
To our valued members;  

As a member of the South Baldwin Chamber of Commerce we are proud to 
include your business in the 2022 FIND IT LOCAL GUIDE for South Baldwin County!

The South Baldwin Chamber in partnership with Alliance Publishing will produce a full color, high quality publication 
that will provide information to assist locals and visitors alike to FIND IT LOCAL in South Baldwin.

You will be invited to purchase advertising in this high quality, official annual publication.  Advertising 
Executive, Keith Lott, will begin ad sales on Monday, August 9th and will be reaching out to every South 

Baldwin Chamber member with this exceptional marketing opportunity providing your business 
additional exposure at a minimal cost.

The FIND IT LOCAL GUIDE will be distributed throughout 2022 in many high-traffic area 
locations in addition to being placed directly into the hands of potential customers.   
The guide will also be available for download in a digital format from our website at 
southbaldwinchamber.com. Your ad is included in the digital online FIND IT LOCAL GUIDE  

at no extra cost!  

This FIND IT LOCAL GUIDE will feature all the amazing products  
and services that are available in our local communities so showcasing  

your business by advertising here is the FIND IT LOCAL thing to do!

To secure your premier advertising space early,  
give Keith a call today at 251-458-3707.

Thank you for being a member,
 

Donna H. Watts
President/CEO
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THE SHOWS  – and the Fun – Must Go On!
From local performances at venues where everybody 
knows your name to annual events attracting visitors 
from near and far, South Baldwin has plenty of options to 
keep folks entertained all year long. It’s easy to enjoy live 
music at a variety of venues throughout the area.
 On any given night out, music lovers can enjoy live 
entertainment at waterfront restaurants, downtown 
venues, and concerts in the park. Acts range from 
country to blues to singer-songwriters presenting original 
tunes. Thursday through Saturday evenings each week, 
the Alabama Gulf Coast Music Hall features regular 
performances by Joe Chunn and Don Stafford and 
The Favorites Band. The music hall also hosts special 
performances throughout the year. Each spring, the City 
of Foley presents Music and a Movie in the Park on 
Friday nights. Downtown’s Heritage Park is dotted with 
lawn chairs and blankets as families enjoy musical acts 
and a movie on a 24-foot screen under the stars.
 Downtown OWA has its share of musical 
entertainment, as well. The famed Legends in Concert, 
the longest-running show in Las Vegas history, now 
has a permanent home in Downtown OWA. Known as 
the pioneer of live tribute shows, Legends features the 
greatest collection of live tribute artists in the world, 
complete with elaborate theatrical sets and costumes, 
an ensemble of singers and dancers, and a live six-
piece band.
 Also at OWA, Brandon Styles presents both a 
dazzling magic show, Brandon Styles Magic Show, and 
a variety show, Brandon Styles LIVE!. Brandon’s magic 
dazzles and his impressions amaze in these two family-
fun shows. Truly entertainment for all ages, these shows  
have become a favorite that visitors return to see again 
and again.
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 In Orange Beach, The Wharf Amphitheatre is a 10,000-
seat outdoor venue with a reputation for bringing national 
acts to town. Touring country and classic rock artists 
perform as part of The Wharf’s concert series throughout 
the year. Both the Wharf and OWA’s outdoor amphitheater 
feature seasonal outdoor concerts, light shows, and family 
fun events throughout the year.
	 Area	festivals	fill	the	calendar	and	range	from	Foley’s	
Art in the Park on Mother’s Day weekend to the famed 
semi-annual Elberta Sausage Festival to the nationally 
acclaimed Hangout Music Festival on the beach. Spring 
and	fall	are	filled	with	area	festivals	celebrating	everything	
from shrimp and oysters to classic cars and music.

E N T E R T A I N M E N T 

Wolf Bay Restaurant CateringLegends in Concert

OWA

C’est Le Vin Wine Bar & Shop

Digital Version
Available at NO EXTRA 

COST with your ad  
purchase!
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DISTRIBUTION

ONLINE VERSION
Include your website on your ad—anyone viewing 
the online version can access your website with a 
simple click through.

RELOCATION PACKAGES 
Included in newcomers welcome packages. 

AREA CHURCHES
Included in new member’s information kit.

REAL ESTATE COMPANIES
Included in newcomer packets and prospective  
homebuyers used as a sales tool for individual agents.

HEALTH CARE PROVIDERS 
Available in reception areas used as a  
recruitment tool for physicians and  
hospitals.

CHAMBER MEMBERS & ADVERTISERS 
Used as a key marketing tool throughout  
the year.

HOTELS AND MOTELS 
Distributed to guests staying in area  
hotels and motels.
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riverbanks of Bon Secour, and the bayfront views of Lillian are all  

options here. Farmlands offer rural beauty and golf course communities 

offer top-notch amenities.

