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Orlando: numbers down slightly but new venue delivers 
surprisingly upbeat Summit of the Americas 

Global TR contact: Zack Boiko, zboiko@Actium.us

Miami- and Panama-based travel retailer Duty Free 
Americas (DFA) is once again expanding its business, 
entering both a new channel and a new geographic 
region, commencing next month. 

DFA and Ukraine International Airlines (UIA) last 
week announced a strategic collaboration to launch an 
inflight duty free retail program. This is the travel 
retailer’s first inflight program. 

DFA says that it will leverage its vast network of 
prestigious brands and product resources to uniquely 
merchandise the program in a manner that caters to the 
needs of UIA’s passengers. In addition to product 
selection and promotional activities, DFA will be 
responsible for point of sale software and back office 
solutions and crew training. 

“We are excited that UIA selected DFA to launch 
their inflight duty free program,” said DFA’s Dov 
Falic. 

It is not always about the 
numbers. The final tally of visitors 
to the 2019 Duty Free & Travel 
Retail Summit of the Americas is 
expected to be flat said organizers 
Michael Payne, President and 
CEO, IAADFS and José Luis 
Donagaray, Secretary-General of 
ASUTIL during a meeting with 
members of the trade press the last 
day of the show. 

But the numbers do not reflect 
the decidedly upbeat feeling about 
the show reported by most of the 
exhibitors TMI spoke with during 
the Summit, which was held for the 
first time in the new venue of the 
Hyatt Regency Hotel in Orlando. 
Continued on page 4.  

Speakers line-up announced for 
TFWA Asia Pacific Conference 
The Economist Foreign Editor 

Robert Guest, GDR Creative 
Intelligence CEO Kate Ancketill, 
3Sixty Duty Free Executive Vice 
Chairman Roberto Graziani and 
Incheon International Airport 
Director of Concessions Planning 
Team Dong-ik Shin will be among a 
high-level line-up of speakers and 
industry experts attending the 
upcoming TFWA Asia Pacific 
Exhibition & Conference.  

 The TFWA Asia Pacific 
Conference will feature a new, 
plenary-only format allowing a 
range of topics to be addressed and 
discussed by all delegates, with 
audience interaction encouraged via 
the TFWA App.  

TFWA President Alain Main-
greaud will open proceedings with 
his first address to the TFWA Asia 
Pacific Conference, sharing the 
latest available regional and global 
sales data and giving his personal 
perspective on the role of the Asian 
market. 

 Robert Guest, Foreign Editor at 
The Economist, will provide insight 
into the dynamics underpinning 
business in Asia Pacific and 
worldwide, and address how the 
geopolitical climate is affecting 
trading relations between the major 
powers.  

 With duty free sales of US $2.4 
billion last year, South Korea’s 
Incheon International is the world’s 
biggest airport by retail revenue. As 
a wave of tenders at Incheon 
approaches, the airport’s Director of 
Concessions Planning Team Dong-
ik Shin discusses the role of retail in 
the airport of the future.  

Kate Ancketill, CEO at GDR 
Creative Intelligence, will look at 
what makes a successful retailer in 
today’s consumer market, while 
3Sixty Duty Free Executive Vice 
Chairman Roberto Graziani will 
discuss how his company’s omni-
channel approach could help lead a 
‘generational change’ in the duty 
free and travel retail industry. 

  
Continued on next page 

Duty Free Americas and Ukraine International Airlines to launch 
inflight duty free program 

 “We will work very hard with UIA to ensure a new 
level of satisfaction to UIA’s passengers and an 
enhanced onboard experience by providing the best 
inflight offering and back-up infrastructure,” he said. 

      Yuri Miroshnikov, CEO of UIA said: “We are 
thrilled to re-launch our new duty free program to 
better serve our customers. We looked at several 
different duty free operators and chose DFA because 
they possess the industry expertise, a strong product 
portfolio, and state-of-the-art technology. We look 
forward to growing the partnership and creating 
additional revenue opportunities for our respective 
companies.” 

