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Coronavirus Update: deaths pass 1,300; virus gets an official name; TFWA still preparing to 
hold Asia Pacific event; cruise lines expand ban; SFO comment; Chinese consulate holds 
press briefing in Los Angeles  

The attention of the world continues to be on 
China and the threat of the spreading corona-
virus. The death toll from the outbreak rose 
above 1,300 on Thursday, and infections world-
wide are approaching 60,000.  

The vast majority of cases remain in mainland 
China; outside of China, the biggest cluster of 
cases are on the Princess Dream cruise ship 
quarantined off of Japan.                                           

The rate of new infections had been showing 
signs of slowing, but rose significantly today. 
The spike in new cases overnight is said to be 
due to a new technology officials are using to 
diagnose coronavirus cases. 

In a report issued on Monday, health 
authorities say that the virus has a mortality rate 
of 1% at this time, although it may be higher than 
that in the province of Hubei, where the outbreak 
first began. 

At a press briefing on Tuesday, the WHO 
officially announced that the virus has been 
named COVID-19. This name was chosen so as 
not to stigmatize a specific geographic location 
or people, said the WHO spokesperson.  

On Tuesday, the WHO activated a UN Crisis 
Management Team, and hosted a meeting of 
more than 400 scientists from around the world, 
both in person and virtually, on Wednesday, Feb. 
12. 

In the U.S. there are now 15 confirmed cases 
of the virus, with at least 7 cases in Canada.  

 The 200 Americans who had been under 
federal quarantine at a Southern California 
military base for the past two weeks, were 
released on Tuesday, and no one in the group was 
found to have the virus, reported CBS News.  

 The group of 195 people was evacuated from 
the epicenter of the coronavirus in Wuhan, China 
on a U.S.-chartered flight in January. But today, 
one case was confirmed in Texas in a passenger 
who had been evacuated from Wuhan and had 
been under quarantine.  
 
Cruise bans in effect  

Global industry group Cruise Lines 
International Association (CLIA)—whose 
member lines make up more than 90% of ocean-
going cruise capacity worldwide -- expanded its 
response to the coronavirus outbreak and its 
impact on the global cruise industry, effective 
Feb. 7. 

Saying that the “health and safety of cruise 
passengers and crew is and remains the number 
one priority of CLIA and its member lines,”  
CLIA members are to deny boarding to all 
persons who have traveled from, visited or 
transited via airports in China, including Hong 
Kong and Macau, within 14 days before 
embarkation.  

CLIA members were also directed to deny 
boarding to all persons who, within 14 days 
before embarkation, had close contact with 
anyone suspected as having coronavirus. In 
addition, CLIA Members are to conduct 
enhanced preboarding screening necessary to 
effectuate these prevention measures, and 
provide initial medical support to any persons 
exhibiting symptoms of suspected COVID-19. 

Royal Caribbean Cruises Ltd and 
Norwegian Cruise Lines were banning all 
Greater China citizens, even those who have not 
been in China recently. 
 

     This includes passengers holding a Chinese, 
Hong Kong or Macau passport, said Royal 
Caribbean.  

UPDATE: Travelmole reports that Royal 
Caribbean has dropped its blanket ban of 
Chinese passport holders. The ban is still in 
effect at NCL, however. 

Meanwhile, the number of cases of the virus 
on the Princess Dream cruise ship quarantined 
off the coast of Japan rose, with 219 of about 
3,700 people on board testing positive as of 
Thursday, including a Japanese official who had 
been screening passengers.  

 
DFS store closings 

Directly impacted by the virus, all seven DFS 
stores in Macao are closed from Feb. 6- Feb. 19, 
and the company announced it was temporarily 
closing its T Galleria by DFS, Tsimshatsui East 
and T Galleria Beauty by DFS MOKO in Hong 
Kong.    

“We have no cases of coronavirus in any of 
our stores and we continue to take all necessary 
precautions to keep our stores hygienic and safe 
for all… We look forward to reopening as soon 
as possible,” says the DFS website. The T 
Galleria by DFS, Canton Road and T Galleria 
Beauty by DFS, Causeway Bay stores remain 
open and people may shop on dfs.com.  

The DFA duty free store in Macao is also 
temporarily closed, company CEO Jerome Falic 
confirmed to TMI. 

