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BRILLION – More frequent san-
itation, curbside pickup and bonuses 
for store employees. 

A lot has happened at Tadych’s 
Econofoods grocery stores since the 
coronavirus hit hard in March, but 
the store is holding strong. 

“All in all, when you take a look 
around any one of our stores, we look 
good and solid and ready to serve,” 
Econofoods President Mike Tadych 
said. 

“I think the biggest challenge 
from the beginning was … adjusting 
to the COVID-19 information, edu-
cating ourselves as to what the FDA 
wants, what the CDC wants, what the 
virus does and doesn’t do, and then 
communicating that with employees 
and customers,” Tadych said.

Employees with concerns over the 
virus are at home and are welcome 
back when things get better, and the 
store has not had to let go of or fur-

Inside Econofoods during coronavirus 

A customer with a mask readies to enter Tadych’s Econofoods in Brillion. Some customers are wearing masks inside the 
store. Masks are required for employees. (David Nordby/BN)

lough any employees. The need for 
workers has been high. 

Tadych says initially there was 
“panic shopping” that resembled the 
business of holiday preparation in 
the store. 

“There’s no way we could let any-
one go. It was all hands-on deck,” 
Tadych said.

When Tadych saw toilet paper 
and water being emptied out of 
stores on the news in other parts of 
the country, he planned for the pos-
sibility in Wisconsin. 

“What typically starts on the 
coast ends up in the Midwest at 
some point and I directed our teams 
… let’s stock up on some toilet paper 
and let’s keep an eye on our water,” 
Tadych said. 

“Let’s be prepared as best we can 
... Eventually it reared its head and 
we went through what every other 
grocery retailer and Walmart and 

Target was going through was the 
panic buy,” he adds. 

Early in the virus, customers 
were calling from Appleton and 
Manitowoc for meat in Brillion.

“The grocery stores in those ar-
eas did not have adequate supply of 
meat and we did, so we saw a lot of 
new faces because of that,” Tadych 
said.

Tadych gives credit to the meat 
manager, Jake, for the handling of 
that. 

“Guys and gals run their depart-
ments like they are their own shops,” 
Tadych said. 

Masks and gloves for employees 
were ultimately supplied as need-
ed. At the start of the coronavirus, 
it was widely reported that those 
without symptoms should not wear 
masks. That evolved to optional and 
eventually mandated in parts of the 
country. Eventually it was mandated 
at Econofoods. 

Some customers wear masks and 
nearly all have been mindful of so-
cial distancing, Tadych says. 

“I can’t be negative from a cus-

tomer perspective, 99.9% of our 
customers are aware of what’s going 
on and are keeping their distance,” 
Tadych said. 

Tadych said that too has evolved 
since March.

“It was interesting to watch as 
the months move forward,” Tadych 
said. 

Tadych said customers went 
from normal shopping to being very 
aware of their distance. 

“The washing of the hands and 
the social distance and the don’t 
touch your face, that’s ultimately it. 
Those things are still in place and 
people really took that on initially,” 
Tadych said. 

Tadych says the plexiglass be-
tween cashiers and customers will 
remain in place.

“I hope at some point we can do 
away with the masks, just for the 
sake of breathing from an employ-
ee standpoint because everyone is 
working so darn hard,” Tadych said. 
“I give everybody so much credit be-
cause they’re doing it because they 
know it’s the right thing to do for 

our customers and they understand 
the situation.” 

Self-service salad bars and do-
nuts are not expected back in the 
foreseeable future. 

Distancing in the store will re-
main in place throughout May de-
spite the state being opened legally. 

By fall, Tadych believes a poten-
tial second wave of the virus would 
be easier for the store to handle than 
in March. 

“Everybody’s been through it … 
It’s not going to be as much of a pain 
in the butt … There’s not going to 
be that unknown and uncertainty,” 
Tadych said. 

The store is sanitizing everything 
more often than it used to, but not 
anywhere it had not in the past. The 
store is going through five times as 
many sanitation wipes or anti-bacte-
rial soap sprays on the carts, touch-
points around the stores and check-
out lanes. 

“It’s different in the amount of 
cleaning we’re doing, but obviously 
we’ve always cleaned,” Tadych said. 

Cart-runners and employees are 

handwashing more and social dis-
tancing from each other. 

“The protocol is dispense, hand-
washing, don’t touch your face,” Ta-
dych said. 

During the pandemic, the store 
started curbside pickup in all of its 
stores. Customers use phone calls, 
faxes and emails. That will be taken 
to the next level this summer when 
the store unveils an app for curbside 
pickup.  

“That will be something that 
folks are going to be able to utilize 
however, whenever,” Tadych said. 

As a gesture for the work during 
the virus, Tadych informed employ-
ees last week that the company is 
giving bonuses of an additional $2 
per hour for every employee from 
when the virus started through May. 

“I can’t be more proud of our 
employees for all the hard work 
they’re doing as well as our custom-
ers,” Tadych said. “That’s made the 
last couple of months enjoyable for 
sure.” 




