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What to do first?

Fundamentals:

1)  A strategy and a plan

2)  A website

3)  www.google.com/business 

4)  Active Facebook Page
#MyBastrop

@TourismCurrents



1) Strategy... Get One!



Have a digital content plan that 
supports your goals

Know what you are going to 
post or email

Know why you are posting it
#MyBastrop

@TourismCurrents





Strategy Down to Each Social Post

Overall goals for business or organization

Marketing goals to support

Social media that supports your marketing

Instagram

Photos/videos on IG to reach a particular customer
#MyBastrop

@TourismCurrents



Strategy to Post Example

Be the go-to place to buy Fiestaware

Marketing to support – reach likely Fiestaware 
customers

Social media that supports your marketing

Instagram

Photos with #Fiestaware, #VintageKitchen
#MyBastrop

@TourismCurrents





2) Your website = 

YOU control your 

“online real estate”

#MyBastrop
@TourismCurrents







Content on your website 

& blog = give ‘em what 

they’re Googling for.

#MyBastrop
@TourismCurrents





3) Claim your free 

Google Business 

Profile listing 
(formerly Google My Business)

www.google.com/business
#MyBastrop

@TourismCurrents





Are you ready for “cool museum near me?”



4) Have a complete, 

active Facebook Page

#MyBastrop
@TourismCurrents



Facebook Page Basics

• Get the Page itself set up properly.

• Update frequently. Follow a plan.

• Short, punchy content that inspires and 
helps. Images and interaction are a must.

• Followers must care about what you have 
to say, and interact with/share it.

• Grow followers mostly organically, with 
some ads #MyBastrop

@TourismCurrents



Have a Great Facebook Page Cover Photo





Hard Truth

If partners don’t do the 

basics, it makes cross-

promotion a lot harder.



Okay, what else besides the 

fundamentals?

1)  Consider an email list – another item 

YOU control.

2)  Social media customer service –

respond to visitors, guests, customers.
#MyBastrop

@TourismCurrents



Social media is now a 

customer service channel, 

too. Answer “the social 

phone” when it rings.
#MyBastrop

@TourismCurrents
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#MyBastrop

@TourismCurrents





A gentle reminder to partners…

“It is the Main Street 

organization’s responsibility to 

get people downtown; it is your

responsibility to get people 

through your door.”
#MyBastrop

@TourismCurrents



“This is your time. Now, 

go out there and take it.”



Thanks very much!
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