 
Statement from  
TFWA/ APTRA  

TFWA, in a joint  
statement with the  
Asia Pacific Travel  
Retail Association (APTRA), announced that 
both associations are continuing with 
preparations for the TFWA Asia Pacific 
Exhibition & Conference in Singapore on 
May 10 – 14. The associations are working 
together to assess the situation as it develops to 
provide the most valuable support they can offer 
the industry, especially to businesses in Asia 
Pacific.    

Alain Maingreaud, President of TFWA, 
said: “Our first thoughts must be with the victims 
of this outbreak, and with the individuals and 
companies most affected. All of us at TFWA 
stand with our colleagues and partners in China 
and in Asia Pacific, where the impact of the 
current situation has been felt most keenly.  

       Continued on page 2
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Coronavirus updates Continued from page 1 
Maingreaud continued: “We are 

of course fully aware of the negative 
impact of the current crisis on 
TFWA’s members and those of 
APTRA. However, we are 
continuing to prepare for our event 
in Singapore, which is the major 
annual gathering of our industry in 
Asia Pacific. The TFWA Board and 
team are in constant contact with 
our partners in Singapore along with 
government authorities, and are 
monitoring the situation very 
closely.  

“The TFWA Management 
Committee will meet as planned in 
early March and will take stock of 
the situation at that time, with a 
view to moving forward in the best 
interests of our industry.”  

Grant Fleming, President 
APTRA, comments:  “The current 
measures on travel restrictions and 
recent store closures in some 
locations are sensible precautions to 
help limit the spread of the virus 
and, although they are painful 
commercially in the short-term, we 
wholeheartedly support these 
mitigation strategies for the long-
term benefit of the industry. The 
health and safety of employees and 
customers is an absolute priority.   

“Asia Pacific is unquestionably 
resilient and resourceful and there is 
proven analysis of the bounce-back 
from previous crises, such as SARS 
or the 2008-9 global financial crash.  

“There are underlying long-term 
positives, with IATA reporting an  

 

influx of 450 million additional   
Chinese air passengers over the last 
10 years and analysis that China 
will become the largest aviation 
market within the next five years, 
within long-term growth projected 
to deliver 1 billion new passengers 
by 2037, to 1.6 billion.       

“When Chinese tourists start 
traveling again at full pace, which 
they will do, we should expect a 
return to commercial growth with 
the same vigor and energy we’ve 
seen when faced with other 
headwinds. We are, after all, a 
region that thrives on fast change.”  

Fleming added: “We support 
TFWA’s plans for the Singapore 
event in May – a crucial rendez-
vous in the industry calendar. This 
will be an important opportunity to 
discuss how we will rebound from 
what has been, for all our members, 
an exceptionally challenging start 
to the year.”   

 
ASEAN emergency meeting 

The Association of Southeast 
Asian Nations (ASEAN) and China 
are planning to hold an emergency 
conference, which would take 
place as early as February 20 in 
Laos, to discuss the new corona-
virus epidemic, reports Kyodo 
News, citing diplomatic sources.      
The emergency meeting of ASEAN 
foreign ministers is intended to 
share information and improve 
coordination between China and 
the 10-nation bloc to combat the 
virus. 
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PEOPLE 

Aaron Bonham joins Paradies Lagardère as SVP, Merchandising Officer  

Due to the developing situation 
in China and Asia concerning the 
Coronavirus, ASEAN is running a 
live update service to keep 
businesses involved in ASEAN and 
Asia aware of the latest relevant 
regional news. It can be assessed 
here.  

 
SFO statement 

Doug Yakel, Public Information 
Officer at San Francisco Interna-
tional Airport, shared the following 
statement with TMI:  

“The Centers for Disease Con-
trol (CDC) continue to conduct 
health screenings for international 
arriving passengers at SFO to 
prevent the spread of the novel 
Coronavirus. The CDC has been 
conducting these screenings at SFO 
since January 18. The initial focus 
on the screening was for passen-
gers who had visited the Hubei 
province, but on February 2, the 
CDC expanded screenings to any 
passenger who had been in main-
land China over the last 14 days. 
Screenings are being conducted 
inside the Customs facility at SFO. 
Airlines are also reducing or 
suspending flights to/from main-
land China.  

