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Read Bus & Motorcoach News online 24/7 at www.busandmotorcoachnews.com



1—Welcome & Intro LM onllne
Larry Killingsworth TOWN HALL

2—Motorcoach Minute
Featuring Kevin Creighton

TOday,s Ag en d a 3—UMA Legislative Update

Ken Presley

4—BusRates News
Roxana Melgar, General Manager, BusRates.com

5—UMA Leadership Report
* UMA Chair Jeff Polzien
UMA Treasurer John Grzywacz
 UMA Board Members including Elizabeth Kamalakis and Alan
Thrasher and more

6—Overdrive







Region |

Mr. Jeff Polzien (UMA Chairman)
Oklahoma City, OK

Ms. Gladys Gillis (Immediate Past Chair)
The Starline Collection
Seattle, WA

Mr. John Grzywacz (Treasurer)
CIT Signature Transportation
Ames, IA

Ms. Bethany Schubert
Trobec’s Bus Service
St. Stephen, MN

Mr. Tom Ready
Ready Bus Company, Inc.
La Crescent, MN

Mr. Dennis Streif
Vandalia Bus Lines
Caseyuville, IL

United Motorcoach Association
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UMA Board of Directors

Region Il

Mr. David Moody (UMA Vice Chairman)
Holiday Companies, Inc.
Randleman, NC

Mr. Alan Thrasher
Thrasher Brothers Trailways
Birmingham, AL

Mr. Brian Annett
Annett Bus Lines
Madison, FL

Mr. James Brown
Magic Carpet Tours and Bus Service, Inc.
Richmond, VA

Mr. Matt Dance
Champion Coach
Greenville, SC

Ms. Elizabeth Kamalakis
Coachlight Tours
North Charleston, SC

Region lll

Ms. Marcia Milton (Secretary)
First Priority Trailways
District Heights, MD

Mr. Dale Krapf (Chairman Emeritus)
Krapf Coaches, Inc.
West Chester, PA

Ms. Joan Libby
Cavalier Coach Trailways
Boston, MA

Mr. Dale McMichael
Executive Coach
Lancaster, PA

Mr. Scott Riccio
NorthEast Charter & Tour Co., Inc.
Lewiston, ME

Mr. Tim Stout
Stout’s Transportation
Ewing, NJ

Region IV

Mr. Larry Hundt
Great Canadian Holidays &
Coaches Kitchener, ON

Coach Builder Representatives

Mr. Mitch Guralnick
(Coachbuilder Representative)
Director, Pre Owned Coach Sales
PREVOST

Mr. Mike Denny

(Coachbuilder Representative)

Vice President and General Manager
MCI

Mr. Bryan O'Connell

(Coachbuilder Representative)
Senior Vice President, Western Sales
ABC Companies

Associate Member Representative

Mr. Bob Greene (2023)
(Non-Coachbuilder Representative)
Sales Representative, Amaya-Astron Seating



United Motorcoach Association

UMA Strategic Framework 2020-2022

Mission
UMA is the essential resource for education and advocacy in the professional bus and motorcoach industry,
giving our members the tools to build a successful businesses.

Vision

Provide the safest, cleanest and most environmentally friendly form of passenger travel.

Core Values
Member-Focused B Relationships/Partnerships B Safety B Pro-Small Business




Membership

Deflne + Review
Define UMA's specific
member value
proposition and review
the membership
structure.

v

Retaln
Retain existing members
across all categories.

v

Recrult
Attract new operators,
vendors and travel
partners.

v

Partner
Develop partnerships
with other associations
and organizations to
achieve growth.

FOCUS AREAS & STRATEGIES

Advocacy

Congresslonal Actlvity +
Relatlonshlps
Expand engagement
via letters, emails
and personal letter
campaigns from
members to existing
and new congressional
relationships.

v

Fly-In
Determine best plan for
timing and execution
given the envircnment.

v

Grassroots Efforts
Increased media
outreach, public

awareness and social
media campaigns.

v

PAC Particlpation
Increasing PAC fund
contributions and
distribution.

Education &
Networking

Expo
Transitioned to focus
more on education and
networking components
with targeted attendance
on the show floor.

v

Virtual Educatlion/Online
Resources
Develop regular online
curriculum in safety,
sales, HR, marketing,
driver training, and
supplier panels.

v

Networking/
Connectlons
Provide members with
ways to stay connected
outside of the expo to
share best practices.

Communication

Industry
Promotion
/PR

Clear Message
Industry promotion
campaigns that
differentiate our industry
and why it is important.

v

Medla Resource
UMA is the go-to
resource for news and
media outlets.

v

Grassroots Marketlng
Help members promote
themselves and the
industry as a whole.

Develop a revamped communications plan and strategy to better connect with members and
share the ongeoing efforts of the organization




UMA Opens Nominations for
Directors

7,2\

United Motorcoach Association

Call for Nominations
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