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WSFMC Website – our new and improved website has been up and running for almost a year. I am unaware of any tracking features that would let us know what the traffic is like on our website. I do know that if you do a Google search of “Washington state federation of music clubs” it comes right up at the top of the list, with a little AI synopsis. That’s good!
WSFMC Logo – a new logo was created over the summer of 2025 and was added to our website in September. This format of our logo was changed to better work with Instagram.[image: A logo with trees and notes  AI-generated content may be incorrect.]






WSFMC Social Media – we continue operating a Washington State Federation of Music Clubs Facebook page, but very little is shared on it with the exception of posts that are shared from music events in our community. It is unclear if any of our members are accessing the Facebook page. Some thought will be put into whether or not it benefits us to maintain the page. Instagram is iffy and was in the process of getting a WSFMC facelift this past June but there was no follow through. I am finding it difficult, as the WSFMC President and Membership Chair, to also stay on top of social media and Melody Lines. But again, how much does it matter to have an Instagram account? Tik Tok? Reels? YouTube? In considering increasing our membership, what truly will work when it comes to social media?
Melody Lines – Melody Lines is produced and published every other month, with notifications and reminders being sent in between and/or when it is necessary. We have about a 50% open rate and an extremely low “click on” rate of 1% to 2%. The question is WHY? Do our members not see the need? As the editor of Melody Lines, I receive very little “news” from our membership, with the exception of occasional updates from our WSFMC Chairs. I try to make this newsletter as interesting as possible, but I don’t get any feedback so I don’t know what I can do differently.
Respectfully submitted
Sally L. Palmer
WSFMC President
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