaches move people with little fuel. The average fuel efficiency of a motorcoach is 6.1 miles per 
gallon of fuel.  With this fuel efficiency, a motorcoach carrying the industry average of 36 passengers achieved 240 
passenger miles per gallon of fuel. 

Motorcoach traveler and tourist demand generates more than $88.74 billion annually in total direct 
economic impact. 
The motorcoach and group travel industry generates a total of $33.6 billion in tax revenue, $20.2 billion in 
Federal taxes and $13.4 billion in State taxes.   
The demand for goods and services created by motorcoach travel, combined with new motorcoach sales and 
industry equipment purchases, generates employment for 1,144,697 people.
The motorcoach industry makes 258,286,600 passenger trips annually with little to no public subsidy. 
The motorcoach industry is made up of nearly 3,628 businesses, nearly 80 percent of which operate fewer 
than 10 vehicles.
The total industry fleet of 36,520 vehicles provides charter, tour, sightseeing, airport shuttle, commuter, and 
scheduled services.

  Motorcoaches provide access to travel and tourism venues and contribute to the national economy:  

Motorcoaches are SAFE:  In 2017 there were 37,133 fatalities annually on our Nation’s highways while 
motorcoaches accounted for an average of 20 or less fatalities annually, second only to school buses.      
The Federal motorcoach fuel tax exemption value is estimated at $64 million annually, a small sum compared to 
the financial, environmental and social impact rendered by motorcoaches.  



MOTORCOACHES:
CHAMPIONS OF SAFETY & EFFICIENCY

BUS PASSENGERS GO FARTHEST ON A GALLON OF FUEL 240
Motorcoaches are the industry fuel conservation leader 
achieving 240 passenger miles per gallon of fuel! *

Nationwide, motorcoaches have the lowest carbon 
footprint among 12 different forms of transportation, 
including all types of automobiles, rail and jets. The 
"carbon footprint" for motorcoaches is .17 pounds of 
CO2 per passenger mile. 

PASSENGER MPG 
BY COMMUTER RAIL

PASSENGER MPG BY 
MOTORCOACH

For every motorcoach on the road, 3.5 jobs are created. 34,885 
motorcoaches in operation in the U.S. today are driving local economies 
by supporting 12,702 good, skilled jobs. The average wage and benefits 
package for a driver is $54,310.

$54,310
AVG DRIVER

WAGES +
BENEFITS

112,702
SKILLED

JOBS

FUN FACT: Most carriers, 1%, operate small fleets of 1-  
motorcoaches. These small businesses bring jobs, 
prosperity, and transportation options to communities. 

Motorcoaches provide access to travel and tourism venues and contribute tens of 
billions of dollars to national and local economies.  Motorcoach and group travel makes 
a $88.74 billion direct economic impact. Demand for goods and services generated by 
motorcoach travel, combined with new coach sales and industry equipment 
purchases, generates employment for 1,144,697 people.

18 motorcoach occupants 

37,133 Motorcoach travel is a very safe mode of
 highway transportation  in the United States, 
according to a DOT report.  For example, in 2017, 
there were 37,133 fatalities on the nation's highways. Motorcoaches accounted for an 
average of 18, roughly one-half  of one percent.

TOTAL US TRAFFIC
FATALITIES ON

HIGHWAYS

To encourage greater use of mass transportation, Congress wisely chose to exempt fuel used 
in motorcoaches from the federal excise tax. Today, the law provides a 17 cent per gallon 
exemption from the current 24.4 cent per gallon Federal diesel fuel tax, leaving 
motorcoaches to pay 7.4 cents per gallon. 

 

MORE MOTORCOACHES, MORE JOBS

70PASSENGER MPG 
         BY TRANSIT BUS

50
PASSENGER

MPG  BY 
HYBRID CAR

28

90
  PASSENGER 

MPG BY 
AUTOMOBILE 

$88.74 Billion
DIRECT 
 ECONOMIC
 IMPACT

 

DRIVING THE U.S. ECONOMY, LOCALLY & NATIONALLY

MOTORCOACHES ARE SAFE $20.2B
FEDERAL TAX 

REVENUE
GENERATED

$13.4B
STATE TAX
 REVENUE

GENERATED

* 2015 Motorcoach Census, John Dunham & Associates for the American Bus Association  Foundation

U.S. Department of Transporatation, 
NHTSA, 2017 Roadway 

Fatalities U.S. Department of Transportation, FMCSA, Analysis Division, 2007-2016

Motorcoach Impact Study, American Bus Association Foundation
 

2015 Motorcoach Census, John Dunham & Associates for the American Bus Association  Foundation

Motorcoach Impact Study, American Bus Association Foundation



MOTORCOACH industry by the numbers

Clean machines! Thanks to 
EPA regulations, diesel 
engines manufactured today 
are cleaner than ever before. 
(U.S. Environmental Protection 
Agency)
 

1-9 Motorcoaches (81.6%)

10-24 Motorcoaches (12.1%)

25-49 Motorcoaches (3.5%)

100 or more Motorcoaches (.07%)

U.S. Motorcoach Carriers................................2,990 
Motorcoaches...............................................34,885 
Employment................................................112,702 
Passenger  Trips..................................596.4 million 
Passenger Miles.....................................69.6 billion
Miles Traveled..........................................1.5 billion 
Average carrier provided......182,711 passenger trips 
Avg motorcoach provided.....15,404 passenger trips
 
 

Motorcoaches 
leave  carbon in the dust! 
A couple traveling on a 

motorcoach will generate 
nearly 50 percent less global 

warming pollutants than they 
would driving a hybrid car. 

Cleaner diesel fuel, advanced 
engines, and effective emissions 

control technology make up a
 new generation of diesel. 

(https://ww.dieselforum.org)
 

CLEAN AND EFFICIENT

MOTORCOACHES REDUCE CONGESTION
One motorcoach carries an average of 36 people who may well choose 
to travel by personal automobile. If all travelers on motorcoaches chose 
personal autos instead of motorcoaches, the result could add more than 
65 billion miles of personal auto travel on already congested roads. 

1 motorcoach 
can take 36 
cars off the
 road

FUN FACT: Motorcoach operators save travelers
 $544 million annually by alleviating congestion on local roads, 
city streets, and major arteries by removing cars from travel 
lanes and adding productivity to the workforce.

ENVIRONMENTALLY FRIENDLY

MOST FLEETS
ARE SMALL 
FLEETS*

THE SCOPE OF THE INDUSTRY*

Getting There Greener: The Guide to 
Your Lower Carbon Vacation, Union 

of Concerned Scientists
 

* 2015 Motorcoach Census, John Dunham & Associates for the American Bus Association  Foundation
 

2015 Motorcoach Census, John Dunham & Associates for the American Bus Association  Foundation
 

www.uma.org

The United Motorcoach Association is the nation’s largest organization exclusively 
protecting and promoting the interests and welfare of privately-owned bus and 
motorcoach companies. Members include motorcoach owners and industry suppliers. 


	2018 Fly In Fundraisers
	Reception
	Congressman Sam Graves

	4-11-18 Scott Perry Breakfast.pdf
	Breakfast
	Congressman Scott Perry



	Congressional Map  Eateries 2018
	UMA -ABA Fly-In GUIDELINES FOR VISITS - 2018
	UMA-ABA Fly In Tips for Establishing and Maintaining Good Relationships with MOCs - 2018
	UMA-ABA Helpful Tips 2018
	2018 Fly In Fundraisers.pdf
	Reception
	Congressman Sam Graves

	4-11-18 Scott Perry Breakfast.pdf
	Breakfast
	Congressman Scott Perry