“At present, more than 77% of 
all flights between and SFO and 
China, including Hong Kong, have 
been suspended. 

 “We recommend passengers 
check the following sites for 
updates before traveling: 
www.cdc.gov/wuhan  
travel.state.gov 

OAG forecast 
In its Monday update, OAG 

reports that the Coronavirus has 
resulted in two-thirds of 
international capacity to and from 
China being cancelled.  

“In less than four weeks the 
number of weekly international 
seats operated from China has 
fallen by some 1.4 million seats 
since the week commencing the 
20th January. In comparative terms 
that reduction in capacity is more 
than all of the scheduled interna-
tional capacity planned from 
France this week,” said the agency.  

OAG warns that Japan, which is 
hosting the Summer 2020 Olym-
pics, will have real challenges in 
reaching their stated ambition of 40 
million visitors by 2021.  

“No single market has been 
impacted by Coronavirus as much 
as Japan where scheduled airline 
capacity has fallen by some 
200,000 per week compared to the 
week of the 20th January; a 60% 
fall in capacity in four weeks. 
Week on week comparison shows 
some 118,000 scheduled seats 
dropped from China to Japan.” 

The results of the virus are far-
reaching – impacting everything 
from oil production to supply chain 
management along with travel -- 
and most economic reports forecast 
that China will be seriously 
impacted in the first quarter as a 
result of the coronavirus, but they 
do expect the country to recover. 

 

Paradies Lagardère has named 
Aaron Bonham as senior vice 
president, chief merchandising 
officer. He will report to Gregg 
Paradies, president and CEO, and 
his responsibilities will include the 
day-to-day operations for Paradies 
Lagardère’s entire merchandising 
organization, including regional, 
national and international brands, 
general merchandise, and the con-
venience business.  

Prior to joining Paradies  
 

Lagardère, Bonham spent 15 years 
in leadership positions at The Home 
Depot in Atlanta, most  
recently developing competitive 
strategies for growth and managing 
$6.5 billion in business for close to 
2,000 U.S. based stores, 161 team 
members and seven direct reports. 
He started his career in retail at J. 
C. Penney Company, Inc. as a 
clothing buyer, working his way 
through the company in various 
leadership roles.  

 

“I’m very excited to have 
Aaron join our team,” said 
Gregg Paradies, president and 
CEO, Paradies Lagardère. 
“As Paradies Lagardère 
continues to successfully 
grow its travel retail and 
restaurant business in airports 
throughout North America, 
Aaron’s skills and expertise 
will help us to continue to 
innovate and drive results.” 
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Americas TR industry helps DFA & Falic Family Foundation 
raise $350,000 for charity at 2020 Golf Tournament 

Congratulations to Duty Free Americas and the Falic Family Foundation for raising $350,000 for the Joe 
DiMaggio Children’s Hospital in Miami at the 2020 DFA Charity Golf Tournament held on Feb. 6 in Miami. The 
Duty Free industry in the Americas came out in record numbers to support the Foundation and its very worthwhile 
charity partner this year. Here are just a few of the day’s highlights and generous sponsors.  

Falic brothers Leon, Simon and Jerome deliver “honorary” check for 
$350,000 to Don Eachus, Director of Development at Joe DiMaggio 
Children's Hospital Foundation and Memorial Foundation 
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Celebrating love and together-
ness, Swarovski extends its popular 
Attract Soulmates line with designs 
centered on the concept of “you 
and me.” Each one features two 
closely positioned Swarovski 
crystals that symbolize the eternal 
bond between soulmates in a 
bracelet, necklace and a ring.       

Swarovski also introduces two 
new, on-trend colors – the silk 
crystal and the clear crystal, to its 
popular heart-shaped Bella Earring 
line. 

The versatile Swarovski Remix 
Collection offers a way to create a 
personal Valentine’s Day gift 
through its innovative clasp 
system, that allows each piece to be 
easily transformed into a new look 
by connecting with other 
Swarovski Remix Collection 
strands.  

Rounding out the collection, 
Swarovski reintroduces the Crystal 
Frost Timepiece in a new rose 
color. Adorned with 178 Swarovski 
crystals and floral detailing on the 
dial, the timepiece celebrates 
femininity and style.  
 

