


TOWARD 
BIGGER 
AND 

BETTER 
THINGS.



WE ARE
PROUD TO ANNOUNCE

THAT CANWEL, CALIFORNIA
CASCADE AND HIXSON LUMBER
WILL NOW OPERATE UNDER

 THE DOMAN BRAND.
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CanWel Fiber will be rebranded as Doman Timber, and our 
Canadian and US West Coast wood treatment facilities will 
become Doman Treated Wood. 

CanWel Building Materials and California Cascade will unify 
under Doman Building Materials and Hixson Lumber will 
become Doman Lumber.
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FURTHERMORE, THIS CONSOLIDATION
WILL ENABLE US TO UNIFY OUR PURCHASE
POWER, STRENGTHEN OUR ACQUISITION 
STRATEGY, AND IMPROVE OUR TALENT 
ATTRACTION AND RETENTION EFFORTS.

As a result of consolidating our brand, we are now in the position to 
emerge as the leading provider of building materials in North America.

With strategically positioned facilities and one of the most extensive 
product offerings of value-added treated lumber, we can support our 
clients in ways few others can.
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LET’S SHOW
THE WORLD

WHO WE ARE.



2,100 employees dedicated
to the success of retailers

29 distribution centers, 32 treating facilities,
5 specialty sawmills, 3 truss plants, 4 specialty planing mills,

2 post and pole peeling facilities, and 117,000 acres of managed forest.
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A VERTICALLY INTEGRATED
GLOBAL BUILDING MATERIAL GROUP.

OUR GLOBAL FOOTPRINT

117,000 Acres of Managed Forest

12 Pressure-Treating Facilities
2 Specialty Planing Mills

17 Distribution Centers

19 Pressure-Treating Facilities
5 Specialty Sawmills

2 Specialty Planing Mills
1 Distribution Center

2 Post and Pole Peeling Facilities



AT DOMAN, WE CATER 
TO PREMIER PARTNERS, 
OFFERING AN EXTENSIVE SELECTION 
OF PREMIUM LUMBER AND PRODUCT 
LINES SOURCED FROM THE WORLD'S 
LEADING BRANDS.

By managing the supply chain, we can offer retailers 
the opportunity to acquire high-quality products at 
highly competitive prices.

Lumber
& Plywood

Treated
Wood

Engineered
Wood

Composite
Wood

Siding
& Trim

Decking
& Railing

Roofing Insulation
& Wraps

Underlayments
Caulking
Adhesive

& Fasteners

Interior
Finishing

Specialty
Industrial
Products
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THAT’S 
WHAT 
WE ARE 

ALL ABOUT.



OUR STRENGTH LIES IN OUR ABILITY
TO STREAMLINE THE SUPPLY
OF HIGH-QUALITY BUILDING

MATERIALS THROUGH OUR VERTICAL
OPERATIONAL MODEL.

in which responsiveness helps retailers thrive 
in a rapidly changing market.

in which knowledge contributes to their growth 
and success.

in which collaboration transcends conventions 
to optimize their procurement strategies.
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A vertical model... 



BUILDING
A STRONGER

SUPPLY
CHAINS.

TOGETHER.



Responsiveness

At Doman, our commitment to responsiveness is an integral part of 
our core values. Our just-in-time distribution strategy, backed by 

our extensive inventory, not only improves the operational 
efficiency of retailers but also reduces excess retail inventory, 

optimizing cost-effectiveness and responsiveness within their 
supply chains. This ensures that their customers have access to 

what they need exactly when they need it. 

Knowledge

Our expertise in lumber and extensive product knowledge enable 
us to pinpoint emerging trends and innovations. By doing so, we 
empower retailers to stay ahead of the curve, ensuring they can 

efficiently distribute and strategically market the next generation of 
products. We take pride in not only understanding current market 

demands but also anticipating and facilitating both immediate 
customer satisfaction and sustained growth for our clients. 

Collaboration

We go to great lengths to increase our clients’ competitiveness by 
collaborating closely with them to optimize their procurement 

strategies, transforming them into their ultimate competitive 
advantage. We work on both national and local levels to identify 

and implement solutions that effectively tackle their unique supply 
challenges, ensuring the timely delivery of their products. Our 
dedicated resources facilitate continuous communication with 

buyers and retailers to push the boundaries of what is possible to 
fulfill their requirements, be it in inventory management, marketing 

initiatives, or sales force training.
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domanbm.com


