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Welcome and Introduction: Larry Killingsworth

1. Legislative Update: Ken Presley

2. Social Media Tool Kit: Samantha Kimball

3. UMA AssurCLEAN: Matt Dance

Agenda



PRIORITIZED 
PAYCHECK 

PROTECTION 
PROGRAM 

(P4) ACT 

• Apply for a second loan.
• Fewer than 100 employees. 

• Used up (or are on pace to exhaust) first PPP. 
• Can show a 50% loss in revenue .

• $2 million limit.
• Flexibility to apply for loan forgiveness as soon 

as 8 weeks after the loan disbursement.

• Senator Ben Cardin (D-Md.), Ranking Member 
• Senator Chris Coons (Del.) 

• Senator Jeanne Shaheen (N.H.)
• Representative Antonio Delgado (NY-19) 

• Rep. Angie Craig (MN-02)



MAIN 
STREET 
LENDING 
PROGRAM



MAIN 
STREET 
LENDING 
PROGRAM



Economic 
Injury 

Disaster 
Loan 

Emergency 
Advance

Now Accepting New Applications for Economic 
Injury Disaster Loans and Advance

3.75%

12-month deferral

30-year maturity

$1,000 advance up to $10,000

$150,000 loan maximum

Loans Approved -1,775,539

Dollars Approved - $113,307,061,331 



Federal aid currently available

PAYCHECK 
PROTECTION 

PROGRAM 
(CLOSES JUNE 30TH)

MAIN STREET 
LENDING 

PROGRAM

ECONOMIC 
INJURY 

DISASTER 
LOAN

EMERGENCY 
ADVANCE



INVEST 
Act

• $2 million liability limits (trucks)

• Automatic Emergency Braking Systems mandate.   

• Amendment that clarifies the process by which transit authorities must 
respond to a request for reasonable access to private operators to their 
facilities and giving a 90-day deadline for them to respond that is 
helpful to private operators – accepted.  

• Amendment to mandate seat belts on school buses - defeated.  

• Amendment that would penalize states that have delays on CDL 
driving tests of more than 7 days for initial CDL skills test or retest at 4 
or more testing locations and who don’t offer third party testing.  
(NOTE: This amendment was supported by Commercial Vehicle 
Training Association (CVTA) that UMA has been in a coalition with for 
several years  - accepted.) Graves (R-LA) 

• Eliminate self-inspections for buses and require State inspections (42 
States allow self-inspections for motorcoaches)  

• Grant program allowing States to immobilize or impound a 
commercial motor vehicle of passengers for violation of certain safety 
provisions, expanding significantly and unnecessarily the current out 
of service process.

• Remove the super penalty provision against Seattle’s transit system if 
FTA is prohibited from enforcing the charter rule there.  (NOTE: UMA 
secured this provision in the FAST Act that states that King County 
Metro would lose its entire formula funds for one year if FTA is 
prohibited from enforcing the charter rule there.  It has been 
instrumental in keeping Senator Patty Murray from inserting that 
prohibition provision in appropriations bills for the last five years.

• Requirement CDL to drive a 9-15 passenger vehicle. 

• Charter Service Rule provision.      



RESTART THE BUS:
UMA SOCIAL MEDIA TOOLKIT
A QUICK-START GUIDE FOR THE COVID-19 CRISIS AND BEYOND

https://www.uma.org/membership/social-media-tool-kit/

https://www.uma.org/membership/social-media-tool-kit/


TODAY’S 
AGENDA

 Review toolkit goals and purpose

 Walk through how you can use the toolkit

 Answer your questions



PURPOSE

We’re asking you to join together in a social media advocacy 
campaign to support UMA’s efforts to garner further financial 
support for the industry as we restart. Here’s what we’re telling 
Congress is needed to #RestartTheBus:

 Take PPP expansion one step further: allow businesses to 
borrow again at 8-week intervals.

 Consider $15 billion in relief to the bus and motorcoach
industry.



GOALS

 Goal 1: Enable you to spread the message about the 
motorcoach industry’s recovery from the COVID-19 
shutdowns.

 Goal 2: Support you in building social media as a marketing 
and communications tool for your business.

 Goals 3: Equip you with a tool to support long-term 
marketing of your business.



TOOLKIT STRUCTURE

 Overview

 Start here: cleaning up social media profiles and basic info

 Share #RestartTheBus messages and posts
 Message 1: Big buses, small businesses

 Message 2: Our businesses have been impacted by the COVID-19 shutdowns

 Message 3: Here’s what we need to #RestartTheBus

 What’s next?