 

 

Swarovski’s innovative 
Valentine’s Day Collection 
reimagines traditional symbols of 
love into of-the-moment designs. 
The iconic and eternal motifs of the 
infinity symbol and the shimmering 
heart are given a contemporary 
twist in a campaign that celebrates 
the #InfiniteSpark in a message 
inspired by the “sparks of energy 
that ignite a journey of infinite 
love.” 

Swarovski’s Creative Director, 
Nathalie Colin, explains the 
inspiration behind the new 
Valentine’s Day Collection: “Love 
is the energy of life. During the 
most romantic time of the year, we 
wanted to show how illuminating 
this energy can be, making people 
feel more brilliant, brighter and 
loved. We’ve transformed iconic 
symbols into stylish pieces 
designed to capture hearts around 
the world.”  

 

Collection Highlights 
     Reimagined romantic symbols 
include the Infinity Cuff in 
polished golden metal tones and 
shimmering Swarovski crystal 
pavé, and the Lifelong Heart 
Pierced Earrings, which introduces 
versatile dual-toned earrings with 
cleverly designed interlocking 
hoops that can be worn matched or 
worn matched or as an asymmetri-
cal pair for an on-trend style. 

Swarovski brings a bright and 
playful touch to its Sparkling 
Dance Collection. New additions 
include a colorful Swarovski 
crystal pavé rainbow, a ladybird in 
flight and a lucky cat, in necklaces, 
bracelets and earrings that feature 
shimmering elements that catch the 
light and appear to dance. 

 

 

The Valentine’s Day campaign 
Swarovski is telling its Valen-

tine’s Day story through a digital-
first campaign, where a spiral stair-
case of a lighthouse becomes its 
emblem to celebrate an enduring 
love story.  

“The signature symbols of love 
are brought to life in the campaign 
just as in the Collection, with a 
modern and refreshed twist,” says 
the company. 

The Valentine’s Day campaign 
kick-starts the story of the 
Swarovski SS20 season, which 
sees the brand tell stories that 
reflect the transformative power of 
energy.  

Swarovski’s Infinity Cuff

A romantic necklace from the  
Attract Soulmates collection  

Sparks of Love inspire Swarovski’s SS20 Valentine’s Day Collection  

Swarovski’s Sparkling  
Dance Collection 

For more information, visit Swarovski’s #SparkDelight platform.   

SUPPLIER IN THE SPOTLIGHT

Diageo launches GTR exclusive Tanqueray No. Ten Citrus Heart Edition 

Diageo has released the first ever innovation for Tanqueray No. Ten in travel 
retail. 

Super premium Tanqueray No. Ten Citrus Heart Edition gin (45.3% 
ABV) became available exclusively in travel retail at the start of the year before it 
will be launched around the world in time for summer. 

Anna MacDonald, Marketing and Innovation Director, Diageo Global Travel, 
said: “We know that gin lovers are always seeking out new and exciting liquids. 
Tanqueray No. Ten Citrus Heart Edition offers something fresh and exciting and 
feeds that desire for experimentation. We love bringing new, innovative ideas to 
our customers.” 

Tanqueray No. Ten Citrus Heart Edition spotlights the fresh, sweet and juicy 
taste of pink and white grapefruit, balanced with notes of juniper before finishing 
with subtle hints of woody rosemary. 

Tanqueray No. Ten Master Distiller, Terry Fraser, said: “We love experimenting 
with new botanicals just as our founder Charles Tanqueray did nearly 200 years 
ago. Exploring, in a new way, the fresh citrus heart of Tanqueray No. Ten allowed 
me to discover a whole new side to this exceptional gin.” 
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Mars Wrigley International 
Travel Retail (MITR) has imple-
mented a variety of activations at 
New York’s John F. Kennedy 
International Airport to promote 
M&M’s Block in US travel retail. 

The campaign for this key 
product in its portfolio began on 
December 19, 2019 and is running 
throughout the first quarter of 
2020.  

It involves activations in Ter-
minal 4 with Paradies Lagardère, 
So Chocolate and Chocolate & 
More shops. In Terminal 1, MITR 
is carrying out M&M’s Block 
promotional activity with 
International Shoppes. 

All of the campaigns feature a 
Buy 3 Get 1 Free offer, with a 
limited-edition and travel retail-
exclusive New York artwork 
sleeve to cover the bundle of four 
M&M’s Block. 