DFA operates more than 200 duty free stores and 
international brand boutiques in airports, border 
crossings and seaports with locations in the United 
States, Latin America, the Caribbean, Macau and 
Israel.  

Heralding in the 2019 Duty Free & Travel Retail Summit of the Americas 
in its new Hyatt Regency venue, industry officials cut the ribbon to open 
the show. Continued on page 4.   
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Starboard Cruise Services appoints Brenda 
Yester Baty as Chief Commercial Officer 

Starboard Cruise Services has 
appointed Brenda Yester Baty to 
the new role of Chief Commercial 
Officer (CCO). In this newly 
created position, Baty will guide 
the company’s discipline for 
integration of business insights, 
shopper and market intelligence 
into operational execution and 
program development to further 
enhance Starboard’s delivery of 
exceptional guest experiences, says 
the company.  

Baty brings a deep understand-
ing of consumer lifestyle and hos-
pitality brands built over a 25-year 
career spanning four Fortune 500 
companies, including 15 years with 
Carnival Cruise Line where she 
established and grew their Revenue 
Management practice. As Senior 
Vice President Revenue  

Management at CCL she oversaw $3 
billion in revenue budget and led 
enterprise-wide analytics.  

In 2014, Baty joined one of the 
country’s leading homebuilders, 
Lennar Corporation, as Head of 
Strategy and Innovation. Earlier in 
her career, she held a variety of 
commercial, finance, and accounting 
posts at Royal Caribbean Cruises and 
Ryder System.  

She will be joining Starboard’s 
Operating Committee, reporting 
directly to Anish Melwani, Chair- 
man & CEO of LVMH Inc. North 
America and Chairman of Starboard 
Cruise Services.  

“Starboard is excited to welcome 
Brenda in this key role. Her extensive 
industry knowledge, relationships 
and track-record will be leveraged to 
drive profitability, support strategic 
business expansion, and deepen 
partner relationships,” commented 
Anish Melwani. 

“I look forward to joining 
Starboard at such an exciting time 
and working to identify and support 
consistent execution of new and 
improved retail solutions that serve 
the range of Starboard cruise line 
partners and guests.” said Baty. 

During 2017 and 2018, she served 
as Board Chair for Make-A-Wish 
America. Ms. Baty resides in South 
Florida with her husband Greg. 

 
 

Speakers line-up announced for  
TFWA Asia Pacific Conference 

Continued from page 1.  
Other Conference speakers include Przemek Lesniak, CEO of 

Lagardère Travel Retail Pacific; Frank O’Connell, Duty Free World 
Council President; Vanessa Wright, Pernod Ricard Group Vice 
President Sustainability & Responsibility; Stewart Dryburgh, Nestlé 
International Travel Retail General Manager; Gemma Bateson, JTI 
Worldwide Duty Free Corporate Affairs Director; and Alan Brennan, 
dcGTR Managing Director. 

 The TFWA Asia Pacific Exhibition & Conference takes place at 
Marina Bay Sands in Singapore from May 12-16. To find out more 
information, please go to www.tfwa.com. 

  

For more information contact Karen.Granit@unilever.com 

 

Nathan Moris, VP, GM of Travel Retail 
Americas at ELC moves to new role  

After nearly five years as Vice President, General Manager, Travel 
Retail Americas, Nathan Moris will assume a new position within The 
Estée Lauder Companies later this month as Vice President, General 
Manager, Estée Lauder, AERIN and Origins for Europe, the Middle East 
and Africa. Moris will also join the EMEA Leadership Team. 

As Vice President, General Manager, Travel Retail Americas, Nathan 
accelerated the Company’s brand portfolio within the region while 
substantially growing the niche and artisanal fragrance category. An 
advocate for innovating the consumer experience through digital, Nathan 
and his Consumer Engagement team led many first-to-market initiatives 
within Travel Retail Americas.  

During his tenure, Nathan championed for employee engagement, 
launching change management and leadership initiatives to drive continued 
learning and development as well as sponsoring the Miami team’s first 
ever Sale-A-Bration to support the Company’s Breast Cancer Campaign. 

