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Helping others by shopping
Seasons by Design
features items
which give back
By Mark Sherry

It is fun to shop, and it feels good to 
help other people—and everyone could 
use more of both after this past year.

At Seasons by Design & Jillayne’s 
Boutique gift shop in Chilton, people 
can accomplish both—fun and the sat-
isfaction of helping others—all on the 
same trip.

Owner Jill Bertram is always on the 
cutting edge of what is trendy. Falling 
into that category these days are items 
in which the manufacturers take a por-
tion of their revenues and donate them to 
worthy causes—and Seasons by Design 
carries a number of such items. It only 
helps the cause that many of those items 
are a lot of fun and great gift ideas for 
that special person in someone’s life—or 
for the shopper themselves.

The shop located in the Southside 
Shopping Center at the corner of STH 
32/57 and USH 151 is carrying more 
products for men these days—a nice 
complement to the fact Seasons by 
Design also is now the area’s only sup-
plier of tuxedos and formalwear for men 
(more on that later).

Nation’s top men’s products
Duke Cannon is one line of men’s 

products including shaving cream, lip 
balm, solid cologne, and beard balm. 
They even sell beer soap in the scent of 

Old Milwaukee, as well as bourbon soap. 
Bertram said Duke Cannon offers the 
number-one men’s products in the nation, 
and they donate a portion of their sales 
to veterans’ causes.

CAUS is a company which sells insu-

lated tumblers in various sizes, donat-
ing 25 percent of their sales to whatever 
cause Bertram chooses—clean drinking 
water, pet rescues, crisis and disaster 
relief, or the fight against human traf-
ficking.

Jill Bertram of Seasons by Design & Jillayne’s Boutique shows the new tea gift boxes from India which her store sells.
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Inis is an Irish company which pro-
vides fragrances in the form of body 
lotions, soaps, home fragrances, etc. An 
interesting aspect of their products is 

that they are intended for both men and 
women. In addition, a portion of their 
sales go to protect dolphins and whales.

In Jillayne’s Boutique at the rear of 
the store are a selection of Chala purses, 
wallets, bags, and keychains, with 5 
percent of those sales going to animal 
rights causes.

Supporting women’s causes
Not far from the Chala products is a 

display of Scout stone bracelets, neck-
laces, and earrings which claim to have 
holistic benefits for the wearer. Scout 
donates 10 percent of its sales to women’s 
causes.

“I’ve put a lot of energy into searching 
out vendors who give back,” Bertram 
said, adding that she also seeks to buy 
as many American-made products as 
possible.

Another trend that has even caught 
Bertram by surprise a bit is how many 
food-based products she now carries in 
Seasons by Design. She said she never 
would have guessed just a few years 
ago that she would have displays filled 
with Stonewall Kitchen products rang-
ing from jams and mustards to aioli, 
maple syrup, mixes for Bloody Marys 
and other cocktails, pickled asparagus, 
spaghetti sauces, dipping oils, organic 
olive oils, and more. Bertram said some 
people buy the items for gifts and others 
for themselves. Cooking creative dishes 
in the home kitchen was already popular 
before the pandemic and has skyrocketed 
during the months of more homebound 
activities.

Along that same thought, a line of 
seasonings, rubs, hot sauce, and barbe-
cue sauce with some sassy names which 

cannot be repeated here were very popu-
lar last year for Father’s Day and will be 
again this year.

Renting, selling formalwear
Speaking once again of her male cli-

entele, Bertram said she is excited to be 
in the formalwear rental and sales busi-
ness and believes it will increase that 
demographic in her store.

With the retirement closing of 
Schmidt’s Clothing, grooms-to-be in 
the greater Chilton area were temporar-
ily without a place to rent their tuxedo or 
suit for their big day. That is no longer the 
case as Seasons by Design has stepped 
up to provide that service.

Bertram is partnering with Jim’s For-
mal Wear (JFW), a company which trac-
es its roots to 1922 in Trenton, Illinois 
just outside St. Louis, Missouri—and a 
company which has had over 20 million 
satisfied customers.

Seasons by Design has one tuxedo 
on display in their Chilton store. Brides 
and grooms can come in and look at the 
40-plus styles of suits and tuxedos in the 
rental line, along with hundreds of color-
ful vest and tie accessory combinations. 
Bertram said the basic rental package 
includes the coat, shirt, tie, pants, and a 
vest. She added that an additional advan-
tage of Jim’s Formal Wear is that their 
vests have full backs.

Seasons by Design also is offering 
$40 off orders placed at its Chilton store. 
Sizes are taken at the Chilton store and 
tuxedos come made to specifications. 
Men can come in and try them on and if 
minor alterations are needed, Seasons by 
Design has seamstresses it can call upon 
to do the work.

The process is simple and affordable, 
Bertram said, adding that JFW offers 
customers the option to either rent or buy 
their formal wear. Bertram said it can 
make economic sense for a customer to 
purchase their formal wear if they plan 
to wear it more than once.

In addition to weddings, tuxedo and 
suit rentals are available for other special 
occasions including proms, homecom-
ing, etc.

New demographic in store
Bertram theorized that men who come 

in for their tuxedo fittings might also 
check out some of the gift items avail-
able at Seasons by Design. Sure enough, 
her first party of 10 men also picked up 
a number of St. Valentine’s Day gifts for 
their sweethearts while they were there.

And there is plenty to choose from in 
the store, even though Bertram said the 
pandemic has affected her vendors and 
supply chains. A person would not know 
it by stepping into the store, and people 
should really do that on a regular basis 
as Bertram said new products are added 
every week.

There are personalized items for cities 
throughout the region, many items with 
inspirational or humorous sayings, and 
items which pay tribute to nurses, teach-
ers, and other professions.

Candles continue to be a hot seller at 
Seasons by Design, including a new line 
by Spiral in which the wick is embed-
ded in a spiral pattern on the inside of 
the candle. Several other candle options 
come in containers which are reusable 
for other purposes once the candle wax 
is gone.

Kitras art glass available in three sizes 

continues to be very popular at the shop. 
Locally made products including Amish 
candy and handmade wooden shelves are 
available. Vahdam teas from India are a 
great gift item, Bertram said.

Seasons by Design has expanded its 
memorials section based on customer 
demand. In Jillayne’s Boutique, lounge-
wear and outerwear offerings have been 
expanded to fit the season and the greater 
work-from-home aspect of the past year.

Also in Jillayne’s Boutique are Myra 
handbags which are made from upcycled 
materials including Army tent tarps.

Back in the gift shop, Seasons by 
Design also carries a complete line of 
essential oils; has a popular section with 
hard-to-find bathroom-releated decor; 
and has added a line of specialty Bibles 
for children, firefighters, EMS, military, 
etc.

“Eclectic” would be an understatement 
for Seasons by Design & Jillayne’s Bou-
tique. There is something for everyone 
to have some fun and to help a cause—
even if the cause is simply brightening 
someone’s day.
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