With Paradies Lagardère, MITR 
is using a diverse range of fixtures 
to give M&M’s standout shelf 
appeal; at Chocolate & More there 
is a prominent display at the front 
of the store (with a movie playing 
alongside) and at the counter; and 
at So Chocolate MITR has taken 
the high profile activation (HPP) 
pillar to promote M&M’s Block in 
the center of the store. 
 

Hennessy and NBA announce multiyear 
partnership 

Leading cognac brand Hennessy has signed a multi-year contract 
with the National Basketball Association (NBA) that makes Hennessy 
the Official Spirit of the NBA, Women's National Basketball 
Association (WNBA) and USA Basketball.  

This marks the inaugural deal between the LVMH brand and a North 
American professional sports league. 

For more than 250 years, Hennessy has celebrated those who push 
the limits of potential through it's “Never stop. Never settle.” ethos and 
will continue this tradition by celebrating the spirit of the NBA.  

The NBA and Hennessy will tip off their partnership this month 
during NBA All-Star 2020 in Chicago, Ill., where Hennessy will serve 
as an associate partner of the NBA Celebrity Game presented by 
Ruffles and as a presenting partner of the pre-game red carpet. To learn 
more, visit  

Hennessy.com/US, Facebook.com/Hennessy or Instagram.com/Henn
essyUS. 

Mars ITR category director Raghav 
Rekhi said: “This range of activations for 
M&M’s Block is a great way of creating 
fun and engagement with our customers 
at what is one of the most important 
airport locations for MITR in the US. It 
has been a pleasure working with the 
various retailers to create these 
promotional displays at JFK. 

“There is a great spirit of co-operation 
with those retailers in introducing 
activations that create a buzz around the 
confectionery category in travel retail. It 
is proving to be a fantastic way to 
introduce M&M’s Block as a key 
element of our confectionery portfolio in 
airport store locations.” 

The 3.8 – 4 OZ M&M’s Block 
chocolate tablets come in four different 
flavors: Peanut, Crispy, Chocolate, and 
Almond.   

M&M’s Block is a key product that 
will be introduced to US travel retail 
buyers by MITR at the Summit of the 
Americas at booth 611(regional 
distributor Otis McAllister).  

 

Multi-faceted activations from Mars Wrigley ITR bring 
M&M’s Block to center stage at JFK Airport 

At Terminal 1, an M&M’s Block photo 
booth was installed at the entrance to the 
International Shoppes store in February. 
Nearby is an M&M’s Block stand with 
‘bubble speeches,’ where customers are 
encouraged to take pictures and share them 
on social media.  

This activation is an excellent example 
of MITR’s drive to create fun for, and 
engage with, the traveler, says the 
company. 

In March, International Shoppes will 
introduce M&M’s block ‘nesting tables’; 
and the IS store in JFK Terminal 8 will 
install M&M’s Block counter displays 
adjacent to the checkout. 

 The various M&M’s Block activations 
have been developed in close partnership 
with MITR’s US travel retail distributor, 
Otis McAllister. 
 

 

AT THE POINT OF SALE 

Mars’ high profile, fun activation at Chocolate & More at JFK 
Terminal 1 at the front of the store is only one of various programs 
introducing M&M’s Blocks in US travel retail this month. 

Mars has also taken over the entrance of the International Shoppes 
store in JFK Terminal 1, with an expanded program launching in 
March. 

One of the M&M’s Blocks POS 
displays featured in a Paradies 
Lagardère store n JFK Terminal 4.  
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EMPLOYMENT OPPORTUNITIES 

 

 

 
Retail Manager /Account Executive 
for North America - Southeast region 

Shiseido Miami office is looking for a Retail Manager, based in Miami. 
Ideal candidate will have a minimum of 2-3 years experience in the Travel 

Retail luxury goods market. 
Responsibilities include developing sell-out figures for its cosmetics and 
perfume brands through supervision of salespeople, implementation of 

the brands’ merchandising and promotion guidelines. 
Experience in retail sales is a plus. 

Must be able to travel 40 to 50% of the time. 
 