“We are incredibly grateful for Nathan’s leadership and commitment to 
Travel Retail and the Americas over the past five years,” said Israel Assa, 
The Estée Lauder Companies’ Senior Vice President / General Manager, 
Business Operations, Travel Retail Worldwide. “Nathan’s strong collabor-
ative spirit and his excellent relationships with our retail partners has been 
a direct contributor to our growth within the Americas region, and while 
we will miss his presence in Miami, we wish him all the best in his new 
role.”  

In the interim, Israel Assa will hold the position of Acting General 
Manager for Travel Retail Americas until Nathan’s successor has been 
appointed. 
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Travel accessories company 
Cabeau, known for its award-winning 
travel pillows and accessories, has 
created a revolutionary new smart 
lock that can track both belongings 
and people from across the globe. 

Revealed at a special Cabeau 
Experience launch event in Los 
Angeles before the Duty Free & 
Travel Retail Summit of the Ameri-
cas, the Cabeau Track and Shield 
lock is described by the company as a 
“smart lock with the world’s most 
functional GPS tracking capability.” 

Engineered with patented and 
patent-pending GPS lock technology, 
the Track and Shield offers multiple 
uses and is TSA- and government-
approved to be safe for luggage hold. 

The Track and Shield can track 
anyone and anything within 10 feet 
of accuracy even with no cell signal. 
The device features geofencing tech-
nology that can keep track of any 
object or person on which you place 
the lock, as well as patent-pending 
locking technology that geo and time 
stamps every time the lock is opened 
or closed.  

The Track and Shield uses 
Narrowband Technology that allows 
extended texting ability 20 times 
farther than your cell phone, which is 
particularly valuable for when the 
user has no cell reception. 

The Track and Shield also can, at 
the press of a button, send an emer- 

gency alert message burst showing 
your location and time, including a 
tracking link. As an added plus, it 
has an extended battery life of up 
to four months on a single charge. 

David Sternlight, Cabeau CEO 
and Founder, said during the reveal 
event that the Track and Shield 
“packs a punch” in a 3 oz package 
with myriad uses for both travel 
and tracking. 

“This product can do so many 
things. We started writing down all 
of the potential functionalities and 
we stopped at 18. And it could go 
on and on. This product really can 
and probably will save a lot of 
lives,” says Sternlight. “We’re 
really excited about it.” 

 

Cabeau reveals revolutionary Track and Shield to keep track of luggage and more 

The Cabeau Track and Shield lock is 
described as a “smart lock with the 
world’s most functional GPS tracking 
capability.” 

The Track and Shield features geofencing technology that can keep track of any 
object or person on which you place the lock, as well as patent-pending locking 
technology that geo and time stamps every time the lock is opened or closed.  

Track and Shield will cost $199.99 with a service fee of 
$50 per year or $6.99 per month to have access to all of its 
functionalities. The app can be purchased on the apple and 
android stores. 

The product will begin to rollout to the market in Q4 2019 
and will be partially funded by a kickstarter campaign that 
will begin this month. 

David Sternlight, Cabeau CEO and Founder, 
explaining some of the features of the new locking 
device during the reveal event of the Track and Shield.

 

Royal Caribbean JV buying Grand 
Lucayan Resort in the Bahamas 

The government of the Bahamas signed a letter of intent on 
March 22 with Royal Caribbean International and the ITM Group 
for the purchase of the Grand Lucayan resort and redevelopment 
of the Freeport Harbour. 

The Freeport development will involve the construction of 
new ship berths at the port which could potentially double 
capacity.  

The deal is being looked on as a signal for an “impending 
runaround” for Grand Bahama’s beleaguered economy, said the 
official announcement. 

The agreement calls for an initial investment of $195 million, 
which includes $65m for the purchase of the hotel. The first 
phase of the development will take place over a 24-month period 
and will create an estimated 2,000 jobs. 