 While the variety of beautiful locations is second to none, there are 

many other benefits of living in South Baldwin, as well. The cost of 

living here is an attractive incentive for many. Alabama’s property taxes 

are among the lowest in the region and compared to other coastal areas, 

real estate prices here are considered moderate. Some say they’re a 

bargain. Year after year, the entire county, with South Baldwin leading 

the way, continues to see property values increase and sale prices rise 

with no decrease in interest among prospective new residents. The strong 

economy here, with its diverse business base, continues to fuel that 

residential growth.

 As housing numbers grow to meet that need, the variety continues to 

expand, also. Downtown districts have long been popular for families and 

continue to be the heart of South Baldwin’s towns and cities. Beyond the 

sidewalks and playgrounds of downtown, there are neighborhoods to meet 

the needs of residents in any stage of life. First time home buyers can find 

affordable options, as can growing families seeking more room and empty 

nesters looking for the perfect spot to enjoy their next phase in life. 

Locations range from traditional subdivisions near city amenities to golf 

course communities with lots of variety to nearby rural acreage. And 

then there are the waterfront options. The views are as varied as they 

are beautiful. Options include beach, bay, lagoon, bayou and riverfront 

settings.

 The variety continues with a growing number of apartment options 

throughout the area. Complexes include developments with a range 

of size options and many with resort-style amenities, from children’s’ 

playgrounds to common picnic and pool areas.

 Luxury RV communities are gaining popularity, too. For those who 

choose a more mobile lifestyle, these communities offer a country club 

type atmosphere, complete with recreational areas and a calendar of 

activities. Many of the full hook up sites include customizable coach 

houses and covered patios.

 South Baldwin’s unique setting, which allows residents to work 

where they live, continues to fuel its growth. This has been the fastest 

growing county in Alabama since 2010 and recent years have seen the 

fastest growth rate in a decade. People who can work from any place are 

continuing to choose this place to call home. The combination of easy 

access and an ever-expanding communications infrastructure makes 

working in South Baldwin extremely convenient. Easy access to major 

Interstates 10 and 65 is a given and air transportation through both the 

Mobile Regional and Pensacola International Airports add to the appeal.

The beauty is that there is still plenty of room for more folks who 

want to share this coastal lifestyle. The wide-open spaces, the friendly 

neighborhoods, and the variety of planned communities each offer 

opportunities for new residents to consider.

LOCATION AND LIFESTYLE: MAKING SOUTH BALDWIN 

HOME There’s a lot to consider when choosing to live in South Baldwin. 

Consider its central gulf coast location with easy connectivity – from 

Interstates to airports to fiber optics. Consider its region of growing 

municipalities, supportive social networks and strong civic ties. Consider 

its diverse business climate and forward-thinking leadership. Consider its 

unmatched variety of recreational opportunities. Consider its subtropical 

climate making year-round outdoor activities part of life.

 It’s a lot to consider, for sure. And it’s these considerations and more that 

make choosing to live in South Baldwin an easy decision. The combination 

of business climate and coastal climate draws newcomers every year and 

makes both work and play enjoyable here. And while the reasons people 

move here are as varied as the landscape, the diversity of residential options 

makes finding the perfect spot for most any lifestyle a breeze.

 There are the streets of Foley, long known as the hub of South Baldwin. 

Nearby, the neighborhoods of Elberta and Summerdale epitomize small-

town community. The moss-draped lanes of Magnolia Springs, the 

Wolf Bay

Graham Creek Estates

Magnolia River in Magnolia Springs

Magnolia Springs

Foley

L

Arnica Bay
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SAYING YES, GIVING BACK, AND MOVING 
FORWARD
 The year 2020. It’s one that few will forget. While 
its challenges made it notable for the people of South 
Baldwin, it’s the response to those challenges that made 
it extraordinary. It’s the people, too numerous to count, 
who said yes when a call to action came, that have kept 
South Baldwin moving forward. When Hurricane Sally came ashore in Baldwin 

County in September of 2020, this area had already been 

tested. The COVID-19 pandemic hit the community  
hard in the spring. The effects of the virus endangered 
the health and welfare of many. Moreover, its mere threat 
dealt a devastating blow to the entire community through 
the closure of businesses, schools, and more. Business, 
civic and social organizations, attractions, even churches, 
were shuttered.
 With the advent of local spread of the virus, healthcare 
and prevention became the top priority. As guidance and 
priorities changed, local medical providers pivoted to 

Baldwin EMC

deliver needed support and services. Healthcare facilities 
changed protocols to best protect their patients and 
the public and to meet unprecedented demand. Front 
line workers stepped up to provide care in uncertain 
circumstances.
 The business community pivoted, too. Business 
owners retooled to provide needed products and services. 
They found ways to meet community needs and support 
their employees, as well. Examples could be found 
throughout the community. Two businesses, one in its 
second generation here and the other in only its second 
year in operation, both answered the call for personal 
protection equipment. Anthony’s Bridal and Tuxedo 
Shop has been in business in Foley since 1988, with 
current owner Anthony Solorzano growing up watching 
his mom and aunt run the business. Nearby, Sisters Side 
By Side is a fabric store for quilting supplies, notions and 
patterns, opened in 2019. Both of these businesses began 
coordinating and supplying cloth masks at the outset of 
the pandemic.
 “When the whole thing started, we had to close our 
doors,” said Leanna Cartwright of Sisters Side By Side. 
Cartwright and her sister Audrey Rothgeb offered online 

