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Catman is strategically area, but Brazilian
retail still explores little of the benefits ans
process

In a scenario with:
- relevant inflationary fluctuations;

= unstable public policy;

- high unemployment rates;

. discouragement with no prospect of replacement...



Even with the improvement in unemployment, Brazilian consumers
have a tighter pocket, shaking their confidence
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For us, Catman aims to provide a standardized and intelligent shopping
experience, delivering a universe of solutions to the shopper.

physical and virtual Price perception + same
packs brands

private label access to good products at fair prices

OPRP (first price) in

. Commodities

without leaving the categories consumption.




Additionally, POS shopper differentiation
and education can still drive results
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Thank you.

Felipe Teixeira
felipe.alvesteixeira@yahoo.com

m Contact me on my LINkedin



