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It's super easy to create your typical listener sentence.

w  Creating Your Typical Listener
COLONY Sentence (Elevator Pitch)

1. Select Audience Research and then Qualitative surveys from the left
panel in COLONYLive.

2. Scroll all the way down the page until you see the pie charts for ALL
Respondents as shown below.

3. Identify the main aspects of each socioeconomic characteristic.

4. Write a sentence with these main points yet do not include the %’s.

- Scroll down to the bottom of the page to see your socio data. 740
@COLONY™

Demographic of our listenership that completed questions on All

! Campaigns Age Group Education Level Employment Status Gender
€ |Interactions " :
|
Wil Analytics ‘
& Audience Research
W Under 18 0% MLess than high school diploma 0% IIFuHrTlme 62%' II Female 89% I
Social W 18-24 1% WHigh school graduate 8% art-lime 19% ale 10%
. W 25-34 13% Some college 27% Not Employed / Looking for work 3% M Prefer not to answer 0%
W 35-44 33% M College graduate 47% MRetired 7%
W 45-54 26% WSome post graduate work or degree  18% WStudent 1%
I W 55-64 21% MNone 7%
65+ 6%

Channels

Marital Status Residential Status What are the main aspects
‘ ‘ of your audience? Age,

Filebox

gender, HH Income, etc.

The purple highlighted
text shows the main aspects
of this station's listeners.

E My Station

& Admin

Less than $25,000 4% W [Married 80% | m |own gsﬂ We will use this to create our
B $25,000 to $34,999 6% e ™ Rent T0% listener sentence.

$35,000 to $49,999 14% W Other 7% W Other 2%

350,000 t0 $74,905 7

$75,000 to $99,999 23%

$100,000 to $149,999 18%
] $150,000 to $199,999 4%

$200,000 or more 2%

Template for sentence:

Our typical listener is a college educated Female aged 35-64, who is
married, works full-time, owns her own home and has an annual household
income of $50,000 or more.

Tips: Be creative with the order of your characteristics in your sentence. Read the
sentence out loud to see how it flows as you speak it. Doesn't feel right? Then change
it up until it is most comfortable for you. The goal is to be able to describe your typical
listener with ease and unaided (by memory). And remember, you do not need to use all
of the characteristics in your database. You may have several versions to use for
different types of advertisers.

For additional questions and assistance, contact Karen Morriss, 214-293-1552, karen@colonylive.com