and curbside services to keep customers coming in,  
in order to pay the bills. “I’m a nurse, also,” said the  
part-time case manager at South Baldwin Regional 
Medical Center. She noted that a call from the hospital 
about the shortage of personal protective equipment 
prompted action. Masks were in short supply.
 “I put a call out the quilters in the area. We have 
almost 700 people on our list,” she explained. “We got,  
I can’t even tell you how many masks. I couldn’t believe 
how many we got.” The masks, all donated by volunteer 
quilters, were distributed to South Baldwin Regional 
Medical Center, Foley Fire Department, Southern Cancer 
Centers, and a number of nursing homes. Some, she said, 
were even given to customers who inquired about buying 
them. “We just gave them out.” Cosmo’s Restaurant Group, which operates several 

restaurant and foodservice outlets in Orange Beach, 
stepped in to help on another front, according to owner 
Brian Harsany. When his businesses closed as a result of 
COVID restrictions and dangers, he knew his employees 
would suffer.
 “We shifted gears,” he said. “We wanted to make sure 
that, while income was being completely shut off for our 
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ad s izes and rates

Size Non-Bleed 
(inches, width x height)

Color
Members/Non-Members

Black and White
Members/Non-Members

Production Costs

2-Page Spread 15.5 x 10.125 live area* $3,050/$3,525 N/A $150

Full Page 7.375 x 10.125 live area** $2,300/$2,650 $2,000/$2,300 $125

2/3 Page 4.625 x 10 $1,875/$2,175 $1,675/$1,950 $90

1/2 Page Horizontal 7 x 4.875 $1,575/$1,825 $1,250/$1,450 $75

1/2 Page Vertical 4.625 x 7.5 $1,575/$1,825 $1,250/$1,450 $75

1/3 Page Square 4.625 x 4.875 $1,050/$1,225 $775/$900 $50

1/3 Page Vertical 2.125 x 10 $1,050/$1,225 $775/$900 $50

1/6 Page Vertical 2.125 x 4.875 $725/$850 $450/$525 $35

1/6 Page Horizontal 4.625 x 2.25 $725/$850 $450/$525 $35

Business Card 3.25 x 1.75 $375/$450 $275/$325 $25

premium posit ions 
( ful l  page  4-co lor ,  
Members/Non-Members)

Back Cover $2,950/$3,400

Inside Front Cover $2,850/$3,300

Page 1 $2,850/$3,300

Inside Back Cover $2,750/$3,175

payment terms

All rates are net. Payment terms:  
50% payment with contract required. 
Remaining balance due upon 
publication**
All checks made payable to:  Alliance 
Publishing, LLC

Most major credit cards accepted

Space Reservation October 22, 2021

Advertising Copy November 19, 2021

Publishing Date January 2022

deadl ines

Full page trim size is 8.125 x 10.875”        * 2-Page Spread Bleed size is 16.5 x 11.125”        ** Full Page Bleed size is 8.375 x 11.125”

* $50 fee for ad 
photography.
Fee does not 

include purchase 
of additional 

photos.
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ad traffic
liz young 
lizyoung@alliancegrp.net
 

keith lott • alliance publishing group, llc 
p. o. box 190405 · birmingham, al 35219
251.943.3291 · 251.943.6810 (fax) · 251.458.3707 (cell)
keithlott@bellsouth.net

**Payment for advertising shall be made within thirty (30) days of publication; otherwise Publication reserves the right to add a 5% charge for this payment. Advertiser is 
authorized to publish the entire contents and subject matter of the advertisements, and that publication by the Publisher will not violate the personal or proprietary rights 
of any third party of any law or regulation. Advertiser will indemnify and hold Publisher harmless from and against any loss, expense, or liability (including attorney’s fees) 
resulting from claims or suits based on such advertising, without limitation.

ad production
teresa brooks 
205.919.4389
brookscreative@mac.com

Magazine trim size is 8.125” x 10.875”
Note: For full page bleed ads, printer does not guarantee copy that 
falls within .125” of the magazine trim size

ACCEPTABLE FORMATS AND MEDIA: High res (300 dpi) pdf, .tif, or .jpg | 
Web images not accepted | Convert all images to CMYK | Pantone and RGB 
colors will be converted | Alliance Publishing is not responsible for colors that 
do not appear accurate if they are submitted in anything other than CMYK | 
CD: A proof of the ad must accompany the disk | Alliance Publishing is not 
responsible for errors on ads not accompanied by a proof | Magazine trim size = 
5.375” x 8.375” | SEND AD PRODUCTION MATERIALS: Liz Young  | lizyoung@
alliancegrp.net

FULL 2/3

1/3
V

1/3
Sq.

1/2 H

1/2 V

1/6 H

1/6 
V