Applicants please send resumes to: 
gcamplani@sac.shiseido.com 

 

 

 

 

Essence Corp has an immediate opening for a Market 
Coordinator. This position provides daily support in the 
department by ensuring high levels of communication 
and performance with internal and external customers. 

The ideal candidate must be fluent in English & 
Spanish with an advanced level of Excel skills.  
Highly proficient in the ability to complete Sales 

Analysis and Forecasting Reports.  
Responsibilities include but are not limited to key 

administrative tasks, order processing  
and customer support.  

Must possess strong organizational skills, be a self-
driven, team player, and have the ability to multi-task 

in a very fast paced environment.    
Interested candidates may apply directly at  
https://www.ziprecruiter.com/job/e4d598b6  

or via email to musallan@essence-corp.com. 

  

Essence Corp. has an immediate opening for 
an Account Executive.   

The ideal candidate must have 2 years of retail sales 
experience preferably within the luxury brand 

industry.  
Willing to travel 50% to 60% of the time.  

Strong communication and presentation skills.   
Team player with the ability to motivate sales.   

Must be organized, detail oriented, and possess 
strong analytical skills.   

This individual will be responsible for counters, beauty 
advisors, sell-outs and in store events and 

promotions. Coordinate the organization of travel 
schedule in conjunction with Area Managers.   
Must have a high level of skills using Excel, 

PowerPoint and other MS Office applications.  
Fluent in English and Spanish both written and oral.   

Please apply at  
https://www.ziprecruiter.com/job/fe52dbb3  

or you can send your resume to  
musallan@essence-corp.com 

 

This role will oversee a defined territory in the Caribbean 
with quantitative and qualitative objectives to ensure the 

success of our brands. 
The position reports directly to the Sales Director. 

The ideal candidate should be fluent in English & Spanish 
(French is a plus) with an advanced level of Excel skills. 

Must possess strong organizational skills, self-driven, 
team player, and the ability to multi-task in a very fast 

paced environment. 
Interested candidates my apply directly 

at https://www.ziprecruiter.com/job/ac8b20f1 
or via email to musallan@essence-corp.com 

Tallink’s Torbjörn Liljehammar wins 
Bacardi Legacy Cruise Competition 2020 

Torbjörn Liljehammar of Tallink Silja Line 
was named the winner of the Bacardi Legacy  
Cruise Competition 2020 held last week at the  
Contemporary Museum of Art in San Juan,  
Puerto Rico, just a few miles from the Bacardi  
distillery. 

Liljehammar won with his signature cocktail  
‘The Magellan’ and will now represent the global 
Cruise channel in the Bacardi Legacy Cocktail  
Competition global finals in Miami, May 1-7,  
2020. There he will compete against 40 domestic 
market winners from across the globe.  

“We are in a new golden age for spirits with 
a long-term global trend for luxury cocktails.  
Bacardi rum is perfect for the ‘shaken and  
stirred’ millennial generation and so the  
importance of creating a professional cocktail  
culture in the Cruise sector is increasingly  
relevant,” says Zachary Sulkes International  
Key Account Manager (Cruise), Bacardi Global Travel Retail. 

“The standard of entries for the Bacardi Legacy Cruise Bartender of the Year 
2020 has been incredible. We’ve organized similar competitions in the Cruise 
sector for 15 years now and, once again, I’m amazed by the growing profession-
alism of the participants year on year and the skills they demonstrate in creating 
their own unique premium cocktail recipe, led this year by Torbjörn. I’d like to 
thank AS Tallink and all our cruise partners for their enthusiasm and support in 
joining our mission to maximize the luxury potential of the Cruise cocktail market.” 

 Nele Nedaškovskaja, Beverage Manager, AS Tallink Duty Free is delighted 
with Torbjörn’s success.  “This award means a lot for us and proves that everything 
is possible. I’m sure it will have a positive impact on our entire team of creative 
bartenders, motivating them to create new, amazing cocktails for the next Bacardi 
Legacy competition. We are immensely proud of Torbjörn, his professionalism, 
creativity and skills as a world class bartender and we will support him all the way 
to the global finals in Miami.” 

 The other three finalists in the Bacardi Legacy Cruise Competition 2020 were 
Antonino Pepe of P&O Cruises Australia, Alexandra Muresan of Celebrity Cruises 
and Fabricio do Santos from Carnival Cruise Line. 