The redevelopment of the harbour is expected to attract an 
additional two million cruise passengers a year to the island. 

It is now more than two-and-a-half years since the Grand 
Bahama resort sustained severe hurricane damage, forcing the 
closure of two-thirds of the property which significantly impacted 
the island's tourism sector. 

At the signing held at the Office of the Prime Minister in 
Freeport, Minister of State for Grand Bahama Senator Kwasi 
Thompson noted the resort attracted some 62 expressions of 
interest from local and global firms, and by February 14, 11 offer 
letters were received and evaluated by the board of Lucayan 
Renewal Holdings.  

On March 22, the board unanimously approved a resolution to 
recommend to Cabinet the sale of the 217-acre resort to 
RCI/ITM. 

ITM Group has also developed ports in the Dominican 
Republic, Honduras, and Costa Maya. 
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DFNI-Frontier Americas Awards winners 
One highlight of the 2019 Summit of the Americas in Orlando was the 

announcement of the winners of annual 2019 DFNI-Frontier Americas 
Awards.  

Recognizing the best of travel retail across all channels in the Americas, 
entries were evaluated by a panel of expert judges – Antoine Bona, Erasmo 
Orillac, Giles Marks, Jackie McDonagh, Robin Rosenbaum-Andras and 
Walter Aguilar. The entries with the highest average score were named the 
winners, who were announced at the champagne reception event on 
Monday evening.  

Among the big winners were Starboard Cruise Services, which won 
three awards including Americas Travel Retailer of the Year, Cruise or 
Ferry Retailer of the Year and New Shop Opening of the Year for the 
Celebrity Shops on Celebrity Edge. DFS Group won two awards, 
including Airport Retail Operation of the Year (over 50 million pax) and 
Duty Free Experience of the Year.  

From Canada, Importations Guay Ltée (IGL) Duty Free also won two 
awards, for Border Store of the Year and for Charitable Initiative of the 
Year, which recognized its Streethearts Haiti campaign. William Grant & 
Sons won Supplier of the Year.  

 
The full list of winners this year were:  
Airport Retail Operation of the Year (over 50 million pax) – DFS 
Group 
Airport Retail Operation of the Year (under 50 million pax) - Aer 
Rianta International (ARI) North America 
Americas Travel Retailer of the Year, sponsored by Imperial Brands - 
Starboard Cruise Services 
Border Store of the Year - Importations Guay Ltée (IGL) Duty Free 
Charitable Initiative of the Year - Streethearts Haiti campaign from 
Importations Guay Ltée 
Cruise or Ferry Retailer of the Year - Starboard Cruise Services 
Duty Free Experience of the Year - DFS Group for First Class Beauty 
Highly Commended: Edrington Americas Travel Retail for The Macallan x 
DFS Loyal T event at Los Angeles 
Highly Commended: William Grant & Sons for Monkey Shoulder Scotch 
Whisky Ambassador Team 
Inflight Retailer of the Year - 3Sixty Duty Free & More 
New Product Launch of the Year, sponsored by Harding Retail 
Mondelez World Travel Retail for Toblerone Tiny Crunchy Almonds 272g 
Highly Commended: Cabeau for Cabeau Evolution S3 
Highly Commended: Starboard Cruise Services for Kallati Edge Captain’s 
Collection 
New Shop Opening of the Year - Starboard Cruise Services for Celebrity 
Shops on Celebrity Edge 
Highly Commended: 3Sixty for Whiskey Flight at Dallas/Fort Worth 
Highly Commended: International Shoppes for iShoppes Duty Free at JFK 
Terminal 1 
Supplier of the Year, sponsored by 3Sixty WINNER: William Grant & 
Sons 
Source:  DFNI  

ORLANDO REVIEW 

Orlando: numbers down slightly but new venue 
delivers surprisingly upbeat Summit of the Americas 

Continued from page 1.  
“It looks like we are going to 

end up right at 1,830 people 
registered as of the end of Tuesday. 
Last year we were just under 1,900 
in total over the three-day period,” 
reported Payne. Non-member 
buyers and non-member supplier 
numbers were up 75-80, he added. 

