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● Boosting Posts
● Custom Audiences
● Dynamic Creative

WHAT WE’LL TALK ABOUT



But First...



SOCIAL MEDIA IS ALL ABOUT

RELATIONSHIPS
Nothing breeds customer 

loyalty like being a good pal 
to your customers. 

CUSTOMER SERVICE HUMANS AUTHENTICITY
Service doesn’t end at your 

doorstep anymore. Your 
customers are online & they 

need you. 

...and the occasional pet. 
Don’t think a cute dog on 
your patio wouldn’t make 

amazing content. 

This is your chance to show 
the entire world who you 
really are, so be yourself 

(and never a robot).



WHY YOU SHOULD CARE? 



#1: Your most profitable 
customers are on social 

media.



65% of revenue comes 
from the top 25% of 

loyal customers. 
- THANX



#2: You can influence 
your customers to 

purchase more often.  



78% of purchase 
decisions are influenced 
by social media content. 



#3: Social media is the 
best place to share your 

restaurant’s values.



Customers want more 
personalized experiences.

(not just customized.)



Customers want to spend 
money at restaurants 

that share their values.



3 Ways To Get 
Better Results With 

Facebook Ads 



BOOST POSTS STRATEGICALLY

#1



Boosting Posts



THE PROS AND CONS

PROS

● It’s REALLY easy (by 
design)

● Great for beginners
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CONS

● Audience targeting 
is limited



Boosting Posts



Boosting Posts



Not all posts are equal



Boost posts that have higher 
organic engagement



Boost posts that have higher 
organic engagement



Boost posts that have higher 
organic engagement



Targeting is KEY!



LEVERAGE CUSTOM 
AUDIENCES

#2





The Caveat…



1. Ads Manager is a beast 



2. If you get stuck, give 
me a call

650-835-4189



How it works



Custom Audiences



Custom Audiences
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Your Sources: Customer List
● Emails

○ Newsletter
○ Reservation platform
○ Loyalty program
○ Wifi access

● Phone Numbers
○ Loyalty programs
○ Wait notifications



Customer List



FB Sources: Instagram
● Everyone who engaged 

with your account

● Anyone who visited your 
profile

● People who engaged 
with any post or ad



FB Sources: Facebook Page
● Everyone who engaged 

with your Page

● Anyone who visited your 
Page

● People who engaged 
with any post or ad



Show them how it works, Mark



Lookalike Audiences

(This is your custom audience)



Cool, Mark. Just show them 
how to do it now.



● Start with a 1% match
○ If it’s too small, experiment with a broader 

percent match
● Lookalike audiences will automatically update 

when your source audience updates

Lookalike Audiences



USE DYNAMIC CREATIVE IN 
YOUR ADS 

#3



What is Dynamic Creative?



Dynamic Creative ads are great when

● You aren’t sure which ad creative or ad copy will 
resonate the best with your audience

● You aren’t planning to use this ad set over and over 
again



Ad Elements
● Image/Video

● Primary Text

○ This is the “body” of your ad

● Headline

● Call to Action



Yeah, yeah. Show them, please.



Keep in mind...
● Be sure each ad element makes sense if paired 

with any other ad element.

● You don’t want FB to create a wonky ad combo 
that is confusing.



Recap
1. Boost posts that are already performing well 

organically



Recap
1. Boost posts that are already performing well 

organically

2. Create custom audiences from your customer list 
and/or people who engage with your pages



Recap
1. Boost posts that are already performing well 

organically

2. Create custom audiences from your customer list 
and/or people who engage with your pages

○ Super Pro Tip: Create a Lookalike audience 
from your custom audiences



Recap
1. Boost posts that are already performing well 

organically

2. Create custom audiences from your customer list 
and/or people who engage with your pages

○ Super Pro Tip: Create a Lookalike audience 
from your custom audiences

3. Use dynamic creative to allow Facebook’s AI to 
help your ads resonate better with your audience
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Thank You!!
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