
 

0 5 10 15 20 25 30

Medicare and Third-party, including TPA/N, Policies and Reimbursement

Too Many National Associations and No Singular Message and Direction

Audiology Status in Healthcare

Lack of Consumer Awareness

Salaries and Return on Investment

Scope Creep from Hearing Aid Dispensers and Other Providers

Cost of AuD Education

Disruptive Competition from Big Box, Online and Direct to Consumer Retailers

The Over-influence of Hearing Aid Manufacturers

Aud Off-Campus Clinical Education and Externship Processes

Audiologist Responses