 While the number of buyers 
totaled 420, down by about 35 
from last year, according to Payne, 
the majority of trade floor stands 
appeared to be busy throughout 
most of the show. The meeting 
rooms situated around the trade 
floor – many of which were being 
used by spirits companies -- were 
fully booked, and nearly all the 
companies we spoke with said they 
would be back next year.  

Several trade floor exhibitors 
said that they had a surprising 
number of drop-by meetings in 
addition to their scheduled 
appointments, and were pleased 
with the “refreshed” feeling of the 
new venue. 

At 42,000 sqf , the trade floor 
was 10,000 sqf smaller than it had 
been on the “books at the Marriott” 
said Payne. But the layout of the 
smaller size was attractive, and 
some interesting New Exhibitors 
added a nice touch of excitement 
around the outside of the main hall 
– not to mention the “rocking” 
Tio’s and Sazerac Bar in the #1 
spot right past the entrance. 

“I think that the new venue 
encouraged people to walk around 
and stop by stands they might not 
have visited in years past,” 
commented one exhibitor. Another 
said that being in a new venue 
avoided the “Fifth Avenue” feel 
they experienced in the Marriott, 
where stands not located on the 
“main street” were ignored.  

Payne commented that in light 
of the challenges facing the 
industry in the Americas at this 
time, he was not expecting 
attendance to be as good as it was. 

 
“Given the economy and the 

[conflicting dates with] ProWein 
show and the mergers and 
consolidations, plus the fact that we 
are up against spring break in 
Florida, we are pleased with the 
numbers. But of course, we don’t 
want to see them flat,” he said. 

ASUTIL Secretary-General José 
Luis Donagaray added: “People are 
satisfied with the new venue and 
we appreciate the comments on the 
environment and facilities.” 

Both Donagaray and Payne 
admitted that the new venue is a 
start but much must still be done to 
make sure that the show remains 
valuable and relevant. 

One intangible that is difficult to 
quantify is the value of face to face 
meetings and socializing that 
cannot be met by digital meetings, 
they said. 

 
Conference & Social Activities 

The content of the three 
morning executive sessions were 
generally praised although the 
consensus was that the show might 
be better served by cutting the 
conferences to two days. TMI will 
carry more news on the 
conferences in a later issue. 

The new format of social 
activities was also well received, as 
was the more central location of the 
hotel. 

One of the most common 
complaints continued to be the 
large number of “informal” 
meetings held in the hotel outside 
of the Trade Floor location by non-
registered companies. In fact, the 
Hyatt seemed to offer even more 
space for such meetings than was 
available in the Marriott.  

The 2020 Summit of the 
Americas will take place at the 
Hyatt Regency in Orlando from 
March 30-April 2, and in a break 
from the past, the Opening cocktail 
will take place on Monday evening, 
instead of beginning on Sunday.  
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EMPLOYMENT OPPORTUNITIES 

 
 
 
 
 

*NEW* 
OTIS MC ALLISTER 

has an immediate opening for a 
Sales & Marketing Associate 

based in Ft. Lauderdale, FL 
 

As a key player in Travel Retail 
distribution throughout the 

Americas, Otis McAllister specializes 
in the cultivation and global exposure 

of world-renowned brands within 
international travel environments.  
We currently represent: Ferrero, 

Ghirardelli, Haribo, Hawaiian Host, 
Hershey’s, Lindt, Mars, Mondelez, 
Perfetti van Melle and Ritter Sport. 

 
Mandatory Requirements: 
•3-5 years’ experience in marketing or 
sales role.  
•Knowledge of product pricing, 
packaging, distribution and positioning 
•Organization, communication and 
teamwork skills, experience meeting 
tight deadlines 
•BA in Marketing, Business 
Administration or related field; 
Master’s/MBA is a plus 
•Some business travel involved 
  
Responsibilities will include; but 
not limited to: 
•Meet with management and vendors 
to determine brand objectives and 
strategies 
•Track and monitor key initiatives 
within vendor/customer business 
plans. 
•Present and execute creative ideas 
for marketing activities. 
•Help develop and optimize marketing 
campaigns (product launching and 
promotion). 
•Track budgets with an eye towards 
maximizing gains and reducing costs. 
•Analyze industry, competition and 
market trends. 
  