 Helpful resources

https://www.uma.org/membership/social-media-tool-kit/

https://www.uma.org/membership/social-media-tool-kit/


START HERE: PREPARE AND CONNECT

 Designate a social media manager

 Take inventory of profiles (or get set up)

 Clean up your profiles

 Add the UMA profile photo frame to your 
Facebook page

 Connect with other members

https://www.uma.org/membership/social-media-tool-kit/

https://www.uma.org/membership/social-media-tool-kit/


ANATOMY 
OF A SOCIAL 
MEDIA POST

Copy

Hashtag

Multimedia 
content

URL



Engagement is what makes 
social media social.
 Follow your colleagues and like their posts
 Follow your business partners and retweet them
 When a customer leaves a comment, reply or like it 

(and take the conversation “offline” as needed”)

MORE IMPORTANTLY… ENGAGEMENT!

https://www.uma.org/membership/social-media-tool-kit/

https://www.uma.org/membership/social-media-tool-kit/


MESSAGE 1: BIG BUSES, 
SMALL BUSINESSES

 Action items:
 Share the industry’s story

 Share the story of your business

 Tag your Congress people

 Why?
 Present a unified front

 Create a high volume of messages

 Make the case for the industry’s role in the 
economy



MESSAGE 2: OUR BUSINESSES 
HAVE BEEN IMPACTED BY THE 
SHUTDOWNS

 Action items:
 Share posts about how the industry has been 
affected by shutdowns
 Share stories about how your business has been 
affected by shutdowns
 Demonstrate what your company has been doing 
during pandemic shutdowns
 Tag legislators and consider business partners 
who may be interested in boosting your message

 Why?
 Make the case for why the industry could benefit 
from support during economic recovery
 Put a human face on the issues



MESSAGE 3: HERE’S HOW WE 
CAN #RESTARTTHEBUS

 Action items
 Request action from lawmakers
 Celebrate successes

 Why?
 Clear, specific requests have an impact
 Showing what’s working



NEXT STEPS

 As you #RestartTheBus, show 
your work!

 Help customers feel safe 
returning to mass transit

 Identify your goals and key 
messages for social media 
marketing



QUESTIONS?

This Photo by Unknown Author is licensed under CC BY-SA-NC

https://www.uma.org/membership/social-media-tool-kit/

https://www.bauer-power.net/2019/04/how-to-deleted-online-social-media.html
https://creativecommons.org/licenses/by-nc-sa/3.0/
https://www.uma.org/membership/social-media-tool-kit/


MAIN OFFICE: 610-559-7585

WWW.KIMBALLPR.COM

http://www.kimballpr.com/










The requirements of the travel advisory do not apply to any individual passing through 
designated states for a limited duration (i.e., less than 24 hours) through the course of travel.
Examples of such brief passage include but are not limited to: stopping at rest stops for 
vehicles, buses, and/or trains; or lay-overs for air travel, bus travel, or train travel.

Bus companies are considered essential:
Exceptions to the travel advisory are permitted for essential workers and are limited based on the duration of 
time in designated states, as well as the intended duration of time in New York.

Short Term – for essential workers traveling to New York State for a period of less than 12 hours.
• This includes instances such as an essential worker passing through New York, delivering goods, awaiting 
flight layovers, and other short duration activities.
• Essential workers should stay in their vehicle and/or limit personal exposure by avoiding public spaces as 
much as possible.
• Essential workers should monitor temperature and signs of symptoms, wear a face covering when in public, 
maintain social distance, and clean and disinfect workspaces.
• Essential workers are required, to the extent possible, to avoid extended periods in public, contact with 
strangers, and large congregate settings.

Medium Term – for essential workers traveling to New York State for a period of less than 36 hours, requiring 
them to stay overnight. 
• This includes instances such as an essential worker delivering multiple goods in New York, awaiting longer 
flight layover, and other medium duration activities.
• Essential workers should monitor temperature and signs of symptoms, wear a face covering when in public, 
maintain social distance, and clean and disinfect workspaces.
• Essential workers are required, to the extent possible, to avoid extended periods in public, contact with 
strangers, and large congregate settings.

Long Term – for essential workers traveling to New York State for a period of greater than 36 hours, requiring 
them to stay several days.
• This includes instances such as an essential worker working on longer projects, fulfilling extended 
employment obligations, and other longer duration activities.
• Essential workers should seek diagnostic testing for COVID-19 as soon as possible upon arrival (within 24 
hours) to ensure they are not positive.
• Essential workers should monitor temperature and signs of symptoms, wear a face covering when in public, 
maintain social distancing, clean and disinfect workspaces for a minimum of 14 days.
• Essential workers, to the extent possible, are required to avoid extended periods in public, contact with 
strangers, and large congregate settings for a period of, at least, 7 days.
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