Please send resume to 
MPanara@otismcallister.com 

 
DUTY FREE DYNAMICS CORP 

has an opening for a 
Sales Representative for Caribbean 

Based in Miami 
 

Duty Free Dynamics (DFD) is a 'One Stop' 
service provider and distributor of global 
lifestyle brands throughout the Americas 
travel retail channel. The company’s key 
categories are watches, jewelry, 
sunglasses, leather goods, travel gear, 
footwear, apparel, outdoor, cosmetics, 
personal care, toys and electronics.  
 
Responsibilities 
 Development of business relationships 

with existing customers’ portfolio. 
 Increase company’s customer base and 

ensure its strong presence. 
 Perform cost-benefit and needs analysis 

of existing/potential customers to meet 
their needs. 

 Achieve agreed upon sales targets and 
outcomes within schedule. 

 Expedite the resolution of customer 
problems and complaints to maximize 
satisfaction. 

 Travel extensively across assigned 
territory meet with key accounts and target 
leads. 

 Participate in marketing events such as 
seminars and trade shows. 

 
Qualifications 
 Minimum 5 years proven ability to drive the 

sales process from plan to close; 
experience travel retail channel and/or our 
key categories will be considered a plus 

 Advanced/Native English. Knowledge of 
Spanish and/or French is an advantage. 

 Advanced Excel and Outlook skills are 
mandatory. 

 International working exposure. 
Experience in the Caribbean will be 
considered a strong plus. 

 Effectively manage time and prioritize 
multiple responsibilities. 

 Excellent communication and 
interpersonal skills, persuasive ability 
while negotiating. 

 Self-motivated and the ability to excel with 
minimum supervision. 

 Expect intensive travel up to 50% of 
working time during peak seasons. 

 
Please send resume to 

irasema.vazquez@dutyfreedynamics.com 

 
DUTY FREE DYNAMICS CORP 

has an opening for a 
Brand Manager 

Based in Panama City, Panama 
 

Duty Free Dynamics (DFD) is a 'One Stop' 
service provider and distributor of global 
lifestyle brands throughout the Americas 
travel retail channel. The company’s key 
categories are watches, jewelry, 
sunglasses, leather goods, travel gear, 
footwear, apparel, outdoor, cosmetics, 
personal care, toys and electronics.  
 
Responsibilities 
 Manage the relationship with the assigned 

brands, being the centralized point of 
contact for all marketing, administrative, 
sourcing and training purposes. 

 Ensure the sales projection, from budget 
to execution, constantly challenging sales 
department. 

 Act as part of the sales team from 
prospection to close the sale on the field. 

 Prepare brand planning and reports. 
 Create and update price lists according to 

brand agreement and market conditions. 
 Coordinate brand trainings to the sales 

representative and ensure that sales train 
customer’s sales team. 

 Participate in marketing events such as 
seminars and trade shows. 

 
Qualifications 
 Bachelor’s in Business Administration or 

relevant field; Master/MBA will be a plus 
 Minimum 5 years proven experience as a 

Sales Representative and/or Brand 
Manager; Travel Retail experience will be 
considered a strong plus. 

 Advanced/Native English. Knowledge of 
Spanish and/or French is an advantage. 

 Advanced Excel and Outlook skills are 
Mandatory. 

 International working exposure. 
Experience in the Americas region will be 
considered a strong plus. 

 Customer-oriented and flexible personality 
that is open to travel up to 30% 

 Effectively manage time and prioritize 
multiple responsibilities. 

 Self-motivated and the ability to excel with 
minimum supervision. 

 
Please send resume to 

irasema.vazquez@dutyfreedynamics.com 


